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Display... 


POT- 


now a self-service 





BAGGED 


and 


TAGGED for new 


POINT-OF-SALE 
IMPACT! 















You asked for it...and 
SAMSON has done it! 


NEW POLYETHYLENE BAG... 
> eye-catching, easy-to-display! 

gets longer-lasting SPOT-CORD on counter 
where it belongs! 

keeps cord clean ... no more dust or dirt! 
> in the popular sizes—6, 7, 8—100 ft. hanks! 
EW INFORMATIVE TAG... 

tells how to replace a sash cord! 
= helps sell SPOT-CORD quality! 
> gives it the ‘‘jump’’ on competition! 


creates good ‘‘customer relations’'! 


















CORDAGE WORKS 
BOSTON 10, MASS. 





Remember, cord is more thana “staple” — pS 
display new “bagged and tagged” SPOT- . ee 
CORD and you'll sell more . . . profit morel, 4 <s ‘ty 






Samson offers many other premium cords for better use everywhere! 


Also Nylon Cord, 
Mason's Line, 


Awning Line, 
Tiller Rope 





Beaver Sachem 


Bigger Profits with True Temper’s 


New Deluxe 


Grass Cutter, 
The GOLFER 


Built like a golf club 


Feels like a golf club 
Swings like a golf club 


Dress up your grass tool display, add to your profits 
with this completely different GOLFER Grass Cutter 
Genuine ‘True Temper step-down golf shaft is chrome 
plated for beauty. Handle is golf-club grip, nonslip 
for safety. It swings like a golf club and golf pros 
recommend it for practice 


Cuts grass clean, crisp, easy 


Cutting edge is razor-sharp with serrated grass-grip 
ping teeth. Elliptical cutting edge “gathers” grass for 
best cutting action. 


Premium item for extra profits 


Suggested retail price, $4.95. Ask your True ‘Temper 
wholesaler about this exciting product, 
No. A-29. Weight per carton of four 
with free display —4% Ibs 


SALESMAKING DISPLAY 
IN EACH CARTON 


A colorful toolholder display is packed 





right in ena h four-cutter carton. Fits on 
floor or counter, only 10° x 11% In 
vites customer to swing the tool (which 


all but sells him then and there' 


Advertised in Post, Life, Time! | 
We're running a special Father's day soon 
ad on The GOLFER in the early Jun CUTTER 
issues of the Post, Life and ‘Time 

Ke ready to meet the demand that 

this powerful advertising will create 

for you! True ‘Temper Corp., Cleve 


land 15. Oho 


EMPER. ~~~" i 





A QUALITY SAW 
IS EASIER TO SELL 


S hove Voerd tet © Beese> 4 a 


a mak vend avohmanihah da> bly Z 4 
d a we 
é = 
f oP ie 
snd gwmetene ' ameashe. " 


> Sock ie 
We ee 


Ce oe * ¥ ; 
nnd Ae mw OPA OOOO PAPO POR DOAN NV BABA AA AA AAA ALARA AAD AAAAAAA ADA AAAA Aes shbsnd ses easaa 


...and somebody always asks why 


Would you rather tell your customer it is different in design... 

Would you rather tell your customer about the metallurgical qualities... 

Would you rather tell your customer that the saw is lower priced... 

Would you rather tell your customer about the set, the profile, etc... 

Would you rather tell your customer about how it “‘feels’’ better to the grip ..« 
or wouldn't it just be a lot simpler to tell your customer 
“here is a quality saw, an Atkins saw that is the result of 


almost 100 years of sawsmith skill and knowledge-- ba: ked 


Up by the tremendous research and engineering 





development stat? of the Borg Warner Corporation.” 





Try it our way a couple of times — you'll sell saws... 


there's action at 


AKNS| 


A | K : N S - ‘ ~ 








SAW DIVISION pam 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA | Pasousron | 


/ 













































MOST POPULAR SYMBOLS TO A HARDWAREMAN 


They go together—the Nicholson and 
Black Diamond trademarks and profits 
for you. Because Nicholson files are pre- 
ferred by 6’2 to | among your customers 
— probably the best-known brand of all 
hand tools! 


The overwhelming popularity of 
Nicholson and Black Diamond files has 
been proved many times: most recently 
among readers of The Saturday Evening 
Post. 87% of the readers questioned 
named Nicholson and Black Diamond the 
leading file brands. In another recent 
study, 79% of file users in Industry pre- 
ferred files made by Nicholson. And so 
it goes—in homes, factories, farms-— 
Nicholson or Black Diamond files are pre- 
ferred by upwards of 5 to | over the next 
leading brand. 

But the payoff is in the profit figures 
in your ledger. Selected Nicholson distri- 
bution assures you of fair profits. And 
sustained high quality and consistently 
sales-stimulating advertising mean that 
your customers recognize Nicholson and 
Black Diamond files as old friends. 


For More Profit, Give Nicholson or 
Black Diamond Files Prominent Display 


e¥©Le, NICHOLSON FILE CO. —— 
es a.* Providence, R. |. 
NICHOLSON FILES 
A FILE FOR EVERY PURPOSE 
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In This Issue 


Water Systems Merchandising Guide 


This Guide points up selling the running water idea as a 
family story. It tells you how to make chain-reaction sales 
of big ticket water system items by tying in with National 
Water Systems Month promotion during May. It shows 
you how to find and how to get your share of this market 


Just Among Ourselves 


Don't Blame the Dealer 
You Need a Full Cart 


What's New In Hardware Merchandise 


Store Management 


Showmanship in Business—Time Counts 
Capsule Counsel—Never Say “We're Out of This’ 


Merchandising Ideas 


How to Sell More Hand Tools 
$8,000 in Seeds 


Tourist Promotions Boost Sporting Goods 


Display and Modernization 


Town's Oldest Store and Newest 
Ceiling Displays Sell Wallpaper 


News of the Trade 


Washington News and Views 

How's the Hardware Business 
Convention Calendar 

News of the Trade 

New Wholesalers’ Aids for Dealer Use 
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Acco 
\ = 





are in New-Style Boxes! 


colored packages is given here; your ACCO dis- 
tributor will gladly furnish you with a complete 
list. Call or write him today. 


e Here’s good news for all hardware dealers: ACCO 
has adopted a brightly-colored, new package de- 
sign for all AMERICAN CHAIN packaged items! 

These attractive blue-and-gold packages make 
it easy for you and your salespeople to locate any 
packaged chain item on your shelves in seconds. 

Your customers will be attracted by the colorful 
packages on shelves and on counters. And—each 
package bears legible identification of its contents 
for quick recognition. Result: more sales, faster 
sales, elimination of delays... more profits for you. 

Now is a good time to lay in a complete shelf 
stock of these popular AMERICAN CHAIN packaged 
items. Doing so will stimulate your chain sales. 

...A partial list of items now offered in the new 


agco 





American Chain Division 


AMERICAN CHAIN & CABLE 


- 
wat 


it 
Mepicay CHAI” eas 





A partial list of packaged 
AMERICAN CHAIN hardware items 


Tenso Coil Chain 

Tenso Tie Out Chains 

Tenso Dog Runner Chains 

Tenso Porch Swing Chains 

Elwel Coil and Machine Chains 

Elwel Cow Ties... Jack Chain 

Sash Chain... Register Chain 

Cotter Pins ... Repair and Lap Links 
ACCO Pails (Proof and BBB Coil Chain) 
...and many others 


Better | 


; 











+York. Pa. *Atlanta, Boston, *Chicago, *Denver, Detroit 
Houston, *Los Angeles, New York, Philadelphia, Pittsburgh 
*Portland, Ore., *San Francisco, Bridgeport, Conn 
*WAREHOUSE STOCKS tFACTORY 





Value / 


aa 


HARDWARE AGE, APRIL 12, 1956 








Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


Don’t blame the dealer .. . 


Walking down the aisle of a recent dealer show, | ran into the sales 
’ 


manager of a medium-sized factory that made several hardware items. | 


asked him how business was going. 


‘Lou vy. he responded, with considerable venemence “lHiow Corm - | 


He aid, waving his arm about the exhibit hall, “You tell me how I can 
yet these dealers off their seats and get them to work. Our business is bad 
ecause dealers these days are lazy and completely unappreciative of any 
thing a manufacturer does to help them make money. I’m getting tired « 
trying to give them the breaks.” 


‘ 
Zz 


Tat <i OT 


NOV I've been In many, Many tores and | have a pretty good 
how much work a dealer does and how interested he is in making a profit 
I've yet to meet a dealer that was lazy , a person wouldn't yet in the hard 
vare business if he was afraid of work. And every dealer l’'ve met ha 

vays been on the look-out for ideas that would help him make more mone 
Oo | asked our sales manager friend why he felt as he did 

“Well” he told me, “we put tovether a deal W i hipped i. tor the coast 
Of iz lhen we worked up a nice self-service countel display We advertised 
t in your magazine. We sent special announcements to all our distributor 


And what happened? Practically nothing. We didn’t even do enough busi 


rie LO pay for the display 5 we bought 

‘That seems strange to me,” | suggested. “Most dealers seem anxiou 
to push items that give them a better margin. How was the timing of your 
promotion? Qur experience on HARDWARE AGE } that one of the chief 
reasons for the failure of ra | promotion bad timinyv. a bITiitiy ail other 
phases of the promotion are right. Is this the big season for your lin 


‘Hiec} no, ne replied. “This ia the DOO! CASOT) i it we figured if we 


yave deale a break on margin, and upplied then With a good countel 


display, like you keep talking about in HARDWARE AGF, they would push 


our line and we could keep the factory going better during t} low period,” 


Well, | won't yive you the rest of this conversation i think vou ¢ 


iti ee 
tne point It is a rather typical ituation 1 vynichn the manutacturer blame 
| for an Poo! ales vet actuall the 1a iit ' OW! 
ne mere fact that a manufacturer wants to put on a promotion, pri 
marily for his own benefit, is no guarantee that the effort will go over with 
ale) If it is to be successful, the promotion must also hav me re 
if | r the dealer: it must nave nif potential ihe ony Way a dealer 
Mane pre rit . through sales, a You must te ire that Hi Copp rtul 
tis 4 .? 
ine auverayve nardware rier nant na neem a4 nd a Ong time He Nias A 
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Just Among Ourselves 





informal editorial comments 





pretty good idea of what will sell, and when. He has had his share of ex- 


perimenting. He has been burned many times. 


These dealers have learned the hard way that you can jead a customer 


to an item, but you can’t make him buy, until you give him some good ; : 
reasons to buy. One of the most impelling reasons for buying, is that the 
customer needs or can use the item now and to his gain. 

If the customer can’t use the item currently, as for example a seasonal! x 4 
item, then the next best appeal is a bargain price, A bargain price usually 
means a reduced margin to the dealer. If that is the case, then why should 
a dealer go to the trouble of trying to push an off-season item, especially 
when there are so many good seasonal items that need space and promotion 
and which will give him a normal margin 

(,etting back to the sales mahayer | mentioned earlier, | learned that 
there was no consumer advertising of the item; that the counter displa 
was really one they had used before, but with different colors, and that a 
dealer had to buy a minimum of three dozen to get the deal. The promotion 
had not been field tested; it had not been reviewed with any wholesale} 

| talked with several dealers at that show about this promotion The 
opinions were direct and logical. They could see no reason for tying up 
their money in this deal, when there were so few advantayes to them and 
oO Many othe places where they could put their capital to work more 
profitably They liked the idea of vetting 13 for the cost of a dozen, but 
they couldn't sell it at the full mark-up in an off season, so the extra maryin 
was only a paper margin. 

Thus the answer to why our sales manager’s promotion idea was a flop, 
vas not due to laziness of dealers, nor to any lack of interest in profit i. 
was a simple case where the company was thinking only of its interests and 
failed to include any real benefits for the deale: 

We have met many sales manayers like the one in this story. They neve) 
seem to understand that a promotion, to be successful. must have benef! 
to the wholesaler, the dealer and the customer, as well as to the manufa 
turer If you eliminate any one of these important links in the chal 
weaken the whole structure 

7 . 
‘ed a full cart 

An encouraging development in the hardware trade was the decision of 
several wholesalers not to stop all buying activity in December, preparatory) 
to inventory. 

Holding up all orders in December, to keep inventory at the year end t 
A minimum, has been fairly yeneral practice There are low al rea I 
this. Yet, there are also a number of disadvantages to this practic 

* 

For one thing, it has meant a heavy volume of outs on dealers’ Januat 
orders. This condition often extends well into February. In addition to the 
inconvenience and bad feelings caused by a large number of BOs and outs, . 


it is bad business from the dealer's viewpoint, for he stands to lose sales 


efforts to encourage dealers to do a better job of stock control to reduc 
their outs, are a waste of time if the wholesaler is woing to fall down or 


the rob 


The policy of maintaining a normal inventory in December is a goo 


policy and one which would be very beneficial to the trade at larye if it 


were adopted by wholesalers generalls 
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1LCO’S NEWEST LOCKSET in satin aluminum for 
metal combination doors... advanced design, ex- 
clusive features: % backset; cylinder lock security; 
fully reversible for right or left hand doors. Available 
as locking set or latch set only 


RIM LATCH SET — Requires no mor 
tising. Slide stop inside locks both 
knob and lever. For use on right or 
left hand doors. Latch case is cast 
iron, trim is wrought steel; dull brass 
finish. Backset 1 ‘4° 





No. 3002 
CLOSERS FOR COMBINATION DOORS 
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Deluxe model No. 30072, top quality in combina- 
tion door closers, has protective cushion spring, metalescent gray finish. New model No. 3003, 
high grade closer, offering excellent value at moderate cost, has extra power with automatic 
quick latching, self-tapping screws, metalescent gray finish. For use on right or left hand doors 


(mrss aS — 


PUSH-PULL LATCH SET 
installs easily on doors as thin as %” 
stile, only. Push lever inside, or pull from outside 
locks outside lever 





KEYED LOCKSET — Pro- 
vides real security for combi- 
nation doors. Locks by key in 
cylinder outside — or by 
slide button inside. Compact, 
easy to install, attractively 
designed. Available as lock 
ing set or latch set only, in 
polished brass or aluminum. 


No. 3003 


eter 


This streamlined push-pull catch 
- bore through face of 


Brass lacquer finish 











Heavy Promotions Can Maintain 
Sales In Spite of Late Spring 


Hardware dealers, waiting for the big sales push 
in spring and summer lines, including garden supplie 


somewhat disappointed in some areas, if 


— 


may be 
yovernment economic forecasters are correct 

Ketail sales have not quite been holding their own 
in recent months, these experts say, and while total 


ait ‘Latisatic look good, rising costs of labor and 
materials are cutting into profits. In addition, sales are 
being spread a little thinner because of a rise in the 
number of businesses. 

l/nseasonal wintery weather in many areas has 
helped keep sales down, and government weathe 
forecasters add to the mild pessimism voiced by the 
economists. Spring, the U. S. Weather Bureau says. 
will be a little late on both the Atlantic and Pacifi 
coasts and the northern plains 

Slightly more rainfall than usual is also expected 
in much of the country, which will help slow sales of 


apring goods 


OUTLOOK Business 


of the year ia atul favorable. Consumer income 


outlook io fhe ra 4 


and spending will be high. But retail sales 
may be taking a breather for a few months. 
s0 hard salea promotion is needed, and inven 


tories should be watched carefully. 


Hefty Increases Likely To Pay 
For Added Security Benefits 


The social security program stands a good chance 
of becoming more expensive to employers as well as 
employees this year. 

To finance even the trimmed social security “Liber- 
alization,” some pretty hefty increases in the present 
tax of 4 percent on the first $4,200 a year earned (2 
percent each for employer and employee) will have to 
be approved, First increase, to a total of 5 percent, 
would come immediately 


Increases later would probably add another 1 per- 


10 





By Washington Bureau of HARDWARE AGE 


cent every four yea) intil the tax reaches about 10 
percent 

OUTLOOK Busine gqeneraily han oOp- 

posed fhe ociwl ecuUuriwty CLPanston, (l } (Lie 

Some government oficw hut the trend ia 

foward more soci tare: and higher rocial 

henefita. Congress is under heavy pressure to 


expand fhie praoqran heftore election fame and 


7 


probably Moi 


Look Out For Greater Benefits 
For Mass Buying Organizations 


The cost advantaye larve retail organizations gain 
by mass p irchases would be str ngthened, rather than 
weakened, if the government adopts recommendations 
of an advisory committee of the Federal Trade Com 
mission 

The panel spent about two years st idying the pro- 


vision of the Robinson-Patman Act which permits 


manufacturers and distributors to give price discounts 
only when they can be justified by proving lower 
costs of making or hipping merchandise. The 
Robinson-Patman Act was passed to protect small 


business from unfai competition by big enterprises 

Generally, the panel wants FTC to set up more 
definite guides and lend accounting aid to help busi 
nesses interpret the cost provision and defend them 
elves when charged with a viola 

But the effect, apparently, would be to make it 
easier for large firms to develop methods of giving 
bigger discounts to some tomers without ygovern 


ment intervention 


OUTLOOK—FTC has not adopted any part 


of the recommendation awaiting comments 


from HUSINESS But Phie coat provi LOT. al 
fhough helping pre pent manu discountea he 
COURSE of ifs muddled history has heen a 
} eadar hie ror wdadvnnu wed) and rhe ade mew u Th 
probably look wit favor on any pian to 


simplify if 
(Continued on page 124 
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There are some things your customers 
can depend on—one is the 
faithful plumb bob... another is a 
Kwikset ‘'400” line lockset in either 
Bel Air or standard design. 


They depend on Kwikset ‘'400” line 
locksets for easy installation and 
trouble-free performance. They 
depend on you to provide locksets 


offering these features. 


To perform a complete service, 
maintain a complete stock of dependable 
Kwikset ‘‘400” line lockset® 





























“The Quality Lock for Budget Building” 


400” LINE \ 





KWIKSET SALES AND SERVICE COMPANY, ANAHEIM, CALIFORNIA 
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LATEST INFORMATION 


Portable Electric Saw 


Driven by a motor delivering 1°%% 
175 SpeedSaw, a port 
able 7'4-in. electric saw, has been 
added to the SpeedTool line. This 


heavy-duty unit features an auto 


hp, the No 


matic telescoping guard riding on 
anti-friction ball bearings With 
an over-all weight of 14'% \|b, saw 
is housed in aluminum alloy die 
castings and has a series wound 


motor for either AC or DC opera 





tion. Tool, which has a sawdust 
blower to keep cut-off lines clear, 
cuts to a maximum depth of 27/16 
in. and a minimum of '% in. Maxi- 
mum depth of cut when working at 
ib-degree angle is 1% in. List 
price of $64.95 includes basic tool, 
a combination blade and a 10-in. 
cable with grounding connector: 
carrying case and other blades are 
optional. Thor Power Tool Co. 


Por more data circle No. 1 on posteard, p. 137 


Water Ski Ropes 

Water 
given these water ski ropes, which 
ability built 


resistant treatment § is 


thus have floating 


12 


ON NEW 





right into them. Treatment, given 
to both the Manila yacht and the 
linen water ski ropes, also protects 
the rope from effects of water and 
makes it easier to handle—wet as 
well as dry. The Manila yacht 
ropes will float upwards of 20 hrs 
Floating period for linen ropes in- 
creases substantially with use. 
Plymouth Cordage Co. 


For more data circle No. 2 on posteard, p. 137 


Roller Skates 

Three skates have been added to 
the Winchester line, named the Tot 
Tailored group, which will be avail 
able about June 1. A Trainer, for 
the smallest skater; an Advanced 
Trainer; and a Junior skate com- 
prise the line. The No. 10 Trainer 
is non-ball bearing with wheels 
mounted directly on axle and de 
signed especially for toddlers. Hav 
ing rubber wheels and for use in- 
doors and outdoors, this skate has 


PRODUCTS AND SERVICES . 





a suygyested retail price of $1.92 
Having nine full-size ball bearing 
in each wheel, the No. 20 Advanced 
Trainer has been designed as the 
initial ball bearing skate for chil 
dren and carries a suyyest d retall 
Offered with both 


toe clamps and toe BLraps, the No 


price of $2.49 


20 Junior roller skate may be used 


with conventional or thick-soled 


shoes, Suggested retail price, 





$2.98. (Skates are illustrated from 
top to bottom in the order de 
Roller Skate Dept., Olin 
Mathieson Chemical Cor p. 


scribed 


For more data circle No. 3 on posteard, p. 137 


Lanterns in Color 
With copper wire guards and 
hails. Comet electric lanterns are 


now offered in three new color 


styles: locomotive flat back, a fire 
engine red, and bulldozer yellow 
with red globe. Original Western 
lantern with silver trimming re- 
mains in the line This &8'.-in 
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electric lantern is made from same 


dies as regular outdoor lanterns, 


and | ised as a toy, night light or 
home Power 1s 
upplied by two standard D cell 
batteries and a No. 14 bulk. R. &#. 
Diets Co 


data circle No. 4 on posteard, p. 147 


decorative item 


bor mere 


Pig Creep Feeder 

All types of starter feeds, includ- 
ing granulated or pelletized feeds, 
are handled by this creep feeder. 
fhe eight, baby-pig size openings 
on each side will take care of 100 


without ignting o 


hood 


to 12) pig 


veathel 


('] / Large all 
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agitators 


protects teed trom wind, rain and 


‘un and keeps sows away. Feeder 


made of galvanized steel. Ta- 
pered hopper can't clog, needs no 
braced inverted V cover 
wings over and down for easy fill- 
ing from either side. H. D. Hudson 
Vita. Co 


For more data circle No. 5 on postcard, p. 147 


Gift Sport Sets 
Six sport sets, to help dealers in 
several items instead of a 


elling 





single one, are available as gift 
items. The spring and summer sets 
include a baseball and bat; softball 
and bat: a baseball, bat and glove; 
a glove and baseball; and two rub 
ber basketball, goal and net sets 
Sets come attractively packaged 
and are easy to wrap. Draper-May 
yard Co 


For more data circle No. 6 on posteard, p. 147 


Odor-Free Insecticide 
(jNdor-free and kerosine-free is 


this AeGCTOSO! insecticide New 
formula Hep has greater insect 
Killing power and non-flammable 


ind non-staining. It comes pack- 


(Continued on page | 44) 


products’ Then use free p 
card on page 137. 





more information on th 


a 
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| in hardware merchandise... 


TO HELP YOU 


SELL 


fe. me staay aa 
AND OTHER DEALER 
Saat. Hear o 








Chain Merchandiser 


An assortment of chain in vari 
ous types and sizes, including coll 
chain 


chain, machine chain, jack 


victor pattern chain and sash chain, 


| MKAYeCHAIN 


el oll 





is available in this kit Anothet 
feature includes the optional di 
play cyt welded ane 


“A eldie 4s. 


in cutte 


ligntweight, 
aluminum chain Built 
Vardstick, and card in 
4erta on retail price add con 
veniences for the self-service chain 
nuyet The Mekau Co 


Vor more data circle Neo. 7 on posteard, p. 14 


Painter Tools Display 


| oul do if 


displayed at one time in this met! 


vourself itema may be 
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What Would You Call Ten Units? 


February Employment At High 62.6 Million 


First Quarter Figures Show Possible Record 


12 Equals a Dozen; 144 Equals a Gross. 
What is a Good Name for 10 Units? 


‘Twelve items are called a dozen, 
One hundred forty-four are called 
a gross. What would you call 10 
units? 

This question has caused a lot 
of head scratching in the hardware 
trade, Increased use of decimal 
packaging poses the problem of 


how to indicate clearly 10-unit 


packaging on a price list or order 
form. It is important that the 


word used be distinctive in order 
to avoid confusion with other quan- 
tity expressions. 

Typical of the thinking on this 
question are the comments of 
Frank May of May Hardware Co., 
Washington, D. C. Mr. May points 
out that the trade will have to coin 
a good word for the 10-unit pack 
which will be readily understood by 
the trade. 

He says, in a letter to HARDWARE 
AGE, “I don’t think the word ‘deck’ 
or ‘dex’ would be suitable, especial- 
ly when you consider their possible 
abbreviations. They could well be 
confused with other expressions 

“Whichever word is used, it must 
he acceptable to all the trade. Per 
haps others have considered this 


problem and have sugyestions to 
make.” 

The word “Tenpak”’” has been 
suggested by HARDWARE AGE, to 
start the discussion It could be 
abbreviated “tpk.” What do you 
think would be a good word? 

Send your letter suggesting a 
name and the reason why it should 
be used to Editor, HARDWARE AGE, 
Chestnut & 56th Sts., Philadelphia 
39, Pa. The most suitable sugges- 
tions will be published. These sug- 
gestions will be voted on by a group 
of dealers and wholesalers. The 
sugyestion receiving the most votes 
will be awarded a prize of $25 by 
HARDWARE AGE. 


Feb. Job Holders Top 
1955 By 2.7 Million 


In mid-February, the total of 
people employed in the nation 
came to 62.6 million, compared 
with 59.9 million a year earlier. 

The Commerce and Labor De- 
partments announce that the num 
ber of jobless persons in mid 
February remained at 2.9 million, 


(Continued on page 210) 








Win $25 for Naming 

A 10-Unit Package 
HARDWARE AGE will award a 

prize of $25 to the 

ing the best letter with a name 

10-unit 

article on this page) 


reader send 


for a package see 

The name cannot be a trade 
name or a copyrighted name o1 
expression (Consideration should 
be given to how the word can be 
abbreviated, and not be confused 
with presently used words 061 
abbreviations 

For example, HARDWARE AGE 
suggests the word 
This could be abbreviated 
“tok.” Do you have a bette 
gestion? 


“Tenpal 


Submit your suggestion in a 
letter to Editor. Hardware Ade, 
(Chestnut & S6th St aS Philadel 
phia 39, Pa. All suggestions will 
be judged by a committee of 
whose 
Duplicate 
prizes will be awarded in case of 


wholesalers and dealers, 


decision will be final 


a tie. Suggestions must be re 
HARDWARE AGE by 
May 15 to be eligible for the 
prize 


ceived by 
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Another reason why you sell the best 





when you sell the RBaW brand 


This is a wire drawing operation 

right in a RB&W plant. It goes on 
every day, on whole batteries of such 
machines. When wire comes from this 
equipment, it’s stronger, more pre- 
cisely sized, has a better finish, and is 
fit and ready for the modern RB&W 


cold forming bolt and nut makers. 


Not every manufacturer goes to these 
lengths. Wire can be bought with 
standard dimensions. But we're par- 
ticular about quality control. We want 
to be sure the material will furnish 
the best fasteners you can sell. 


Facilities like these and the know-how 
to use them have earned for RB&W 
products a reputation for top notch 
quality at competitive prices. You'll 
never go wrong to go along with that 
combination. 


HARDWARE AGE, APRIL 12, 1956 


If you want to be sure you're supply 
ing your customers with the best in 
fasteners, ask your distributor for the 
RB&W line, or write Russell, Burdsall 
& Ward Bolt and Nut Company, Port 
Chester, N. Y. 





110th yeer 


we 


Plants at: Port Chester, N. Y; Coraopolis, Pa.; 
Rock Falls, Ill; los Angeles, Calif. Additional 
sales offices at: Ardmore (Phila.), Pa; Pittsburgh, 
Detroit; Chicago; Dallas; San Francisco. Sales 
agents at: Milwovkee, New Orleans, Denver 
Seottlie. Distributors from coast to coast 


’ 


FIVE GOOD REASONS WHY 
iT PAYS TO STOCK 
RB&W FASTENERS 


1. The most complete tine 
in the field 


2. Uniform quality through- 
out the line. 


3. Complete 
supply. 


reliability of 


4. Fast, accurate and friend- 
ly service. 


5. The original ‘‘upside- 
down’ package — extra 
strong for no-spill, quick 


and easy handling 
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_...and DISSTON is 
__ bringing them to you! 



















RECORD-BREAKING WEST COAST 

LINE OF QUALITY STEEL TAPE 
RULES AND TAPES NOW 

AVAILABLE IN ALL 48 STATES | 


ee at ° 


EF: No other tape rule has { 
Carlson's patented swing tip! 





= 


You get Carlson's easy 


ale: 10-second blade change! 


mgbeeade Sod 
hes ry OA s 
Re Sy ain ME 








ie 4 ‘ ‘.  OnAPF ss 

a You get a smart, top quality <3 iy } | 
its line, up-to-the-minute in de- & ite > 
oqleF sign, ideas and proved profits 
for you! : 

' ASK YOUR DISSTON | 


/t9 @ CHIEF! 


Here's your self-selling dis- 
play that ties up no saleable 
merchandise—comes at no 
extra cost with your initial 
order of a special minimum 
assortment. 
CARLSON OFFERS YOU 
A COMPLETE LINE 
List prices from $1.00 to $7.00. 


RULES 
Stee! Tape Rules —6*-8'-10'-12'-16' 


r 

ong lapes— -90'-1Q0'. 
¥e"' tapes, zero nail hole, 16" stud markings H. K. PORTER COMPANY, INC. 
Philedeiphia 35, Pa.—Monrovia, Cellf. 


WHOLESALER FOR FULL 
INFORMATION ON THIS 
NATIONALLY-ADVERTISED 
LINE 











CCARLSON ) 














Special types —-Right-to-left reading — Engineering 
Direct Diameter Reading — Metric —English (Arabic) 


Extra Stiff blade, %” wide—ideal for wall measurements 


Produced under potents 2069209, 2510939, 2629180 and pot. pend 
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Now you can display 


DISSTON 
HAND SAWS 


atiakelti mi-t-] mo) Mmilals [14 
marks or rust! 






Special baked-on finish 4 my Ae | 

—not an oil, not a wax, not a lacquer oS a re we KY 
—keeps Disston Saws factory-fresh sf - 
and shiny until used. No extra r ‘ ad 
cost to you for this exclusive | 
Disston feature! 






Pilew, theskete Disston engineers, you that will rub off with handling. And it won't peel, 

can display Disston Saws right out on the counter... crack or discolor the blade. 
your customers can handle Disston Saws... and All Disston Saws you order are "DISSTONIZED" 
they'll stay as shiny and free from finger marks as for your protection. 
the day they left the factory. No more finger marks! No more rust spots or 

Here's why. Disston engineers have developed a smudges! No more polishing! You always have 
tough, flexible, transparent finish that is actually a fresh, shiny, new-looking piece of merchandise 
baked onto the steel. It is not an oil, wax or lacquer to sell. 


Henry DISSTON DIVISION 


+! 

H. K. PORTER COMPANY, INC. DIO! 
454 Tacony, Philadelphia 35, Pa. | 

In Canada: 2-20 Fraser Ave., Toronto 3, Ont. 
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FITS-ALL No.9 FITS-ALL No. 56 FITS-ALL No. FS 


Grilles No. 5, 9 and S6 individually Packed 
packed in colorful cartons. 6 to Carton 


FITS-ALL NO. 1. Instantly adjustable to all 
screen doors. Accordion-like action permits ex- 
pansion from 16” to 30%” in width between 
stiles and from 40%," to 30%” high. Savored 
up size is 30%" x 30%’'. 12 to carton. 


FITS-ALL NO. 3. For lower section of door 
with cross-bor, Fully adjustable from 14” wide 
and 32%," high between stiles to 25’ wide and 
25”" high between stiles. 12 to carton. 


FITS-ALL NO. 4. For upper section of doors. 
Adjusts from 19%," wide and 34” high between 
stiles to 33%" wide and 20%" high between 
stiles. 12 to carton. 


PITS-ALL NO. 7. Adiusts from 14° wide and 


33%" high between stiles to 26° wide and 26’’ 
high. Squeres vp at 26° x 26°’. 12 te carton. 














M-D MESH GRILLE NU-WAY GRILLE 


MACKLANBURG-DUNCAN CO. 


P.O. BOX 1197 ° OKLAHOMA CITY 1, OKLAHOMA 


These Beautiful CD; Adjustable 


SCREEN DOOR GRILLES _ 


Now Avallable in ... | mumps | 
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FITS-ALL NO. 8 


Here's a graceful new grille 
that is selling like hotcakes. 
Patented ‘“flower- pot’ style 
holder makes it easy to in- 
stall and adjust this grille on 
nearly any standard size screen 
door. individually packed in 


colorful carton. 





SURFACE CLAMPS 


These clamps moke it 
easy to install grilles 
on the surface rather 
then between stiles 
Furnished with No. 5, 
FS, 8 and 9 grilles. 











M-D 
Push Grille Ne. 4 
A graceful push 
grille 4° high for 
32” of 36° doors. 
12 to carton 


M-D 
Push Grille Ne. 6 
A handsome, iow- 
priced push grille 
for aluminum or 
wood doors. |2 to 
carton. 





° 


M-D PUSH GRILLE No. 15 M-D PUSH GRILLE No. 16 


A graceful addition to any door Made especially for combination 
—woeoed or metal—16" high for doors. 12 to carton. 
32” or 36” doors. 12 to carton. 


ORDER TODAY —your order will 


receive prompt shipment. 












»»e with a Pittsburgh Upen-Vision Store Front 














Street 


Structural Gla 
Door 


Hard 


Michigan Loar 4 
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Store | reprit 


We'leé th ae 
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information of itt 
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Your Store the Loot 


In these days of stiff com tore design featuring open-vision i 
petit } if the store that realh hown in thi (court 
Opeti iti LpPpecarance vell i Viilt Saginaw 
fact—that gets the busin Phat quantities of Pittsburgh 
Vi} (>) Trhata' ilert merchant ine Plate (las Pittco 
their establ rv the sale Metal, Carrara 
pp il of Pittsburgh (Op Visio ind tour Tubetlite 
Store Fronts to create this good-loob 
Passers-bv are ittracted b thie kor more 
. bright, triendh nviting appeal burgh Open-Vi ion Store Fronts and 
of an Onen-\ ion Store kront it} Store kront Product 
thie ire often drawn it insick the convenient coupon 
whi the Hecome Davin cu plea ed to send vou 
tovriye Phi weans more bi rhe tion our tree fore tre 
by) er | hts tor the store « rent liow lo Give 
An excellent example of modern lhat Sells 
GLASS CHEMICALS BRUSHES PLASTICS 


p PAINTS 
{ 







IN CANADA 


HARDWARE AGE, APRIT 


CANADIAN PITTSBURGH 


12. 1956 


INDUSTRIES 


FIBER GLASS 


dl ee oe no oe oe on ee a re. om 


LIMITED 


Len your store for more business... 


| 
| 
| 
| 
| 
| 
\ 








Pittsburgh Plate Glass Company 
Room 6217, 632 Fort Duquesn« 
Pittsburgh 272, Pa 


Al va 


Please send me a FREE copy of your 


store front booklet 


Noa me 


Address 


City 


State 
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THE FIRST AND ONLY 
WOOD STAIN SYSTEM 


TO GIVE YOU 


45 


CUSTOM COLORS 
FREE OF EXTRA CHARGE! 


* A Modern Product that Stains — Fills — Seals 


This Colorful Display Showing Actual Wood * The Widest Range of Beautiful Wood Stain 
Samples Available Without Charge! Colors Ever Developed 


* Color—Quality—Service...At a Competitive Price 







Here’s All It Takes to Stock and Sell 
Amazing, New MultiTint WOOD STAIN... 
< 











a compact display rack holds the . . regular MultiTint tinting a small stock of MultiTint Wood 
MultiTint Wood Stain tinting units used colors. With these Tinting Units Stain Neutral Base. An entirely 
to produce nine extremely popular wood you can produce 36 additional new product that stains—fills—seals 
stain colors (Platinum, Driftwood, Blonde, colors (45 in all) by simply add- in one operation—does not require 
Butternut, Light Oak, Walnut, Maple, ing the proper size unit to a can wiping. Packaged in gallons, 
Cherry and Fruitwood.) This attractive of neutral Wood Stain base. quarts, pints and one-half pints. No 
unit is furnished without cost. Fits easily (Only one unit to a can—and it costly duplication of stock in dif- 





into your present shelf arrangement costs you nothing!) ferent colors. 



































Only Muttitint. WOOD STAIN 
Offers You All of These Advantages... 


®A3 IN 1 PRODUCT _... stains — fills — seals in one ae 
operation. — 


® LOWER INVESTMENT _— smaller inventory » +» you Muu tint 4 
buy and stock MultiTint Wood Stain in Neutral Base 
only, yet offer complete color selection. Fast turn- c 
over is assured. 


® FREE TINTING COLORS  ___ patented MultiTint Wood 
Stain tinting units are furnished at no extra cost to 
you. 





ci * ™ 07 


® EASIEST, SUREST COLOR SERVICE you don't have 
to work with messy, inaccurate tubes or toner systems. 
MultiTint Wood Stain tinting units are free-flowing 
dry colors that disperse instantly, assuring the greatest 
speed, simplicity and accuracy of color matching. 


wv « 
© Guaranteed by % 
Good Housekeeping 
, « 


#0 \ 
as Aoveatisco 1" 


And Only the Patented MultiTint Paint System 


Can Give You... 


@ GREATER PROFITS because your inventory is low and turnover is fast. You buy 


white paint only—no duplication of stock in different colors or finishes 


® 125 COLORS IN 12 FINISHES. You offer your customers 125 fashion-right colors 
plus white in 12 different paint finishes—both exterior and interior. Colors and 


finishes that sell quickly and build repeat business 


@ GUARANTEED COLOR MATCHING. [here's no guesswork or contusion with free 
flowing, fast dispersing dry colors. It’s fast, it’s simple, it's accurate—and it's 


exclusively yours! 


@ PRECISION COLORS AT NO EXTRA COST. Seidlitz furnishes tinting units to you 
free of extra cost. You ofter complete color service and can provide your 


customers with unmatched quality and service without charging a premium price 


Write TODAY for Full Details! 





SEIDLITZ PAINT AND VARNISH CO. 
KANSAS CITY, MO. @ HOUSTON, TEXAS 


Baltimore Detroit Los Angeles 


A Warehouse Distributor Near You . . . An Independent Manufacturer Serving Independent Dealers 


Tie-in to cash in! Wo — 
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Hiere’s the deal’ Help celebrate the 105th Anniversary 


of The Wooster Brush Company with this big con 
Sumer offer BUY one dozen or more W ooster tO .” 
Wall Brushes at our special 


anniversary price. Cet 
FREE an equal number of 1'2” sash brushes. Sell 


them both for the price of the wall brush alone. Order 





txploded ip | ; 
Brushes |" 


...made only by WOOSTER « _* : 


today from your distributor. 







Featuring WOOSTER’S Exclusive Exploded-Tip 
Tynex Brushes with 75,000° Paint Spreaders 


in an average 4° wall brush—aimost 3 times 


a Gucrentecd by . 
“ae 






as many as in an ordinary nylon brush! 


e contact prevints 


THE WOOSTER BRUSH COMPANY . WOOSTER, OHIO 
} 





HERE'S YOUR COMPLETE “BIG PROFIT’ PACKAGE 





em ee 





—_ a 





Sold Right! | Packaged | Right! Advertised Right! ls Promoted Right! 





cyan bond  owsheenig 


| 
PULAR | 
7 Mic a | 








ac HoH OT ] | 





. | t > (ce o saranteed by 
\ a , 2S) tLood He nocseneping 
4 *evre “ue awe 
Yeu buy well brush and trim 


) Tou get twe dozen brushes (one 
brush at dealer price of wall dex. 4 


brush alone. Sell twe brushes at 


Weoster Exclusive EXPLODED .TIP 
Brushes are being advertised this 
spring with BIG SPACE in five 
great national consumer magerines 


Free promotional! meterials in- 
clude generous tupply of hand 
ovt pieces... 4-coler counter 


card newspeper ed mat 


well end ene der. 1'/) 
sash) in this colerful “Attention 


ene herd-te resist retell price Vetter’ display carten 



































PULL MORE TRAFFIC... CLOSE MORE SALES... ORDER NOW! 
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America Endorses this 


New way of life. 





More outdoor living with 
progress 


LANDSCAPE i POST 
LITES LANTERNS 


Here's the complete a. (Convenient movable 








outdoor lighting line 
to meet every cus 
tomer need! Good 
looking LAND 
SCAPE LITES in 
sturdy aluminum 
with rustproof enam 


lanterns with spiked 
ends or permanent 
post lanterns to light 
the driveway or 
patio. Colonial or 


modern. Solid brass. 
















el finish; spiked ends; 
rubber covered cord 
and plug. ‘Top sellers 
to earn you big 
profits! 


copper or antiqued 
black finish. Popu 


larly-priced for fast 






selling! 
f 


CASTLINE COMPONENTS 


in a complete line for outdoor floodlighting 
Made by world’s 





| 


1 
Uf 





¥ 













largest producers of Residential Lighting Fixtures 





PROGRESS MANUFACTURING COMPANY, INC. 
Philadelphia 34, Pa. 


Rush us information on Progress ovidoor lightiag 


Mave ovr Progress distributor salesman calli on us 





NAME ritie —_ 


COMPANY 






...- for PLUS-value 
that means PLUS sales! 


ADOPESS — 
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Plant +2 Chicago, Ill. 





ioe growing 
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Plant =3 Bloomfield, N. J 
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Thanks to you—we’ve had to add another plant...in Union, 
N. J. It's so modern, so up-to-date we re moving our head- 
quarters and sales offices there, too. 


This new plant will help us deliver faster, expedite your 
orders more quickly—assure continued finest quality you 
expect of Red Devil products. 


This plant is another link in the Red Devil chain—top 
Pp I 
quality products, right price, hard selling advertising—that 
provides you with more Red Devil sales and bigger profits. 


---eamd growing 


NEW PLANT #4 Union, New Jersey 


OS ninguna ela 


z / , a a 
- ¥ o> i 
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»ee2400 VAUXHALL ROAD—UNION,. NEW JERSEY, U.S.A. 
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NOW - all These Famous 


More than a Hundred Colors for the Outside . . . 


Hundreds of Colors for the Inside . . . From only Two Tinting 
Bases for Each Line and One Set of Tube Colors. 


») 3 . 
p 4 ¢™ am 3» J 
> AC ae grrr 
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Sun- Proo! Si eee oo! — >, 
House Paint House Paint calle Til Shake § Shingle 


ag ‘ , 
*Onry Paint 








Paint 


SUN-PROOP Hevwse Paint SUN-PROOF Trim Celers SHAKE & SHINGLE PAINT 





~ _ 
Rubberized CEMENTHIDE 
(polyviny! emulsion type) 


Here’s the simplest, most practical tube-color Paint, as well as in the new Rubberized CEMENT- 


HIDE Masonry Paint (polyvinyl emulsion type) 


system — reduces your investment and in- for stucco, brick, concrete block and cement- 


asbestos shingles. These colors are also available 
creases turnover and profits! in Pittsburgh's wood SHAKE & SHINGLE Paint. 


Now you can meet the growing demand for For interior you can offer hundreds of MAESTRO 
decorator hues, inside and outside, with a tremen- COLORS in the popular W ALLHIDE Rubberized 
dous new range of Pittsburgh Paints and modern Satin Finish and W ALLHIDE Alkyd-Type Flat wall 
MAESTRO COLORS® —with less investment, paints and in WALLHIDE Gloss and SATINHIDE 
faster turnover and greater profits than ever before! wae fae wondwack and other trim. 

All you need to stock these eight popular Pitts- | 
burgh Paints in the complete MAESTRO COLOR With @ nominal inventory, Pittsburgh's wide- 


range are two tinting bases, white and neutral, for spread distribution system assures you fast pe so el . 
each line... and one set of tube colors! ment of stock when you need it without loss of sales. 
More nen @ hundred MAESTRO COLORS are if you are interested in selling paints this busi- 
available in SUN-PROOF House Paint and Trim ness-building way, send the coupon at right—today! 


@ PITTSBURGH 


PAINTS e« GLASS «© CHEMICALS #© BRUSHES 
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Pittsburgh Paints in Popular 


Chlod./ 


Cee rs mm 5 


, Z Wallhide 


0a; Foe 






SATINHIDE Enamel for Trimw ork 


WALLHIDE Giess Enamel 


WALLHIDE Alkyd-Type Cc 


hat Wel Pe PIvTSBURGH PAINTS} 


Mastlio Colord 









WALLHIDE Rubberized 
Satin Finish (latex type) 


Attractive COLOR SELECTOR helps 


you sell paints faster and easier! 





@ To help you make faster, more profitable 
sales with MAESTRO COLORS, Piusburgh pro- 
vides its dealers with this attractive COLOR 
SELECTOR. It contains hundreds of exciting 
colors, helps customers do their color planning 
quickly and easily. You get a full supply of take- 
home chips for customers. Additional chips are 
provided without cost, when needed, 





Paint Right with Color Dynamics 


rE eee 
ae 











‘aateceiceatinetieienatiatinaaiantiaediatiataaedaataataaaaantantaataataatandatantentat tei 
Send This Coupon Today! | 
ili + Pittsburgh Plete Giess Compeny 
| Paint Division, Dept. HA-46, Pittsburgh, Pa. 
| Gentlemen: I am interested in additional information about your 
| MAESTRO COLOR SYSTEM. 
AINTS 
Address 
PLASTICS «+ FIBER GLASS | 
City... — County State a 








IN CANADA: CANADIAN PITTSBURGH INDUSTRIES UMITED 
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EARLY LAST YEAR, Du Pont made 


brush manutacturers tapered 


available to 
“Tynex- 
9” These 


nev bristles have made possible the manutac- 


nylon 


bristles in new short lengths...2” and 
— 


ture of top-quality paintbrushes in the fast- 


selling small sizes 


MONTHS OF DEVELOPMENT preceded the in 


trodu tion of tapered short-length “Tynex_ 
Du Pont research and production men specified 
the same uniform quality that brush manutactur- 


ers had learned to expect In the longer lengths 


NOW.. 


bristled with the new short-length “Tynex in 


TYNEX is the registered tra 





YOU CAN ORDER paintbrushes 


Sell the modern paintbrush . 


brush with nylon bristles 
T { Wi A : 
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proves: 
refer brushes ith 


to all dealers 
handling paintbrushes 


the popular small sizes from many leading paint 
brush manufacturers. This means vou can now 
offer a complete line of brushes with “Tywnex’ 


bristles to vour customers 


HERE’S WHAT TO DO: (1) Contact your brush 
supplier. (2) Make certain youn present ordes 
. bristled 
(3) Build a complete line of 


includes brushes in narrow widths. . 


with ~ Pynex ! 


brushes with 


“Tynex bristles so that vou can 


sell the right brush for every job 


Cash in on the 


growing demand for brushes 


with “Tynex’ bristles feature them in vou 


store display S 


lemark for Du Pont nylon bristles 


vo silliest 


BETTER THINGS FOR BETTER LIVING 





THROUGH CHEMISTRY 












29 































EY) @/:\ f 
to make 


f pol 


el. | COU 


\, ith pu? BALANCED-FLOW 
a WATER SISTEM 
ULDS rn NIMS "j 
BALANCED. FLOW 2 peat Pai 


ALO 
MW WELL WATER Syren NEW VORP oe 


Yes we've put everything you need for a bang-up May 
pump promotion in this special GOULDS PROFIT-FLOW 
PROMOTION CARTON. Open it up— put it to work — 
and you're really in the pump business! 

YOUR GOULDS PROFIT-FLOW PROMOTION CARTON 


contains: 


1. | Fig. 3680 Goulds Balanced-Fiow Jet Pump—the famous 
NO-TANK pump—complete with pressure switch, air volume 
control —ready for display. 


Colorful window Banner featuring “Win A Pump” contest — 
inviting free demonstration and registration for prize draw- 


ing. 
“WIN A PUMP” Display Card with pad of contest entry 


blanks — size to fit on your Balanced-Flow Demonstrator Dis- 
play Unit. Return envelope for entry blanks also included 


4. “ASK US WHY” Display Card —colorful, invites pump dem 
onstration. 


5, SILHQUETTE FEATURE CARDS—6 different cards, in 6 bril- 
liant colors, give “reason why” that makes folks buy. Punched 
for hanging. 


3 


6, CONTEST NEWSPAPER AD MAT... for local newspaper — 
invites free demonstration and registration for “WIN A 
PUMP” contest, 

7. GIANT “EASY TERMS” BANNER—jin color, for window or 
interior use. 

8. NATIONAL WATER SYSTEMS MONTH window or interior 
streamer. 


9. DISPLAY SUGGESTION SHEET tells, and shows, in a few 
simple steps, how to cash in on your GOULDS PROFIT-FLOW 
PROMOTION. 
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MAY 15S 


NATIONAL FAS TE a¥ 
WATER tld ita 
SYSTEMS 

MONTH 











TO SET UP A PUMP PROMOTO™ 


Whether you sell 4 pumps a year or 44 this A pump a day given away! 


Goulds Profit-Flow Promotion can't miss boost lo heip you put more sales power into your dis 


ing your water systems sales! It's so easy 


just open your PROFIT-FLOW PROMOTION 


play —- Goulds is giving away a pump a day dur 


ing May All your prospects have to do to enter 


CARTON and set up your pump display, follow this contest is come into your store witness a 
ing the few simple instructions you'll find enclosed Balanced-Flow demonstration and sign their 
with the promotion material. Nothing to send names. You mail entries to us at the end of the 
tor nothing to wait for ail the tools you month winners are drawn and announced 
need are packed right in the carton with your promptly. Contest not valid in those states, if 


Goulds Balanced-Flow Jet Pump! 


any, where prohibited by law 


NOTHING TO BUY...EXCEPT ONE PUMP! 


GET STARTED NOW... GOULDS PUMPS. «-- 


All display material is provided ABSO Dept. HA-46, Seneca Falls, N. Y. : 


LUTELY FREE me VOU pay tor nothing iv} your 














; ; , oh B, i Please reserve ] PROFIT FLOW PROMOTION ( ARTOWN ix my name for de iwery 
romotion carton excep ne Balancec 
cI ec ‘ - id Distribut before May lef by my regular distributor. | pay onty tor | Balanced-Flow pump at my 
Ow pump ce your 2,0uUIGS Visiripbultor 
, eaquiar discount. My Distributor is 
pronto pe se? tor sale ING when May su ) y ; ? 
le? rolls around Or MAI THIS COUPON Please have Distrib stor cal ‘ 
TODAY 
Name 
’ 
; Firm 
’ 
’ 
. Street 
s 
;. town State 
. ’ 
’ 
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New, ready-to-use | 
paint selling ideas: | 


Fol mor-ik adds new sales aids to Positive Selling Campaign 8 




























h. 
if you are looking for ways to help your paint busi- ..» Say it has given them a new outlook...afresh . . 
ness grow and expand, here are some money-making approach to selling. r, 
ideas. In addition to containing suggestions to help Now POL-MER-IK has added some dazzling new 
you sell more paint, more related items and more sales-makers to POSITIVE SELLING. These include a 
POL-MER-IK LINSEED OIL, it contains ideas to help Portfolio of Colorful Exteriors . . . The ABC’s of 
our painting-contractors increase their sales. They'll Color... a Colorful Living Room Portfolio... and 
ike it because a major part of the program was devel- many others. 
oped by POL-MER-IK in cooperation with the Painting Read about them. Plan to use them to build your 
and Decorating Contractors of America. sales. Write today for samples of the sales aids you 
And it works! Paint dealers and contractors who want. All (except No. 7) sent Free. 
have used PosiTIVE SELLING acclaim it as the best ever 
a ee I PO Be ey cethay 
ee o> ae ee cae Ee ee BE at nea vad Lk 
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Colorful 
Bedrooms 
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PLAN BOOK FOR POSITIVE SELLING... 
Basic 36 page book, ovilines complete sales 
program for contractors. Contains tested sales 
methods. Extra copies 18¢ each. 
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PORTFOLIO OF COLORFUL KITCHENS .. 
Ten color schemes to help you sell more beauti- | 
ful kitchens. Selected by leading decorating 
editors. Size 6'4°x8 4", Extra copies 7‘ ¢ each. 








COLORFUL SALES EASEL .. . Complete with 
40 full color designs. Can be set up in a store 


Per copy $3.60. 
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or carried as a sales portfolio. Size 182°x22". | 


. ABC'S OF COLOR... Prepared by the editors 
| of Better Homes and Gardens, 24 pages in full 


color, contains 50 color schemes... for every 
room in the house. Extra copies 18¢ each 





ee 


PORTFOLIO OF COLORFUL LIVING ROOMS 
..» Ten gorgeous rooms, color styled by leading 
decorating editors. 12 pages, printed in full 
color. Size 8'%4°«8\%". Extra copies 7'/2¢ each. 





“WET PAINT’ DOOR KNOB HANGERS... | 


Effective low-cost advertising. Printed in black and 
red on yellow stock. Price: $1.00 per hundred. 


PORTFOLIO OF COLORFUL BEDROOMS 

Contains 10 color schemes selected by leading 
decorating editors. 
color. Size 8's 


in full 
2¢ each, 


12 pages printed 


x 8%". Extra copies 7 





PORTFOLIO OF COLORFUL EXTERIORS... 
Contains 40 exterior decorating schemes for the 
10 most popular architectural styles. Printed in 
color. Size 8'4° x84". Extra copies 7'2¢ each, 





BIG RESULTS FOLDER .. . Excellent insert for 
your letters and invoice mailings. Ouvtlines & 
reasons why homeowners should employ painting- 
controctors. Price: $1.50 per hundred. 


' 
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HANDY ESTIMATOR AND TIME PAYMENT | NEWSPAPER ADS... Designed and written SALES AND COLLECTION LETTERS .. . Handy 


FOLDER .. . Takes the guessing out of estimat- ' specifically for painting contractors. Sizes: one kit of ideas for your direct mail campaign. Con- 
ing. Provides authoritative F.H.A. payment table. column by 4 inches; two columns by © inches tains suggested copy for letters one for almost 
Price: $1.50 per hundred Price: complete set of six mats, 50¢ any occasion. Extra copies free 


Ome ee wee ee nn Cae aoe ne ee eee ee eo ame on 





TELEPHONE PROSPECTOR .. . Contains simple, 101 MONEY SAVING IDEAS . . . Filled with | 101 WAYS TO PLEASE YOUR WIFE... A 


tested 30 second sales talks. Makes telephone 101 tips for the handyman. A popular 20 page | popular 16 page envelope enclosure, Contains 
prospecting profitable... answers common "objec- book. Contains ideas and suggestions for ; ideos and suggestions for handymen, Size: 
tions.” Size: 5'2"x8'A". Extra copies: 15¢ each. handymen, Size: 6° x 9°. Extra copies .. . free. 7 «x 5” . Extra copies... free. 

j => cuban ; —— = = an 





COMIC BOOK .. . Presentation of “10! Uses NEW POL-MER-IK ENVELOPE ENCLOSURE DON'T FORGET CARDS... In brilliant Da-Gle 
for Pol-mer-ik . handy for the workshop, an with ao timely message well illustrated for | ink, 14° x 22°. For retail stores. Build your related 
eye-catcher that creates sales in a minute both paint dealers and painting contractors sales, Extra copies 10¢ each. 

Extra copies _, tree. , Extra copies. . tree. 


All prices are f.o.b. Minneapolis. 





POWERED BY 


ARCHER POL-MER-IK LINSEED OIL reinforces the basic structure of oil- ad 
based paints. This is because special processing rearranges the molecules, . 
locking them together. As a result paint brushes better and levels better es 
to form a tough smooth, dirt-ré tant fill POL-MER-IK, the world’s finest 
linseed oil, comes raw or boiled or in convenient pint, quart, gallon and 


7% 
ak r* ’ ry? ’ ’ 
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your busin prosper D4 HER \NIEI IDLAN 

Co., manufacturers of POL-MER-IK LINSEED OIL. If Aroha 

you lke POSITIVE SELLING and it helps you, we'll ap- y 
preciate it if you'll use PoL-MEeR-IK this spring! Por Svaciy 
MER-IK 18 a dealers best friend... on the job , 
and in landing jobs. That's why it’s America’s fastest 


, i7. ; i + 
CLIT Y briseed Oil. 


me” 








farcher-MXaniels-Miidiand company 


4) INVESTORS BUILDING MINNEAPOLIS 2, MINNESOTA 


HARDWARE AGE, APRIL 12, 1956 33 
























another 


- «a@ 


M, 
™ 74) 
y AE AIEIL SA ALA AAELIASS IIS ORLA LOLLAEDALLLAAPLAD EAA 








Many masonry paints of the cement base 
variety have claimed the distinction of 
being proof against water seepage. but 
until Devoe discovered this formula for this 
new and radically different finish, results 
could not live up to expectations 
Ordinary cement base paints depend 
upon water as a carrier and for proper cur 
ing of the cement coating. When the water 
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HEAVILY ADVERTISED. Nobody 


likes a damp room, and that’s the theme song of 
Devoe advertising. Kven Butterfingers Joe can 
seal his basement or utiliiy room with this finish 
We're going after a big market with this advertis 
ing, and we're telling them to see you for the new 
Devoe Wonder-Pruf 


202 years of paint leadership 








NEW water 


Devoe scientists worked years to perfect this 





proofing 
DEVOE | 





Qf PPP PPL OS 4 bhdddddthhy iddddhdddidddd 


evaporates, the remaining particles are 





spread out thinly, and the water resistance 
of dense cement is lost. 

Devoe has tackled it from a different 
angie ...come up with a no-water formula 
that dries quickly into a hard impenetrable 
barrier of dense cement. There’s nothing 
else like it (Patent Pending). You can back 
it to the limit! 





This “Silent Salesman’ demonstrator unit will 
help build your sales ... is getting fine response 
wherever shown. Porous cinder block is coated 
with Devoe Wonder-Pruf, except for a small area 
in front. When filled with water there's no leakage 
anywhere, except for the trickle of water through 
the uncoated area 











TVOE 


PAINT 
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discovery ! 
| FIRST 


* Applied according to direc 
tions on label, WONDER 
PRUF will be effective for up = 


fo 5 years on open-textured 
\ }e'/ te 
\\ ™ ge 


The r 
READY-MIXED WATERPROOF TYPE i 
FOR INTERIOR MASOWRY SURFACES oF 


Urea Milieu 
, CEMENT, CONCRETE OR CINDER BLOCK 


that ‘he pp WL. 0 EPPECTONE. Swemc! fo Te unaranent 0° Tas rl 


HOLDS BACK 
WATER LIKE 
A DAM 

















interior masonry wa// surfaces 

















New Devoe W onder Pruf hears up under any 


MAIL COUPON FOR DETAILS ON 
DEVOE WONDER-PRUF 


test leaky walls can offer. It seals without water 
curing, overnight. It presents the solid cement 


barrier of a power dam to moisture trying to leal 


through masonry. It doesn’t take a super sales Devoe & Raynolds Co., Ins 
man to sell this finish! Dept. HA-46, Louisville, Kentucky) 
: [) Please send further information on Devoe 
8 colors pilus white. ~ Wonder-Pruf 
Entirely new formula [) I am interested in the Devoe Dealership Plan 


It is made without water. ‘The cement particles 

cling closely together and form a hard, water Name 
tight surface overnight. ‘The secret is a special Store Name 
base that makes it unnecessary to spray with 

Address ____. 





water for curing. It prevents the thinning out of 


cement parti les due LO water evaporation. 








WONDER-PRUF ia aiso distributed under these tamous names 
BAY STATE—Wadeworth, Howland 4 Co., Boston, Masse 
PEE GEE ..Peasiee-Gauibert Paint and Varnish Co., Loulevilie, Ky. 
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for the First Time... Power Tools 
to give you Middle |. 
You can offer 


this Big finch 
Professional Power Saw 
with full I'4 horsepower 


pon $QO 








ts made to order, priced to order tor the kind of people you sell most... the 
customers who don't want to pay a hundred dollars or more for a saw but who are 
afraid of inexpensive “light duty” tools... who want ‘heavy duty” performance but 


at a medium price 


Now you can give them exactly what they want! A full 7-inch blade plus full 
lL, horsepower to drive it. A saw that will rip through undressed 2” x 4° even at 
a 45 angle...that will make any cutting job easier, safer, faster... that offers a 
series of safety and convenience features found in no other make of tool. AND ALI 


POR THE REMARKABLE PRICE OF ONLY $39.95! 


The price is low...the performance high, because Fairchild manutactures its 
own motors... tests them right in the saw-housing before assembly! It’s the kind of 
advanced, production engineering that has made the name of Fairchild famous not 
only in the fractional horsepower motor industry ... but in the aircraft, photograph 
and electronics fields. It's a name your customers will know and accept... that will 
make selling easy for you 






CAMERA AND 
INSTRUMENT CORP. 


AIRCHILD 


ELECTRICAL PRODUCTS DIVISION 


BURLINGTON, VI 
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Like This.. . priced in the Middle 
_ Market Volume Sales/ 


























* 
ae For more information circle 
7 No. 14 on Quick Check Post 
‘eel " Card page No. 147 of this 
ee ae 
mavasine 
. “* . . ’* 
with a COMPLETE LINE of Popular “Middle Priced” items! 
Every tool in the colortul I urchild display, like the new saw, 5 ot protessional quality; 
durable, reliable and with an im between’ price tag 
lhe big attenuon-getting display attracts the customers. The popular “medium 
prices close the sale. And even if you re now handling a variety of power tool lines 
the addition of the Fairchild tamuly will give you a kind of power tool sale you've 
never had a chance to make betore 
Just think of this! You can get up an enure Fairchild medium-price department 
offer a group of products tailor-made tor the overpowering majority of your 
customcrs mive yourself a wick open short at an untouched soOUuUTCE ot high prot 
sales for an investment of only $144.4 
ilheres quick turnover a full 33'\A% profit in every tool! 
: Retail Price lo 
: 
' Price Dealer 
sal } S5J , in. Drill $19.95 $14.40 
Speci c + 1154-14 on. Drill S/4.95 816.64 
G 1 654—'4 in. Drill $49.95 $44.40 
«pACKA s? 155 in. Saw $49.95 $/6.64 
price , 950 Bench Grinder S71.95 $14.64 
1 1254-—Dualine Sander $44.95 $279.9) 


to you 


’ 
7 8201.70 $144.4 
\ 
‘ 4 } [here's no need anys longer to lose out on those vital “middle 
g \ 
| 4 , priced sales. This full selection of power tools lets you meet 
' } every customer request ring up dollar signs instead of “no 
\ _ 


sale 

Dake advantage of this important new offer and the special 
low combination price 
For more information circle No. 13 on Quick Check Post 
Card Page No, 147 of this magazine 
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PORTABLE CAN OPENER MAGNETIC CAN OPENER Pvibiel | Silama@ Meld 1.12 | 
$1.98 retail . retails from $3.49 retails from $4.49 





WALL ICE CRUSHER 
retails from $7.95 


perk up spring profits with SWwING:A'WAy 


Spring cleaners will snap up SWING-A-WAY like mad! 
SWING-A-WAY attracts customers with smart new colors, 
and sells fast because of real selling features. Like the bird says 


, order early! order early! order early! 


first in sales (Swine A Way) 


because it’s first in value! 


SWING -A-WAY MANUFACTURING CO. + 4100 BECK AVE., ST. LOUIS 16, MO. « In Canada: Fox Agencies, Port Credit, Ont 
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All in 


one Hard-Selling 


10 terrific B&D Tools 
fastest moving Accessories 


Make your Power ‘Tool Department sell more in less 
space. Feature the tools that have proved to be the 
fastest sellers. No extras, no slow movers. Concentrate 
your electric tools for greater impulse buying and self 
service. Display the accessories your customers want 
now! Plenty of repeat business. Your store rapidly be- 


comes ““l’ool-Headquarters.”’ 


Features: two famous \4 

drills; one *@” drill: one *4 

drill kit: one No. 44 Orbital 
Sander: one No .38 Heavy Y 
Duty Orbital Sander; one 
No. U 10 Jig Saw: 3 Heavy 
Duty circular saws 6)4 
7° 83"! 10 of the fastest sell 
ing tools in the world-fa 
mous Black & Decker line' 





SVLTIPLY POWER ros 





Block 
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‘his modern, functional, $125 
display FREE! Also free with 
display: & sales - stimulating 
shelf signs, fact & price tags, 
adhesive price stickers, attach 
able catalog binder, contains 
complete product information 
Shipped in one “package,” 
freight allowed Floor space 
16" x 42” 








& Deeks 
ACCESSORIES 


i. VSEPUL NESS 


LOOK IN THE YELLOW PAGES UNDER “TOOLS-ELECTRIC” 


Yack iO. 


PORTABLE ELECTRIC TOOLS 







() Blocks Dock 


ELECTRIC TOOL DEPARTMENT 





cent MANS 45 Fey cag 











"WIM + BUNGE oy an 


‘** 


Make #36078 Profit 
-first turnover! 


10 tools, over 340 accessories—the tools and accessories. 
actual store tests prove, your customers want most. 
Retail value, all tools and accessories, $1202.60— mer 
chandise costs you $841.82—a clear profit of $360.78 
Plus free $125.00 two-way display —yours to keep and 
establish ‘l’ool Headquarters in your store! 


FOR YOUR $360.78 PROFIT STORY... ASK 
YOUR WHOLESALER OR WRITE TODAY! 


Send to: Tum Brack & Decker Mra. Co, Dept. H-504, 
Towson 4, Maryland 


Please send more information on Electric Tool Department 
l U-1L101! Include complete product listings, prices and photos | 
| of display 
| 
N arm | 
I I 
| Address | 
| | 
| City Zone State 
I 
| 


NEW BLACK LEAF PACKAGES 
DESIGNED TO SELL FASTER! 


Dynamic Design Spurs Impulse Buying 


New, Activated Black Leaf 40 
Multi-Purpose Rose Dust 


Black Leaf’s bright new package design makes it eas) 
for your Customers to reach for what they want. The 
big black leaf on the red wrap-around band instantly 
identifies these products as quality-famous Black Leat 
brand. The general use for each product is plainly 
marked in big, easy-to-read letters. Instructions on 
each package are easy to understand and easy to 
follow. For instance, here's all your customers have 
to do in the Black Leaf Rose Care Program: spray 
at least once a month with new, Activated Black Leaf 
10: dust weekly with new multi purpose Rose Dust 


Make sure these new products are on your shelves so 





your customers can help themselves and help you to 


bigger profits, 


Two Aerosol Sprays ——> 


PEE I! (say Fit), plus FLY spell fast doom for in 
sects, big sales boom for you. New PFFT! for 
use indoors and out, FLY for flies, ants, mosquitoes, 
other household pests. Both in snappy new aerosol 


cans. Stock up now for the big push, starting in May 


The Perfect Lawn Twins ——> 


New Lawn Insect Control plus Lawn Weed Killer 
makes light work of lawn maintenance. Simple, 
explicit identification on the package makes add 
on sales a natural! Customers pull these new 


pac kages off vour shelves ftast' 


Black Leaf’s Advertising ‘Cross Fire’ 
Starts in April—Get Set Now! 


In April, Arlene Francis fires the first sales shot 
for Black Leaf on NBC's daytime show “HOME” 
Her warm personality goes to work for you as 
she demonstrates the exciting new Black Leaf 


products, Black Leaf “cross-fires’’ with ads in 





Ketter Hlomes and Gardens, Sunset, Flower Grower 
and Popular Gardening —during your entire selling 
season. In addition, Black Leaf cuts loose with 


powerful local advertising salvos—your Black 


Diamond 
Black Leaf 


co mM PAN YV 


CLEVELAND 14, OHIO 


Leal representative will tell you all about :t, and 


the many jree promotion materials you Can use to 





make vour store Black Leaf headquarters 
See vour Black Leaf man now. Make sure vou 


have ample stock to back up your display 
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ONLY 


SI-CLONE 


SAWS 
OFFER 
YOU 


Ask Your Simonds Jobber 
Selesman to give you full 
details on the Si-Clone Line 
and the SEE-SAW Displey 

or write the necrest Simonds 


Factory Branch. 


Factory bronches in boston, Cheage, Son Franciso ond Portland Oregon © Canadian Factory in Montrea 


with any one 
of 8 low cost, 


good profit doots 


HELPS © 
you 
ELL 
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Now you can be ‘Circular Saw Headquarters” in your town. Simonds 
complete, popular-priced Si-Clone Line includes saws for every purpose... to fit any 
machine. And Simonds Si-Clone SEE-SAW DISPLAY helps you sell ’em like never 
before. Here’s a counter top shopping center that makes buying easier for your customers, 
makes selling easier and more profitable for you! 


Top Margin In Saws Simonds Si-Clone Saws ore priced 
and discounted to make the biggest dollar for you 


Faster Turnover Simonds New SEE-SAW Display at 
tracts more customers, encourages self-service, sells more saws 
The wide variety of Si-Clone Saw types and sizes makes for 
multiple sales. Simonds makes |3 different types, up to |72 
diameter, with round or special-shape holes to fit all makes of 
power saw machines 


immediate Delivery From Stock There's a nearby 
Simonds Distributor ready to serve you backed by Factory 
Branch Worehouse stocks. 


SIMONDS 


SAW AND STEEL CO. 
rename, 5 














‘Jue 

















Attracts, Reminds, Sells 





Provides Strong Simonds Si-Clone Identification 






Displays a Wide Assortment of Packaged Saws 





Simplifies Stocking and Re-Ordering 
Compact, Fits Any Counter 
Sturdy, All-Metal Construction 


Free with any one of 8 good deals 





































National Advertising Effective consumer advertising 


generates interest in S)-€ lone Saws, creates saies opportunities 


Merchandising That Sells Saws SEE-SAW Display, de 


scriptive Folders, Window Cards, ¢ atalogs and Catalog 


inserts Newspoper Moats. etc. move goods from your store 
A Trade Mark Famous For Quality Youre selling 
Simonds Gyvality fully g saranteed long known among 


woodworkers as the finest in sows 
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Mineo wines 
Pie Pan Sopmtoss Mette Pea f j _ Ring Mold ice Cube Tray Colander 
5 114 n4% 02%", $4.99 dat. $1.95 


esi i> cents t, “4, 65 conts 3 oonte ; 1S cents 



























, nag) ‘ ° 
wieeo wmieero wiaRro mianao MiRRO 
Meart Moid Layer Cate Pan y+ Cate Paa Tubed Cate Paa ty Sheet 
15 conts wit 5S cents 2 65 cents lo’. $2.25 $1.15 
_ = - : . 
& 
gs = 
r ae a ‘ 
; * . > > 
\ p % 4 
: 7 i” 
wineo winro MiRRo mired mineo MIRRO miRRo 
Windsor Saucepgan Bread Pan Layer Cake Pan Miretie Coot and Carry Pan Covered Pot 
, at, 65 conts PARA” 42%", 9S Conts | (loose liom) 2, 9O cents £ 35 cents I’ tha $1.75 4-qt., $2.65 19 
“~~ 
- | 
> n : 
g . because : 











mieeo MIRAO 
Square Cake Pan Cooty and Pastry Press 
Bet’ 22", 95 conts Sf 5! $2.95 


CUSTOMERS’ 
BEST BUY: 










“4 i> 
(- liunrtanteed by , 
' (reverd Housekeeping 
=. 99 sence a 



















® Here are examples of the honest 0 ie Bo 
money's worth your customers get, however much 
they want to spend, for the finest aluminum utensils (MIRRO “ 
they can buy. In every price-bracket, from less than a we = 
dollar to big-ticket units like the MIRRO-MATIC . 
Electric Pressure Pan, there’s full value for bs , 
your trade... full profit for you. Stock, display, \» ese tine ahd a Pa 
1. s3% 3 1.00 


and sell the complete MIRRO line. 


Sug from your MIRRO 2obber/ — 


ALUMINUM GOODS MANUFACTURING COMPANY, MANITOWOC, WIS. 
Fifth Avenue Bidg.. New York 10 Merchandise Mart, Chicago 54 
Worlds Largest Manufacturer of Aluminum Cooking Utensils 
ee 
-_ a nd 



















Minko 
Ware ereot oY Paa 
id-in., $3.75 


aaa MATIC 
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mina MIAR MIRRO MATIC Cm me | MIRRO MATIC Polished | MIRRO MATIC ) MIRRO 
Biectric Perce | Fie Pe stor Pressure Pa Ce opper Tone Bread Bor 
119.95. | * $19.95 “ i! $12 95 : }j' ‘sg? 77" $11.95 
; 
wy | 


——Ee 
Copper ne te ster Set 
$9.95 


minRo 
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MANY OF THESE ITEMS AVAILABLE IN A RANGE OF SIZES. Au prices sighty higher in West 
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For Easy, PROFITABLE ‘Over 


CONVERTIBLE CHAMPION PACKAGE SYSTEM 


FRESH-WATER 


| fy PACKAGE SYSTEM 


, 'y 
‘ Fi 
- ~ 
’ | re. 
. 


VERTICAL TANK 
_ PACKAGE SYSTEMS 
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the Counter’ Merchandising 


SELL 


Kipidagion 


‘PACK AGE’ 
SYSTEMS 


® Ready-to-install package systems 


® Convertible from shallow to deep wells 
without extra pump parts 


® Interchangeable parts, low inventory 


* Compact fiber cartons save freight, 
handling costs and shelf space 


* Exclusive and ‘worth more’ features 


Rapidayton water systems bring you easy, profit- 
able “over the counter” sales. Rapidayton offers 
you the most modern line of “package’”’ systems 
assembled, ready to install, There’s a package sys- 
tem for every need— for depths from 0 to 150 feet. 
Both one- and two-stage pumps are available in 
convertible models. The Rapidayton exclusive 
Quick-Connect flange makes installation easy and 
fool-proof with either steel or plastic pipe. Many 
other exclusive and ‘‘worth more’’ features. 
Rapidayton package systems are made-to-order 
for the hardware retailer in- 

terested in easier handling, 

faster turnover, bigger profits. 

Get catalog for full story. 


GET THIS CATALOG 


Showing Pumps and Water Systems 
Cellar Drainers * Water Softeners 


The Tait Manufacturing Co. | 
Est. 1908 as Deyten Pump & Mig. Co 
Dept. 144, Dayton 1, Ohio 


Piease rush complete catalog and trade Giscounts on 
full Rapidayton line 


Name 


Address 
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PETE, THE PLASTER BUG 


FREDDIE, THE FOX 





ROYETHE 
POSTER 





DONALD, THE 
DO-IT-YOURSELF 
BUG 


there's a CFI Hex Mesh Netting for everybody! 


The wide range of weights, sizes and 
types of CF&I Hex Mesh Nettings 
make them ideal for a wide variety 
of uses. They’re available galvanized 
either before or after weaving; with 
either conventional or reverse-twist 
construction; in all standard heights 
from 12” through 72", and in wire sizes 
ranging from 14 through 20 gauges. 


But variety tells just part of the story. 
CF&I Hex Mesh Nettings are made 
with extra-strong selvages, are easily 
formed, and give years of weather- 
resistant service. 


For full details on the wide variety of 
styles, widths, meshes and wire sizes 
available, contact your nearest CF&l 
jobber. 





THE COLORADO FUEL AND IRON CORPORATION—Albuquerque + Amarillo - Billings + Boise + Butte - 
Oakland + Okishoma City « Phoenix + Portiand « Pueblo + Salt Lake City « San Francisco + Seattle « Spokane - 





3329 


Casper « Denver « E! Paso + Ft. Worth « Houston « Lincoln (Neb) + Los Angeles 


Wichita 


WICKWIRE SPENCER STEEL DivViSION—Atianta + Boston + Buffalo - Chicago + Detroit - New Orleans + New York + Philadelphia 
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THE G-3 
ALL-WEATHER 





’ 


Bikes change, tires change—but the G-3 
holds its popularity year after year. And 
with good reason. You can’t top the appeal 
of the sure-gripping All-Weather tread 
—or the power of sound, sensible national 
advertising. 

Stock and feature the G-3. It’s got some- 
thing for every type of bike rider. 





Goodyear, Cycle Tire Dept. 
—— < 
Akron 16, Ohio A 
¥ 
\ i; A Also available with red. 
\ SS JA blue or green treads and 





sparkling white sidewalls 





\ 


6-3, All-Weather—T M.'s The Goodyear Tire & Rubber Compeny, A 


GOOD/YEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 





We think you li like THE GREATEST S$ PY EVER TOLD every Sunday ~ ABC Radio Network —Tiii MQOUTEAR TELEVIS ia PLAY Jot ~every other Sundey~(VBC IV Nettwerk 
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For almost half a century now — Perfection has been 
the preferred line of milk filter discs at the store — where 
YOU make the sale and profit. And for good reason .. . 
1. Our merchandising policy has always been geared to 
SELL THROUGH YOU 
2. Perfection is the only COMPLETE line of milk filter 
discs designed to meet the needs of ALL of your dairy 
farmer customers — pricewise and otherwise 
Three great brands... all best sellers 
ELGRADE — Priced low for the economy minded 
PERFECTION — Oldest and best known 
DUBL CHEM — For the man who wants the best 
In 1956 — all of them will be backed by the most 
powerful advertising in our history. No other 
line is so complete — no other is sold with your 
profit so completely in mind. Doesn't it make good 
sense to stock the line that SELLS THROUGH YOU, 
Single source means you can combine for minimum 


shipment. Half cases available where preferred. 
Write for samples and prices 


SCHWARTZ MFG. CO. + TWO RIVERS, WISCONSIN 
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ONE SELLING-STOCK CASE KEEPS 
YOUR INVENTORY LOW... PROFITS HIGH 


7 [ | Lint *) [ I Na 
if lecorative mie 
e Store your tubes in the same case you sell from! 
e kasiest color tube 
e Req res only tube pet in 
7 Ni ee | Tt ririt Aas s! i is\y rast rnorouvl I ixing' 


‘ ‘ 
e Adapted to your present Gold Bond veivet inventotl 
’ | 


° : - \ RIT] ror cart plete lerails on the rast-moving vv 
Cyoid Bond Paint rit roday' >! J 


NATIONAL GYPSUM COMPANY © BUFFALO 2, NEW YORK 





Paint better with 
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Gold Bond 7 . PAINT PRODUCTS 
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Champs with a new 
ower punch! 


These new Task-Force light-duty jobs pack the 

























biggest power punch in Chevrolet truck history 
with a modern short-stroke V8 and Hydra-Matic 
Drive for every model! 


Today’s most modern truck V8's 
available at extra cost in what 
ever new lightweight model you 
need! Here’s ultra-efficient short 
stroke power for increased engine 


ae F SCONTT t. -. . 
x 3 ' } f 1 s Be . 

f } a | life and lower operating costs 
~~ ainaesanectie Nie: New valve-in-head' sixes are 






more powerful than ever 


And a wider range of Hydra- 
Matic models! 

Driver efficiency goes way up 
with smooth-operating ‘Truck 
Hydra-Matic on the job! Now 
available at extra cost on all 
light-duty and some medium 
duty models, too. See your 
(chevrolet dealer for details and 
a deal on the right model for 


your job! ... Chevrolet Division 
of General Motors. Detroit Z, 
Michigan 





Fonevrciey a hh Va Ob > GAYA 10) A Oy 
TASK:-FORCE TRUCKS 


Vi aiillilem TM elie) emaerilielil-tem inte. 4 
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LANCASTER’S 2 New LEADERS 


You beat competition. Keep your full discount! 


No profit-stealing price-cutting necessary 





THE 


LANCASTER 


‘ Dutchman 


ay 
JET PUMP 















*Regulor price effective after May ! 


Shallow Well Jet System 
13 gallon tank, ‘4 HP 
Model 1192FVT1I3 


‘The 


Dutchman '—a new 


E bring you 


complete line of shallow and deep well convertible jet 
pumps, including the ‘‘Dutch-Pak’’ fully assembled 


wate! systems. |X different models to choose from. 


This low-priced—well-built Dutchman Line by 


LAN ASTER comes to 


of the Pennsyvivania Dutch Country 


you straight from the heart 


where craftsmanship is a byword 






‘your monev’s worth’ a buy line! 


LANCASTER ; : 
A full line of Jets, Reciprocating and 


Submersibles. Over 397 models! 


LANCASTER PUMP 
AND MANUFACTURING 


Name 
COMPANY, INC. iste 
LANCASTER, PENNSYLVANIA Town 
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Yes, we want to be able to undersell competition and still keep our share of the profit 


Please send information on: ( 


THE 


LANCASTER 
Nifty 


CHAIN SAW 


“sells for less than $150.” 
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2.6 HP Complete with 
14° guide bar and chain 


19.950 


ERE’'S your opportunity to cash in on the vast 
market that’s been refusing to pay more than 
$150.00 for a chain saw (and get your full discount, 
Weekend 


are looking for a lightweight, inexpensive saw that will 


100), woodcutters, farmers, suburbanites 


give them ali the labor-saving advantage of a chain 


saw ata price they fee/ they can aflord' 


A complete line. Direct or Gear 


> 
LANCASTER 


driven. One or two man saws 
up to 36°. 





i need liemeeenedl ee 


LANCASTER PUMP and MANUFACTURING COMPANY, INC. ¢ BOX G-778, LANCASTER, PA j 


) LANCASTER Chain Sows ( ) LANCASTER Pumps 


State 


en ee an | 


4 





II 


DUS HS U3 0503 1.3 ii 


CARRIAGTI CARRIAGE CARRIAGE 


CARBIAG 
BOUTS Bo.Ts BOLTS SOLTS . 


5U3 


CARRIAGE CamRmiact CARRIAGE  Cammiaee F — 
BOLTS BOLTS Bo.Ts Sours ; 
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‘ anniact gous ns 


cammiact go.rs 
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REPUBLIC ALSO HELPS YOU 


—_ 





PLEXIGLE PLASTIC PIPE—for livestock watering, lawn sprinkling, irrigation uses. 


Supplied coiled from ‘" thru 3” dia. in straight lengths in 4” and 6” dia. Plus 
a complete line of fittings 


ROOF DRAINAGE PRODUCTS—oc complete line that’s competitively priced 


and ready to use. These uniform products are supplied in galvanized stee! 
and ENDURO” Stainless Steel. 


REPUBLIC 


Woldi Wideal Range of Standard. Steels 


HARDWARE AGE, APRIL 12. 1956 


~_ 






























Less time per sale = more sales per hour. 


That's the formula you can apply to build profits 
when you handle Republic Bolts and Nuts. How? 
Because of things you don't have to do. 





For example, there is no question of quality when 
H E Li & YO U Be 2 Li you fill your customer's order with Republic Fasteners. 


Through broad corporate and product advertising, 
Republic is nationally recognized as a producer of 


dependable products. 


In addition, you waste no time searching for the 
right type and size. Republic's new labeling system 
carries both a description and illustration of the type 
and size contained in each package. These read. 
at-a-glance labels enable you to spot what you want 


immediately. Inventory time is greatly reduced, too. 





Another time saver is Republic's functional, inverted. 
design package. There's no need to dump contents 
into bins to have them readily available. Nor must you 
take the box off the shelf and lift the lid for each type 
of fastener desired. Instead, you nest the top in the 
bottom of Republic's package and place it on the shelf, 
Result: package becomes a self-contained bin. Its high- 
visibility label stays right-side-up. 


lake advantage of these sales-boosting advantages. 
Next time you order fasteners, specify Republic. Or 
send coupon for further details. 


Wr 
Ss 


CHAIN PRODUCTS include al! types of welded and WIRE NAILS AND STAPLES—c complete line for SYEGL PiPE—for plumbing, heating, air condi- 





weidiess chain, plus farm and animal chain assem every farm and home use. Also ideally wited to tioning and all other home and building uses. This 
blies. Complete lineis attractively packaged and accepted by the building trades. Made from high-quality pipe is available in a full line, in 

Easy-to-read labels provide quick identification wire specially produced for nail manufacture sizes you want 
ce i ————— —— oe Ee Er Se ee 
| REPUBLIC STEEL CORPORATION | 
| Dept. C-1186-A 
| 3154 East 45th Street, Cleveland 27, Ohio 
. | Please send more information on 
| [ ] Fasteners [ }] Wire Nails and Staples | 
7 |] Chain Products | }] Flexible Plastic Pipe 
SI [ } Steel Pipe [ ] Root Drainage Products : 
and Steck Produce : 7 

Name litle 
| Company | 
| 

| Addrs« ‘5% : 
| City Jom State | 
* —_—e oer Se <n ee oe —— ee eee cee me ee apanall 
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ARE | AMERICA’S FASTEST-SELLING 
STOVE and UTILITY MATS! 


the exclusive 
Rigid-edge" 
with the “lie-flat’’ feature 


Continual improvement has made 
Aristo-mats the top seller in the stove 
and utility mat field. First came the 
asbestos-cushion backing, then the 
safety-ringed Kant-Kut-Korners 


and Now the exclusive Rigid-edge’* 


Now, by using an exclusive patented 
process, Aristo-mat has solved the 
problem of making a better quality, mor 
durable stove and utility mat. Your 
customers will know about this scientific 
pioneering through Aristo-mats 
powerful national advertising and 
publicity program. Make sure you are 
Formed under able to profit on their demand. 


*Patent No. 2,707,510 Check your stock and order your 


Aristo-mats today! 
Actual laboratory tests prove the exclusive 


Rigid-edge increases strength approximately 100 
per cent, stiffness 300 per cent, and definitely 


smproves the appearance ot the mat 


This sturdy floor display 
rack takes little floor 
space, yet substantially 
increases the frequency of 


“Impulse” sales. Holds up 


A division of PHOENIX TABLE MAT CO. to G6 dozen assorted mats. 
PALS se, ee ee Os 


i 
* 4 'vag -> 


: v4 * > 
* Gwarenteed by ~~ 
ood Housekeeping 
~~ *§ sevigrat® ae 





Distributed in Canada by 
STERLING INDUSTRIES ” 4 Scarlett Rood, Toronto 9, Conada 


Only Aristo-mats have the exclusive Triple-feature! 
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— and here’s why: Revere Ware Tea Kettles are 


proven best sellers because they have all these wonder- k Di ll 
ful sales features! Stoc a. isp ay—Se 


The World's Finest Tea Kettles! Revere Ware Tea Kettles Pavere Ware Tea Kettles cell on sight build 


give your customers the most...the best...in features — 
stainless steel, or chrome plated copper construction; profits for you automatically! That's because 
large cover Openings for easy « leaning inside: VW“ ide mouth millions of women are constantly reminded to 


spouts for easy filling. easy pouring: whistiers with quick 
54 | g | 


acting trigger control; Bakelite knobs and handles buy them through Revere's national advertising 


and all beautifully styled and designed for the utmost in ...and will buy them when they see them on 
sales appeal! display in your store! 

The Widest Line! In Revere Ware Tea Kettles... you can Cash in on this line of fast-moving, self-selling 
sell... your Customers can 6x) the greatest variety of profit-builders now! Check your stock, re-order 
lea Kettles on the market today . giving you the op- from your distributor today! 


portunity to trade-up customers, or sell them any type 
of Tea Kettle they may preter! 


THAT'S WHY REVERE WARE TEA KETTLES ARE FAST-TURNOVER PROFIT-BUILDERS FOR YOU! 





No. 2274/7-—?2 at 


No 270} Z /j qt 


No 848 5 at 





No. 865—~5 at No. 883—3 at No. 866272 at 


Rome Manufacturing Company Division 
ROME, NEW YORK + CLINTON, ILLINOIS «+ RIVERSIDE, CALIFORNIA 
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Holds the Cold Longer : 
—Keeps Food Freezer-Fresh 


The FAMILY MODEL 632 orgest copacity 


cooler im (696 price range adequate for a family 
of tour Has all the Coleman outstanding fea 
tures. Outside dimensions: 10'/o'' = 18° «x 132" 


THE 
DE LUXE 
MODEL 

633 


A great big beavty with every 
wanted feature in a portable cooler 
Outside dimensions: 13" x 22" x 16". 





THE PARTY 
MODEL 631 


Smaller in size, 
lower in cost 
Corries like a 
picnic basket 
Cjutside dimen 
tions: 7 «x 16 

a 12 





Display all 
the Coleman OUTING PALS 


Put ‘em “Up Front’ in Your Store ... Then Watch Your Sales Soar! 


A complete line . . . Lan 
terns, Camp Stoves, Coolers, 
Carrying Case Comp Table 
end @ superior new Fuel 
They're all nationally ad 
vertised. Sell them al! 
profit 5 ways! 


- ORDER FROM 
YOUR WHOLESALER 


54 
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in performance .. 


1. Every model is heavily insulated 
with Johns-Manville “Spintex.”’ This 
insulation gives Coleman the lowest 
“K” factor of any portable cooler. 


Holds the cold longer 


me Se amless, retrigerator type gasket 


“holds the cold” in where it belongs 


3. Self-locking Lid Latch of refrig 
erator-type opens at the touch of 
your liale finger. EXCLUSIVE 


Coleman feature 


4. All inside corners—both bottoms 
and sides are rounded for easy 
cleaning. Prevents odors. EXCLI 
SIVE Coleman features 


5. Outside finish is attractive forest 
green hard hammerloid over viny! 
undercoat amazingly mar and 


corrosion-resistant. 


6. Hidden Hinges protect clothing 
and car upholstery from snagging 


and tearing 


New Display Stand Sells ‘em Fast! 


A new, attractive, compact stand 


of 
all 






H L Calel/ 


They are proven “best sellers.” They do an 
outstanding job of keeping foods fresh and pro- 
viding refreshing cold drinks.. 
time! Years ahead in appearance, in construction, 
.and here’s why: 


heavy display-board shows 
3 models. Makes it 
easy 
strate, sell. Display stand 


is free with initial order 


ab oa ee 
_—, ‘] eS. Coolers. Order 
— your wholesaler! 


Get the facts... Get the goods .. . Get Profits! 
THE COLEMAN CO., INC., WICHITA 1, KANSAS 
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PORTABLE 
COOLERS 












.anywhere and any 












7. Handy combination can and bot 








tle opener! attached to inside of lid 

















8. Outside casing of heavy gauge 























steel welded and riveted for 














longest service 









9. Inside lining is fabricated of spe 





cially treated heavy galvanized steel 
rust and cCorrosion-resistant All 


seams leak-proof 


10. Lid inner liner gives rigid 


support 


11. Ammunition-type handles pro 
vide comfortable grip—no pinched 
fingers. (Recessed on Model 6343 


Model 641 has handy carrying bail.) 


12. Recessed “no-lose’’ drain plug 
(on Models 632 and 644) fitted 
with tight, heavy brass cap to elim 
inate leaks 


13. Adjusto-trays provide wert and 


dry ‘ ompartments 





14. All hardware heavily plated 


with rust resistant Zit 















to show, demon- 


or more Coleman 








ACTION 


QHOTGUN 


Shot Capacit 


ILABLE IN 12 GAUGE 
SPORTSMAN - 58ADL 
HIGHER GRADES ONLY. 


SPECIFICATIONS ON 


REVERSE SIDE. 
LIGHTER WEIGHT 
(AMEE LIGHTER RECOIL. 


P FASTER HANDLING 
FASTER SHOOTING 


* Power-Matic principle introduced for the 
first time on the famous new Remington 
Model 740 Woodsmaster® end now in 
vee by scores of thousends of big 
geme hunters ali over the world! 


THE OLDEST GUNMAKERS IN 


AMERICA 


e Remington. POWER-MATIC action that softens recoil 
e Fastest loading shotgun ever made 
. @ Light weight (about 7 Ibs.) that 

Tile Comal lilelilals Misti 


e Fast, easy take-down 
. 


carrying easier 


Barrels can be interchanged without adjustment 
e Non-recoiling barrel 


e Double action bars 
e “Dial-A-Matic” load control 
© New, beautiful wood and metal finishes 
© Game scenes and fine scroll inscribed on receiver 
a? Be La 


e Balance where it belongs 


Remington 
GU POND 


PRESENT 





THE NEWEST GUNS 








xg 


NEW WOOD, METAL FINISHES. Special new wood 
finish brings out and ‘‘windows’’ the rich wainut 
grain in @ durable high gioss. New velvet-smooth 
metal finish on receiver and bolt gives greater 
wear and rust resistance 



































REMINGTON POWER-MATIC ACTION soft 

ens recoil. As gas moves the Power 

Matic piston rearward there is a forward 

reaction on the gun, opposing and siow 
me recoil and softening ite effect on the shooter's 
shoulder 


insures dependabie 
lightning fast operation 





“DIAL-A-MATIC" LOAD CONTROL. With exclusive ‘‘Dial-A-Matic”’ 

load control and Power-Matic action, Remington Sportseman-58 is 

the only gas-operated autoloading shotgun that insures positive 
dependabie operation and lightest recoil with all standard-iength 

2%") shotgun shelis-—magnum and regular. instant finger-tip adjustment 
dial “LL” for light (low-Dbase) toads, ‘‘H"’ for heavy (high-base) loads 


TRIGGER FINGER DOES ALL THE 
WORK. Hands never leave shooting 





position..one squeeze and the fast 
autoloading action chambers another 
shell, ready to go. Barrel is non-recoiling 


BALANCE WHERE IT BELONGS. The Sportsman-5é 

is designed without compromise to be the 

fastest-handiing, fastest-pointing autoloading 

shotgun ever made. Swing and follow-through 
are emooth and natural. Light weight (about 7 ibs.) is scientifically dis 
tributed for optimum handiing and shooting ease 


SUPREME DEPENDABILITY. High speed camera ohotographs 
Sportsman-58 cycie of operation to make sure moving parts 
are pertectiy synchronized. Severe iaboratory torture tests 
Guplicated toughest tropical and arctic climates to insure 
dependabie functioning under ail shooting conditions 


QUICK-CHANGE BARRELS EASY TAKE-DOWN. Switch barreis of 
appropriate length and choke for whatever kind of hunting of 
shooting is desired in seconds. Sporteman-58 barrels are 
completely interchangeabie need no special fitting. Garrel 
and tore-end are disassembied in one motion. Trigger assembly 
comes out a6 @ unit simply by removing 2 pins. No tools 
required 





FASTESTAGADING SHOTGUN FEVER MADE! 
Chamber one shell and toad the second 
shell in the magazine in ene metien! } 
sheila can be loaded in 3 seconds. To 
singie-ioad, simply drop shell in port and 
press action release 


Sf .* = “ So 
YA alert me Ap Pee «oe, 


ee 


INSCRIBED GAME SCENES. Decorative game scenes and 


Sportsman SB ADL receivers, further enhancing the beau 





WapoU Ou roorend poy Overy Mualon. will 
woul Te oun 0 


porlsmau) 


SPECIFICATIONS 
SPORTSMAN-58ADL STYLE: 3-shot avic 
loading shotgun —také-down, hamme 
less, solid breech. GAUGE: 12 gauge 
BARREL High strength Remington Proc 
steel. Improved cylinder, modified, fu 
choke, Remington Special Skeet boring 
Lengths — 26, 28, 30 inches. Maximui 
strength for modern heavy loads, ir 
cluding standard-length (2%4') mac 
nums. SAFETY: Convenient cross-bo 
type. RECEIVER Extensively inscribe 
game scenes and fine scroll; matted to 
surface. STOCK & FORE-END: America 
walnut, checkered. Pistol grip wit 
decorative grip cap. Black butt plat 
STANDARD STOCK DIMENSIONS: 14” lonx 
2'2' drop at heel, 1%” drop at comt 
WEIGHT: About 7 Ibs. EXTRAS (availab! 
s) Mimeloleoliiielalel Mm ailelae| SIME) ol -14(e] Mel ae, 
or length of stock, recoil pad, vent 
lated -rib barrel. 





AVAILABILITY 
Available in 12 gauge 


Ye (ies , CHUM 


lH. WHUMEG . Vs Tt 


VLA Ctl 














(OLAND 


IN PROFITS FOR YOU 


Only Midland offers all the sales ammunition you need to 
compete for your prospects’ dollars against other products 
and services. And Midland backs you up with aggressive 

4 magazine and newspapet advertising Get the facts on exclu- 
a sive franchise. Use coupon! 
siais 
mui 


,u 


IN FINANCING FOR 
YOUR CUSTOMERS 


Midland's new Time Payment Plan gives your 
customers up to 24 months to poy with as 
little as 10% down. You make your own 
credit decisions, extend immediate credit, 
make ‘time’ sales almost as quickly as cash 
sales. Learn details . . . use coupon! 


-- IN TILLERS FOR WIDEST SALES 
Midland offers your customers widest tiller selection in 
America to meet every need . . . these 5 models, 4 of which 
are self-propelled. ‘The 4 units mount weed cutters, rotary 
and reel-type lawn mowers, cultivators, disc harrows, etc. for 
A 
7. ' Ses 


multi-purpose utility. Get the facts. Use coupon! 


z <. : “7-5, 
' 4) 


4 *he rp 
Rotary Tiller 
+6 ho Super Rot 


Fist. IN FEATURES BM, @ UM LOC 
FOR EASIEST 
° SELLING Send dealer 


information on Time Pay 
ment Plan and all models and attachment 
... And Midland offers your customers THE MIDLAND CO. DEPT. 42 
features like these: 
© 24%, hp Rotary Tiller with end-drive .. . no 
untilled center strip . . . many other features. 
Self-propelled units with gearshift transmis- 


sion and avto-type differential plus reach- cveset 
easy controls for operating convenience. : 


South Milwaukee, Wisconsin 


Learn details... use coupon! 
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Merchandising /ips: 
UALITY GOODS WERE 


CYCLONE HARDWARE PRODUCTS 
practically sell on sight , 
because customers SEE 

they're made right! 















































Straight, parallel wires . .. even picket 
.. . and a durable galvanized : 

finish make Cyclone a better-looking, 

er-lasting fence. In both woven 

welded styles .. . single-loop and 
double-loop construction. In heights 
. of 36,42 and 48 inches. Gates to match. 
Flower Bed Border and Trellis also 
available. 


Available in Galvanized Steel, Bronze 
and Aluminum. In standard 18 x 14 
mesh ... in 24, 26, 28, 30, 32, 34, 42 
and 48-inch widths. The improved 
multiple wire selvage, firm even 
mesh, and lasting gouireke of Cy- 
clone Insect Wire Screening mean a 
good job every time. Complies with all 
ae of Commercial Stand- 
ards CS-138-49. 








To = peo acd woven cloth with flat 
welded selvage that fits snugly under 
mouldings. elds easily to steel. 
Wires are straight and even. Heaviiy 
galvanized for long life. In 2 x 2, 3 x 3, 
4x4 and 8 x 8 mesh sizes. Also in %,” 
and %” heavy grades. . . in 24, 30, 36 
and 48-inch widths. Complies with all 

uirements of Commercial Stand- 
ard CS-132-46. 








CATCH-ALL BASKETS | 


It's easy to see why Cyclone Catch- | 
Alls have been called the biggest 

basket value on the market today. 

They hold nearly three bushels of 

waste. The safe close mesh, heavy 

wires and circular shape make this a ‘ 
basket that will last and last. The 

raised bottom permits ample draft for 

complete combustion. 


~~ FLEXIBLE STEEL mats 
Will outlast any other type of mat on 
the market. Made from top-quality 
gaivanized steel strip. There are no 
rough, sharp edges to damage foot- 
wear. Ideal for residential porch use, 
they also meet a wide variety of com- 

_ mercial and institutional uses. In 12 

| sizes in 1” x 1” and \%” x 1” mesh. 


cote stay ea. eat. ei, et le eel 
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NEVER IN GREATER DEMAND-— 


~and here’s how to 
cash in on that demand! 


People don’t quibble about price anymore. At least, not like they 
used to 

From your own experience, you know that it is much easier 
to sell quality goods nowadays. Especially when the product 
also bears a readily recognized famous label like the familiar 
USS Cyc Lone “Red Tag.” 

So why not use the valuable display space in your store, and 
your valuable time and words, to sell the kind of hardware prod 
ucts your guality-conscious customers really want? 

If you have been carrying the CYCLONE line, now is the time 
to feature these popular products stronger than ever. If you 
haven't yet experienced the satisfaction that comes from selling 
CYCLONE HARDWARE PRODUCTS, you are missing a golden oppor 
tunity to build a bigger, more profitable hardware products busi 
ness. For it has been proved time and time again that every 
customer for CYCLONE HARDWARE PRODUCTS becomes a lasting 
friend of your store 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS + SALES OFFICES COAST.1O-COAST 


PACIFIC COAST HEADOUARTERS—OAKLAND. CALIF. 


EVERY PRODUCT CARRYING THIS 
Famous Re?Jag is TOP QUALITY 
THROUGH AND THROUGH! 


ORDER NOW! 


Look over the CYCLONE 
PRODUCTS shown and 
described at the left. Then 
see, phone, wire or write 
your jobber for a supply of 
whatever you need for the 


COMiNnK Beason 





Betas ao ae Ke 


* UNITED STATES STEEL EXPORT COMPANY, NEW YORK 





































































RECORD PROFITS 


With 7 AER-A-SOLS for YOU! 


DEAL No. q — Bridgeport Opening Assortment — 46% PROFIT! 


DROP-SHIPPED FROM MANUFACTURER'S WAREHOUSE — PREPAID 














Retailer's 

Cat. Retail Regular Retail 
Quantity Number Description Price Cost Value 
ldoz. #120 Bug Bomb* 12-072. $ .98 $ 8.00 $11.76 
] doz. 400 = Aerearsol” Insect. 12-07. 1.59 12.80 19.08 
1 doz. 166 Slug-a-Bug* Non-Toxic 14-072. 1.98 16.00 23.76 
Ee 1 doz. 140 =Ant-Roach 14-07. 1.19 9.60 14.28 
: 1 doz. 424 Moth Proofer 14-07 1.79 14.40 21.48 
1 doz. 405 Ban-X* Insect Repellent 98 8.00 11.76 
1 doz. 406 Vet-X%" Pet Spray 1.25 10.00 15.00 
] doz. 720 Good-aire* Small 98 8.00 11./6 
] doz. 820 Good-aire” Large 1.89 15.20 22.68 

Retailer's Regular Cost... $102.00 
Retailer's Selling Price $151.56 

#9 DEAL RETAILER'S BONUS $21.71 
Retailer's Cost of Deal : $80.29 $80.29 
RETAILER'S PROFIT cit 46%... .$11.27 

NOW! Buy at more than 20% BELOW regular cost 
“wat DEAL NO.4 4-Dozen Display Pack 43% PROFIT 
pre d Retailer's 
Cat. Retail Regular Retail 
Quantity Number Description Price Cost Value 
1 doz. #120 Bug Bomb 12-07. $ .98 $ 8.00 $11.76 
] doz. 400 Aer-a-sol Insecticide 12-07 1.59 12.80 19.08 
1 doz. 120 Good-aire Small 98 8.00 11.76 
Vo doz. 166 Slug-a-Bug Non-Toxic 14-07. 1.98 8.00 11.88 
Yo doz. 140 Ant-Roach Killer 14-0z 1.19 4.80 1.14 
Retailer's Regular Cost .... - 941.60 
Retailer's Selling Price ae lah $61.62 
#4 DEAL RETAILER'S BONUS..... $6.24 

Retaiie-’s Cost of Deal.... $35.36 oo eeeaae 
RETAILER'S PROFIT ........... . 43% $26.26 


NOW! Purchase only 4-dozen display pack... you get EXTRA 15% BELOW retailer's regular costs. 
OPEN STOCK DEAL!—Extra 10% on full dozens—40% PROFIT! 








— Bee _ Retailer's Retailer's 
Cat. Retail Regular Cat. Retail Regular 
brid geport Number Price Cost Number Price Cost 
~ 4 j #134 ##Bug Bomb 6-02 $75 $ 6.00 #404 RoseSpray 12-07. $159 $12.80 
AER . A ‘ sol ; 1270 Bug Bomb 172-02 98 8.00 406 += Vet-X Pet Spray 1.25 10 00 
~~ 400 = Aer-a-so! insect. 12-07. 1.59 12.80 407 SPOT Weed Killer 1.98 16.00 
INSECTICIDE 166 Stug-a-Bug Non-Toxic 14-0z. 1.98 16.00 408 Weed Killer Replacement 1.59 12 89 
135 <AntRoach 6-07. 75 6.00 615 Water Repellent 59 12.80 
Ntw SUPER pow 140 =Ant-Roach 14-07. 1.19 5 60 720 Good-aire Small 98 8.00 ‘ : 
centoins : 13/7 MothBomb 12-07. 1.25 10.00 820 Good-aire Large 1.89 15.20 
) ‘| to} 5A \ 4 424 Moth Proofer 14-072. /9 14.40 
IGOLY | REENTIO NOW! — Buy in full dozens and make this EXTRA 10% “Trademark 





US st NEW POWERFUL ADVERTISING 
in ML Ang We 


TELEVISION—RADIO— NEWSPAPERS 
Aer+a+sol Products BRIDGEPORT BRASS COMPANY ricgeport 2, conn. 
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THE GAY NEW 


7 olly Madison 


7 
rn »AY 


SMARTEST 


THE “SELLINGEST” ELECTRIC 
ICE CREAM FREEZER IN 
ALL THE WORLD! 
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SHALLOW TO DEEP WELL CONVERTIBLE é 
PUMPS and WATER SYSTEMS 





























stalls 





























THE DESIGN of the Burks HV Pumps lets you CHANNELS IN THE IMPELLERS of these FAST PRIMING makes Burks HV Pumos 
install them HORIZONTALLY of VERTICALLY pumps are straight water passages radiating from quick and easy to install The handle ie 
either directly over the well or offset WITHOUT the hub. This throws the water straight out in well they quan orime shallow om ge ly a 
ANY MECHANICAL CHANGES. This versatility GREATER VOLUME and FORCE to the cam- Won't air bind. “Vent-Air breather bleeds off 
and emaltier, compact size lets you install them in like outer rim of the impeller. There, “Kam- si¢ and aas from the anne — 

close Quarters, in locations best suited to system Action” gives controlled velocity, gives extra iid . 

installation, of to Mt individual preference. “kick” and force to the water 





























| 
’ ' 
— 
Pf ” 
* 
% a 
LF 
c ' ' 
EVERY PART THAT PUMPS is made of endur- BEAUTIFULLY FINISHED in a sparkling apoti- CONVERT THEM EASILY from shallow weil 
ing, corresion-resistant bronze —the impeller, ance white New, clean compact design is modern to deep well operation if the water level in the 
ihe diffuser, ond the interchangeable educers and tends an attractive note to the modern well drops or the rate of flow diminishes. Ad- 
As a reoult, parte went correde and mineral basement and utility room appliances. Easy to vanced design of Burks interchangeable educers 
Gepesits won't collect to clog the pump and cut keep clean. Small, compact size solves the space makes the Burks HV-15 and HV-20 the most 
Gown capacity. problem in basements or utility rooms. eMicient centrifugal pumps for their size 


Write today for the 
facts on a Burks 
Pump Franchise. 


DECATUR PUMP COMPANY 


52-B Elk Street, Decatur, Illinois 


Moanutact wr ers of My c entr: fugal Pumps and AW ter Syiter ‘ ‘ uper Turt ne Shallow VW el! ind 
Deep Well Pumps ond Woter Systems, Deen Well Head Pua ps ond Woter Systems, Submersible 
Sump Pumps, industria! Pumps; o Complete Line of Accessories 
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Lightweight, flexible pipe 
made of Tenite Polyethylene 
makes a hit with your customers 


its ease of installation and promise of long, 
satisfactory service appeals to everyone. 


lastic pipe made of Tenite Polyethylene has the features y: 

tomers want. It’s light, so they can carry it easily. It's flexible an 
bent around obstructions, saving them the bother of many fittings 
corrosion and electrolytic attack, assuring them of long years « 
tory service. And it costs les an conventional metal piping 

Pipe made of Tenite Polyethylene thus meets the requirements of irriga 
tion and sprinkling , a8 well as onducting drinking water 
Your customers will find many uses for it... be sure you carry the stock 
to meet their demand. 

Pipe made of this versatile Lastman plastic is sold under the trademarks 
of leading manufacturers. For their names, as well as additional informa 


’ 


tion about pipe made of Tenite P 


TENITE 


POLYETHYLENE 


an Eastman plastic 


EASTMAN CHEMICAL PRODUCTS, INC ‘ subsidiary of Eastman Lodatk ( ompany 


KINGSPORT. TENNESSEE 


Please send me a list of manufacturers of pipe of Tenite Polyethylene 


as well as additional information about this product 
Name 

Company 

Address 


¢ ity 

















COPPER 


FRYI NG PAN 


ACTUAL 











Heavy-duty — big 7° size! 
A bergein offer so you'll try 
SIMONITZ <—. FLOOR WAX 


ming copper on the ou utende 
easy to clean spun sluminum on the 
unaade' Non twiet has ulle' ra nie of 
fere you thie 63 frying pen for sate $) 
s hig 82 oom ~~ a youl try new 
Memontsa No uff Floor We : 


Me seutfs, ne streeks — shine leets 
5 —— Nothing laste longer than 
reew | “artertss Fleer Wan, beceune ts 
fortified with hard lustre Mameotite * Re 
easy Simonia & eef/-poltehung’ 


What's cooking ? 
BIG PROFITS FOR YOU 


in SIMONIZ Copper Frying Pan Offer! 1 





pant of Mammon Pio 
the free $2 gift certa® 
_ 


just buy «@& 
Was, end A im 








wi the cap 


| 


NOW FORTIFIED WITH 
HARD LUSTRE SiIMOLITE... 


NEW SIMONIZ: FLOOR WAX 






















$2 certificate right on can! 


This bigger-value premium offer 

is sure to top even the record results 

of last year’s promotion! 
Your customers get a $3.00 Copper Frying Pan at a 
saving of $2.00 and you get lots of extra profits! 


Heavy advertising certain to 
bring you more profits! 
Television ‘“The Big Story”’ on NBC-TV Network ' 
Popular Local TV Shows Across the Coun 
try! Lots of Hard-Selling T'V Spots ! 
Radio Spot radio coverage all over the country 
including your local area! 





Sunday Magazine Sections 
like the one to the left 


of course ' 


big, eye-catching ads 
Much larger in size. 


Be sure you stock and display 


Simoniz Non-Scuff Floor Wax, 
fortified with Simolite.’ 


No paper work 
for you! Self- 





selling certificate MS, 
istightonthe Frere} “fF 


~ ity ond 
Pi sae Coreen ~ 2 


— RAG ate : ) 


pint can —> 
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You 


yeal 


and your customers-—will run into me often this 
Open The Saturday Evening Post, Farm Journal, 
Capper’s Farmer, Progressive Farmer, Sunset or House 
hold Magazine and I'll probably be there. I'll be selling 
Fairbanks-Morse produ ts 


every time 


Join me. You’ll make money 
You see, Fairbanks-Morse offers everything you need 
for success 
1 A respected name, known for 125 years 
‘ 2. Top-quality products, backed by guarantee 
+ > 


tah FAIRBANKS-MORSE 


a name worth remembering when you want the BEST 











GENERATING SETS « MOWERS . MAGNETOS 
SCALES « DIESEL LOCOMOTIVES AND ENGINES 


WATER SYSTEMS « 
PUMPS © MOTORS @« 
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I’m selling for Fairbanks-Morse! 








3. A complete line of water conditioning equipment 
water systems, heaters and softeners 


4. Fast delivery of products and parts—ovur 38 branch 


offices blanket the nation 


5. Sales help and cooperation from Fairbanks-Morse’'s 
own men 


6. Point-of-purchase sales aids 
A cooperative advertising program 


8. Giant national advertising support 


I’m looking forward to working with you. You'll find it’s 


always better to sell the best 


| } . MA xm ¢ le } Lieq MA.412 | 
| ’ A " , : { | | 
| | ntereasted “ ne Pairbanks- Morse products end | 
| leta ed nior sf i} and have ¥ if reoresentative ; | 
| 3 
| M 

vi ! 
| Address RD | 
. nate | 
hoe amp aus —_ cp a Gp aD as =_anpanasananpanpand 























|” Die. Star 


Thread Outlet 
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Propane Gas 


@ Hottest torch 
promotion on the 
Market 


@ Backed by complete 
merchandising 





@ Same, never equalled 
Turner quality 


@ Packaged to sell itself 





NATIONALLY ADVERTISED 


: 
TURNER PRODUCTS | 
ipoear in: THE SATURDAY 
VY ENIN f ; | iC € SSF 
PARMIN POPULAR 
< NTHLY , PULAP® 
MA? -, ; yT 
FATED ’ } 
‘ er ' 












lurner Lantern 





lurner Lomp Stove | 
$10.95 


$10.95 





a 


THE TURNER BRASS WORKS 





] Turner Torch 


$695 
$195 
$475 
$1065 


] Heavy Duty Burner 
] Soldering Tip 





TOTAL LIST 


ONLY 


9777 


BIG Turner “Lucky 7” Torch promo- 
the kickoff to skyrocketing 
torch sales for you. Everything is in your 


This 


tion can be 


favor... large market, the finest quality 
product on the market at the right price 
backed by Turner s new, outstanding mer 
chandising program. Take advantage of 
this opportunity with the Turner “Lucky 

promotion to pyramid your sales and 


profits Call your jobber today! 


TRAFFIC STOPPER 
Each Turner Torch is packaged in an attrac- 
tive, full color, self-selling carton. Conve- 
nient for counter, island or window dis- 
play. Youll stop em and sell ‘em when 
you display this powerful package. 


Be 7 











Call your Jobber Today! 


Finest Quality Products Since | 87! 





fet 
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TRUE TEMPER. 
Garden News 





HOW TO ADD FUN 
TO GARDENING 


Ladies (and husbands, too) say 
that these smaller size, light 
weight, Floral Tools by ‘True 


Temper make tran splanting, 


digging bulbs, cultivating small 


' ' 
plants not only CPASICI nut His) 


more tun 

‘They re handsome and sturdily 
built: blades of finest forged steel! 
Northern ash 


hardened to 


handies are fire 
protect against 
weather and wear 

Get True Temper Floral ‘Tools 
hardware or 


at your tavorite 


garden store 


TRUE TEMPER. 
Finest quality in lawn, garden and tarm 
tools « Shovels « Shears « Hammers, axes, 
hatchets - Fishing tackle - Golfclub shafts 


port —- Gardening 
Dla 
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We’re Showing Millions 
How To Add Fun 
To Their Gardening 


We believe people enjoy working in their gardens 
important to you, we believe gardeners like to own tools 
that will make their work easier and more fun, leave them 


more time to enjoy results of thei efforts 


That's why were 
‘Temper Floral ‘Tools 
jobs 


EVENING Post, BeTTreR HOMES 


FLOWER GROWER. and POPULAR GARDENING. See ad at left 


Many of these readers are 
them when they ask 


Order now from voul 


‘True ‘Temper Corporation, Cleveland 15, Ohio 


FREE Wall Holder With Set 


of Four Tools 


Muy these four toola individually or 


in sets of four with /ree tool holder 


pictured at right ihis sturdy metal 


rack ix iT) extra shu DpDonus fot 
Your custome! 


tloral Pool whittle 


sturdily nuit for ions MT - 


mall r} isA ine 
Hand 
ire ftire-hardened ash 
include LYS ioral Ho hank pat 
hte Fioral take 


{ omplete q*t 


tern, plain ferrule 


tooth head forged Prom ore old piece 


of steel: KH4l) Floral Spading Fort 
diamond-bac) tines he«t 
faces: FSD) (l)-handle) or FS lony 
hands ht loral Shovel forged tee! 
turned steps for easier shoveling 


starting in April to advertise ‘True 
the perfect 
to the millions of people who read ‘THE SATURDAY 


AND (C;ARDENS, SUNSET, 


your customers 
you for ‘True ‘Temper Floral 


rue ‘Temper 






























More 


tools for light garden 


He ready for 
lools 


wholesaler 














4PFD 
Shipping weight 9 pounds 
3PFO 


Shipping weight 7 pounds 





4PF __ hee, rake, fork, long-handled shovel, tool holder 
hoe, rake, fork, D-handied shevel, tee! heider 


3PF _ hoe, rake, long-handied shovel (tee! holder not included) 
hee, rake, D-handled shovel (tee! helder aot included) 
















You Can Look to 
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for Leadership 
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SCREENS 


SCREEN YoUR WINDOWS 


it 


make your screen sales 
for you 


New Tension Screen Self-Service Counter 
starts sales and makes ‘em right here. " 








Now you can feature Durall Tension Screens “up front’... 4 
catch the impulse buyers...and service your customers bet 
ter with this complete stock-display unit. Never before has 
so much merchandising of tension screens been packed into 


so little space. 





Take—Easie® : 


popular gize® 


98540 10No-3 


s—Four most 


10 No. 


yrall Scree” 


5 No. 3238° 


at regular | 
ost woul ——— 


OU ONLY ‘96% 


GET FREE 


sells 


5 No. 2838° 


$ 
ar HOMME OM yOUR w//(N0OW 


| screens 
normal c 


¢ OURATLE 


sel 
your 


i THIS COSTS 





BUT A 


AND HE 


NEW COLOR 
shirty 


shat sfoP* 


and socks 


9. NEW MODE! 
sory, P™ 

sales * y DISING Kit 
ers, window 


, TOO..-bi9 co" 


service counter 


NEW SELF-SERVICE DISPLAY 


5! ? ft high, l'/o wide, 2! ? ft deep Takes 


this sel! less than 4 sq. ft. Refill from open stock 


Sparkling green and yellow printing on heavy 


white corrugated. Sturdy construction...made 


to last all season 





WHY DURALLS ARE THE BIG-SELLING TENSION SCREENS 


Be sure to get the best results from your 


1. EFFICIENT, ECONOMICAL, EASY to 
vse. Go up and down from inside. Never 
need painting, never streak woodwork. 

2. FINEST QUALITY THROUGHOUT... in. 
stall easier, made stronger to last longer 
., Multi-Strand edges on all sizes fit tight 
to window. 


3. PACKED IN INDIVIDUAL CARTONS to 


keep clean, stack neater, store in little 
space. Also prevents damage and makes 
them easy to inventory. 


4. ESTABLISHED PRICES, profitable mark- 
vp...reputable manufacturer assures es 
tablished morket through years of brand 
name merchandising and millions of trouble- 
free installations 


screen market. Ask your jobber or write 
today to... 


OURALL 


PRODUCTS COMPANY 


Sixth Ave., York, Penne. 

















HUFORD'S 


BEST 


711+ sand Lt 





Shuford’s AZALEA 
Braided Cotton Clothes Line 






















kor the customer who wants a 
heavier, fuller line. Shuford’s 
AZALEA is a full, firm No. 7 
clothes line constructed of 
high-grade cotton, uniformly 
and tightly braided over a 
high-grade cotton core. “Pre 
stretched’”’ for greater strength 
and less stretch, will not ravel 
or kink. Withstands severe 
weather conditions Highly 
polished, gleaming white 
Packaged 100 ft. or 50 ft. con- 
tinuous length hanks. Two 
hanks connected in Shuford’s 
famous transparent Ever- 
wrapped bag. 


Shutord’s STAY 
Twine 


Shuford’s STAY CLEAN pol- 
ished and unpolished twine, 
each ball individually pack- 
aged in the exclusive snug clear 
hlm wrapper Your customers 
say it saves time and twine 
and it’s so handy to use! Shu 
ford’s STAY CLEAN stays 
neatly sealed until the last 
inch is used. Order polished 
and unpolished STAY 
CLEAN by the pound in '4 
lb. balls. Order the special 
‘consumer’ type (polished 
only) in balls by the dozen. ‘To 
retail! at a popular price 


In every price ronge there is a quality Shuford line . 
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Braided Cotton Clothes Line 





Shutord’s HAWTHORNE 













Shuford’s biggest selling cotton 
clothes line. A profit-maker 
everywhere! Shuford’s HAW 

THORNE is a very white 
high gloss No. 6 line made otf 
tightly braided high-grade cot 

ton on the same grade cotton 
core, ‘‘Pre-stretched”’ to resist 
sag, stronger and wears 
longer, won't kink, 

won't ravel, holds 

knots firmiy. A fine 

all-weather line. ‘lwo 
connected 50’ hanks 
individually packaged in 
transparent Ever- wrapped 
bag. Counter display shipping 
carton helps you sell 















Tt Og tune Oo > 
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C 
* Guaranteed by @ 
Good Housekeepin 


my 







Advertised 


AS aoveatisto 1 





Z : 
Shuford Mills, Inc. 
is the world’s largest 

3 manufacturer of cotton cordage 
‘ Buy Shuford’s for the BEST in ; 

* PRODUCT QUALITY % 

* PACKAGE DESIGN i 
) * EFFECTIVE DISPLAYS 
=» Clothes lines « Twines « Sash cords 





. and distributors from coast to coast offer quick and complete service 


6% 
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Here's a profit-making line 


that moves fast because ie *, i oes 
everybody wants, needs and | oe ae | aN 
se oy) e 4 
buys “ALERT” Water Savers. | | i de rz b ) 
ie j ' 


‘ALERT’ WATER-MISER® - ‘ALERT’ FAUCET 
BALL BEARING FAUCET WASHER ~~~ pepair KIT 
Stops Leaky Faucets for Good! = 


New, unique-—the washer for 

all types of faucets. As casy to 
install as a regular washer. Ends 
washer replacement for good 
Fasy turning—Stainless Steel ball 
bearings eliminate the grinding 
that wears out ordinary washers 
Individually packaged. Available 


— 
in 4", “*” and “%” sizes. Fits 00 


to “2” large. Colorful display a. a a 
carton contains 2 doz. assorted . 

sizes. Complete with Stainless 

Steel screw. 39¢ ea. list price 


Amazing New Faucet Reseater ... 
Stops Faucet Dripping 


Easy to use, foolproof—can't damage 
faucets. One tool fits all sizes 
(;suarantees true alignment, smooth 
finish on seat. Waterproof abrasive 
cloth prevents cutter marks. Any Hom 
Owner can use it. On individual 
display cards. 89é ea. list price 
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THULE 








J 
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‘ALERT: friction-free | 
TANK BALL & GUIDE 


Stops Toilet Handle Jiggling, 
ends water waste 


TTT TLITTTLALLULLLULE LULL CLELE ELLE 


"ALERT" Float-Rite 
TOILET FLOAT ADJUSTER 
Stops Toilet Hissing 


SHELTUD EERE EAE E 


t 
; 


easily adjusts tank float to 
prevent overflushing and 
overflowing. Saves up to 15,000 
gallons of water a year' Made of 
corrosion-resistant brass. basily 
installed in all toilets. 3 year 
guarantee. Packaged individually 
in colorful display box. 49¢ ea 
list price 


New, better-than-ever way to stop 
running toilets. Round rubber 
ball, “kink-proof” chain and 
polystyrene cylinder assure 
perfect flush every time 

( orrosion-proof Monel metal 
parts. Easily installed by anyone 
in 10 mins. Replacement balls 
now availiable. Over 5 million 
atistied users. 3 year money back 
guarantee. Self-selling counter 
display Hox. 5) ’'y @€a tT | Price 
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‘ALERT’ Adjustable GUIDE ARM =  #£.'NEW PROMOTIONS AVAILABLE—FREE! 


No more skinned knuckles! Screws from the fop 
lop sctiing screw 
permit crew driver 
adiustment from the 
Lop Made with 
adapter ion | or 
ive pip ( enters 
firmly over valve 










Powerful sales helps include 

) displays, streamers, catalog pages, 
| newspapel ad mats and enve lope 

stuffers. Get in touch with 
jobber or write us! 







yuPil 












a 
seat. Made trom 
corrosion resistant 
wrought brass 
Individually packaged 
in display box . 





ave Cia list price : 


(,uaranteed ; = 


- 


‘. #0 Dei? ... 
+ renee ine 


9 ee 


wo 
1 


MT 


UML 


Order From Your Jobber Now, or Write Direct! 


ARDMORE PRODUCTS CO. 


CONSHOHOCKEN 2, PENNSYLVANIA 


In Canada: Fox Agencies Ltd., Port Credit, Ont. * All prices slightly higher in 1! western states 
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Water Systems Merchandising Guide 


For chain-reaction profits .. . 


Here's how you can increase your 
sales of water svstems and related 
merchandise lines by making familv- 
selling projects out of vour 
promotions. Here is a Selling Guide 
packed with ideas to help you sell all 


members of the family on the 


benefits of running water in the home 


and on the farm. Use this Guide to 
start vour 1956 promotions by 


joining in National Water Systems 


Month in Mas 


Page 
It's a family story 12 
Profits from running water 14 


How to determine your market 16 


Page 
How to sell water systems /8 
Fiow other dealers sell gi 
Your promotion calendar 84 
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The running water story... 
a family story 


There are real profits in water systems—if you go after 
the market with the right selling tools. Here is how you 


can use the family story to build better sales and profits 


by Kenneth A. Heale, feature « 


, 


Hardware dealers selling LO people in rural area beyond the wate! 
mains should aggressively tell and sell the running water story 

When you sell an electric water system you set the stage for a chat 
of big-ticket item This chain of sales can run to as much as $750 
above the pump price for the non-farm home. For a farmer, his family 
and farm needs, your sales chain can amount to $3000 to $5000 

Tell the running water story as a family story, tying in with the us¢ 
of an electric water system. Sell that story to entire families by shov 
ing each member why running water under pressure is a personal! 
necessity for everyone in the household every day of the year 

How do you start selling that story to rural families living beyon 
the water mains’? You can start by participation in National Wate: 
Systems Month, to be observed in May. Details of this campaign and 
suggestions for your tie-in program are outlined in this Guide hie 
National Association of Domestic & Farm Pump Manufacturers and 
the Electric Water Systems Council tell the electric wate: ystem story 
throughout the year, with the peak of their promotional effort in Ma’ 


of 


each yeal 





What to sell the farmer 








Show the farmer that running water under pre ire an invest 
ment, and not an expense. Show him that running water under pres 
sure is his key to greater profits through the raising of healthie) 
livestock and fowl. The weight of cattle, hogs and fowl, the milk 
production of cows and the number of egg nen AY are direct 
affected by the quantity of water they drink each day 

Remind the farmer that milk is 87 percent water. Point out that 
cows drinking sufficient water will produce 10 to 20 percent more m 
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Huttertat is increased a much as 6 to 10 percent Hig? butterta 





content Will assure a highe price tor mlik 
' . ell the farmer that pigs register weight increases of lo to li pet 
cent, when properly fed and provided with ample supplies of running 
water. 
’ . Remind him that hens eat more feed and lay more CYS if the tall 


and winter months provided they get plenty of water to drink, and 


What to sell the farmer's wife 

you can interest the farme! wite in the pront story because Tarm 
profits determine which comforts she may have in the form of modern 
isehold equipment. Modern equipment can mean the differenc 
between dl jagery al gd easiel VOrRINY condition Phi al ipment is 
her key to more leisure. When the farm produces greater profits sh 
will have more money to spend for clothing and home furnishing 

Remind the farme! Vife that without running water sne walks (0 
miles a year nhauling wate! Point out that every home needs enough 
water each vear to wash 5.000 sq ft of windows, five miles of floor 
the e alent of a full acre of dishes, plus hundreds of pounds of 


la indry 


What to sell the farmer's children 


(niidren want running water beca e ol greater pel onal comfort, 
and the easing of tarm chore ihe social stigma reai or imayinal 
| living in a home without modern conveniences interest Lnem 
\il membe! of a tarm tamily, or a non-farm rural family, are 
interested in the fire prevention aspect Of Naving running watel 
under pre ire to extinguis a fire betore it gets a good start. Remind 
the family that an electric wate! lem which delivel 0 vals of! 
water per hour |} i Tal effective way of checking a fire at it tart 
Remind all member Ol aw Tamil tnat tarm tire | currenti wt 


a rate of more than S140 million annua 


Met} od OT [ving iy} \ ith Tne eignti ini “i Wate) tery Viont) 


(ampaign are outiined in this Guide 
hiere are five Vi (nat Vou can tie-in With the promot (oT) 
[se the National Wate) ten Month poster with it yu 
(Open tne door to moder! iving Wit! im electri Vatel term 
Display an operating wate) lem i} r window and in your store 
Have displa med to tell people what an elect iter syste 
' qao tor its owner and nN lami! 
Advertise wate! Lem and related ntlel iLiiiZation equipment 
lalk about big-ticket items to your custome! ind prospect i 
tore n tneir nomes and in their b ne | lace 
vational Water tems Month promotion iii nave the cooperat 
. (1 (rig! facturel Oy reiated Vate | fATIOI equipl ert lO} I iT 
nome and rural Dusine piaces, privale power companlis and the Kura 
KLlectrification Administratioi 
. . National consumer and farm publications, newspape) Wdio and | \ 
stations will tell the story of running water in man Porm Lhe ij 
promote the use of running water a t affects the farmer, the nm 
larm rural family and operators of busine es beyond the water ma 
he Vill tell the tory in terms of if effect ipon immer horn 
ne} resort operatot and otner rural DuSsinNesses operated on a 
iZ-montn or a strict PAS0NAL Da 
lell the same story thro ignout r trading area, and profit trom 


Nationa! Wate! SVSLEeMs Month 
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There’s profit for youln... 


National water systems month 


by Jehn Hosford 


The big-ticket sale in related plumbing and 
heating equipment for farm and home may 
run anywhere from $3000 to $5000, once an 
electric water system has been installed 

This measures the profit incentive to you, 
as a hardware dealer, in making the strongest 
possible sales tie-in with the eighth annual 
National Water Systems Month in May. 

Once a pump has been installed and piping 
laid for water supply in the home and around 
the farm, the way is open to concentrate on 
selling the additional equipment to make liv- 
ing pleasanter and farming easier 

ror the home, running water under pres- 
sure provides for time-and-work-saving appl! 
ances requiring a connection to the plumbing 
system [hese include the automatic clothes 
washer, dishwasher, water heater, water soft 
ener, under-the-sink food waste disposer, bath 
room and kitchen plumbing fixtures, a boiler 


for central heating, plus the necessary room 


radiation units. 





Last year, dealer participation was double 
that of 1954. This year, the response is ex 
pected to be still yreate! 

The potential market for water systems in 
1956 may run to more than 1,400,000 instal 
lations. 

With a minimum of 1,200,000 new housing 
starts predicted for 1956, one out of five, or 
240,000, will be made in beyond-the-water 
mains suburban areas tach will require an 
electric water system 

Initial farm installations should account for 
ales of at least a quarter of a million units 

There are another 100,000 prospects among 
non-farm rural homeowners presently lacking 

running water system 
' 


(ommercial installations motel hignway 


restaurants, filling stations, miscellaneous 


smail manufacturing plants, summer camps 


could account for another 50.000 sa! 


it is estimated that as many as 260.000 


ales may be made t replace opsoiete, worn- 
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out equipment, or water systems which have 
become inadequate because of the great in- 
crease in water needs since they were in- 
stalled 
Supplementary systems to provide for irri- 
gation, to give more adequate fire protection, 
and to meet increased water requirements 
are needed by upwards of half a million 
, ‘ families 
kimpnasis on the need for home improve- 


ment is coming from all sides, creating an un- 


. ; usually favorable selling climate for water 
svstems this veal 
First, there is National Water Systems 
Month itself, the cooperative educational! and 
sales program of the pump industry, sup 
ported D4 ippliers of electrical power, both 
privately-owned companies and REA _ co 
operatives, and related industries depending 
Upon herrea ed installations of runniny water 
under pressure to increase their own market 
in rural areas 
The campaign is being vigorously promoted 
at all points by publicity in national, state and 
regional farm publications and shelter maga- 
zines; on radio and TV 
The national program of Operation Home 
Improvement, with the slogan, “1956—the 
year to fix,” is helping to sell water systems 
because it reinforces the essential messaye 
of National Water Systems Month. That 
messag’ that modern living begins with 
plenty Ot water, plenty Ot pressure, out he- 
yond tne Water mains 
Hardware dealers can cash in on sales in 
° 
Here is your water 
Here is what you get in your official promo 
tion Kit for use in next month to tie in with 
National Water Systems Month 
A poster, illustrated below 
script for radio spot announcement 
Script for a 15 minute radio interview. 
A pre release 
A bannel reading “This I National Water 
System Month Bus Your hlectris Wate) 
Svstem Ne 
* 

. One cop of a folder “Beyond the Wate 
Mains” for distribution to wate Jatern 
prosper 

r . Here is where you get a kit, and the cost 


(Order a kit from vour water svstems dis 
tributor It is free. 


, 


A poster mounted on an easel for counter 
QO! floo! di pid Coats $] 95 © nt n 

A poster we atnerized for outdoor use costs 
39¢ each 


The folders cost $3 per thousand. 


Order your kit immediately. and decide 
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their own trading areas by scheduling a water 
supply open house during May This couid 
be promoted through the advertising, direct 
mail announcement and invitation to a care- 
fully selected list of prospects, local newspaper 
insertions, radio and TV 

While the nucleus of an open house store 
demonstration will naturally be the water sys 
tem itself. the focus of interest hould be on 
the auxiliary equipment for better living and 
farming that running water makes possible 
and for the first time, to many families. Re 
member, its those tie-in sales vou are also 
seeking to promote 

Plan to make full use of manufacture 
sales aids, as well as sales helps developed by) 
the pump manufacturers’ association 

The official poster should be displayed 
prominently to identify your place of business 
as headquarters for running water equipment 


The county agent, Farm Bureau, Grange, 


and other agricultural organizations should 


be helpful in locating live farm prospects for 
watel ystem 

Be sure to keep in touch with new home 
building in your area, through contacts with 
local bullider organizations and power Sup 
pliers lhe latter know just who is settling 
and building out beyond the wate TALIS, be 
cause they connect new home owners to rural 
ervice lines 

[if vou make an effective sales tie-in with 
the eighth National Water Systems Month 
promotion, you are bound to reap your share 


of a golden harvest of profits. 


systems promotion kit 


What added posters you need and how many 
folder can be distributed Put up your 
posters and distribute the folders immediately 


Put up the banner on May | 


Cc WATER system 
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Sell the running water story 


Know the market potential in your trading territory, figure out your 


prospects’ daily requirements and recommend the right capacity system 
















i] 
Sel 





the running water story how your tem water, and must yet their own private 


water systems will meet pro pects’ need supply 





















Your three ba ic market ure liere is how to find out your market po 
|-nhomes, farms and business places beyond tential 
the water mains with no present running (heck the water systems aturation on 
water facilitie farms, as indicated by the 1950 Farm Census 
2-—rural families or business operators hay report, plus your own spot survey (neck the 
ing obsolete or inadequate yatems which need farms, non-farm home and business places 
complete replacement on a mile 0] almost mri’ } iral road Do not 
supplemental yatems fol hire protectiol Kip any place whether they be hig! pricea 
irrigation and increased daily water require or shabby home Do this in several sections 
ments because of larger tamilies, herds and of your territory to yet a omplete urvey 
flocks, and the acquisition of additional] nouse of your trade territom 
hold wate utllization equipment Another ource of market iIntormation 18 
ly the third cats yory are many resident Oy} vour lor al power company, Co ints ayeni REA 
city or semi-rural areas wanting large quant) authority, banker, Duildér and reaitor You! 
ties of water for lawn and garden sprinkling own sales records also will snow prospects fo1 
fhev are pronivited trom using public replacement or upplemental unit 





lhe estimated market | | 400.000 electri 














water systems tnis Cul Ihe breakdown of 
PPP EPEPEPEPELEEELEIELECBREUEBRLEDEDEEEELELOLEL®E at act le A 
Thil market, accompa! Ving Tt! article snow 
; that about a third of the market LO} ippie 
Here is your market ate PI 
mental inits. and anotnel tf rc } ' renew Oy} 
Katimated 1956 demand: 1,400,000 first-time installations hese national ave 
electric water systems. ave figures, along with your own irvey of 
vour trade territory will indicate wt » f 
Percent of total your trade ter! p BEG cre yi 
no iid ryi ga ¢’ your ‘Ty pna Lis OT Lif : t} | Veal 
a os ca systems 34 The senerally rising demand for water unit 
ot fn oe 8 over the past quarter century is shown on the 
or new non-tarm hom 
» eae : . re 18 accOMpanyinyg nar ihis chart indicate the 
For initial farm installations 18 P 
continuing importance ot the replacement 
For older non-farm homes 7 
's ' market 
or commercial! installations 3 


The torm will help you ell watel ystems 


ihe igures In tne middie col LTTiT snOW the 
PPLE LAEPLLEPE LEVEL ELE PELE PELE LELEELEBEBEBELE*M -_ a , : , 








76 HARDWARE AGE. APRIL 12. 1956 





; 
if 


7) 
‘J 


100,000 

















"TT 
} 

931 ne) 

1932 be 

a | 

1934 pl 


1929 cT 
1930 | 


> 
- 
> 


amount ot wate! 
Write down the n 


family. and 


ANCTAVC req hired pel 


imber of persons In 


the number of cattlh 


tne per day average to ind 


How to figure a customer's water needs 


thi cnart snow You now to @ 
recommend 


iumber of tarm 


Number of persons x 50 
Number of horses x 10 
Number of steers x 12 
- & Number of milk cows x 25 
Number of hogs a 
Number of sheep x 2 


Chickens, 100 a: 2 
For family emergency needs 
For fighting fire until firemen arrive 


Total requirements of customer 
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How 





you can sell 


the running water story 


1—Survey your market 


1 — Survey your market 


In addition to store developed prospect list 
you can acquire a more extensive list through 
a house to house canvases of your territory. 

Employ men or women of pleasing per 
sonality who understand farmers, rural busi 
ness men, and non-farm residents and thei: 
problems. 

Permit your canvassers to make their calls 
at any daytime hours, and in the early eve 


ning, insisting that they not interrupt noon 


or evening meals at any homes they may visit 














































2 —Advertise, demonstrate 
3—Offer complete service 4—Plan your selling 





If you do not have people on your staff who 


are available to make such a canvass consider 
the possibilities of part time employment 
First check your local government employ 
ment agency if there is one in your com 
munity. A good source of canvassers would 
be school teachers who could do this work 
after school and on Saturdays 

First, explain to these people exactly what 
you are after and stress the necessity for 
accuracy in their reports. Supply them with 
forms as indicated on page 77, one form to 
be filled out for each call that they make 

According to your water systems promo 
tion calendar you should start this canvass on 
April 19, or as soon as possible, and have it 
completed by the end of this month This 
schedule is necessary in order to have a list 
of prospects for your national water systems 
promotion next month 

You can keep track of the canvass by tak 
ing a large map of the general area in which 
You operate and outline specifically the terri 
tory that you want your canvassers to cove! 
Assign each canvasser a definite road to be 
covered and as they complete their calls you 
This sort of 


a check up will make sure that you cover your 


can mark this off on your map 


entire territory and prevent canvassers from 
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doubling back and calling on prospects twice 

The filled in forms returned to you by your 
canvassers will be the basis for the personal 
selling part of your promotion. The informa- 
tion from the form can be put on a card, one 
card for each prospect. This card will show 
the name of the prospect, the location of his 
farm, home or business and whether the pros- 
pect is in a non-farm rural home, a farm 
home, or a commercial establishment 


2 —- Advertise, demonstrate 


These cards, along with the original form 
on which the information is recorded, will be 
your working material for your intense pro 
motion during May Whenever you make a 
personal call you should have the information 
form and the card with you so you will know 
exactly the type of prospect you are calling on 

Advertising and demonstration of the run 
ning water story are two effective methods 
to attract puInp prospect sto vour store dur 
ing National Water Systems Month 

Classified ads, 


material. handbills. 


display ads, direct mall 
television, and radio 
pot announcements, proyram ads, slides in 
motion picture theaters, highway billboards, 
and signs at installation sites are effective 
media. Their relative cost, and the audiences 
they reach in your trading area will deter 
mine which of these media you use 

Whatever media you use, stress benefits 
to the user in your messages. Tell the run 
ning water story, and why every home, farm 
and business place needs adequate supplies 
at all times 

Do not try to tell the entire story in one 
message. Remember that it is the cumulative 
effect of advertising which finally sells a 
customer on the idea of buying his first 
water system, or a replacement or supple 
mental unit from your store. One ad, mail 
ing piece or broadcast will seldom do the 
lob. 

Manufacturers of water systems have ad 
vertising Sugyestions you can use. Some 
offer complete ad mats with space for in 
cluding your firm name, address and phone 
number Your local nev spape! and printing 
shop can supply cuts, photos and mats yo 
may use in your advertising 


The important thing in using a demon 


stration unit is to have it where people 


are encouraged to turn the ftaucet on and 
off. This 


versations about running water under pre 


will often set the stave for con 


ire 
In some areas, utility companies and REA 
space d iriniy Nationa! Wate 


Systems Me ntn for deaier display 4 (1 Tneil 


offices provide 


water svaetems Your local nny! b mivni ne 
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induced to give you display pace during 
the campaign together with Signs and ci 
cular matter with emphasis on the fact that 
financing can be arranged 

Your local newspaper editor may be pei 
uaded to publish a news story on National 
Water Systems Month. Copy provided in the 
official kit can be suggested 


3 — Offer complete service 


“We service what we se]}"’ is «a rood ales 
clincher in merchandising water systems. This 
also true in selling water utilization equip 
and bath, 


operations 


ment for the home kitchen, laundry 
and for all farming and busine 
beyond the water lines 

lhe wise dealer backs up fil ervice de 
partment with a complete stock of replace 
ment and repair parts 

If you do not have drilling equipment know 
where your customer can obtain such service 
be prepared to tell him something about costs 
before referring him to well drillers If you 
can do so, arrange that the contract for the 
well drilling be placed through your store 

Some dealers without service facilities have 
arrangements with outside organizations, in 
competing with them, to handle all 
pha of 4eTVICe 

in all instance whether you employ Your 
own service crew or do business with some 
out ide orvanization be ire to check back on 
a service or installation job by phone or pel 
onal contact his can ferret out dissatisfas 


tion which you might not otherwise know if 


| BLANK HARDWARE Co. 


CORLL, Setsivs 
Ow warte tvaervems 












"4 








can also be the means of obtaining tne name 


and addresses of prospects for water systems 
and other big-ticket items 

send your service men to schools conducted 
by water systems manufacturers to learn how 
to service and instal] equipment. This type of 
tudy should be supplemented with on the-job 
training 

Maintenance of a stand-by unit for replace 
ment of a temporarily disabled pump 18 an ex 
cellent means of selling customers on the 4] 
vice offered by your store. Even if the stand 
by unit is not used frequently, the fact tnat 
you have it is good advertising of the ef 


ficiency and completeness of your service 


4— Plan your selling 


The most important element i: 


- 

oo 

—_ 

ow 

— 

_ 

™ 

x 


customers with electric water systems is to 
be sure they are sold units of adequate ca- 
pacity Show customers the need for a unit 
which will more than meet present needs, 
pius extra capacity for use during periods of 
emeryency 

Water requirements developed through use 
of the form on paye 77 is the basis for your 
personalized selling program. Total daily re- 
quirements are the basis for your recom- 
mendation, Until you make such an estimate 
you are groping for some place to start selling 

Suggest a plan to include not only the water 
yatem and its installation, but also water 
utilization equipment, Hand tailor the plan 
to meet the customer's present and foreseeable 
future needs 

Financing will be a problem for some of 
your customers. Does the customer want to 
buy pump and water utilization equipment on 
deferred payment plans? 

Covernment-agency guaranteed loans are 
available for most types of electric water sys- 
tem installations These loan plans under 
Federal Housing Administration or Farm 
Home Administration programs should be 
carefully explained to customers 

Federal Housing Administration guaran 
teed loans can be obtained under Title l, the 
maximum water system loan being $2,500 


These loans are granted to qualified borrowers 






















by banks only when the system predomi- 


nantly an addition to a building Kdquipment 
for irrigation would be covered 0! when it 

a minor part of the purpose of the system 

Under a Title 1 loan, the | na has up 
to three years to make repa vitn @ 9 
percent interest rate No doy ' ment or 
ecurity required to qualify f . Federal 
Housing Administration lo: 

When a farmer has paid of} » 
500 loan under this plan, he is eligibie to get 
anotne}l loan of $1,250 ror ; L? tem i 
he wishes it. 

Farm Home Administration loa may be 
for 20 years for individua Loans may total 


up to $25,000, these being made by a financial 
institution or through the administration. Ad 
ministration loans require security, usually in 


the form of a second trust on reai estate as 


well as on the water systen ‘ gown pas 
ment is required when the loa made by 
the administration. 

Loans under both Federal Housing Ad 
ministration and Farm Hon Adn tration 
plans are made without regard tot numbel 
of wells, pumps or quantity of pipe required, 
as long as the dollar limits are not exceeded 
They are available for most type f electric 
water systems. 

Some dealers finance the purchase of a 


water system on a 50 60 90) au Dial With no 
Although t! ip cap! 


tal, deferred payments can set the stage for 


interest charge 


talking about purchases of other big-ticket 
merchandise. 

Show your prospects what other people in 
your trading area with like problems have 
bought on a cash, credit, or combination plan 


, 


Tell the prospect what the wate! “gulremen' 
were for other people, and nov y il Water 
ystems solved their problem: 

Your in-store displays of wate yaten 
should include large tags indicatiny cash price, 
and terms for financing purchase 

When you sell a farmer a wate ‘mm and 
installation service, try to sell him on the idea 
of having water lines extended to the milk 


house, dairy barn, livestock feeding pens and 


other outbuildings. Extension of water lines 
yives you the chance to sell plast r metal 
pipe, livestock and poultry watere: milk 
coolers, cattle stanchions nvdarani and a 


variety of other equipment 
If the home owner wants a step-by-step 


plan, suggest that the first unit be a moder 


kitchen sink, then a complete batnroo! For 
a later date, suggest a first-floor lavatom A 
shower stall in the basement is anotner item 
to sugyest after tne res running wate 


kitchen and bathroom 
An automatic heater and wate ene? 
should be suggested as ear! 


program 
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Water Systems Guide 


PPPS POLO PPPOE PELEE LEE 


How other dealers sell 


the running water story 


Service: to build customer confidence lwo trucks are maintained for pump service 


Round rie ('¥ pemrentitn rete service 3 @} re help Farme} , Hardware & Forni 
Pros ed by Grebe’s Marshall-Wells store ture Co. in Renton. Ark.. sell 175 water \ 
'wo of the firn eignt service er woo on tem na Veal ihe three men who sell and 

: ’ ’ ry ’ ’ : - 
we : Imes. This helps the firm install pumps do most of the repair work 
’ , ss ' ; s* ’ 
_ wi ic water systems eacn When a major breakdown occurs in an old 
year, a ve aS cio OtNe! Dig ticket appliances init, H lowal D Imp sper inal , is called iT) 
| me mers drive their own shallow Twenty-four hour a day service sells man: 
i} sari? nn Ot , ha arn 
wens re ment ioaned bHv tre ew: custome} on buying water vetems and re 
All wate) ten work, excepting deep well lated lines from Allen's Hardware 
Qriiing ny | tne | don ; OWN taff Although Eklund Lumber Co. does not in 
mach i — ) checked by the —we tall water Lems, employees of the firn 
ynetney made aA enn or wvov trrene how custome} how ta do the ah Llovd H 
tafl. | np and water utilization equipment i tned ons “Our main service is in helping 
ales at the ime time average $1000 eustome to plan their own installations 
(,00c -] ‘ tne Key to water ystems me alread have wells. other want to pump 
lume in the oj n of Chester and Lawrence 


liolm, two of the owners of Holm Bros. Hard 


Vare rat ir stores in Minnesota. The 
ee ae eee Son oe ee ee Advertising: to attract ects t r 
charg : e and sales. Althougn the firn yO Cora poe ee 
ire f Lif I b irith 
aoe not a ,@i] it na WOTrRKINY arrange store. 
ments with several well drillers with whom it Allen's Hardware in Salem, Ore., has used 
CACHANG' ; pects names newspaper ads on wate yatems addressed to 
Holm Br nas a standby unit when a Mr. Suburban Home Owner. Ads are used at 
larmer s pum taken to the snop for repairs east x times a veal 
A pipe pulling machine constructed under \ simple, vet effective ad is used in the form 
direction of Herman Loven, who 1s in charge of a bright vellow and black decal pasted to 
if ervice , aves time and labor when enc} nit sold to remind the owner that the 
pipe ry T ‘ ied to get at the source of ryit Vi oid al can he erviced ty (,eoryve 
trouble tk. Allen Hardware 
A co! piete ine Of parts for the water ys Advertising is one of the factor that has 
tems soid by the firm is maintained helped Gagel’s Hardware in Maria Stein, Ohio 
When a farme DuUYsS a septic tank from the » an outstanding job during National Wate 
firm, an excavator is hired to do the digging yatems Mont}! 
OT), He ry rew taking on from that point kor ne ANNUA! AMpaipl tne firm mailed 
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59000 manufacturers’ circulars with the deal 
ers imprint. Other advertising included three 
display ads, two columns by & in. and 20 classi- 
fed ad insertions. That campaign helped the 
firm to sell water systems plus five complete 
bathroome at an average of $1000 each. 

Ads in two weekly newspapers and direct 
mail announcements have been used by Ed 
Ring Well & Hardware Co. in West Hopkins 
Minn., to attract attendance for two-day fall 
season water clinics. One direct mail piece 
used red and black in eye-catcher announce. 
ments to show a modern farm home, barn, 
barnyard, chicken houses and other farm 
buildings. Red lines ran from eight different 
locations to eight talking points 

Grebe’s Marshall-Wells store used direct 
mail and newspaper ads to publicize its water 
‘ystems and the service it renders owners of 
this equipment. 

Much of the water systems volume obtained 
by Lehman Hardware & Implement Co. in 
Newton, Kan., resulted from word-of-mouth 
advertising. The firm used direct mail mate- 
rial, newspaper insertions in daily and weekly 
papers to publicize its water systems lines 

Anderson Supply Co., Dows, lowa, put 
decals, provided by the manufacturer, on its 
store windows, on service trucks and all pumps 
on display to advertise its water systems de- 
partment 

Manufacturers and suppliers are excellent 
sources of advertising materials. They provide 
mats that can be used for newspaper ads, and 
the ads reprinted for mailing pieces, for in- 


stance. A check with your suppliers will show 
what materials you can use for this year’s pro- 


motions 


Displays: to demonstrate units in stores. 


Fifty two week display is used at tne 
Allen & Sons store in Suffolk, Va 
of the firm’s busy appliance 
Visitors see two units of one line 

Two, and sometimes three, operating elec 
tric water systems are displayed at Farmers 
Hardware & Furniture Co. in Benton, Ark., 
during the hot weather from late June until 
October. The unit in the window is hooked up 
to a water barrel for continuous flow. Another 
is at the rear of the store, close 
water fountain which most farmers 
in the store. 

Pump displays are accompanied by manu 
facturers’ display material. A supply of book 
lets and folders on pumps is always Kept nea! 
the window to encourage visitors to take them 
nome. 

Water heaters, bathroom fixtures and re 
lated items are displayed near the water sys 
tems 

Wauconda (Ill.) Hardware, makes a strong 
bid for water systems sales with a unit in 
the front of the store. Located about 40 mile 
from Chicago, the store attracts cottage own 
ers during week ends from April until October, 
as well as during the summer vacation periods 

An operating electric water system has a 





Customer 

Address 

Pump Size 

Date Installed Setting 
Pressure Tank Air Control 


Well Depth Well Diameter 


Other information 





Serial No. 
Pipe Size 
Size or Type 


Distance to Water 
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two-fold purpose at the R. E. Morris Hard- 
ware store in Evansdale, a suburb of Water 
loo, lowa. It is a working demonstration unit, 
and it provides water for the store’s use 

Store visitors are told of the well under- 
neath the store. Their interest in the operat- 
ing unit paves the way for sales of pumps, 
concrete septic tanks and kitchen, bathroom 
and home laundry equipment 

(atering strictly to do-it-yourself customers 
systems, Ik 
lund Lumber Co. in Port Angeles, Wash.. often 
displays pumps, plastic pipe and related items 


in the merchandising of wate 


on the apron out side its visual-front store. In 
the first year of merchandising pumps the 
firm sold 30 units averaging $200 including 
pump and plastk nose. 

Display of electric water systems is a must 
if you would sell more of them. Where possible 
the running water story is better told by hay 
ing at least one operating unit as much of the 


, . shy 
year as possible 


Tie-ins: to increase the selling power of 
your promotions. 


An effective tie-in with the National 
Water Systems Month campaign of your 
local utility company or REA unit can sel! 
water systems and related equipment for 
you. It can help you to build a live prospect 
list 

Some dealers do this by using advertising, 
display and demonstration units in thei 
stores, as outlined elsewhere in this Guide, 
plus a tie-in with utility companies and 
REA Campaigns 

At various seasons of the year, a Texas 


dealer shows one of his water systems in 


HARDWARE AGE, APRIL 12, 1956 





the local REA office 
in a conspicuous spot in the REA office to 


A complete unit stands 


gether With promotional pieces provided bY 
water systems manufacturers. The dealer's 
name, address and phone number are on a 
card next to the unit 


Pennsvivania Power & Light Co., serving 
approximately one-third of the state, has 
for many vears encouraged hardware deal 
ers and other retail outleta to tle in with 
National Water Systems Month, through ad 
vertising, demonstrations and personal calls 
on prospects lhe company does not sell 


water system 

Newspaper advertising was used in last 
vear’s National Water Systems Month cam 
paign with messages from the power com 
pany, surrounded by tie-in advertising for 
hardware stores and other water systems 
outlets in the territory These groups of 
ads were used in papers ih Various parts 


of the utility territory 


lhe utility company’s ad had the heading, 
f 


‘Is water running Lar enougn on your 


farm’” It included a check list and said, 


in part, Water under pre ire is standard 


nrovgressive farm. But, 


equipment on every }{ 


nia the wate! /stem Kept pace with your 
Tif revi ied need Td) ' bTifiigtipve water’ 
Nine different tvnes of Vater use were 


included in the check list 


Although the Pennsylvania company did 


not ) ry ite) ‘ystem ale iTi 1Yod, since 
tne aAturation |} nigh i! iT territory, nara 
vare deaiel and other outlets through ad 


' 


: 
vertising, demonstration and personal calis 
old 4,053 electric water system Fully 85 


percen! of these units were for repla ement 


or supplemental need 









Your calendar for... 


























. . e . » 
ater systems promotions 
J " ys /E ‘ ‘ 
_ 
I : 
April 16—Order your official kit from your water systems distributor, plus copies of 
all-weather and ease! type posters you will need. Order sufficient COD 
of the circular, “Beyond the Water Mains, a Guide to Planning Your Mod 
ern Water System,” to send all your pump prospect 
April 17 (heck your inventory ol electric water systems. Order mode! you do not 
have in stock so that you will have at least one of each number you sell in 
your territory, 
April 18—See your local banks about Federal Housing Administration and Farm 
Home Administration loans on electric water systems 
April 19—-See your local newspaper about tie-in advertising to start the last weel 
iT} April and continue through each week of May. Start your survey to ae 
termine who are water systems prospects in your territory 
April 20—Plan your window and in-store displays for National Water System 
Month. 
April 23—Place an operating electric water system in your store window. Include 
the official poster without the banner calling attention to National Water 
Systems Month. 
April 24 tevin mailing “Beyond the Water Mains” folders to your prospects 
April 27—Finish your survey to locate prospects for first-time installations, replace 
ments, supplemental units or for lawn sprinkler use. 
April 30—Start phone and personal calls on water systems prospects 
May 1—Add National Water Systems Month banner to your window display. In 
stall tie-in displays at utility offices, banks or REA office 
May 2-31 Continue your weekly ads in local newspapers, your spot radio announce 
ments and your phone and personal calls on good prospects. 
June 1—Keep window display in place, but remove National Water Systems Month 
banner from the window. 
7 ' ‘eB. 
June 1-30—Continue advertising, persona! contacts with water systems prospect 
July 1-31—Continue personal contacts and advertising. Keep that operating unit 
yoing in your window or In the store. Circularize some of your rood > ‘ 


prospects with mailings of manufacturers material 


Aug. 1-31—Continue your advertising and personal contacts on water systems and 
water utilization equipment. 


Sept. 1-30—Promote the idea of installing electric water systems and water utili- 
zation equipment in advance of the coming cold months. 
















Store modernization 


a. Town’s Oldest store 
... and newest 


Modernization celebration attracts 


L.000 of southern town’s 5.000 inhabitants 


it is of little value to be the town oldest hardware lo attract more women the firm added a gift dle 
store, if you are not also the most modern. ‘The posi partment. Toys, dolls, luggage and a wider variety ol 
tive approach | to trv to be both the longest estab nouseware were other additions 
lished and the newest in layout and in types of mer Serving a town of 5000 population and residents of 
chandise and services offered “a wide surrounding area, the firm attracted 4000 visi 

(ognizant of tn interest in newness, Farmers tol to it tore during its two-day modernization 
Hardware Co. in Forest City, N (., went all out in celebration Spot radio announcements were made 
modernizing it Iront and its interior. everai time a day tor three days Prior to the Open 
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Keach person attending the open- 


Town’s oldest hardware store .. and newest 
ing days was invited to registe1 


drawings 





continued Lol free parti Ipation if} 
for a TV set and other maior vaiue 
were required 


ing, and with greater frequency on firm, stressing improvements made items. NO purchases 
Sept. 40 and Oct. 1, the opening ind the many bargains offered for participation in the drawing 
day (til thousand of these pec ial LC Orenids were vivetni LO all WometT 
An eight-page special section tions were printed, 3000 copies be- Visitors and cigars to the men. Cold 
was published in the Forest Citys ne distributed by newsbos with oft drinks were offered to visitot 
An electric organ provided music 


(ourier @ the Farmers Hardware ne of the larger papers cir ulated 
during the entire two day event 


News, containing a history of the throughout the county 
The old-fashioned store front 
one used since estab nment of the 
business in 1916 Vas replaced 
with a two-story modern facade 


The lower floor has an angled front 


of glass with a minim 


dividing the two large show win 
dows. ‘The two-door entrance is off 
center ‘| he upper portion of tne 


TL 4 ; oo gat? ; 
ryt } A\/ ¢ ‘rie rs 
’ jf Z dé 
rye r f fy ar ry ¢ 
wet al AA, 
Ernest - foe f { ’ 
ry ee bry a 
VY | }¢ } é e rage wW* ] 
ong Jive Omoie ror ‘ } 
, ner fr) } } ‘ é a yfure 
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front is of stucco with the firm 
name in large lettering across the 
entire front 

Managed by J. F. Weathers, Jr., 
since the death of J I Weathers, 
Sr., in 1949, the new layout Was 
first considered in that same year 

High sheiving Was torn out, with 
today’s wall units of adjustable 
shelving eight feet high at their 
highest ledge being substituted. 


Slimline lighting fixtures are 
used throughout the store with the 
exception of spotlights over the en- 
tire store front. 

With the installation of the new 
yift department a woman was 


placed LT charge of that section 


Gift wrapping and malling service 


are now promoted 
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J. F. Weathers, Jr., president oi (he store's cash register is just 


the company says, “We are wel inside the door, the woman heading 


pleased with the sales increase the gift department having charge 
‘) ’ “4? a? : 

since our modernization. VPeople { the registe! 

! I mol fres f pro’ Six colors are used to make thi 

teas te ore +t’ if) row st 

— 7 hat t] : tore an attractive one, and to help 

around, landie Wha Lney piease 


separate departments without de 
bothered by 


oOMmeqne 


and not be 

racting trom the merchandise Phi 
with them at all times. We try t a | 
colortul appearance and moder 
make our store as much of a selt ls ‘ te 


you have helped Increase 


service unit as possible, but also let browsing with an upswing result 
. ‘> : . uf sf 


people know that they can obtat ing in the volume of impulse put 


" 2 


assistance if desired.’ chases 
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More important 
Timing is vital in 


radio 
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humor . 


siti i 
ah 


aA peature 


comedian. 


Part VIII 





GN ig LOL PU AIIE 


’ Trig ‘ }! , 
, 
Ad 
’ : 
jf } } vv é 
7 
yf ¥ > 
j 
‘ ; 
, , li¢ 
’ 
e 
y * ra 
’ ' ; Fr 
f } ? 
: , 
eat v4 j ; 
; 
a J 
you can sell ref 


‘resting reading 


Value to a deal 


to a dealer } 
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can turn 


perfect timing 
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Time counts... 
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runs an annual fishing contest. During the fish. 
ing season it places a large sign in its window 
listing the contestants who have entered the con 
test, along with timely bulletins and information 
vitally important to fishermen 


At the height of a national calamity, when 


“flood” was a terror-striking word, the Electri 
eervice Co. dealers in San Angelo, Texas, e» 
hibited a refrigerator that had just been carried 
19 miles on the crest of the flood, and was stil! 


in perfect operating order. 


Don't let time count you out 
In Kendalville, Ind., J. P. Molitor made a di 


play of hardware items to tie in with the Faster 


season, borrowing models from the local millinery 
store, he made a display of hardware items that 
stopped traffic in the street. In Bellwood, Ill., the 
Klectronic Radio and TV Store times its promo 


tion to the arrival of new families in the com 


munity sends each a coupon good for a mall 
discount on an initial purchase. 

Tony Manno of Medfore, Ore., uses the Wel- 
come Wagon service to do the same job. Hardy 
tickbiel in Worthington, Minn., tied in with the 
opening of a new TV station by inviting group 
of people to come to his store and just watch the 
‘new fangled” gadget. Many cash sales were 
made 

Black Hardware in Detroit tied in with a loca! 
event, the “Big Fiesta,” by placing a Fiesta 
wagon outside the store loaded with merchandise 
Several salesmen were in attendance and mad 
cash sales from the wagon. Lots of new faces 
were seen in the store 

Leslie Smith in Westmoreland, Kansas, use 
the birth of a granddaughter for a celebratior 
sale that moved a lot of old turkeys. He als 
promoted a new brand of floor wax, giving awa 
samples in honor of the new child. 

Time counts! Don't let it count you out! 





how to get 


Training retail salesmen 


Better salesmanship in your store 





Hiere is a simple method for improving the selling skills of your store personne! 
Just put the poster shown on the facing page on a bulletin board in the back of the 


store, in a stock area, or wherever store people will see it frequently. 


This constant reminder of the qualities of good salesmanship will help any se: 


ous member of your store staff improve his selling. The poster on the facing page i 


the twelfth in a series of sales training posters that will appear in HARDWARE AGI 


These posters were prepared by a hardwareman with extensive experience if the 


training of retail hardware salespeople. 


Mach poster in the series will cover a differ 


ent selling subject. The technique of presentation will be the same as that used 


effectively by the armed services during the war to train military personnel in a 


wide variety of subjects. Each poster in this series is full page in size. 


Previously published posters in this series are: 


“How to go places in hardware 


retailing,” issue of Sept. 1, p. 70; “How do you look this morning?” Sept. 15, p. 108; 


“When you wait on a customer 


Sept. 29, p. 157; "Did that last check bouncs 


Oct. 13, p. 112; “The eyes of the shoplifter are the tip off,” Nov. 10, p. 104; “Lean 
over backwards to please your boss, the customer,” Nov. 24, p. 66; “Sell toys to 


grown ups for the small fry,” Dec. 8, p. 51; “Don’t sell paint, sell color,” Dec. 22, 
p. 35; “How to avoid mistakes when making change,” Jan. 19, p. 97; “How to answer 
the telephone,” Feb. 2, p. 77; “In case of accident to a customer,” Mar. 1, p. 67. 


Reprints of six of the most popular Capsule Counsels, suitable for posting, are 


available at 25¢ per set. 
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Hardware Age 
Capsule Counsel 











NEVER SAY... (\n)2- | 
: We re out of this—we don't carry t 


wt Always SUGGEST \. 
A SUBSTITUTE! 




















Don’t commit the common merchandis- 
ing sin of saying, ““We’re out of this,” or, 
“We don’t carry that.” There are thou- 
sands of items in your inventory. If you 
know your merchandise, it should not be 
difficult to suggest an item that will serve 
just as well, perhaps even better. 

















Tactfully suggest: “We haven't that 
exact item, but this sander will do the 
same job and has these advantages over 
the one you asked for...” 





Instead of losing a sale, when you have 
another brand that will do the same job, 
it’s an opportunity to show your sales 
skill: ““‘We don’t carry that brand of paint, 
but we do carry ‘XYZ’; in our opinion, 
it’s a better line. Let me show you why 
it is.” 


Be sure you understand what the cus- 
tomer wants. Much hardware store termi- 
nology is unfamiliar to the general public 

especially to women. It’s quite possible 
you carry just what is wanted, but under 
another name. 








Before you say, “We haven't got ut,” ask 
the customer to describe the item in detail. 
Frequently this extra effort on your part 
will save a sale—and lead to plus-sales. 








Your best asset is a satisfied customer. 
Never turn away a prospective customer, 
any more than you would intentionally 
throw away a dollar. He may find that he 
likes shopping in your competitor's store. 











a Hardware Age Editorial Feature 


copyright 1%%4-— Herdwaore Age 





How to sell more hand tools 
With better displays With basic stock list 


Case history reports of two dealers who field tested the Profitool program 


developed by Stanley Tool to aid dealers increase sales of hand tools. 


Jesse Zeigler Hardware, Spring Grove. Pa.: 


Sales increased 101 percent in six months with of the best selling tools, and &4, or 27 percent, 
Profitool, Before working with a basic stock list of the basic tools stocks were not on display 

the store was out of stock on 175, or 36 percent, (See HARDWARE AGE, March 29 issue, p. 14, 12% 
Before w After )> 








(Croft Lumber & Hardware. Sayre, Pa.: 


Vrofitool in three months increased hand tool $1721.56 for the year is expected to increas 
sales 177 percent, turnover increased from 1.6 from $1110 to $3182. ‘Tool Center display make 
to 4.3. Gross profit on stock investment of it easier to keep track of tool 
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(sales curve that is ) 
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Lin } sales curve concerns aluminum insect wire screen- 
ing —and the curve is UP! In fact, aluminum screening 
is growing 1n sales at a faster rate than any other as a 


home replacement material! 


And it’s no wonder when you consider all these talk- 


it-up selling points! 


1. Aluminum screening is rust-proof... can't stain sid- 


ing or window sills 


2. It’s fire-proot never marred by accidental burning 


by matches, cigarettes, or flying sparks 


3. It's maintenance-free never needs painting ot 


other protec tive coatings Keeps its handsome appeal 


ance indefinitely. 


If you want to score with vour customers—and share 


in this profitable business get youl order in now to 


your supplier! 
While we do not make insect wire cloth, we do supply 
the leading weavers listed below with Kaiser Aluminum 


Wire 


nationally recognized for outstanding quality 
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Made of strong, durable, cladded aluminum, Kaise 
Aluminum Wire meets or 
ards and federal specifications 

Kaiser Aluminum & Chemical Sales, 
Sales Office, Palmolive Bldg 
ecutive Office, Kaiser Bldg 


eye eeds COTnIMeTe ial stand 


Tn 


Chicago 11, Illinois: Ex 
Oakland 12, California 


Kaiser Aluminum 


setting the pace—in growth, quality and service 


Ceneral 





Alabama Wire Co_ Ine 
American Wi 
™ rt af 


re Fabre 5S Corp 
| , 


Vonald Ropes & Wire Cloth. Ltd 
, , 


y ‘ rac f 


Guilt Screen & Wire 


uel & iror 
c Hanover Wire Cloth Division 
arr fe & UDDITY Corp ’ D VISIO 
yt nenta wyer 4 Stee 
nton Wire Cloth Co aduetria 





Promote the aluminum wire screening of these leading weavers— 
for big markup, big profits and for greater customer satisfaction! 


Keystone Wire Cloth Co Seneca Wire & Mig. Co 


. Z : | yer ' ; 
jew York Wire Cloth Co argo Wire Co 
Pennwoven., Inc Standard Wire Cloth & Screen Co 


p fer A ry 


Wire Products tne 
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“Tee Whos Who of the Housewares Tudustry 


Here they are — 575 of the leading manufacturers 
of housewares and home appliances who will be 
in Atlantic City for the 25th National Housewares 


Manufacturers Exhibit. 


They know it is good business to help you do 






‘v, 
s) 
me 


for the coming months. 





more business. Their top executives will be on 

hand to show you exciting new items and to tell 
iu 

you about their promotion and production plans 


In no other way, and at no other place, can you 


see so much new merchandise and get so much 
business help in so short a time. This is the national 
meeting place of the housewares industry 

arranged by the NHMA to give buyer and seller 
an unmatched opportunity to meet for business at 
the personal level. 


The NHMA has only one interest 


- to serve the 


best interests of the buyers and manufacturers in 
the housewares industry. 





| Ssseweres Manufacturers Exhibit 
JULY 9-13, 1956 
ATLANTIC CITY AUDITORIUM 





NATIONAL HOUSEWARES MANUFACTURERS ASSOCIATION 


ace Products Co. 

Advance Cushion Corp 

Aids for Good Housekeeping 
Aladdin Industries, tnc 
Allied Basket Co. 

All Luminum Products, inc 
Allure Products inc. (Div. of 
Biessem Mia. Ce., Inc.) 
Aluminum Ceeoking Utensil 

Ce., tnc., The 
Aluminum Goods Mig. Co 
Aluminum Housewores Corp 
Aluminum Specialty Co 
American Casserole & 
Specialty Ceo., ine 
American Sponge & Chamois 
Ce., ine 
American Tack Co., inc 
American Thermos Bertie 
Ce., The 


94 


1140 Merchendise Mart, Chicago 


American Windshield & 
Specialty Co., The 

Ames Co., O 

Ames Shower Curvain Co., Inc 

Ariinaton Mia. Ce., Inc 

Armor Bronze & Silver Coe., Inc 

Arnel-Plastron Inc 

Artheck Corp 

Artcratt Wire Works 

Artioom Carpet Ce., tne 
(Chemice!l Products Div.) 

Artsam Ceo.. Inc 

Artwire Creations, Inc 

Arvin tnaduetries, tne 
Electronic & Appliance Div 

Arvin tndwuetries, tne 
Furniture & Housewares Div 

Asavith Associates, inc 
Esmond Div 

Associated Steel Products 
Mig 


Atlantic Cabinet Corp 
Averboch & Co., T 
Automatic Controls Corp. 
Automatic Wire Goods 
Mia. Co., Ine 
Autoyre Co., The 
Bg W. Molded Plastics 
Bebcock & Prewes 
Representing 
Central States Industries 
Filtrator Coffee Apparatus Co 
Universal Handi-Weare 
Balienotf Metal Products Co 
Barler Metal Products. tne 
Beacon Piastics Corp 
Beacon Wex Co., The 
Beerfoot Airway Corp 
Beh & Co... Inc 
Bellaire Enamel! Co 
Benjamin & Medwin, tne 
Bennett-lreland Inc 


54, Illinois 


Better Housewore Co 
Big Boy Mia. Co 
Bissell Carpet Sweeper Co 
Blisscraft of Hollywood 
Biock, 1.4 1 
Biock & Co 
Representing 

Nelson Machine & Mia Co 

Virgo Mig. Co 
Bloomfield industries, inc 
Blossom Mia. Co., inc 
Bogene, Inc 
Boker & Co., Inc., H. 
Bonley Products Co 
Bonny Products Co 
Boonton Molding Co 
Borg-Erickson Corp.. The 
Bostwick Laboratories, inc 
Branchell Co., The 
Brearley Co., The 
Briddell, inc.. Chas. D 
Bridgeport Brass Co 


HARDWARE 


Bromwel! Wire Goods Co., The 
Brown, inc., John Clerk 

Bruce Co E i. 

Buckeye Aluminum Co., 

Div. Merdigian Corp. 
Burcess Vibrocrafters, inc 
Burlington Basket Co 
Burns Mia. Co., Inc., The 
Burrouahs Mia. Corp 
Buxboum Co., The 


cadie Chemical Products, Inc 
Cal-Dek Ceo., The 

Camfield Mfa. Co 

Cempro Co., The 

Capitol Products Co., The 
Cerdinal Chine Co 

Carlisle Mfg. Co., Inc 

Carlson Products. Inc 

Central States Paper & Baa Co. 
Century Enterprises. inc 
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Century Plastic Products, inc 
Certified Home Products 
Chain Store Age 
Chethem Glass Co 
Chattencogea Royal Co 
Chelsea Products, inc 
Chicago Electric Div. of 
the Silex Co 
Chicago Metallic Mfg. Co 
Cincinnati Galvanizing Co, The 
Circle Research Laboratories 
ne 
Clark Co., J. R., The 
Club Aluminum Products Co 
Cohn-Hall-Merx Co 
Coles & Co., Inc 
College Mill, The 
Color Craft Co 


Columbus Plastic Products, inc 
Comfort Lines, inc 
Continental Can Co 
Continental Scale Corp 
Cooper Thermometer Co., The 
Copper Brite, Inc 

Corbin, inc, ® 

Corduvan Mia. Co 

Corning Glass Works 

Cory Corp 

Coughion Co., G. N 
Cromwell! Silver Corp. 
Deomear Products, inc. 
Dapol Plastics, inc 

Datom Co., Inc 

Dovis Mfaq. Co 

Dazey Corp., The 

Dennis Mitchell Industries 
Dept. Store Economist 
Deshler Broom Factory, inc 
Detecto Scales, inc 
Dispensers, inc 

Dominion Electric Corp 
Dor-File Mfq. Co 

Dormeyer Corp 
Dormeyer-Graham Co 
Dovalas & Co., Inc., David 


Dover Stamping Co 

Drazen, N. E 

Dru (Diepenbrock & Reigers 
N. V.) 


Druid Hill Park Seed Corp 

Du-All Mfa. Co., The 

Du-Beli Seles Corp 

Du-Fold Mfa. Co. The 

Dupli-Color Products Co., Inc 

Du Pont de Nemours & Ceo., 
inc., E 

Duralast Corp. 

Du-Wal Inc 

gastern Metal Products Corp 

Easy Day Mia. Co 

Ediund Co., inc 

Ehriich, Low 

Ekco Products Co 

Electric Steam Radiator Corp 

Eim Jay Metal Products Co 

Embee Metal Products, inc 

Embree Mia. Co 

Emco Porcelain Enamel Co., Inc 

Empire Brushes, inc 

Emson Products Corp 

Endust Corp., The 

Englishtown Corp., The 

Enterprise Aluminum Ceo., 

Everedy Co 

falco Products Co 

Farber, Inc. $5. W 

Farber & Shievin, Inc. 

Federal Enameling & 
Stamping Co 

Federal Tool Corp 

Feemster Co, W. R 

Ferry-Morse Seed Co 

Filray Corp 

Firelogs, inc 

Fisher Plastics Co 

Fietcher Enamel Co 

Foley Mfa. Co 

FoodCo Appliance Corp 

Forman Family inc 

Fresh 'nd-Aire Co.. 
Cory Corp 


The 


Eart 
The 


Div of 


G-H Specialty Co 

G-S Metal Products Co 

Gailstyn Co inc., The 

Garner & Co 

Gem, inc 

General Electric Co., 
Housewores & Radio 
Receiver Division 

General Slicing Mechine Co... 
Inc 

General Textile Co 

Geuder, Poeschke & Frey Co 

Gibralter Household Products 
Co... inc 

Gilton Mfq. Corp 

Gitsware Corp 

Glamorene, inc 

Glamur Products 

Giezer, Low 

Globe Rubber Products Corp 

Glelite Corp 

Golden Star Polish Mfg 
Co., Inc 

Goiden Touch Products. Inc 


Ine 


Gorham Co., The — Stegor 
Division 
Gotham industries, inc 


Gray Co., The 
Griffith Leborotories, Inc 


The 


HARDWARE AGE, 





APKITI 





Griswold Mfg. Co 
Gustin-Kramer Co 


H & P House Furnishing 


Co.. Inc., The 
Haddon Products, tnc 
Hall Chine Co., The 


Hamburg Broom Works 
Hamilton Beach Co 

Div Scovill Mia Co 
Hamilton Glass Co. Inc 
Hamilton Import Corp 
Hamilton Mfa. Corp 
Hamilton Metal Products Co 
Hampden Specialty Products, 

Ine 
Hancock Corp 
Hancock Mig _ ine 
Handy-Andy Specialty Co., Inc 
Handy Things Mfg. Co 
Honkscraft Co 
Hardesty-Quittner, Inc 
Hardware Age 
Herris Hub Co 
Harris Pine Mills 
Hart Products 
Harvell Mfg. Corp 
Harville Rose Service 
Harwood Co., The 
Heller & Sons, Morris 
Heller Hostess-Ware, Inc. 
Hemco Plastics Div. of 

The Bryant Electric Co 
Herculean Appliance Co 
Herman's Novelty Mfa Co. 
Herold Products Co. inc 
Hertzbera & Son, inc. 
Heyman Glass Co., Inc 
Hillside Metalware Co 
Hirsh Mia Co 
Hoover Co., The 
Household Mfg. Co 
Household Research Corp 
Houseweore Sales Corp 

Representing 

Wm. 8. Watkins Co 
Houseware Trading Corp 
Housewores Review 
Howerd Dustiess Duster Div., 

La Pointe Electronics 
Howell Co., The 
Hull Cutlers Corp., John 
Hull Silversmiths, John, 

Div. John Hull Cutliers Corp 
Hunter Metal industries, inc 
Hutzier Mia. Co 
Hy-Plane Mfg. Co 


ideal Rubber Products Co 


imperial Knife Associated Cos., 


Inc 

Inland Mfaq. Div., General 
Motors Corp 

International Molded Plastics, 
nec 

International Oil Burner Co 

international Silver Co., The 

lona Mia. Co 

lronees Co., The 

irvin Ware Co 


jaxton Mfg. Corp. 
Jeanette Glass Co., The 
jJet-O-Mat, inc 

Jiffy Enterprises, Inc 
Johnson & Son, Inc., $. C. 
Johnston Corp., Gaston 


“VP Co., The 
Kamenstein, Inc., M 
Kamkeop, inc 


Kaplon & Sons, Inc, Joseph A 
Karmax Corp 

Karoff Oriainals, Ltd 

Kellogg Brush Mfg. Co 
Kentley Corp 

Keystone Silver, inc 


Kidde Mta. Co., Ine 
Kimberley-Clark Corp 
Kirk's Led 


KitchenAid Division, 

The Hobart Mfg. Co 
Kleinert Rubber Co. |. B 
Knape & Vogt Mfg. Co 
Knaepe Monarch Co 
Knickerbocker Metal Guild 
Kord Mia. Ce., Inc 
Kordite Co., Div. of Textron 

American, tne 
Kromex Industries, Ine 


Inc 


io Belle Silver Co, Inc 
Lafayette Products Co 
Lakeside Mfgq., inc 
Landers, Frary & Clork 


Lasko Metal Products, inc 


Lawson Co. F H., The 
Leiner & Co., Geo. § 
Leipzig Co, A 
Representing 


R H lyons Co 
Leipria & Lippe, Inc 
Representing 

Eclipse Metal Mf 

R. Greenspan 4 Co 
Levitz, Merry 
Representing 

Eastern Frame & Mirror Co. 

Harle Specialty Co., Inc 
levy Sons i 
Representing 

US. Mia. Ca., 


Lewal Industries 


Corp. 


Inc 
Inc 


12, 1956 





Lewis Steel Products Corp. 
Liberty Electric Co 
Lifetime Cutlery Corp 
Lincoln Metal Products Corp 
Lindevep Inc 
Lisk-Sevory Corp. 
Loeb. Inc., Ben §. 
Representing 
American Family Scale Co 
Hobson & Botts Co. 
Martin Stove & Range Co. 
Riverside Foundry Co 
The Watt Pottery Co 
Stoweare, Inc 
Lome Plastics, Inc 
Loral Electronics Corp. 
Lorch & Co., Inc., H 
Loroman Co 
luce Mfa. Co 
lux Clock Mfa. Co., Inc., The 


McGrow Electric Co 
Manning Bowmen and 
Lonergan Divisions) 

Maggie Magnetic, inc. 

Maagicolor Co 

Magla Products 

Majestic Silver Co 

Make tt Snow, Inc 


Mallory Plastics, Inc., P. ®. 
Mapco Corp 

Mariun Mfg. Co., The 
Marshalian Mfq. Co. The 


Martin Rubber Co 

Mason Con Co 

Mastercrafters Clock & 
Radio Co 

Master Mig. Co 


Inc 


Master Metal Products, inc 
Mastur Mfg. Co 

Mayer Coe., Inc, William F 
Moeynerd Mfg. Co 
Maywood Furniture Co., Inc 


Melcor, Inc 

Merit Creations, Inc 

Merit Enterprises, inc 

Metal Box Co. Overseas Ltd., 
The 

Metalcraft Mia. Corp 

Metaloid Co. The 

Metal Wore Corp. The 

Metropolitan Wire Goods Corp 

Meyer of California, Fred 

Meyer & Sons, inc., W. F 

Milwaukee File Co 

Modern Cerpet Sweeper Co., 
Ine 

Moedalin Ce., Inc 

Monitor Equipment Corp 

Mouli Mfta. Corp 

Munising Wood Products Co., 


ne 
Mystik Adhesive Products 


w. Y. Standard Mfg. Co. 

Nappe-Smith Mia. Co 

National Brush Co 

National Can Corp 

National Food Slicing Machine 
Co., inc 

National Potteries 


Ine 


National Presto industries, inc 
National Products, Inc 
National Silver Co 

Neveo Wood Products Co. Inc 


New England Mep Co 

New Haven Clock and Watch 
Co., The 

New Line Products, Inc 

Nicro Steel Products Co., 
Div. of Cory Corp 

Nome Lites, inc 

Norris-Thermador Corp 

Northern Electric Co 

Notion Accessories Mfrs 

Nu-Color Corp. of America 

NuTone, inc 

Nylonge Corp 

Nylico Products (New York 
lumber & Panel Co 


O-Ceder Div. of American- 
Marietta Co 

0-Cel-O, Div. of General 
Mills, tne 

Oneida tid 


Ormen Co... Leonard, The 

Osrow Products Co. Inc 

Oster Mia Co... John 

Ox Fibre Brush Co. Inc 

Oxford Metal Spinning Co. 
Ine 


p BR. Mfg. Co 
Palace Metal Preducts 
Para Mia. Co. Inc 
Paragon Electric Co 
Parker-Goaines 

Parker Metal Decorating Co 
Patent Novelty Co 


Ine 


Ber-*ed. 


Peorl-Wick Corp 

Peerless Mig. Corp 
Pennant Corp 

Peoria Metal Specialty Co 
Personal Products Corp 
Peters Stamping Co 


Pfalizagraff Pottery. The 
Philco Corp. — Accessory 
Division 


Phoenix Table Mat Co 
Pias-Tex Corp... The 
Plastic Metal Mia. Ca. 
Plastics Consolidated 
industries 
Plastics Mfa. Co 
Plastone Co... Ine. 
Plastray Corp 
Plaut & Lederman 
Poloron Products, Inc 
Pomerantz, inc. Julie 
Portable Electric Tools 
Postiey, Inc., John E 
Precision Mia. Co 
Premier Mia. Co 
Pressing Supply Ceo 
Pretty Products, inc 
Prizer-Painter Stove Works. 
inc., The 
Proctor Electric Co 
Progress Mfg. Co... 
Proaressus Co 
Proton Plastics, Pro-phy-lac-tic 
Brush Co 


Inc. 


Inc 


Quveker Stretcher Co 
Quality Melding Co 
Quality Products Mig. Co 


Inc 


The 
Harper J 


pober Mig Corp 

Ransbura Co. Inc., 

Ransom Brush Co 

Redmon Sons & Co., 

Reed & Barton 

Regal Ware, Inc 

Regent Cutlery Co 

Reliable Metal Novelty Co., 
Ine 

Republic Molding Corp 

Retailing Daily 

Revere Copper & Brass Inc 
Rome Mfg. Co. Div 

Rhodes, inc, MH 

Richmond Cedar Works 
Mig Corp 

Rivel Mia. Ce 

Roberts Colonial House 

Robeson Cutlery Co. inc 

Robeson Rochester industries. 
Ine 

Robinson Knife Co of 
Springville, N.Y 

Robinson Sponge Co 

Rochester Can Co 

Rogers Plastic Corp 

Rona Plastic Corp 

Rosenbera Bros. & Co 

Roto-Broil Corp. of America 

Royal Chrome Houseweores, 
Ine 

Royal Rubber 4 Mig. Co 

Rubon, inc 

Rustic Crafts Co., Inc 


wc 


ine 
ine 


. The 


s & F Co 
Sabine. Antonio T. 
Sofequard Corp 
Saimanson & Co, Inc 
Salton Mia Co. tne 
Sanitary Receiver Co 
Soni-Wax Co 
Senio Utility Mfg. Co 
Severese, Vincent A 
Schiller & Aamus, inc 
Representing 
Adams Co 
Hasty-Bake Mig. Co 
The Holmen Co 
Superior Paper Prod. Co., 
Inc 
Jack Wing & Co 
Scranton Showers 
Div. of The Scranton Lace Co 
Seal Sac, Inc 
Sessions Clock Co 
Seth Thomas Clocks 
Seymour Tool & Engineering 
o 
Sheridan Silver Co 
Sherwin-Williams Co 
Shetland Ce., Inc, The 
Sianal Electric Div. of 
King-Seeley Corp 
Silex Co... The 
Silver Chamberlin Co 
Sinclair Industries, inc 
Skot Metal Products. inc 
Son-Chief Electrics, tnc 
Southern Fabricators Corp 
Spaulding Industries, inc 


The 


ine 


The 


Seecial Products Co 
Soecialty Stee! & Wire 

Products Corp 
Soeco-division, Specialty Sheet 

Metal Mtq. Corp 
Sperti-Faraday In« 

Cooper Hewitt Electric Div 
Stainless Ware Co. of America 
Stalfort & Sens, Inc. John C 
Stoncerd Products, Div of 

3 Ff. 0 Mia Ce Inc 
Stanley-Oliver Mfq. Ceo 
Star Line Cabinet Co 
Sternes, inc... Walter 
Steam-O-Matic Corp 
Stellad Products, Inc 
Stern. A W 

Representing 

Atlantic Tubing 4 Rubber Co 

Micro-Moisture Controls 

Peerless Products 
Stern-Brown. inc 
Stetson Chine Co 
Stix Products, inc 
Superior Electric Products Corp 
Superior Plastics, Inc 
Supreme Products, inc 
Sweden Speed Juicer Corp 
Swing-A-Way Mfg. Co 


The 


Taplin Mig. Corp 

Taylor Instrument Companies 

Teamco Products, inc 

Textile Mills Co 

Thomas Co. Inc. The 

Thompson Corp, George §., 
The 


Thurnever Co. inc. G. M 
Tipen Corp 
Tie Tee Brush Co. Inc 


Titen Mia. Ce. tne 

Toastmaster Products Div... 
McGrew Electric Co 

Toledo Guild Products, Inc 

Transperent Specialties Corp 

Trienon Weare 

Tricolator Mig. Ce 

Trimble, ine 

Trio Mille Mia. Corp 

Tri-State Plastic Molding Co 
Ine 

Turner & Seymour Mig. Co 
The 


ulimen Co, Inc, The 

Union Steel Products Co 

United Plastic Corp 

United States Electric Mia 
Corp 

United Wire Goods Mig Ceo 
Ine 

Utica Cutlery Co 


Yermillion Ce, inc, W. 
Victor Products Corp 
Victory Mig. Ce 

Viking Sleane Corp. 
Vivitex Corp 

Voque Mig Coe 

Volimen & Sens, Inc., § 


Vollrath Ce... The 

Voos Co., The 
Wagner Mfg. Co., The 
Weaner Mig Co, E.R 


Wallace Products, tne 
Wallace & Sens Mig Co, ® 
Waring Products Corp 
Washburn Co. The 
Washington Forge, inc 
Washington Steel Products 
Weber Bros. Metal Works 
Wecolite Co 
Weiss & Kiew 
Welch Co W W 
Welmaid Products, inc 
Werner Co., inc., 8. D 
West Bend Aluminum Co 
Westchester Brickote Products 
Co. tne 
Westclox, Division of General 
Time Corp 
Western Weeds, tne 
Westinghouse Electric Corp 
White Studios 
Wickford Products 
Williams Cutlery ine 
Wilmart Products Corp 
Wilshire Mia Co 
Wilson Specialties Co 
Wiss & Sens Co. j 
Wolfe of Sheboyaan 
Wollf Products Co 
Woodpecker Woodware 
Div Burn-Strauss 
Wooster Rubber Co 
Worldshest Industries 


Ine 


Ine 


ime) 
The 
ine 


Zachman & Ce 


Zenith Metal Products Co 
Zim Mig Ce 


There is No Substitute 


for the Natio 


nal Housewares Exhibit 












$8,000 in seeds 


1 Texas dealer chalks up 31 per capita seed sales. 


Tie-in with garden tools brings many related sales 


\ 


A consumer can buy a large 
quantity of garden and field seed 
for 3] 

If that mame custome}! Duy 
lawn and garden tools at the same 
time, the related sales can mount 
into many more dollars 

Some hardware dealers use a 
limited display area for seeds, and 
place the tool displays adjoining 
the seed section 

in Conroe, Tex., a town of less 
tnan 8,000 population, kKverett & 
Sons, does in excess of SxX.O00 a 
year in field, flower and garden 
eed The firm does so by di 
playing these items in two parts ol! 
the store, and as a result of new 
paper advertising 

All of this tie-in stimulates in 
terest in Il2Z-month gardening and 
vewetable growing for marketing 

liverett's take advantage of the 
fact that most months of the veat 

ome seeds may be planted in ita 

Area by consulting its records of 
previous year snles of seeds. the 
firm is able to properly gage de 
mand for the various t ypes As a 
result there is seldom anv seed 
carry-ovel The hazard of carry 
over is further reduced by re 
ordering with some frequency 

Seeds are close to permanent 
displays of lawn and garden tools 
The seed section is so arranged 


that part of it is on one side and in 


front of the tool display, with the 


balance of that atock on the othe 
side of the garden tool section 


Small bulk seeds and iinsecti- 


if ontinued on pase 10 
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T th 
GOLD SEAL ras 2 
, TILE-O-MATIC 
You are ideally set up to get flooring business. You already 
Auvtematic saleamen for 
have the customers the home owners, contractors and 8000 deciers 
do-it-yourself men who visit your store regularly. A eomotete calt-carviee Wile 
department | akes or 5 sq. ft 
When they decide to tile a floor they want to do it now, floor space, holds up to 43: 
Supply them and you // make the profit 9” 1 9 tiles. For only $25 you 
. have a natura alesman 
Sales average from $40 to $60... tile stocks turn over from to the do-it-yourself trade 
f to 10 times vearls flooring sales mean sales of allied 
products’ And remember, flooring 1s a year-round business 
It can all be yours when you (1) set up the Gold Seal 
displays, (2) carry sufhcent Gold Seal tile in the new small 
(4 Sq it.) carton for immediate on-the spot delivery 
Your Gold Seal Distributor salesman will tell you the patterns and 
olors that sell best in vour area. [The Gold Seal di play Luke GOLD SEAL 
minimum space ind prod ce Sales AulLOmMAtiICcally. all Out of NAIRONTOP* 
proportion to the ive. Gsold Seal selling aids direct Prospe iS [oO DISPLAY 
you, help clinch sak i heretore. list your name in the Classified Working now for 
leler hom L ires tory wl der the C;old Seal he riding Install tre 2000 dealers 
(,0ld Seal electri en and decals. Geet in onthe ABC KBuyv-Now. Pay ©» $q. ft. it stoes ] ay 
| ite? Plan cyt (30 } SCul } 14 a pT ina Walls and oa ‘ - a . 
ya ” nm) ‘ie ’ 
° ° yes, there s profit n flooring and CGrolid Seal can vet it for vou ea! Nairontoo — _— 
5 tig roduc f 
| ook into it nowK yourself tallat ‘ 
counter? {) and tm é 
° 7 





y 
jy 


FOR HOME OR BUSINESS 


Ni A wy i ¥ Al : ‘ . Nair > Se 


“ BE SIL IER ' atin b> Mak sstume @ Mails tandard if ; ; “ — ) , 
. Ss Se ee dA Seal 


= " ia +h -” FLOORS AND WALLS 
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Demonstrations 
promote window sp 








Show-how is one of the best 
means of selling combination doors 
and windows, jalousies and awn 
invs in a hardware store 

A young woman can show how 
aluminum screens replace the win 
dows and vice versa. She can also 
show how the windows may bde 
cleaned or stored within the unit if 
it is a double or triple track unit 

If your firm sells jalousies, use 
them on your own doors AS A dem 
onstration 

These ideas are successfully used 
by the Phil-Allen Co. at 3039 Lehigh 
St. in Allentown, Pa. This firm han 


dies a complete line of combination 


: / (Ji 
doors, windows, jalousies and fibre 

pureiy ornamenta gr WOrk ore 
yrass awnings. As a result of show nramoted by showina the proso 
ing these items, the firm has als ry j | play 


sold fibreglass carport 


( ula f isi ly 


oreo is sef ot 


by Spur ious We 


kept iow 1eQ 
hor show 
power ry wer 
and other lw f 
ma ré ‘ 
units 

9% 











ecialties 


In the rear of the store, the firm 
has installed a few different styles 
of combination windows and alumi 
num combination doors in a simu 
lation of an exterior home wall. The 
demonstrations are given at this 
point on Wednesday, Friday and 
Saturday evenings by a woman 
showing how easy the combination 
units may be changed or cleaned 
Demonstrations are also held on 
Sundays from 10 to 2 p. m., when 
store traffic is heavy 

The demonstrator talks about the 
construction and the materials used 
in the making of these units, and 
distributes literature to visitor 

Ray H. Bodder, store manavger, 
says of these specialties and the 


sales which these demonstrations 


Continued on page 106) 
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a. ~“ Hasver TO CUT 


~ This is Mr. Albert Ingram of the Modern 
Home Suppl (a0 im Sal francisco tr the 


lamous tindtold test hie in cuts on 


four well-known (but unidentified) brand 


vindow ola Without 


é hesitation he picked thie brand marked 
7 ; CASICS!I fey) Cul by ma ( Waal 





| mee Hel pdentify qualit i 
wherever it! een People A} this label 

itis appearing 216 million times in 1956 ad 
vertising alone! And ever titnie it ippedl 
it adds to the alread trong preicrence ta) 
men L hy preie ence means tastes 
CASICI iit i () 


y . | 
Hasier 
TO MERCHANDISE 















: : ; 
i} . i itopetp Ave MhMOKRICT Contain 
CURCCTICIIE now it} merchandising 
, 
nein ta) (pil Also COtlipict oir ae on no 
' i i 
‘) id {il pla 1Titi td) : ‘ i «3t} i] 
it : ~. j | 
iil MIST ul ViIndgo ries ile 
; 
Cyuil iree COD ordet VC, t) TOW in 


(pill Bins {Jwen Ford Distributor iis! 
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STEVE ALLEN SELLS LAWN-BOY on tonight NBC-IV! 


Now's the time’ Populat Steve Allen hy ems on April i MmOwer Of the market W hen the ify tr an all people 


to demonstrate LAWN-BOY power mowers twice a week realize that others mav build mowers to /jook like LAWN 


on fis famous NBC-TV network now lonight 


HOY but just cant Come near LAWN-BOY performance 
Ihink of the terrific impact Steve Allen's show will 

For this reason. LAWN-BOY sales have consistentiv oul 
have On LAWN-BOY sales. increasing a demand thats 


stripped the rest of the field 
already sk ; high! PI ‘ 


I he res nevel heen anv doubt about LAWN-BOY § supe NOW with four new models oreat advertising hieh 





. “— — ; — " 7. ; " . | 
riority in the power-mower field. “Know-why” enginee! power promotion, and the personal magic of Steve Allen 
ing has designed LAWN-BOY from the inside out to be lO help vou, youll easily sell twice aS Many LAWN-BOYS 
the finest-cutting. smartest-looking, best-selling powel in S6 as vou did in S5. Orde ple ty early! 


- - Ld le . . a ore + — - . 
, e* WP ys : - e =" 4o~" 4 se wm ee 7) F J _*? of Sw 
Dns’ ‘ ee : rays ays pebtia tale ans ? 
’ . . ' > » : . Pe : : . a ; , 
iat ? : , . - . ae . : * 


‘ss A “ae . 





AND — COMING ON MAY 9—THIS STARTLING 


LAWN-BOY 


AD IN THE SATURDAY EVENING POST 





- 
— 
- 


FULL-COLOR, TWO PAGES! & 


pr Te colo! ads AT‘ mc ariney itl 


this big 


through the long selling season, in Ihe 
Post. Better Homes & Crarden how 

hold, Cappers Farmer, Field & Stream 
Sports Afield, Outdoor Life. and Sunset 


MI ivaZinic In addition Our |LAWN-BOY 







An waves 


ye WWiSps 





wn) UviCkore 











Merchandiser book now iii the local 
—_ ee iewspaper mat idio and 1 ript 
' ' i 
with LAWUN-BOY 9 sa rai igecndet -matrtspe 
} i mate i silat roy j 
' = , 
f ) tie-in with thi ronal Ln pal 
He mcr Cf rat) | ‘ mea 
tif ‘ Vil / help! 
, . 
j \/ ° f/ Fis vara 
ul i Mig. Co. © Me | Johnson 
| Evinrude Ouihoad Mow 
a . poada LAWN-BOYT, Peterboroug jnta 
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‘Tourist promotions boost sporting soods sales 


Sports trade lured to Maine hardware store through use of -e - 


permanent rustic display that attracts customers all year 


Hunting and fishing are good 
year-round sports in Maine, where 
thousands regularly come for these 
activities—all of them with money 
to spend for equipment. 

To make the most of impulse 
sales to tourists, as well as to local 
residents, the Hussey Hardware 
Co, in Maine’s capital city, Augus- 
ta, has set up an attractive perma- 
nent display and offers a wide 
variety of hunting and fishing 
equipment. 

By installing a log overhang and 
trim over a 10-ft wall section adja 
cent to a window, Roy Hussey, the 
store's manager, has effectively 
helped to promote his sports depart 
ment. The logs on the roof section 
are easily visible day and night to 
sidewalk traffic which can see fish 
ing displays in spring and summer 
with guns, ammunition, skis and 
snowshoes taking the fall and win 
ter spotlight 


Works after hours 

This display, which has glass 
shelving and indirect lighting un 
der the log roof, helps to increase 
traffic considerably and attracts 
window shoppers after dark, as well 
as during the day. 

Supplementing the wall display, 
a 5x10-ft-island is devoted to sport 
ing goods, The accent is on fishing 
tackle in the warmer months, with 
fishing rods laid against the uppe: 
shelves to encourage inspection by 
prospective customers. Various 
baits, including flies, and other sup 
plies are set out for easy access to 
eportemen. 

Mr. Hussey says the store finds 
that tourists “just naturally like to 


102 





drop into a hardware store and for citizens living nearby, Hussey 

browse around for equipment to Hardware makes a strong bid for 

supplement what they brought this plus business and finds that 

along.” the eye-catching display has much 
In addition to basic equipment to do with visitors’ interest 

A log « verhang over a 10.44 wall sect, hel reaqte 

which boost sporting goods equipment sale: 
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._ DEALERS...There are BIG FROFITS' 


LOCKS TIGHT 
TO FUEL TANK 


4 4 





THE ONLY MULTI-FIT TRACTOR FUNNEL 


SAFER... FASTER... NON-T1P 





EXCLUSIVE LOCK-ON 
FEATURE prevents tip- 
ping and spilling. Eco- 
nomical— Safe! 





LEAVES BOTH HANDS ( 
FREE for faster, easier fa" 
refueling. Positive air 
vent in lock provides a 
steady, rapid flow. 





P 7 
a? j 
4445 
‘ 4 


Held in pi 
ring. 





REMOVABLE FINE MESH 
BRASS SCREEN filters fuel. 





FITS ALL 
POPULAR TRACTORS 





Now is the time to feature this funnel for volume sales. 
Kvery tractor owner is an immediate potential cus- 
tomer and every sale brings you big profits. 


The “Mutti-Fit’ Lock-On TRACTOR FUNNEL has a 


three way locking device that fits the gas tank filler 
necks of all popular tractors. 


THE ONLY FUNNEL TO OFFER ALL THESE SALES FEATURES 


e Exclusive Patented Design. e Fits all popular tractors. 


e Locks quickly and easily, same 


Made of heavy galvanized 
as any gas cap. 


steel. 
e Priced low for volume sales and 


profits for you. e Steel wire ring reinforced bowl. 


STOCK UP NOW! Order From Your Wholesaler. 
Mail Coupon Today. 





General Metalwere Company, Dept. HA 


1401 Central Ave. N.E., Minneapolis 13, Minn. 
Please send 
ace by retainer | Mere information. 


| Name of nearest wholesaler 


Name 


ee ee ee ee ee 


Company Name 


GENERAL METALWARE COMPANY Address 


MINNEAPOLIS 13 MINNESOTA 
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ANDROCK 


PACKAGED 
HARDWARE 






































2 


6 Sizes 
on Wire Loops 
Prepriced 10¢ 








7 Sizes . Carded 
Prepriced 10¢ 








4 Sizes . on Wire Loops 
Prepriced 15¢ 


Also: Eye Bolts « Coat Hooks 
e Screen Door Braces 


Quality Hardware Since 1880 


THE WASHBURN COMPANY 


e<cter PA Gs . Rockford ti 




















° ’ 
. + 
‘ | ili 1)i | pP 
i : ‘ ia. ’ > 
eling Uisplays Fromote 
. 
Sales of Wall 
« hg I é we 
aies O al papers 
How do you tell people that you just above the paint department. 
store stocks a variety of wall In addition to its value as a re- 
paper? Acme Hardware Co. at minder of the department this 
109013 8S. Atlantic Blvd. in Lyn idea shows visitors just how the 
wood, Calif., does it by showing six patterns will look on the walls 
some samples on its ceiling. Even of their homes. Six of the more 
the most casual glance at the ceil popular patterns are displayed in 
ing is an immediate reminder of this fashion. Some customers also 
the store’s wallpaper department. want to look at these numbers in 
Only a small area of the ceiling is an actual sample book to give them 
used to show these papers with a better idea of the texture and 
six different colors and designs pattern ot tne Walipapel which they 
being used. And they are pasted elect 
/ j y¥¢ ‘ f A j f ‘ ‘ ‘ 
r now | OOF Of) 7 wide rhe 
° . 
° . 
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Quality plus Merchandising keeps BEHR-MANNING products on the move | 


: 









’ . * . 
EYE S SONG Pre-Seuing promotion 
Behr-cat Tapes -- a top line including 
masking, strap and electrical tapes. h hi ( th : h lM . . 
xy —-benind the benr-Manning Line 


ISEHR-MANNING 1s backing up your sales efforts with hard- 
















hitting ads in multi-million circulation magazines such as 

The Saturday Evening Post, Popular Mechanics, Field and Stream 
Boats and Motor Boating. Cash in on this pre-selling promotion 
- on by displaying BEHR-MANNING attractivels pack wed products 
Sandpapers -- discs, sheets and belts for right up front 


every finishing job. ; 
y e) [his Dealer Guide gives full details and net prices on the 


BEHR-MANNING line of tape coated abrasives and sharpening 






stones. For your free cops iddre tJehr-Manning. 


Troy, N. Y¥., Dept. HA-4 


aneda Behr Manning (‘Carada ‘4. Granttord 
Por taport Mert Ben: Me ‘ vereaeat New Bochellie & Y a 





Sharpening Stones -- both natural and 
manufactured stones for every need 


/ # 
EHR-MIANNING WS 


division of NORTON Company 
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for quick sales 
...nice profits 


Nome 


Address 


"*Trigt-Tite’’ 
Percelein Enamel 


City 


NATIONAL METAL 
PRODUCTS COMPANY 


Alse menvufacturers of 
Aluminum Siding ond 
Building Panels 


» 


Zone 





" A2 Minute 


Preview 
OF FAST-MOVING 


NATIONAL 
_PRODUCTs 


4 air oF 
OE te tg ; ws by 4 
: ‘ ze 7 bee a 
- 4 


LINOLEUM BINDING & EDGING 


Colorfully-packaged National and 
Columbia Binding is truly a _ best- 
seller. Kach convenient, self-service 
carton contains one dozen clear plastic 
packages orm linoleum binding— 
12’ long, punched for installation and 
with nail supply enclosed. Comes in 
brass, aluminum or stainless steel. 
bdging is available in plastic package 
(12’ roll) and in 75’ lengths 


"“Sealer-strip" METAL AND 


FELT WEATHERSTRIPPING 


The latest addition to the National 
line, Columbia “Sealer-strip” alumi- 
num-felt weatherstripping is bound 
to get a big play from all your cus- 
tomers. It can be installed by anyone 
in a few minutes, can be used where 
units are “out of square,” and will 
effectively cover wide cracks. Each 
colorful box contains 17’ of material, 
and nails for installation 


THRESHOLDS, SILLS, SADDLES 


All are furnished pre-cut to standard 
sizes, highly polished, completely ma- 
chined and individually wrapped with 
necessary hooks and screws—ready 
for simple, speedy installation. 
They're made of highest-quality alu- 
minum or bronze in a wide range of 
styles fo suit your Customers varied 
requirements 


Order from your 
iobber today... 
or MAIL COUPON 
for catalog and 
price schedule. 


~MéE 
xy ae 
ae eer leer ler rr rele Or llr COE eer eer lCU rr ler lr lhl ee ee ae ae ae oe ( - = - 
, -_ 
| } Please send catalog ond price list WEATHERS TRIP 
s¢at 
| Advise name of my neores!t jobber 7 


Stote._ 


ee eee 


WEATHERSTRIP DIVISION 


NATIONAL METAL PRODUCTS COMPANY 


2 Gateway Center, Pittsburgh, Pa. 








$8.000 in Seeds 


(Continued from page 96 


cides occupy a space in a corner o! 
the store and range for & ft along 
the wall, in open cases. Across the 
rear of the store are displays of 
field seeds, with packaged and 
flower and garden seeds at the end 
of the bulk displays 
back of the latter display, against 


Directly in 


the wall, are the garden tools. 

M. W. Everett, Jr., one of three 
partners in the firm, says, “This 
may sound like an awkward ar- 
rangement, but it is practical. As 
a customer moves from one area of 


the other, 


the seed department t 
he is attracted by the open display 
of garden tools.” 

When the firm advertises seeds, 
it carries a box or a prominent 
line featuring garden tools. When 
garden tools are featured in an 
advertisement, seeds are men 
tioned in the ad. 

This tie-in of display and ad 
vertising makes more people as 
soclate the store as a source ol 
supply for both types of merchan 
aise Both farmers and yardene} 
are attracted by this idea. 


, 


Profitable store traffic 


a 
tracted by the seed and garden tool 


tie-in 


Demonstration Selling 


(( winued from page 9% 


initiate, “© romers seldom  ~ovbus 
window specialties with the idea of! 
making their own installations, un 


less they are good craftsmen. Mea 
surements must be made by some 
one trom the store to see tnat the 
fit is pertect Interested prospect 
are also shown a fibreglass carport 
to one side of the store bullding 
Used as a shelter for lawn and gal! 
den lines, the carport has been the 
means of showing customers just 
how such a unit will look added to 


their own homes. Vemonstration 


fibreglass awning units are also on 
hand to show prospects.” 

n advantage in selling this type 
of window specialities is that sales 


are usually for all windows for an 
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A new PROFIT-MAKER 
“entire-family” appeal! ae 












































3 I in I GARDEN HOSE VALVE 
. OW CONTROL « NOZZLE 
f 
* THUMB LOCK % SQUEEZE LEVER /['-- \ 
Holds water flow Adjusts water flow | | 
at any volume! to any volume! ee = - 
x Removable Spray Head 95 | 
< 
suggested list 
Solves Dozens of Water Control Adjusts water flow from a gentle spray to a poweriui jet 
Problems Around the House 
A. 
QQ. -* 4 
Nae + 
i \O4 
AVS ~ 
Made of tough, Diameter of sprinkler sproy Stops water waste —aviomatically Removable, «rew-on spray head 
UNBREAKABLE Cycolec adjusted without shutting off woter shuts off water when released ideal fer fiower sprinkling. 
_— 
testes, ore! im 
Woter volume easily adjusted 
for all attachments Powerfy! jet stream —ne flow restriction Saves slepe. 









colortul display carton 
spoke oy A $15.60 dex. Please send me }1 dez. SQOEEZFPLO Garden Hose 


Send us your order now — 
Valves in display carten @ $15.60 ea 





You Make $7.80! 
WHOLESALERS: Write about profit- 





we will ship through 


able sales plan your wholesaler —_— 
) Compeny 
SQEEZFLO VALVE DIVISION » ROTH RUBBER COMPANY Address 
75 €. Wacker Drive, Chicage } City Stu's 
Wholesaler 
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plete tools 


No. 433H with screw driver 
bit...retails at$3.98 
Countersink, drill points and 
extra bits available as 
ACCCSSOTICS 


Order these big new ‘“YANKEE- 
HANDYMAN” tools from your 
wholesaler, Ask for Merchandisers 


WEY isa Tools 





“YANKEE” winners 
two to place...seven to show 


And they'll all sell. These spiral ratchet screw drivers have 
new longer spindles that save time on the job. They’re com- 
hobbyists, handymen and home owners use 
them to drill holes, drive and draw screws, and countersink. 
The free, sales tested merchandisers show them and clinch 
sales with effective “tell and sell” copy 





No. 433 H 





No. 633H complete, with 
screw driver bit, 3 drill 
points and a countersink in 
convenient magazine handle 


retails at $5.98. 


STANLEY 





entire home. Financing is handied 
through pMOocaAl DATIA and 
‘OMpanies. 

A sizable gispias OT gi Lik ae 4 jards 
door closers. late nes and otnel re 


lated equipment near the window 


specialties nas heen the source of 
many related item Grills and 
guards are shown on a large pls 
wood panel which has been covered 
with a black surface to make the 


silver-toned yrills more en 


ticed. 
Mr Bodder 4a VS. “* A hardware 
store is a logical outlet for win 


dow Spe lalties and home improve 


ments.” 


Seven- lier Display 


Shor-Vu Hardware in San Mateo 
Calif., has conserved floor space 
while providing maximum displas 
for nuts, bolts, screws and related 
items The trick was turned by 
constructing a seven-tiered display 
fixture, one yard square and 6 ft 


high. 
The Lop shelf is used for stock 
ing boxes of fasteners, the six 


lower tiers being utilized for com 
partments for stocking fasteners 
in bins. Each tier has bottom and 
sides of quarter-inch fir plywood 
Trays are divided into 25 com 
partments by strips of 4x2 In 
wood Tray Aare rabbeted into 
four vertical 2x3’s and secured 
with bolts Two 1x4’'s across the 
top add to the rigidity of the unit! 

This Space-saving fixture re 
quired about three days to make 
and materials cost was $35. Stand 
ing beside the fixture is Albert 
l)’Aloisio, a partner in the store 


. ; F — | = 
a i 
' | = “i 


ee aes di 
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L ottone 


from Hardware Age readers 





10 Years of Hardware 
Dear Editor 


| am very anxious to obtain a 
copy of the book. “korty Years (yl 
Hiardware. (an vou tell rie where 


| can obtain a CODY. 
Yours very truly, 
W. E. Smith 
President 
Oklahoma Hardware Co 
31 ast California St 
Oklahoma City, Okla 


IKditor's Note The book “Fort, 
Years of Hardware,” written by 
Saunders Norvell, has been out oj 
print for many yea! Qur supply 

exhausted some time ago 

Possibly some reader of HARD 
WAKI AGI nas a copys which he 
vould be kind enough to sell to 

eader Smith. Mr. Smith can bi 


’ 


reached at the address given abov 


Your Buying Guide: Buy 
What Customers Want 


The hardware dealer who buys 
merchandise that he likes without 
considering what hi customers 
like | gambling with hi inven 
tors 

If he is lucky the “house wil! 
win.” If not, the house “will pay 
through the nose’ as the result of 
loading up on shelf Warmers and 
profit killers. 

Pricing merchandise at the right 
figure is anothe! Important facto 
if having what people Want and 
will buy 

A New England hardware deale 
sa of his pricing policy, “We 
check the prices of our competi 
.tors, and try to meet those price 
And we use bargain prices, such 
as sé. etc... W henever Wwe Can This 
is particularly true in our toy de 
partment Since a toys department 
is a builder of traffhe and custome! 
friendships and a profit maker as 


well, we remind all adults looking 
> 


yiltwares for olde persons of 


our toy department.” 
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with a Free Magna View Box 


~ePeiiaaa Tools 








Tape rules from 75* to *2” 





(PAT. PENDING) 


The Stanley Line of tape rules is all new... 10 models in 3 
styles, priced from 75¢ to $2.89 retail . . . and every rule is indi- 
vidually packed in the sensational Magna View box 

Every one of your customers who buys a Stanley Rule gets 
one of these plastic boxes with the magnifying lens lid as a free 
extra ...and you're selling the best in tape rules 


New “Pacemaker” Line 





LC W f ty St) 
\ORW y ft 1) KY 
AQO1TOW lo tt | OY 
AQOL2W 1 129 
New “1200” Line 
1oOHW f ff Si) OF 
1208W Rm ft 119 
reo lOW ia ft | 49 
1212W 12 fi 1.89 
+ New 3600" Line The “Big” Rules 
Sell & Tell’ Package ‘6O1OW ia) Tt 2.59 
O12 WA i. ft a9 


This display packaging shows and sells the rules and points up 
the big, free extra, too! All four 1200 and both 3600 rules come 
in these individual pouches for easy display. The new 
Pacemaker Rules come 6 of a size in a snappy display carton 
with lots of selling art and copy. 


Your wholescler has Stanley Tape 


Rules now. See him right away. For a ) 
free fact-full folder, write Stanley STA N - + VY 
Tools, 3864 Elm Street, New Britain, 


Cenn. Ask for rule folder T 201, 
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Something exciting is about to 





Coming up soon is the first in a series of multi- 
page color ads in LIF k magazine —featuring 
beautiful dinnerware made of Melamine. It’s 
the opening volley of the biggest “brand 


names’ Melamine promotion ever run. Incom- 


ing months, Burmah Burris’ distinctive dow- 


ADVERTISED IN 
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ager willintroduce millions to the fashion and 


practicality of dinnerware molded of Melamine, 


Krom now on, you can count on more con- 
sumer interest in Melamine—and more cus- 
tomers looking for the brands and patterns 
they ve seen advertised. Representatives of 
participating dinnerware manufacturers will 
soon be calling on you, You'll find them pres 
pared to offer individualized, brand name tie- 
in materials LO help sell, as neve before, the 


lines you stock. 
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Welcome to the new era of full-scale promo- 


tion and big-volume selling in dinnerware of 
Melamine. Stock up now on “Advertised in 
LIKE” dinnerware molded of Melamine 

available in a wide assortment of colors and 


patterns. 





An Anniversary Ad That Was Read 


SALES D How a modern local hardware store tied in 
OOR with an anniversary edition of a newspaper. 

: . 

Swings open 
for YOU 








HITCH UP 
THE 





Vik rr 
~ ' 


With these =i ms for 
the Homer-t wher 
Repair’ Man 





























[ wad 
( } | And Drive To Our Store 
Past | 
| 
vitar f 
ADJUSTABLE TENSION Spring Hinges | 
t¢ yr the rep pair and atior ot sc reer | 
7 
combinatior ara franine? aoors ; LY \ ' j } 
1o metal easy 'o aad; ig? 
+’ 
r J —= il € 
— a 
| ‘ of 
‘ / f iA 
PNEUMATIC DOOR ngypresan 
ir’ ‘ sive fe ‘or scree: ’ Piss 
ial Sie ; ai ’ ; i 
Tel tal / cj pe } j ! per 








2 ; | j f ¢ Sf kader 
gE ‘RMIT, «~~ = ere te 
CRASH STOPS protect doors and hard 


vw are fror camaqge ' s'ror j weird ' 


Built for tough service tasty <> ata 





cout wanoer eats - one | Qtrom’s - Hardware | 














Quality ' , 
W. A. Ostrom Our Own HARDWARE Irving Kottke 
Fast moving Spring sale items! Jon Ostrom Anus heres tarre 
Display them and they'll sell! Karl Ostrom | Pear! Seale | 
Hutchinson | 
THE SHELBY SPRING HINGE CO. : 
SHELBY, OHIO 
Putting together a good anni It was prepared by Ostrom’s Ou 
versary celebration ad is always a Own liardware of Hutchinso! 
dificult job for a dealer. Here is Minn., for use in the 75th an: 
an example of such an ad that got versary issue of the local new 
good readership despite the large paper, the Hutchinson Leader. F 
amount of type ind sales talk were well paired 
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Zork Hardware Company “Just awhile back,” states Mr. B. P. Morelli of 


: Zork Hardware Company of New Mexico, wholesale 
of New Mexico distributor in Albuquerque, ‘‘we had no idea of 
carrying pipe fittings because of the difficulty in 


increased sales volume —_ warehousing and packing for reshipment.” 
“Then we saw the convenient U-Brand Handi-Pak 
‘a. | : : cartons. We thought they were the solution to our 
for greater uy ofits with handling problem. We placed our first order and 
found that Handi-Paks were just what our dealers 


-@. (-Brand Handi-Paks had been looking for, too. Now we’re enjoying extra 


profits on our profitable U-Brand pipe fitting sales.’’ 





Here’s why Dealers and Distributors make 
more money with U-Brand Handi-Paks 


e Handi-Paks are all a uniform small size. Exclusively designed for retail sales, 


they fit standard shelving and island displays 







¢ You order boxed fittings in reasonable small quantities — at no increase in cost 

e Instant identification of size, style, number of pieces and retail price speeds 
saies... reduces handling cost 

e Customer interest in attractive Handi-Pak display increases pipe fitting and 


allied tool sales 





A SINGLE SOURCE FOR ALL YOUR PIPE FITTING NEEDS 


Galvanized and Black U-Cote Malleable Iron Pipe 
. Fittings—Unions— Plugs and Bushings—Cast Iron 

Drainage and Screwed Fittings—Steel Nipples and 

Couplings—Insert Fittings for Plastic Pipe. 


~~ Cie. i” T h e NN 
e — ' Fa | 
ms Union Malleable™ie 


Manufacturing Company 
Ashland, Ohio 
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that makes 





BETTER! 


IT'S SIMPLE to convince customers Cort- 
land Brand is the screening to buy! Simply 
show ‘em Wickwire's Multi-Wire Edge. 
Point out how it adds strength to the tack- 
ing edge .. . causes Cortland Screening to 
unroll flat, making it easier to handle, cut 
and install. Use these powerful selling 
points to help you make more sales. 


CORTLAND BRAND Insect Wire Screening 
is available in galvanized, aluminum and 
bronze. Your jobber has it in 100 linear ft. 
rolls, 18 x 14 mesh, 24” to 48” widths. 
Meets U.S. Department of Commerce Com- 
mercial Standard. 


Ask Your Jobber For All 3 


@ CORTLAND BRONZE Specia! alloy screening 
that's rust-resistant. Bright or ‘Antique’ finish. 


® CORTLAND GRAY-WICK Durable, zinc: 


coated screening, made from finest electric 


furnace steel, Attractive light gray finish, 




















@ CORTLAND ALUMINUM Lightweight, rust- 
ond-stainproof Alclad aluminum wire screening. 











WICKWIRE BROTHERS, INC., CORTLAND, N.Y. 
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for a dealer's library 


The 
Guide fo 


Home 
Home 
16-page 


Woman: ( ompanion 
Improvement 
Loans, a explanation of 
the types of property improvement 
financing available, the sources for 
these types of loans, and a general 
background on credit, has been pub- 
lished to coincide with “Operation 
Home Either for 
general information, or for mailing 
to home improvement prospects, the 
Guide may be purchased for $80 per 
1000 from Woman's Home Compan- 
ion, 640 Fifth Ave., New York 19, 
N. X. 


clears 


Improvement.” 


It is written for laymen, and 
up misinformation 
about the “How are we 
yoing to it?” The Guide 
may be imprinted for mailing pu) 


and stimulate 


much 
question, 
pay for 


poses can sales in 


builders’ hardware, and electrical 


and plumbing supplies. 


“How to Refinish Furniture,” by 
Jackson Hand, home projects ed! 
tor of McCall's a 40 
page illustrated tech 
niques, methods, and materials fo 


mayvazine, 18 

manual of 
everyone who would finish or re 
finish contemporary or antique fur 
niture. It is recommended by the 
National Paint, Varnish & Lacquer 
Association. The book, written for 
laymen, is heavily illustrated with 
find 
the book helpful in training sales 


how-to pictures. Dealers will 


people. It is available through Mer- 
chandising Promotions, McCall's, 
230 Park Ave., New York 17, N. Y. 
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N HOSE 


on the 


Ly. Ss. GARDE 


to the public 


7 
j 


il\ be troduced 


Between 7:30 and 9:00 p.m. (E.S.T.) $5,000,000 people will Contact any of the 28 stratgi ally located “U.S.” District 
Sales Offices or write United States Rubber, Mechanical 


Goods Division, Rockefeller Center, New York 20, N. Y 


see the widest selection of eye-catching garden hose ever 
displayed — decorated colors -— stripes swirls, patterns —in fine 


quality plastic. Rubber hose, too, And colored couplings 


,sereeeeeeeeeeeeeeeeeeeemeaeaemhlUcahetmhlCcrrmCUCcrCcrmCUchTrC FC HOhlCcRehUh;T FC HBP HOC 
: 


2 


TV has proven to be the most dynamic sales force, short 


> 
of an in person call. And the NBC-TV Color “Specs” are the ° And don’t forget: The new U.S. Garden Hose sales 
> 
; 4 } ; . / , | ; , ‘ 
finest example of TV selling . policy of selling mrege the in ependent retailet 
' . means that dollar for dollar—you buy more for less 
Be prepared for the rush of U.S. Garden Hose customers 
sell at a competitive price, and make vour full profit 


into your store. Stock up with the fabulous new line of U.S on every U.S Garden Hose 
Garden Hose before the April 15th telecast. Use the power : 
packed promotion kit to boost sales even more : o¢ peceeseoeoseeeoes 


Mechanical Goods Division 
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As advertised in Practical Builder and American Builder ‘* : . 
lireplace Kquipment 


——————— eT | ~ \ \ Car 
TWO CARPENTERS 


HANG 
90 DOORS 


PER DAY 








in Krist 


Hillside Happy Homes 


Puente, California 





“Ff 





: aAaared 
Contractor Fdword Frist ia r* 
wMKinney Non Morthne MNnges for tower time 


or 4 iano co 4 





You may be passing up extra 

WITH McKINNEY profits if you display fireplace 
equipment as a trictly seasonal 

line Cartwright Hardware Co., 


NON-MORTISE 
HINGES 


of Santa Fe, N. M., did that until 
it Was noticed that women cus- 
tomers frequently came in seeking 
such items as gifts As a result, 
William Loomis, general manager, 
decided to display the item 


throughout the year 








In addition to the regular sea 
sonal business, there is enougn 


other business during the year to 





Warrant 92 week display. The 
rore ells about 54,000 worth al 





vear through occasional small 
newspapel advertisements and 
signs at the display Better-than 


BUILDERS ARE BUYING THE voi. en 
a oe turnover make the display more 
than pay for itself 


COST-SAVING ADVANTAGES OF iii tem ae sine 


frequently, to keep the .cTION 


McKINNEY NON-MORTISE HINGES °°’ 


McKinney non-mortise hinges are proving themselves everywhere as work-savers 
and time-savers ... and providing practical, strong and durable hinges for every Customer Calls Result 
door in the home. You'll find a growing demand for them by both professional lditi al Sal 
| » opraee E n Additional Sales 
builders and ‘do-it-yourselfers. 
STOCK THEM NOW Selling a big-ticket item to a 
Three finishes available — dull brass, bonderized prime coat 


, , : . a 7. an e the ‘oO , ithe 
and bright nickel. Order from your wholesaler or write for your nearest supplier s name. customer can be ne key to « le! 


sales to the same household 





An ext ellent method of keeping 


customers pleased MV ith equipment 


McKINNEY you sell them is a personal check 


Since te6s back by vourself. vour delivery 









MANUFACTURING man or your installation man 


1715 Liverpool Street ° Pittsburgh 33, Pa. This check-back can be made 


in Conede — Skileralt Lid, %. Catharines, Onterio over the phone, but an in person 





a 2 oe me 
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Feast your sales-sharp eyes on Bas- 
sick’s new combination package-display 
that’s going to turn over furniture glides 
for you like never before 

Better still, spot several of these in- 
viting displays in strategic sections of 
your store and watch customers stop, 
look and buy. Here—in Bassick’s brand 
new packaging —is all the “see” and 
“sell” that have made self-service the 
big money trend in hardware 

Once customers pick up Bassick’s 
new see-n-sell tubes and look at the 
broad, flat steel bases and soft rubber 
cushions—you Can practically start ring- 
ing up the sale. And when they buy sev- 






' 
apvanTise® gventng 


Tee seturé*! 





Powerful new ‘ 
display packaging ~ 


pulls high volume self-service sales 


eral sets at 49¢ or 59¢ apiece, it’s a sale 
worth making. Especially when the 
package did most of the selling 


ORDER NOW-—TAP THE 
GROWING GLIDE MARKET 
Market studies show that your cus 


tomers can use /& sets of furniture 
glides. Best way to get your share is to 














post 
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MAKING MORE KINDS OF CASTERS 
MAKING 


BASSICK’S 


new see-'n-sell tube 
makes glides 
easy to buy. 


. 


feature Bassick’s brand new display 
package with ten new see-'n-sell tubes 
[hey retail at 49¢ a set, $4.90 a pack 
age (for the %” diameter size) and 59¢ 
a set, $5.90 a package (for the 1)” 
size). Order from your jobber now and 
cut yourself a healthy piece of the fast- 
est hardware profits ever made in glides! 
[HE BASSICK COMPANY, Bridgeport 2 
Conn. In Canada: Belleville, Ont. 


A DIVISION 
or 






CASTERS DO MORE 






































NOW’S 
the time to investigate 
the 


RED HEAD 


LAWN TRIMMER 


Nobody likes to get a sprained 
back and sore hands trimming 
lawn edges — that’s why such a 
big demand is developing for the 
new electric lawn trimmers! And 
the new RED HEAD trimmer, with 
top-notch quality construction at 
a rock-bottom price, will account 
for a large portion of the trimmer 
sales this season! No wonder so 
many dealers are signing up 
already to handle the RED HEAD 


trimmer. 
WRITE TODAY 
FOR FULL INFORMATION, NAME 
OF NEAREST DISTRIBUTOR 


these features make soles EAS Y 


All aluminum construction with 
bright, extra-long lasting anodized 
finish 

Tough, high-quality 8000 rpm 
motor and chip-resisting, easy-to 





sharpen soft iron blade 

Light weight-— only 3° lbs.— easy 
to use -requires no training, little 
maintenance 

Nationally advertised during your 
selling season folders, counter 
cards, other dealer helps FREE 

And so inexpensive suggested 
retail price only $19.95 — every 
homeowner can afford one 


The 
CINCINNATI 


AS Bebe Ben. ac 
Co. 


THIRD & MADISON 
COVINGTON, KY 


call is better. If the equipment 
needs some small adjustment 
about which no complaint has been 
made. vour call-back with resul- 
tant adjustment creates in the 
customer’s mind the idea that you 
stand in back of the merchandise 
you sell. 

These personal call-backs can 
provide you with leads for the sale 
of other related and unrelated 
merchandise to the same customer 

This idea is an excellent w 
of keeping your customers sold on 


your atore. 


Hiow to Put Sparkle In 
Housewares Displays 

To prevent any one part of thei: 
housewares departments from 
completely dominating that se 
tion many dealers alternate bright 
and dull finish housewares 


Care in lighting through use of 


port ible sp itlights feature the 
particular lines you wish to stress. 
This DOlicy Can help you to make 
the dull items more attractive, let 
ting the bright items sparkle from 
their own finish. 


Brooms Pull Trathe 
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Make Money 3 Ways 


with ONE EERE Pump 


1 —) 


' 













Ay | me, 
iS 





SELL IT 
FOR 
SHALLOW WELLS 


Need a shallow well pump? 
Simply attach this gloss 
lined jet and the job's made 
~—up to 1325 GPH, 





t 


Need a big tiff? Set the 
pump with Sto-Rite Deep 
Well jets (glass-lined), 
Presto-—down to 120 feet 
and plenty of water. 


NEW, THREE-WAY Coumepelilan 
REDUCES INVENTORY, SIMPLIFIES 
INSTALLATION, PUMPS DEEPER! 


WHERE IN THE WELL IS THE WATER? 10 feet? 
30 feet? 120 feet? Hook up with the Three Way. Here's 
one pump that’s ideal for shallow wells, great for deep 
wells, best convertible yet! It’s designed for easy, modern 
selling. .more profitable sales. All you need 1s a selection of 

and H.P. pumps. Add glass-lined jets and you've got 
yourself a pump for every well in the 0-120-ft. range. Think 
what this does to inventory cost— installation time. Bette: 


CONVERTIBLE 


Thrifty buyers want convert- 
ibles! Use this jet ond 
you've got a sale. No con- 
version kit needed. 


yet, compare gallonage, and you'll agree-—-there’s nothing 
like the Three-Way. Pumps available factory-assembled 
with full range of horizontal tanks, including exclusive, 
glass-lined tanks 





STA-RITE PRODUCTS, Int 
4603 5S. Bth Street, Delavan, Wisconsn 

Give your pump sales a 4/g /ift in profits and cus mimeren 

tomer satisfaction as only Sta-Rite delivers it 

Feature this new Sta-Rite Three-Way during 

National Water Systems Month. We've got new 


Please send me FREE 48-page Sta-Rite Catalog and price list 





NAME 
sales-producing literature, displays, dealer helps 
pave the way to sales. It’s worth a call to your 
pump distributor to find out more. In the mean cites AAA A AAA 
time, fill out coupon for FREE 48-page catalog 
f Price TATE 






Ne eT ieee —— za 


The Pumps with the Extra Profit ...ask about it! 
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A SLIDING BIele) -. —j = E Oldest Hardware Store 


In the United States 


“ ’ : 
lhe question often asked 










































that comes in one package 


“What is the oldest hardware store 


in the United Stat 
VV | | + | rit SE AUVANTAGES 7 oo eke Steinman Hardware { 0 iTi Lan 
caster, Pa operates the oldest 
nardware Lore if} this country, ° 


and has records to prove that one 


© easy to stock and handle 


sé . ? Ot it reds - {jl Yas doing tH i> 
© reduces “boxing” problems : | May 7. 1744.1 
sa ene P . iess a Cati as ~via Se i ne . 
© eliminates the possibility of missing present building occupied by the 


retail division of the company 
the third one to have been bull 
on that site 

John Mille operated a black 
smith shop and general store on 
the site of the Steinman Hardware 
(‘o. Ledyver A part of which | 
till in the possession of the com 
pany, has an entry dated May 4, 
1744, recording the sale of one new 
bell at one shilling and sixpence, 
the customer being Simon Riegel 

As Ledger A is incomplete, there 
is reason to believe that the bus! 
s=s2"2" | ness was in operation at an even 


earlier date 





Steinman Hardware Co also ha 


a receipt given to Frederick Stein 





man for delivery of camp kettle 

and a quantity of neet iron on 
Aug 1, 1778, to the continental 
forces at Valley Forge commanded 


by George Washington 


John Frederick Steinman. at the 





age of l2 became the first member 
eee ee, 










of the Steinman familys to he 


mW : ' ' : affiliated with what is now Stein 
Che Coburn #5916 Door Set comes complete in _ : Ween 





one package (without track) containing two hangers 
with bolts, three brackets, two end inserts and HARDWARE HUMOR 
three lag screws, It can handle doors up to three 


hundred lbs. with thicknesses to 1% inches. 


v 
, : <vaRe ©9 
If you have standard track lengths in stock, you'll Lots, WR 
ant PP 
be able to meet all demands for lighter, sliding door ) of oo a 
. ‘ ° \ p- ” ‘ j Berner 
hardware with this conveniently packaged, r g ye 
4 J . oes 
easy-to-se]l Coburn Hardware Door Set. ox Tp WE (a: , 
agp i} \ =) 2 
For additional information, write to Coburn Sales iy, 223 aan 


and Engineering, 56 Sterling Street, Clinton, Mass. 


COBURN PRODUCTS 

















AGL. 
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7 
store nom, | 
( prints here) \. 
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FEB 29 043) 


’ 
’ 
; 


gos 
Ba tii 
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total owed 

amount 

given clerk 

Correct 
Change 


Up to now, National Cash Registers 
told the customer how much to pay. 
This new feature also tells the exact 
change due—giving complete protec- 
tion to customer and salesperson. 

For every one dollar of sales, several 
doliars of customer money are handled 
— thus inviting countless opportunities 
for mistakes in computing change. 
NCR Automatic Change Computer 
removes all chance for such errors. 

The printed, itemized receipt is a 
complete “take home” record of the 
transaction. 

You can also see, at the top of the 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


989 OFFICES IN 94 COUNTRIES 
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“..l00k! 
It also 


figures my change!" 










| | Wattonad figures correct change! 


stops mistakes! saves time! 


register, every step of the transaction 

price charged for each item, total of 
purchase (including tax), money ten- 
dered to salesperson, and the amount 
of change to be returned. 

You must see this new time-and- 
money saver to appreciate its great 
advantages. Call your nearby National 
branch office for a demonstration today 


*V 842068 wane ete y 6 F4T OFF 





CASH REGISTERS « ADDING MACHINES 
ACCOUNTING MACHINES 








Promote 













“Ouse WARE? 





in tired kitchens 


a 


a 


 . 





<< - we = 
7* Guerenteed by ~¥ ze, 
\ Good Housekeeping 
aw Se oe 
a. S soveornse = 


PLUS 
FREE 


PLAS-TEX 
(9.95 Retail Value) 





A 





antttinn oe 
; - 





% 


<<“ =z 








COLOR 


BY < Profitable O| e kK 


Here's color that puts “new life’ 
..the only complete line 
in “‘profitable pink,” with the 
built-in merchandising program! 
* INSURES “BIG TICKET” SALES! 
* STIMULATES IMPULSE SALES! 
* BUILDS STORE TRAFFIC! 


rd 
| eeepennennminens : a 
€ . 
sy 
J 
# 


PINK PACK (PT-222) 


Gives you a complete, balanced 
assortment ( Wastebaskets, dishpan 
mixing bowls, cutlery trays, sink strainer 
pouring pails). 


Yours... to sell 
oF give away '! TOTAL RETAIL VALUE B84 7 2 
and 





A Complete Color 
Merchandising Kut! 
Full-color double-easel 
display, window banner, 

newspaper mat, 
promotion brochure! 


122 


DEALER COST 50.47 





YOUR PROFIT (full 40%) $33.65 
ORDER FROM YOUR FAVORITE JOBBER 







He 


irm in 


became a 
1774. The 


mpany Wa 


Hardware ( ‘J 


tne 


iidaf} 





partner in 


’ 


present name or the c 


adopted in 1900 at which time the 


business was incorporated. There 


have been no members of the Stein 
man family associated with thi 
business for a number of year 
In addition to the distinction of ) . 


naving the oldest retail hardware 
store in the United States, the firm 
a member of that elect YVroup : . 


: 
oT hardware wholesale) Who nave 


peen active ror more tnan 1Ov 
years. The company’s wholesal 
division was established on Jat 
|, 1849 

A sign over the entrance to thi 
retail store of Steinman Hardwar: 
(oO. Marks it as “the oldest hard 
ware store in the United States.’ 


Turn the Browser Into 
\ Lay-Away Customer 


dealers en 
hotn new 


ustomel 


Progressive hardware 


Courage brow Sinly DS 


comers and long-time c¢ 


browsers are a good source 


impulse sales Some of them may 


merely be intending to fill in a fe 


moments of spare time, with no in 


tention of making any purchases 


Ray Fleak, owner of Fleak Hard 
ware in Webster City, lowa, wel 
comes browsers He also subtly 
sells some of them on the idea of 


for a lay 
“Oh, | am just look 
gift 


buying something awa’ 
when they SAY. 
ing fol 


a friend 


some suggestions fo: 


whose birthday | nex 
month.” 


This 


minder 


sets the stage for the } 
that Fleak’s has 12-month 

service Although lay 
away business Is heaviest at Christ 
Mr. Fleak 
people on that type 


lay 


away 


mas time, is able tO me i 
of purchase in 
the 


friendly conversations 


result of 
with 


other months as 
brows 
ers. 


In addition to personal reminde: 


of his lay-away service, Mr. Fleak ’ 
frequently reminds people of that 
phase of his business by a line in 
his newspaper advertising : . 


Have a Bargain Table 


Instead of 


letting dust accumu 
late on siow movers, put them al! 
in one place in your store And 
mark them as the bargains the 
are 


A California 


F\ » 
Lil Ti 


hardware 








HARDWARE AGE, APRIL 12, 1956 








never holds a clearunce sale. In- 
stead its odds and ends in house- 
wares are displayed on a bargain 
table located in the rear of the 
department. 

Most women going to make 


periodic visits to the bargain table 
will see something shopworn which 
then 
as to the price of like merchandise 
in the: 
. do buy the shopworn item they ar 
likely 
with its regular price and markup 
the 


regular visits to your bargain table 


they want, and will inquire 


better condition. Even if 


to look at newer merchandise 


Women in habit of making 


will often buy entirely unrelated 


merchandise in other departments, 
for 


bargain hunting prompted the visit 


even though their instinct 
fo vour store. 

A like idea may be used for lines 
of interest to men. Fishing tackle, 
odd tools odds of 


screws, bolts can 


and and ends 


nuts, and nails 
be disposed of on a bargain table, 
the latter being bagged and marked 


as assorted fasteners at a low price. 


Working Light Display 


—_ 





7 





the 
essed 
display has 
Moreau by 
r,N. H. The 
painted light 


eqns 


says 
cyt re 


i ight fy progress 


ee his ditn 


} Oy 
ign? ‘ xrures The 


4 4 ¥ 


of J j 
Moan heste 
Sx] +? 


freq (Customers 


ht [ O°ord iS 

f a Ts ’ 
on wn f / 

nt On Or oft qr y One 


the uf 


light at the 
hie 7 the 


ored ‘OOK 


‘Op w a shield shows 


f far Z 7 7 ‘ thea ree accart 
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PEDAL 
Tantalizing | Bi 





Be ae 
oe 
i 


It’s here and it’s hot! Style-conscious 
homemakers want Plas-Tex .. . the only complete 
line in eye appealing “timely turquoise” 
_. it’s packed with promotional possibilities! 
* SELLS BY THE ARMLOAD! 
* DEMANDS ATTENTION! 
* CREATES STORE PRESTIGE! 








&, 


Gives you a complete, balanced 
assortment ( Wastebaskets, dishpans, 
mixing bowls, cutlery trays, sink strainers, 


\ ie pouring pails). 
Fi TOTAL RETAIL VALUE 84.12 


DEALER COST 50.47 
YOUR PROFIT (full 40%) $33.65 
ORDER FROM YOUR FAVORITE JOBBER 


7 





2 7 9 4 pia at petal 
Sebi SON ay < Fe ‘d % ‘ is 





+o ‘' vag 
,or* ° ge ot 


* Guerenteed by 


food Housekeeping 


* 
« 
#8 severe 
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tus 
vi 


PLUS FREE 


PLAS-TEX 


ICE BUCKET 
(9.95 Retail Value) 


Yours ...to sell 
of give away! 
and 


et A Complete Color 


Merchandising Kit! 


Full-color double-easel 
display, window banner, 
newspaper mat, 
=m promotion brochure! 
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inmsisT ON O-F 


Alexandria, Ve. « Gaeties, Tes. - 





oe 


if you can’t say | 
Dicks-Pontius — 
then tell them | 


pp | 


— 


= 
—__— 








Either way you ask for it... 
Dicks-Pontius or D-P... your 
supplier will know you mean the 
best in caulking, glazing, and , 


sealing compounds and putties. 


D-P is the biggest selling brand 
by for.. 


quality and performance, bigger 


. bigger because of 


because it's nationally adver- 


Eee 


tised, Order from your whole- 


saler, or write us for catalogs 


ms 
. 


The Comptete Line 





CAULKING COMPOUNDS 
CARTRIDGES & GUNS 
GLAZING COMPOUNDS 
SEALING COMPOUNDS 


PUTTIES * MASTICS 
GLAZING STRIP | 
ROPE CAULK | 

Preterred by Millions | 


D-P preducts ere nationally 
advertised in family Handyman, 
Grit, Hemecratt, Home Croftemen, 
Hevee Beautiful « Building Man 
val. Mechonia Illvetreted, Pepular 
Mechonics, Popular Science, etc, 








SEsTY Since isee7 


Dr7S6 


DICKS-PONTIUS 


THE DICKS-PONTIVUS COMPANY 


5302 HMubervilie Ave., Deyten 3, Obie 


Secaetur, Ga, 





ashington 
NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


Tax Refund Helps Farmers 
To Buy More Hardware 
Farmers are going to get a $60 
million bonus this year from legi 
lation exempting gasoline used in 
farm production from federal taxes 
(congress has tentatively approved 
a measure which would give farm- 
ers an exemption for farm gasoline 
retroactive to last Jan. 1. 
bill, 
refunds 


Farmers. 


under the will be eligible to 


apply for during July, Au- 


yust and September of each year 


Vresident Eisenhower has urged 
passage of the bill. 

The bill is the first of 
measures an election-conscious Con- 
gress will pass this year to try to 


help bolster farm income. 


4e \ od | al 


Congress Wants Auctions 
To Sell Military Surplus 


Some buyers are getting bargains 


from military surplus’ property 
sales, but the government is getting 
too little money back Congress be- 
lieves. As a result, the lawmakers 


want the military services to sell 
more of surplus goods by auction 
rather than by private sales. 

During 1955, a Armed 
Services subcommittee charges, the 
Defense Department disposed of 
surplus materials for which it orig- 
inally paid $1.4 billion, for only 
$143.5 million, getting back about 
10¢ on the dollar. 


Senate 


Operation Fix-Up Needs 
Plenty of Promotion 

There is an extremely fertile fie'd 
for this year’s home fix-up drive, 
but it’s going to take plenty of pro- 
motion to get some homeowners in- 
terested. 
indicate 
that about one-fourth of all homes 
are in substandard condition, and 
another 10 percent are dilapidated. 


Government statistics 


In 1950, the last housing inventory 


Ccensu there were ome 46 million 
dwelling units, of which 12 million 
were substandard and another 4 


million were dilapidated. The per- 


centages, Commerce Department of- 


ficials say, haven't changed much 
ince then 
officials esti- 


mate, some 30 to 40 percent of the 


At present, these 


homeowners spend nothing at all 
for home repairs in a year’s time. 
if promotional efforts yrowineg 


out of the 1956 fix Up CamMmpalgn pel 
homeowne! 
little, the 
ware store sales 
At present, 


spent to improve dwellings. There 


suaded each Lo spend 


just a increase in hard- 
will be tremendous. 


ome $8 billion a vear Is 


is a potential for another $8 billion 
or $12 billion a year 


Repayment Record Better 
On Home Fix-Up Loans 


Repayment of government-in 


sured home improvement loans |} 
100 percent higher than it was five 
vears ago, according to the Federal 
Housing Administration 

FHA says that for the 14-month 
ended in September, 1955, the ratio 
of claims for default to loans stood 
at .06 percent, compared with .25 
percent in the same period ending 
in 1951. 

Main reason for the better credit 
is that 


during the last few vears some 2000 


showing, the agency believes, 
operators, dealers and salesmen who 


had been victimizing homeowners, 


have been barred from using the 
FHA home improvement loan guar- 
antee program (Title | 

Effect of the improved title 1 pro- 
gram is that more homeowners are 
buying from recognized sources, 
and return more frequently to the 


market, housing officials say 


(Resume reading on page 11) 
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“GOING 
T0 


THE 
DOGS” 















In every community... on the farm, in the suburb or in the city 
... the dog population is increasing. It’s a ready market for 
Hodell Dog Chains... but you’ve got to display them so your 
customers will buy them. 

Hodell Halter and Dog Chains come completely assembled, with 
steel swivel snap, ring and toggle. Packed 6 or 12 to a carton, 
according to size. You can also order Hodell kennel and exerciser 
chains, dog couplers, chain choke collars. 

For complete information on the complete line of Hodell welded 









and weldless chains, ask your distributor or write for the ; e- 
f 7 AS j - awit 
Hodell Catalog. PL aely eye 4 
Rea Pr 
> ‘ae + 
{ . ' * . i ’ ] 4 7% 
(set fast sales action with these new assortments of Hodell Dog Chains . SAITO #05 ‘v 
: . é, _k & BP j . | ie 
. with bright red, green and yellow plastic handles. Then... display them for AOATIC RUA Y) 
fast sales on this attractive Hodell Dog Chain hanger. Each display comes >ACUReRGLUY 
complete with 12 chains and 2-color metal hanger. Assortments with fi re |, 
metal handles also available. y 6 


HODELL CHAIN COMPANY, Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 


og PP Ona A - 
axon! Fasteners 4 / Hodel!l Chains 
é 


y 












Chester Hoilets 
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HOP ABOARD...WE’RE 


OPERATION “Sh ower-t 
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HERE’S HOW 
TO BRING PROSPECTS 
TO YOUR STORE 


Get your free “Operation Shower” Promotion Kit play tags in the promotion kit. Feature the symbol 





containing special display material, a Retail Plan and theme in your own advertisements 
Book, radio commercials and newspaper adver- : ) 
P POT Use U.S. Steel's special 13 minute movie, “How To 
tising ideas, 
a Pian A Steel Shower.” You can sponsor it on TV. 
Plan window and in-store displays using the use it to show at women’s clubs or arrange show 
merchandising tags, stand-up card and giant dis- ings in your store. Complete information on how mh 


to get this film is included in the promotion kit. 


gay > 
Pree 
ae 73 : 
ithe, aod: ~% 
# wee 
z i% , 


UNITED STATES STEEL 


PITTSBURGH 30, PA. 
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READY TO GO WITH 
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Klean-Strip 








































SAE” TES 
outstanding removers 


\ 


ag -Sirip 

: ow une 
ote ; ovel 

\ \\-purpe™ rer \ 

| ee 





» vert ical and 
Surfaces 





— — << en | ee —= 


Write for samples 


and i ‘5 


THE KLEAN-STRIP CO., INC. 


2540 S. Lauderdalk Mi miphiis t) le nn 


128 








HARDWARE AGE 
1956 1957 


Convention Calendar 


























National Builders Hardware Exposi- 


National Fishing Tackle Show, Aug 


conventions shows conferences 
Convention Check Lis? 
| if ; 

1956 4 
April 
Moy August 
June 

4 Heyy , 

7 , : 

Ad A . r September 
July 

} K, ae Al October 

National Events 
Industrial Supply Convention, May ers, John M. Holme ecretary 


21-23, at Atlantic City. Attendance 


treasurer, 430 Bond Building, Wa 
Sponsored 


restricted to members ington, D. ¢ 

by American Supply & Machinery 

Manufacturers Assn., W. B. Thomas, National Hardware Show, Oct. 1-5, at 
Hunter-Thomas Associates, 2150 the Coliseum, New York. Sponsored 
Keith Bldg., Cleveland 15, business 
manager; the National Industrial $31 Madison Ave., New York 1% 
Distributor’s Assn., 1900 Arch St., Frank Yeager, director. 

hy : : o Lope! { 
ee A Bouthern National Housewares & Home Appli 
Industrial Distributors Assn., 712 ance Show, July 9-13, at (Conve! 
Volunteer Bldg., Atlanta, E L, tion Hall, Atlantic City, Sponsored 
Pugh, secretary-treasurer. by the National Housewares Manu 
facture) Assn., 1140 Merchandis« 
Mart (Chicago 54: 4. W Budde 


ery. executive 


hy National Hardware Show. In¢ 


Ferniey, 


tion, Sept. 9-12, at Chicago. Spon ecretary 
sored by the National Builde 
Hardware Assn., managing di 
rector, John R. Schoemer, and the 


American Society of Architectural! 


National Locksmith’s Convention and 
Trade Show, July 14-16, at Hot 


Sherman, (Chicago. Sponsored by th: 


liardware Consultants, executive Associated Locksmith of Ame! 
secretary, W. A. Mathewson. Ad ica, Mrs Lee Rognon, acting se 
ministrative offices of both BAsSSOCiaA retary, L1G , o9th st ' Ne York 
tions are at 515 Madison Ave., New 
York 22 


National Retail Hardware Assn. Con- 
vention, July 22-26, at the Royal 
York Hote Toronto. National Re 
tail Hardware Assn., 964 N. Pen 


5-0. at the Conrad Hilton Hotel, 
yivania St 


(Chicago Sponsored Dy the Asso 
ciated Fishing Tackle Manufactu 


' 
{) 


Indianapolis 1 | 


‘Continued on page 132) 
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a brand new, fresh color... 


7 is added to the Kidbbeoumaitls line... 





a © Decorator-conscious homemakers everywhere are turning to tur- 

quoise. And so is Rubbermaid! Now this handsome shade has been 

added to the Rubbermaid rainbow of popular hues. So get ready, get 

set for added volume, extra sales, as fast-moving Rubbermaid prod- 

ucts move even faster, with turquoise the bright new member in the 

colorful Rubbermaid family. 

SINK LINER MATS 
DRAINBOARD MATS Mos. 13 212-03 TWIN SINK DISH ORAINER SINK STRAINER 
w 4 
\ rn \1 My 
x , ot! ) Va 
~~ ~~ * ae 
DRAINBOARD FRAYS ges eatnemreieame STANDARD DISH ORAINERS mtg aia 
: 
STOVE TOP MATS 
SINK MATS Solid Style nm 104.1370 OELUXE Oism ORAINERS EXTRA SILVERWARE CUP 
The following Rubbermaid items have been available in A traffic-building tip from Rubbermaid: 
turquoise since their introduction during the past year: Plan an attractive, eye-catching turquoise 
window. It's a traffic-stopper . . . brings 
a © SINK BASIN—No. 2948 customers into your store... builds your sales , 


DISH PANSG—Round Styles)—Nos 2949-2950 


DISH PAN—Rect. Styie)—No. 295! Kibbermains HOUS E WA R E 


WASTEGASKE TS —Nos. 2955-2956 


COVERED PAIL —no. 2962 THE WOOSTER RUBBER COMPANY 
WOOSTER, OHIO 
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LONG ISLAND HARDWARE DEALER 


~ | ~  * tine 
\ al 
- e ‘a ¥ 


ee * 
an aw away A 


rv) a 


ay a) Pe sand 


“We like to handle aerosols not only 
because they give us a good profit, 
but also because they're virtually 
trouble-free,’’says Mr. Lennon.“Our 
customers know we stand behind 
every product we sell. The fact that 
we have so few rejects with aerosols 
makes us happy and keeps our cus- 
tomers satisfied, too.”’ 

High consumer satisfaction with 
aerosols not only means repeat cus- 
tomers for established products, but 


HABUTOM iit ceptance of each new AcTOo- 


“herosols stay sold, because they ‘re trouble-free’ 








sol. Kach time a new product is mar 
keted in an aerosol, consumer interest 
is stimulated. ‘Time after time prod 
ucts which had little appeal in con 
ventional dispensers have grown to 
be best sellers in an aerosol package. 

Successful hardware dealers all 
over the country are taking advan- 
tage of the consumer appeal of aero- 
You won't 
find a more effective profit maker for 


sol-packaged products 


your store than an attractive eye 
catching display of aerosol products 


REPORTS 











Best-selling aerosols depend on ‘‘Freon’’* propellents 


Success of aerosols reflects the de 
pendable performance of Du Pont 
Freon” propellents.“‘Freon’’ propel 
lents are ideal for aerosols. hex Huse 
they are nonflammable, nonexplo 
sive, virtually nontoxic and available 
in a wide range of properties suited 
to any aerosol product. For 25 years 
Du Pont has manufactured ‘Freon’’ 


compounds to unsurpassed standards 


130 


of quality and purity. They are the 
most widely used of all aerosol pro- 
pellents 

You can do a better selling job and 
help your customers, too, if you know 
the facts about every aerosol product 
you sell, Find out how each product 
should be used and you can demon- 
strate aerosol superiority to your cus 


tomers. Show them how easy aero 





soils are to use and to store. how there 
is no waste or mess from spilling and 
Your ef 


urely pay off in more sale 


no loss from evaporation 
forts will 
bigger profit 
SO feature a ¢ omplete line of mod- 
crt) aAeroso! pene kaged 
Display 


Improved sales 


products in 


your store them promi 


nent ly more profit 


for vou—are sure to be the result 
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because we know they'll sell 





Report from Frank R. Lennon, Insecticide Buyer, Wright Hardware Store 
355 Plandome Road, Manhasset, Long Island, New York 
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SAFE PROPELLENTS 
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P j 
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BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 
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You'll find a fascinating history 


Package W as Invent« a {,et the tacta 

bomb’ and how push-button packag! 

Send this coupon to 

i, | du Pont cle Nemours & C4 I rw 

hKtoom L4 ‘) j } Nemoul 4 ru ding VV ils 
Vleane “4 na riie Your tres parmpriiet 

* 

pwarne 

sLore 

Address 

(if y 


eee 





ast AeCTOSOLSa iti t hve 
va te 
ng 


is 


‘The more items packaged in an aeroso!] 
the better we like it.”’ 
“In 


orted aerosols 


dispenser 
rank 


dozen ass 


an Ve 
212 


a substantial 


Lennon 1955 we sold 
increase over 1954. ‘This year we expect 
our aerosol volume will increase another 
HO! We like aerosols because they tar 
outsell similar non-aerosol products 
give us a good profit, too.”’ 

Wright Hardware Store is one of the 
biggest stores of its type on the North 


Shore of Long Island. In business for 


35 years, Wright's caters to trade rang 
ing from huge estates to the very modest 
bungalows which have been built in 
recent years 

“We carry just about everything our 
customers need,’ continues Mr. Lennon 
that the 


and most effective products 


‘They've found aerosols are 
simplest 
they can use. Even though aerosols may 


ewem to cost more at the outset. our 


customers know they save money in the 
long run. [here's no mess or waste from 
container! breakage or loss from spilling 
or evaporation. Aerosol-dispensed prod 
ucts do the job with an absolute mini 
mum of waste and effort. It's no wonder 
the , Tre “a popular with our customers 
For the past six years we've been 
featuring A-M-KR aerosol products mat 
keted by the A-M-R Chemical Company 
of Brooklyn, N.Y. They offer eleven dif 
ferent aerosol products, including insee 
ticides, mothproofers, an oven cleaner 
and four types of room deodorizers. As 
quickly as A-M-R comes out with a new 


produc t westock it. As far as we recon 


cerned, aerosols are here to stay 
lu Pont pan phiet liow the Aeroaso! 
peut tive che ehopment ot tiv original bug 
revolulimoniZzing modern mer handising 
nv Dela iré 
‘ ere | Pack ive W as Inve nied ™ 






















“SOLD 36 
IN JUST 
33 DAYS,” 


SAYS CHICAGO 
HARDWARE 
RETAILER 





REVERSIBLE SPEED REDUCER 


doh en 





write 


DIRECT TO 


\ersamall 


REVERSIBLE SPEED REDUCER FOR POWER DRILLS 





ADVERTISED IN THE 
SATURDAY EVENING 


| Post 


Sales zoom on reversible attachment 
that increases drill power seven times ! 


Here’s the ultimate in power drill attach- 
ments. It reduces speed 7 to 1, increases 
power a like amount, and can make even a 
light weight drill do tremendous jobs. It’s a 
screw driver, screw remover, power wrench, 
power tapper, all in one. And by attaching 
a 4" chuck it makes possible every kind of 
heavy duty drilling. Versamatic is truly the 
most versatile drill attachment ever pro- 
duced. So easy and safe to use, 
become an expert in 5 minutes. 


you can 


Everyone Wants a Versamatic! 


Half the men who enter your store use a 
power drill. Everyone of them will want a 
Versamatic. Show Versamatic for thirty 
days — you'll be a dealer forever! 


@ LOW LIST — $14.95 


© BIG DISCOUNT 


@ FREE $3.00 
MERCHANDISING 
KIT WITH ORDER 
OF 6 UNITS. KIT 
INCLUDES 
TRAFFIC STOPPING 
DISPLAY 


¥ afl 





BY THE MAKERS OF 
SUPREME BRAND CHUCKS 


on! oc SUPREME PRODUCTS ie. zzscwnras 


Convention Calendar 





continued 


Regional Events 


Cotter & Co.., 
& Gift Show. 


Chicago, wholesaler To: 


May 2% to June * 


San Francisco, Civic Au 

Sheraton - Palace, st P . 
Francis and Sir Franc Drake 

Hote! Aug. 5-8; Portland, Ore 
Auditorium, Plaza and Be 

on Hotels, Aug. 12-15; Seattle, ‘ . 
Auditorium, New Washington 

and Olympic Hotels, Aug. 19-22; 

Spokane, Davenport Hotel, Aug. 26 

28. Kay Leber, show manager of 

Western Merchandise Kexhibito. 

Assn. 


(,ift Shows: 


ditorium, 


f ivie 


John Pritzlaff Hardware Co., Milwau 
kee, wholesaler Toy and Gift Dis 
varenou S. June 


¥ iy at companys 


Lo July yf 


Southern Hardware Convention of the 
Southern Wholesale Hardware 
Assn. & the American Hardwai 
Mfrs Assn., April 15-19, at the 


Hotel hoosevelt. New Orlean 
SWHA managing director, T. W 
VcAllister, 814 Metcalf Blidg., O17 


lando, 'la.: LHMA secretary 
Arthur L. Faubel, 342 Madison Ave 
New York 17, N. ¥ 


Allen Co... Imec., Valias, a 
‘meeting and Me 


> 


Walter H. 
nual Loc) noldet 
Show at Statler - Hilton 


Sept. 10 and Il. 


ecnandise 
Hotel, Dallas, 


State Events 


lowa Retail Hardware Assn., le , 
er Mie Philip RR Jacob Or) Ma (oT) 
City, lowa, 


Texas Wholesale Hardware Assn., and 





Texas Boosters Club. annual co 
vention, June 14-16, at Statler-H1l 
ton Hotel, Dalia lioward Wedding 
ton. 1327 National City Bldg Dal 
ia l. 
LE ay, 
Att aoal yy 
Nee S45) Vv 
a) Ane, Lee 
> 
5 
6 * 
stun? .* 
a ew 
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the handiest plier for 


your customers... 




















ran 
[> 
THE FASTEST SELLER ) 
FOR YOU 







AS 
CHAN ‘Ne, LOCK Ml» 


No. 420 } 


For a longer profit per sale...SELL QUALITY 





SELL THE COMPLETE CHANNELLOCK LINE 


No other plier does so many jobs so well as a 
Channellock 420. That’s why every year more and more 
householders ... as well as mechanics ... buy Chan- 
nellocks. Cash in on this growing popularity. Put these 
handy pliers out front for your customers to see... 
reach for... and try. You'll be pleasantly surprised 
how many times they’ll tell you to wrap it up. Channel- 
lock’s increasing sales record proves that. So make the 
Channellock line your plier line... and let the Chan- 
nellock 420 lead the profit parade in your store. 





creates customer 





CHAMPION DEARMENT TOOL COMPANY 


MeA DS V | bee & 4 eee we weer kk ve AMA 
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® For more information on these products and services 
use free post card on page 137. 


(Continued from page 13) 





aved in new 16-02 king-size bomb 
that retails for $1.29. The 
reyvular-size bomb also will be con 
Roatwiel 


For mere data circle No. 8 on postcard, p. 147 


12-07 


tinued Laboratories 


Sliding Door Hardware 


Thriftee Pak sliding door hard- 
ware both % or 
Package includes 
aluminum track, steel hangers and 
two steel 


accommodates 
ll’. in. doors. 


door guide plates with 


three nylon guides to be inserted 
plate 


bottom of steel 


Short plate is for 


through 
44-in. doors; the 
doors (om- 


long plate for 1%@-in 


plete instructions are included in 


every package. Five different sets 
are offered for two Z ft doors. 
priced at $5.50; 


($6.20) ; 


for two 2 ft, 6 in 


adoors for two % ft doors 





$(6.90): for three 2 ft doors 
$(%.10): and for four 2 ft doors 
%( 11.00 Sterling Hardware Mfg. 


{ 0. 


For more data circle No. 9 on posteard, p. 137 


Aluminum Paint 

This aluminum paint contains a 
pecially for mulated, doubly ~ Dix- 
mented aluminum base which forms 
i bright coating closely resembling 
hammered metal Halum is recom 
mended for a wide range of in- 


terior and exterior applications. It 


HALUM 


" ; 
"red Alumin= 








can be applied by brush, spray o) 
roller and | avallable in quart, 
yallion and 5-yval containers Speco, 


[ne 


For more data circle No. 10 on poateard, p. 137 


Lawn Edgers Line 


One hand model and two power 
mode! gas and electric) in a line 
of lawn edgers are light in weight, 
maneuverable and easy to operate. 
Models are identical, except for the 
power, and have swivel casters on 
the rear—one of which may be re- 
moved to clear a high sod edge. 


kront moves on a single rubber- 
tired ball 


blade is protected by a guide that 


bearing wheel; cutter 


keeps edger in exact position along 
sidewalk. Both power models may 
be converted to a trimmer by a 
hand Little 


simple adjustment. 










model has 2 hp engine 


King gas 


with automatic rewind and gov- 
ernor. Little Queen electric model 
has a 1/3 hp 1750 rpm motor. 


Hand model! (Illustrated) is called 
Little Jewel and weighs 20 lb. All 
models have chrome handles and 
vellow or red enamel! finish. Hand 
$19.95; electric 


model! retails for 


for $69.95; and gas, $89.95. Royal 
International Corp. 


For more data circle Ne. 11 on postcard, p. 137 


Charcoal Grills 


(onstruction improvements are 
incorporated into the 1956 line of 
Duncan Hines charcoal grills. Fea- 
tures include: heavy-gage cold 
rolled steel construction: fire bowls 
with heat and rust-resistant gun 
metal grey finish; solid bottom fire 


bowls, to eliminate dropping coals 





and grease; and chrome-plated, 
spatula-flat and 


Acce 


operated roto 


grids. 
battery- 


rod-type 
ories, including a 
available 
Duncan Hines 
book is included free 
He mp & Co., Ine. 


spit, are 
separately. A bar- 
"te Kk 


with each grill 


nec i 


For more data circle No. 12 on pesteard, p. 137 





(Continued on page 136) 
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THIS EYE-CATCHING RUBBERSET INSPECTO-PAK 
CAN TRIPLE YOUR NEXT MONTH’S SALES! 









/ 
p2udberset s rk wi 
FORTIFIED ° BRISTLE The Rubberset* Inspecto-Pak,* with its 


clear plastic pocket, is a real trafhc stop- 
WALL oH YS per, designed by merchandising experts! 
+ — = ws 


Retail men who have seen this display 






















at work say it more than triples sales! 
The Self-Service Inspecto-Pak easily han- 
dies these big jobs for you: 





Sal ae tH 1. Attracts customer and encourages 
and Brush! him to examine brush! 
— 2. Customer can remove the brush 
pointing wes and replace it without damage to 
basse meee 8 the package. 
ag pene 3. Inspecto-Pak chart tells him the 


oaisrig’ 





right Rubberset brush for any job! 





4. Displays price, gives full guaran- 
tee! 








The whole exciting Inspecto-Pak unit 
tells your customer what he wants to know 


—and clinches sale after extra sale! 











This is another example of Rubberset's 
Better Merchandising . . . designed to 
give you volume sales. 





Stock Rubberset in the new Inspecto-Pak 
—see how easy it is to make a shopper a 


buyer! 







_ 
sormmen' ~ - 
Pp ove™ Br S, \ 

* Trade Mark 4 SY dot : ¢ d % istic $113.34 
ae \ cons¥ Valve - : 68 00 | 
3 | total Re oil ae 05.34 ' 
e3 \ our © (40%) 1 

m \ Less Y Fit 
’ “A \ your \ pane wd 
ny 1 DisP 
Free - 
(— 
—_—™ 


pr ubberset CO. 900 Passaic Avenue, East Newark, N. J. 
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WHAT’S NEW 





® For more information 
on these products and 
services use free post 
card on page 137. 


Electric Tools Display 


Included without charge as part 


of a package, this merchandising 
display made of ;-in. plywood 
helps dealers to set up a middle 
priced power tool department with 
4 minimum investment Displa' 
measures 2% in. high, 41 in. wide 


and 10 in. deep, and may be set up 


either on counter or in a window 


1 ve Kil ; 


include the ix item 
eo MArncuna 4 (KN 10S 





, 





hown in photo, and tools may be 
freely arranged on the perforated 


board facing. Give-away literature 


isn kept in box attached to display 
(top left Assortment of six tools 
retails for $201.70; price to dealer, 
including display, is $134.47. Faw 
Child klectrical Producta Di 


Por more data circle No. 13 on postcard, p. 191 


Square Trash Burner 


Designed for homes, farms, lake 
cottages and small stores, the No 
S00 square 


trash burner has a 


o' ’ bu. ny yal capacity and is con 
structed of heavy-gage galvanized 


atee! hurner is 


corrugated, all 
corners are reinforced, and hinged 
COVeT 1s 


permanently bolted on top. 


Kottom is above 


raised 4 in 
ground, legs are flat-bottomed and 
draft 


complete 


L-shaped, holes throughout 


aid in burning, and 


burner has removable 


bottom to 


simplify cleaning. Shaped to take 


146 





sa Se ee 




















big cartons without crushing or 
tearing up, the Cream City burnet 
2! both 
Ship 


Geuder. 


~~ 


» in. high, and has 
length and width of 20 in 
weight is 28'4 Ib 


Paeachke & Frey Co 


ping 


- 


sor more data circle No. 14 on posteard, p. 127 


Electric Home Socket 
Suitable for use with all watt- 

with a capacity of 100 

amperes or less, this all 


hour meters 
electric 
square socket is designated as Type 
S-l. Socket 
tion of the 


same wiring ease whether it is fo 


has symmetrical loca 
terminals to provide 


vertical or horizontal mounting 
Kach individual terminal block as- 
embly is secured by two screws, 
Socket 


Ssqua re 


making conversion simple. 
is approximately &'4 In. 
with an inside volume of 144 sq in 
Over-all depth of socket and cover 
is 3 9/16 in., and it weighs 3 Ib 
Meter Dept., General Electric Co. 


For more data circle No. 15 on posteard, p. 137 


Rope Caulk 

Packaged in protective-covered 
IX and 90-ft rolls, D-P rope caulk 
is offered for both 


ind profes sional markets. 


do-it-yourself 


May be 








used as a seal around screens, storm 


transoms baseboard 
1uDs. inks. tonet bdo vis and a 

gasket for plumbing fixtures. Rope 
caulk i 
chip or crack, and thus may be re 


It is packaged 


« 


non nardening and will not 


used several! times 


display carton 


in counter-type 
eight rolls in the shorter length and 


two roll in the longer length 


illustrated) per carton. Suggested 


retall price are 24%eé for the shorte}l 
roll, and $1.20 for each longer roll 
7 hie Dicics Ponti: ( 


For more data circle Ne. 16 on postcard, p. 13; 


Gas Cabinet Heaters 


The top of this 


inet heate! 


vented gas cab 


remains COO! LO the 


tour n because of interior baffles 
and foil-faced fiber-glass insula 
tion at the top. The all-steel cab 


inet has access door for lighting 


or inspection. Burner is made of 
porcelain-enameled steel with raised 


port Provision is made for vert! 





cal or horizontal flue connection 


lieate! come iT) sevVve}nri duo-tone 


colors Pertectton Industries. Di 


of Hupp Corp 


For more data circle No + on postcard p. ide 


Electric Freezer 
Added to the 


ol electri we cream treezers, the 


Hiandyfreeze iine 
Rarbecue mode! (No. 2214) freeze 
nas } (jt 


and operate 


weighs 17 Ib, 
oniv on AC A natu 
bucket, the 


Capa ity, 


ral oaken freezer is 


bound with wide bands of coppel 
and ha black wro ignt iron trim 
Motor-dom pecially treated to 
resist 4ait brine corrosion For 
picrils Ol outdoor parbecue ise, 
the Barbecue freezer makes ice 
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Ta AN EXTRA 
| 
| HARDWARE A RVICE 
GE SERVIC 
| A successful hardware dealer keeps up to date on 
| What's New in merchandise. The Quick Check 
| Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 
; A 
© a) F : ae 
BUSINESS REPLY CARD —_—— 
Ne postege necessary if melted ian the United States es 
POSTAGE WiLt BE PAID BY — 
Please use this P. O. Post Office Box 60 en 
Box Address for Quick Village Station _ 
Check Cards Only NEW YORK 14, WN. Y. oe 
. Tota Postcard ¥ a6 weeks only Atter tha? ute ow etferhecc | y oe g ‘vem « 4/12/56 
| ; 1 | } | Please send me further information on the WHAT'S NEW items, code numb 
| | | | | | tor which | have circled below. 
a. ‘| i 1 2 sea ? — see le 5 
| VTE 1% #17 #18 #1 «20 «20 622 23h Sl OF O80 
| i i 33 32 33 34 35 #36 37 #38 #39 #40 «41 «42 «430«44~ O45 
| i i i 4 06(O470Ci«i4tDsiOti«* C(‘i‘*K]SSCiéSSK]s—siiK“ Csi OOCSHSC<C“CNC UCSC 
| i | H 6) 62 63 64 65 66 67 68 69 $F 71 72 #73 #=%Mm *w5 
| | | | 7% #77 #+78 #=79 «80 0)~=«68tlhClU82 lU83lU8KlClCU8SlClUKlCU8FlClCR CF CO 
| | il | 91 #92 #93 «#94 ##+% %% 97 «+8 9 106 107 102 103 104 105 
TTY snes 
eeeaaa 
aaa YOUR NAME TITLE 
WY FIRM 
| i ea ella 
Gees GP Parebibe coccceececccecsocceoecesoses STATE 






















































































































































§ i! a. ft i If : i a | tf Baan T inn fi ; {} } | i} ii int 
Petey SURED PPR TT 
Bae ae ij : | i ait i n i i H tau ae ba iu I 
BERR EEEEEE ii a ii : i i] i g ae gaaaa | ia 
| ! DRG RRRREELEaa i | baat iaae saan Baataan 
Witt TU Tita wana Wie 
SEeaa PHU ad i Ai Sean 
THTTEeeeTTTLUT tee } aaa Baa aed | 
BRR EERECESERECSSRSRESCESERRE SRR RCS RRR SRRE RRR RRS EES Li i | | 
Tt : : 
ii } | | | 
AI ane | 
: ge } i 1 : 
aE Hi 
tae Th 
tiga bd y ° ane it 
We ere iS TOUr WUIC ec ar TT 
Pata aaa ay 
WT oa Wil 
ne H i i 
TWH What it is... How it works Wit 
ni i 
TW Tn 
| i i} ® Each issue brings you dozens of descriptions of new products, new dis- 1H | 1 | 
gae | ) 
: ge i . | ' ' ' : . . ' : | 
i i ae plays, efc., in the Whats New columns. fou get more of these in | gage 
i ii ° ; ‘ Bige 
| pan HARDWARE AGE than in any other magazine. } HY 
: ’ ' ; 
an @® When you want more free information on any of these products, simply nae 
ay nae 
| i i mark a circle aground the same number on the post card os Gppeocrs ‘age 
nil i ig 
} under the individual ter description. ! 1 i | 
ae 
| 11H] 
| : ; i i 
i @ Drop the post card in the mail box. No postage is needed. You will i | 
ae ; é ing 
| ii i quickly receive, free, complete details on the product from the manutac- Hi | 
| Hay turer. You may circle as many items as you wish. Separate information 1 | H 
ud | , i 
tan will be sent you on each item. | if 
| i | i ie 
ii ine 
| | | | @ Be sure to give your full name and address on the post card. Print or type iy 
gana , ' a 2 ae 
Hi it clearly. We cannot service post cards with incomplete addresses. Baa 
| | ie 
i | | | | | 
| 1 | | 
| | 
| ” ' 
tat Pree vrg en Trrvyr yrs et tt in 
HTD | ITTTTTT NTT 1 
i} | TT 
1 | ) ; iu | | : 
ki } i | ) u 1 ! Pu u if i run 1 i} i} ! : | 
’ 
Postcard va / es weer fily Atter Tha 4 ; ‘ ; ; 4/12/66 : 
Please send me further information on the WHAT'S NEW items, code numbers 


for which | have circled below. 


3 
18 
33 


1 
16 
31 


Z 
17 
32 


46 47 = «(48 
n=. ee 
76 77 78 
91 92 93 


ee 


YOUR NAME. 
FIRM 
FIRM ADDRESS 


CITY or TOWN 


4 
19 
34 
49 
64 
79 
94 


big help for busy deal- 














ar 7 a a a a ee a a ers. Use this card for free 
20 Z1 22 23 24 25 26 a7 23 29 30 TV ldeldiulelilels reli Mil ka prod- 
= FT naw elUSelUCS US Ue US ucts described in this issue. 
Sr a ee oe a Oo 59 = 60 
ee ae ee ee ee i ee ae a 
80 8) 82 83 84 #85 86 87 88 89 90 
98 96 97 #98 $9 100 101 102 103 104 105 





ee 2 


ne en eee + nee ao ene 

















*enweeeeeneeenseeeee#eeeeenseeeeeeeeeeeeneneeee##eee#e#ee#s#eee#ee#e#te##ee#ee#se#e#eee#ee#eeeeée 











eeeeeenseeeneeeeneeteee#ee#eee#ee#e#e#e 





PERMIT NO. 36 
‘Se 49 PL BR) 
~~ 2 




















~ 


New York 














CARD 


States 


BUSINESS REPLY 


the 





No postage necessary ff matied in United 














































































Witt BE PAID BY 


POSTAGE 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 


Please use this P. 0. 
Box Address for Quick 
Check Cards Only 











































































how TO get more self-serve sales 


putt, kuilfe 





a . . . . , . , , . . . . . . , . 7 . . . * «| 
putty k nife ™ putty knife : putty k nife putty knife wall « reper 
ye. YOR | : ae ae 


wetilserrere 
‘ oe 








... display these * CARDOSELLS by HYDE 


eae ft" a . 
eint reaper 
wall scraper walt gape well ecraper " . ” ae ” paint serepes 


eS pw a & Da Qs us 
4.o> by | 





. ee , * 
... > » ore 2 


6° 4.8 2 S. a Ses  o.e. -s 
NO. C2E-3 NO. C3E.- 3 'NO C2E-4° NO. C3E-5" NO. C2E-5” NO C79. 1%” NO. C80-2'4" NO. C65.1% 


each carded tool is a a salesman for you! 


polat. cereper » " eat re Cl 
: tig | [igo | 


ee) : 


NO. C869 NO. CS87 NO. C25 NO. Cl 


100% more SALES APPEAL 


for Putty Knives — Wall Scrapers — 
Paint Scrapers—Glass Cutters — etc. 


(so modern he smart cash in on today’s manner of retail 
shopping SELF-SERVICE. Take your pick of any one or 
more Hyde CARDOSELLS products (open stock) illustrated 
above they are packed “2 dozen each size and type to a 
separate stock box. Display them on your present wall, 
counter or bin fixtures. See Hyde fixtures available at no cost 
with minimum dollars and cents assortments of CARDO 
SELLS. Save time, save money, stock CARDOSELLS. They 
are pre-priced, identified how product uses %© they are 
ready to sell for you 








— 





FREE floor fixture No. 99 FREE counter fixture No. 99T Order From Your 
This No. 99 Floor Fixture This No. 99T Counter Fix. Wholesaler 
is given at no charge with a ture is given at no charge 
minimum $49.50 assortment with $39.50 assortment of HYDE MFG. co. 
of CARDOSELLS CARDOSELLS SOUTHBRIDGE, MASS. "TRADE MARE 


- . 9 
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§ reasons why you 
make more money selling 








Myers Pumps 














3 With Myers, you never miss a sale be- 
cause the line is complete including Ejectos, 
reciprocating, submersibles, centrifugals 
and irrigation pumps...deep or shallow 


well in a full range of sizes and capacities. 


2) Guaranteed top quality cuts service time, 
makes more sales time. Design, engineering 
and workmanship of all Myers products 
are backed by a warranty unsurpassed in 


the industry. 


€) National advertising pre-sells your 
prospects: Local promotion ties the power 
of consistent nauional advertising down to 


your own sales territory. 


© Sales and service training sharpens your 
selling. Myers provides comprehensive train- 
ing at the factory or in the field. When at 


the factory, Myers pays all living expenses. 


5) Published distribution policy protects 
your profit. Myers products are manufac- 
tured to sell only under the Myers name 
through recognized, legitimate distributors 
and dealers at prices that enable all levels 


ot distribution {a operate profitably, 


See your NEARBY iver” 
DISTRIBUTOR SOON! DOING 
BUSINESS WITH HIM IS GOOD BUSINESS 


Myers 


Water Systems, Power Sprayers 
and Water Softeners 


THE F.E. MYERS & BRO. CO. « ASHLAND, OHIO 


in Canede: The fF £ Myers & Bre Ceo. (Canada) Lid 
Kitchener, Onrterie 






WHAT'S NEW 











sherbet or ices All Handy 


freezers Use the traditional 


Creat. 
ireez 


crushed ice-and-salt meiting prin- 


ciple of freezing. Three other 
electric freezer models are avall- 
able, in addition to Model 2214, 
which retails for $32.95 Chicag 


hlectric Div The Stlex (: 


For more data circle No. 18% on postcard, p 


Mower Muffler 


Designed to reduce exha L noise 


on power mowe!l motors aan m if- 


1 » 





fler will fit all engines from '% to 
«'2 hp with % in. exhaust outlet 
on reel or rotary mowe}) KLasy to 


if} tall Donaldson {0 


For more data circle No. 19 on ps 


. 
~ 
_ 
_ 
7 
- 





Metal Signs 


A complete new line of Day-Glo 
ivris, CoOVverTriny ich sill ect <i” 


apartment for rent, no parking, and 












for sale, is available in all meta 
with weathe! resistant, Slik-screée! 
ed finish if) blac K and red Siti 
measure 10x14 in Two holes are 
provided for easy mount Displa 
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we re 


> & . 
> ; a 


for 1956 
_.. with a 


complete 
line of 22s 





















STOCK, DISPLAY, SELL 








Savage 
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A STAR 









- - 


Mit fi i: jj 
SAMS 5, 


ba bs, 


ijt 
+ if Ab! 


My 


| : 
e W) 


Red Breas? 


Nationally Advertised 
in 


pos’ 


This top quality whisk has proven 










iteelf to be @ consistent volume selle 


lor dealers all over the country 


HERE'S WHY... 


Oxco's Red Lreast is 
the whisk of a 101 uses in the 
home, car, workshop or office 
it's perfect for dusting off 
clothing and upholstery, 
cleaning out the car or brush 


ing off the work-bench 


2) Tough, long lasting 


Florida palmetto fibres are 
springy and resilient to flick 
dirt and dust away in a 
jiffy. Double stitching helps 
whisk keep its shape 


©. right wire wrapped handle gives user a firm grip 
Metal cap with hanging ring makes storage easy 





WHAT’S NEW 











FOR QUICK, EASY SALES — 2 COLORFUL 
SELF-SERVICE DISPLAYS... = 


The Red Breast is available in either of 







2 space-saving counter displays — perfect for 
boosting impulse sales. Either makes brushes 


easily accessible tor customer self service 


DISPLAY RACK PACK —OnepD 
dozen whisks plus 4-armed metal 
rack with top sign; all in one box 

qrecuiar PACK —One dozen 
whisks in colorfully printed set-up 
counter display box 


MAKE THE RES BREAST YOUR STAR PROFIT MAKER. OROER YOUR 
SUPPLY OF EITHER TYPE PACK FROM YOUR JOBBER TODAY. 








The Oxco Red Breast is only one 
of hundreds of quality Oxco brushes 
bearing the brand name recognized 
by customers everywhere. Stock the 


OX FIBRE BRUSH COMPANY, INC. 
lilablrahed / 


complete line for greatest volume PetOceice SIF maaan 





142 





@® For more information 
on these products and 
services use free post 
card on page 137. 











. 
o 

sign furnished free with each as 

ortment Packed » doz pe} a 

sortment Hu-ko Product 

For more data circle No. 20 on postcard, p. 13 

Closet Rod 

A keyhole in each of the end 

flanges of this closet rod simplifies 

installation and makes it possible 

for one person to hang the rod ac- 

curately alone. Expandable rods . . 

are of welded tubing with nickel 

plating. Flanges are spot-welded 

to withstand heavy loading. Hall- : e 


W essel («“ 


hed 


For more data circle No. 21 on posteard, p. | 


Gardening Tool 

An aid to gardening, the Edge- 
Master lawn and garden tool 
edges, trims, landscapes, weeds and 
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MONEY MAKERS 


= an 
Geol! GAS eh 


~<c), Saran 
oD © Webbing 





GET THESE DISPLAY RACKS FREE 


You get display rack, demonstrator 
and do-it-yourself folders Free with 
initial 4 roll order for AIR-LITE 
Chair Webbing 


Popular new 2%” width. Herring 


bx me Weave. 


Packed: 100 yd rolls 
Colors: Green, Ivory, Red, Maize 


ee 


am] PLASTIC WOVEN 
PRODUCTS 


offers you an exciting 
deal on these 
fast-selling fabrics 


eae Wa | 


A million dollar advertising 
campaign is telling your 
customers how easily they can 
replace worn canvas with 
these remarkable chair 


Deal includes this traffic-stopping 
counter rack, attractive metal sign 
and a supply of How-to-do-it told 
ers. All Free with your first 3 roll 
order fol AIR-LITI Outdoor 


fabrics. Big color advs. leap 
Furniture Cloth 


out of the pages of the 
Saturday Evening Post, House 
Beautiful, House & Garden, 
etc. Americas best loved 


Packed +5 yd rolls 15” wide 


Colors: Red/White, Green/ White, 


Green/ Yellow. 
saleswoman, Arlene Francis, 


persuades them on her 


NBC-TV "HOME" Show 


See your Wholesaler right 
away. Or clip coupon. 











Plastic Woven also makes 


AIR-LITE Fiberglas* Screening, 
AIR-LITE Saran Screening, 


Screening woven of Firestone Velon. 


Sales Representatives 
John H. Graham & Co., Inc. 


HARDWARE AGE, APRIL 12, 1956 














P\gstut Woven roduc’ Int. 


St paterson ' 


% 
rn 
Firestone Velo 


51 Camden 


Srore Name 


Srate 
Stree! Lone 


City 
Wholesaler 











GENERAL 
TOOLS for 


machinists 











No. 0, For 
Wo, 41; For 60 
No. 42: For i," to Ve" drills, No. 41 
| Wo, 43; For 34)” to Ye” dritts, — Wustrated 
Wo, 45: For A to 7 dritis. 
ot) SRLS AND WIRE GAGES 
5 tet | Mo, 1: For A to 2 drilis. 
j */ ' No. 13: For 61 to 80 drilis. 
| NO. Tae For Ke” to Ye" drills, 
; eer 4 No. 15: For 1 to 60 drills. 
3") No, 14 Wustrated | 
Pe 
STAINLESS «== —sNo. 17 SMlustrated | 





i ee 
2 ee 





No. 17; Square head, 0 to 180° 
No. 18 Round head, 0 to 180°. 


AUTOMATIC CENTER FUNCH 


| No. 7% With replaceable point and 
bi adjustable tension cap. 


cd 


a 2, 


No, 389: Complete set with snap-in chick, 
No. 89: Reversible needle point shaft and 
scfew tension chuck. 


DIAL TEST 
INDICATORS 





No. $-495-A; 16 gages from 
Me" to "Ki" (by G64ths) 
in case, 

No. §-435-8: 24 gages from 

” to y” (by 64ths 
and 32nds in case. 

No. 436, Radius gaye holder. 

No. $-435-A iiustrated. 

















_ Hundreds of other tools for mechanics, 
machinists and homecraftsmen are 
shown in the General catalog. Send for 

| your copy today! 


















GENERAL HARDWARE MFG. CO., INC 








RB? WHITE STREET, NEW YOR? NY 

















WHAT’S NEW 





sCTapes The ruppel tired whee! 
drives the self-sharpening rotary 
near with a positive cutting a 

Lion Kiet i for $5.95 Via feria 


Products fav 


bor Mmieete data circle No 


New Drawer Knob Line 


Made of die cast zamak metal, 


this N¢ ne | ullp Knob 1s made 
ror tne moderat price market 
Previously this design had been 
available on! i! olid bras and 
nronze metal The knob and No 


0445 diamond back piate ar avall 


XY 





able it} DO! hed chrome or bras 
dull chrome or brass, dull bronze 
and dull black finishe ljax Hard 
ware Mia {ory 


bor more data circle No :3 on postcard ) 137 


Kerosene Room Heaters 


leat iritiy hinged Lops, two boss 


~ 


kerosene room heaters each have 

needle-vaive 
which afford 
’ 


ontro}l aT now ot kero 


‘tead\ heat 


12.500 Btu ht Drass 
king-size burnel 

Precisiol 
ene and providing 
Hieaters ar finished in hammered 
to biend with 
Model HK-52 


illustrated is the larger of the 


beige baked ename! 


modern room decot 


two units and rated at 25.000 Btu 


hr: it is 22 in. wide, 21 in deep 


and 24 in. high; fuel capacity is 2 


yal; and has carton weight of 4] 














(GENERAL) 


TOOLS for 


machinists 








VERNIER CALIPERS 


: 


No. 725: A popular priced 5” caliper graduated 
in 16ths & 32nds, wiih vernier reading of 
1/128"; in plastic case. 


TAP WRENCHES 
Ratchet and Plain 

















Made in eight 
different numbers 
No. 161-8 
lilustrated 
SMALL HOLE ; 
GAGES 
Two Types: 
No. 96 Half-Bal!. 
No. 97 Full-Ball. 
Both from Ye" to 
Ye" in sets. 
TELESCOPING 
GAGES 
No. 99 
From \," to 6” 
in sets of 
3,4 and 6 
6-INCH RULES 
= ' , > + ® =| 
No. 616: 6” Flexible Stainiess Tempered Stee! 
LOth, 100th, 32nd and 64th graduations. 
I 
~<A oe 





No. 676: 6 Stiff Stainless Tempered Steel. 
Sth, 16th, 32nd and 64th graduations. 


Many additional 6” and 12” rules available. 


Hundreds of other tools for mechanics, 
machinists and homecraftsmen are 
shown in the General catalog. Send for 
your copy today! 


GENERAL HARDWARE MFG. CO.. INC 


INCE 


82 WHITE STREET, NEW YORK 13. WN. Y 
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“Later can olten r [00 late es pre rally when it come lo 
buying insurance to provide for the future of your busines 


The time to plan lot lomorrow Is now, 


Aina Life has a proved plan for stabilizing any busine 
whether it is a sole proprietor hip, partnership or close 
} corporation The /htna Lite Representative mm your area can 
/ show you how to tree you and your associate from worry 
| over future losses and entanglements when one of the owne1 
dies. He'll show you how busine mpsurance can benefit you 


Vout! famuly and Vout busine 





AETNA LIFE 


i 5S U RAN CG I CONMPAN ¥ 
Hartford 15, Connecticut 


Since 1853 


ALTNA LIFE INSURANCE COMPANY, Hartford 15, Conn. 
( ritle rrie't 

Plea S end Tri tf €tetey 63 -ertir ricw booklet Will I hy Vian 
Take Your Mu iri With blir When He Dy ‘ 

Nome 

Company 


Address 
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fruits and vegetables may be bar- 


. 7 - | > he 
hecued. Frame size is 12x22 in. 


lb. Fuel capacity is 3 qt and ship 
an H A ah LA A ping weight is 31 lb for the Mode! 
HK-51, which has 12,500 Btu/hr Stainless 
and is 15 in. wide, 21 in. deep and by electric motor geared to rotate 
24 in. high. The Huenefeld Co. at 3 rpm. Packed one 
shipping weight, 10 lb. Carel Metal 
Mig. Co 


Vor more data circle No. 25 on postcard, p. 137 


stee] skewers are driven 





. . to a carton; 
® For more information 


on these products and 
services use free post 
card on page 137. 


For more data circle No. 24 on postcard, p. 137 


Barbecue Unit 

Of stainless this 
Model No. 1254 &-spit 
unit adapted to any type 
May also 


be operated in fireplace with char- 


steel, (irco 


Exterior Masonry Paint 


This polyvinyl acetate-base PVA 


barbecue 
may be 


of barbecue or brazier. exterior masonry paint provides 


coal, briquets or gas. Meats, shrimp, 











EE 17 SELL ! 


IT’S BRAND NEW! 


GENERAL “200” HUMIDIFIER 


Unit Type For Warm Air Furnaces 


Easiest of all humidifiers to install — just paste paper tem- 
plate to sheet metal, cut hole indicated on template, and 
slip the assembled unit into the hole. Two wing nuts allow 
leveling in a minute. Exclusive WATER-FLOW REGULATOR 


filter and overflow feature 


controls water flow. Will not lime, stick, or cause trouble 
in any way. Porosil evaporating plates provide better 
capillary action for greater evaporation. Built-in strainer 
filters out any dirt particles. 


This new addition to the General line enables you to fit the 


SIMPLEST of them al! to 
install — Neo fiddling od- 
justments! 

BUILT-IN diaphragm con- 
trolled nylon valve, water 


ore one unit! 


VISUAL CHECK of evapo 
ration! Rate of drip from 
hydrent into standpipe in 
dicates rate of evapora 
tien! 

STANDPIPE acts as over- 
flow! Neo extra lines to 
install, ne tappihg into 
sewers! 


humidifier to the job gives your customer a choice of 
the Model 250 which humidifies without the use of evapo- 
rator plates or the one-piece Model 200. No other humidifier 
line gives you this choice. Use General Humidifiers every 
time for a “long time” satisfied customer. 


You Sell With Assurance 
When You Sell Ai 
\ UL : 


General \ 4 


Write fer further in- 


formation, prices, and the 


neme ef yeur nearest 


jobber. 
43800 Grand River Avenue 


GENERAL FILTERS, INC. vo uc. 


IN CANADA; Canadien General Filters, ttd., 39 Crockford Bivd., Scarborough (Terento 16), Ontarie 


*' ad 


ANOTHER 
OUTSTANDING 
PRODUCT OF 


Leok fer ws at the Netional Olli Heat and Air Conditioning Exposition, The New Coliseum, New York City, June 11-15, Space 508. 
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YOUR CUSTOMER CAN'T RESIST 


MEE Makes 
Selection Easy! 


That's right! Every customer needs Handy- 





with VADCO Hlooks in his home and the gleaming, plastic- 
coated SKINPARK cards on the sparkling 
SELLEC « TREE get his instant attention! The 
| een 
pennant illustrates their many uses so he 
doesn’t waste your time with questions, And 
he helps himself from this assortment of the 
twelve fastest-selling styles, lays the money on 


’ 
the counter! 


THIS SELF-SERVICE COMBINATION 
iS A NATURAL! 





1) SKINPAK keeps Handy-Hooks and cards 





shining and clean, demands attention, pre- 


vents loss of parts, shows uniform 29¢ price, 


eliminates 2e and Se sales, gives complete instructions on 


back, brings clean sale right to cashier. 
MERCHANDISER #3 con- | A 
Mandy oot seieete aaewemey =— (2) SELLEC + TREE 
disers #1 and £2. Only si Y full view of store. Finger-tip rotation keeps stock of 160 
Self -service anode be ‘¥ oh tag SKINPAK cards constantly visible, displaying 12 most 


id. 
popular styles. And SELLEC« TREE is FREE with initial 


order. 


is only 14 diameter; 27° height gives you 


(3) COUNTER MERCHANDISER <3, designed to supplement 
SKINPARK and SELLEG « TREE, contains 19 selected types 
—ring styles, shelf bracketa and single and double welded 
Handy-lLooks, ranging from 7e to 53c. With this THREE- 
PART self-service team, you make a fast profit of 818.60 
on the SELLEGC« TREE assortment, 820 on VMIERCHIIAN- 


J — 
SELLEC + TREE is only 14° ~ | “oe , 
diameter, 77° high. 4, nd LK 5 assortment. 
. “ : 
‘ + . ° . P Oo 
. . ° ° ° ° o © 0 ’ 


Triengulier pennent 
: ; » . oe o 
leading distributors handle Hands . a :, - ——e 
Haoks, counter displays and VUerchan- ° oe Po eee 
disers. Call your wholesaler now or send P — "» 
—— 


ee 


permits full view eof 
store. 
far injermation on our tig line, includ ’ $ 1OWN V 
ing 3i mew styles not vet announced— () 
and well tell vou how vou can get a ’ 4 ADCO PRODUCTS, INC. 
SELLEC + TREE and MERCHANDISER 
$3 without cost , a . , 12893 Me Eiliet?, Corner eof Luce, Detrei?t 12, Miekhiges 











Coll the boct | 
Coll 
LUBRIPLATE 


MAKES OUTBOARD MOTORS 
RUN BETTER — LAST LONGER 





Complete LUBRIPLATE 
Outboard Lubrication 


FOR ENGINE LUBRICATION (to mix 
with gas) New Lubriplate 74 Mo 


tor (>i! \ fine new oil e'mprere il y 


processed for outboard motor I 
hricnate petter burn COM pete 
keep eryine ole ani iT} if* (jl KT 
aure!l ' irtiny ec catieatriickn 


FOR UNDERWATER GEARS = Lu 
briplate (-105-—-grease type lubricant 
for use in underwater gears of wo 

gear ahift types of outboard motor 

Lubriplat LE Lubriplate Hypoid 
Pluid lyin for underwater peal of 
gear whiff f iy pe outboards 


(huthboard 


Nationally advertised 


ownera everywhere will read about 
1,1 BRIPLAT br outboard Lubrica 
tion in The Saturday E.vening lost 
Popular Science VPopulat Mechanics 
Qhutdoor Life. Field & tream, Tru 
Motor Hoating (Putboard and othet 


Thay asifien 


SEE YOUR HARDWARE 
AND MARINE JOBBER 


LUBRIPLATE 


THE MODERN LUBRICANT 


LUBRIPLATE DIVISION 
FISKE BROTHERS REFINING COMPANY 
129 Leckwood St, Newerk 5, N. J 
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WHAT’S NEW 








®@ For more information 
on these products and 
services use free post 
card on page 1 37. 


ast al better hiding power, yoou 


bru ning characteristi and high 


resistance to fading atin-flat 
breather-type film allows moistul 
Vapor io escape into outside i“ 


ithout blistering or peeling. ‘Tw 
new colors nave been added to the 
vie (Atri peitii and 
Paint & Varniah Co 


for more data circie No. 26 on postcard 


Junk Jars 


For convenient storage of nail 
crew button pice seeds, 
ron ipplie and othnet ma 
part Vs }/ Board J ink Jars clit 
mounted on VPeg-boards by hange 
CLIp no tools o1 creyv are needed 
lar is 3% in. deep and 2 In. tn 





diameter; it is pushed in place for 


firm peo imion Ten Junk Jat ure 


furnished, complete with hange) 
clips and jar-top bracket Bb. OB 
Rutile Mig f o.. Ine 


For more data circle No. 27 on posteard, p. 137 


All-Chrome Mixer 


kiverys pot or pan verted 
into a mixing bowl with this port 
able all-echrome mixer, the Powe) 
Mix J) it features 


full-size beaters with 


five full-pow 
ered peed 
fingertip beater release, and a reat 
deck that permits mixer to stand on 


end for draining (Chrome and COp 


Te rts ‘ tT? i r riciie 

i 

(‘itn ‘ Vii i} piel! ery 
; . | : 

’ > ’ ' \I i} yy ne 

‘ +, P hr) t , ‘ ‘ 

SLY. (hrome model sells fo 

$2 | Yo f a) fi¢ ‘] Via 7 A 


For more data circle No. 2% on postcard, p. } 


’ ‘ 
Electric Power Mower 
Thi lb-1n lightweight rota 
model power lawn mower Ni: peen . * 
added to the 1956 Pineo line 
Vowered by a , np 500 rpm ( 
tric moto) th on-ofl eh and s/ 
erioad rela Mod H16h2 | 
rimmer type tn ale ist Wm”) 
num cl Mower | front g@ 
j 





pray, off-set wheel, and tubulat 
tee! handie that may be operat (| 
forward or backward. Pioneer Ge 
ki-Motor Corp 


For more data circle No. 29 on postcard, p 


Automatic Blanket 
teat iPitiyvy a moder? atvie ePasiat 


ontrol in the same color as the rose 














Ditin I turdu f Kel TI 
\I del PHOS fT iy aAuUTOmaY}l mike? 
iD) fr hignhi apped 
rAaAVO! ind cottol end Vit? SKil 
ey} itin DINnd A D el erie 
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paint any surface with 






as advertised in 4 


* 


appliance white 


A special formulation by SHEF 
, ELO that is idea! for ? pent ; 
yp any white oppliance. If dries 
Quickiy ond covers up chips 
scratches and mars on refriger 
ators, stoves, freezers and any 


white oppliance 
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; ~ 
* Guoranteed by ~* 


L | F F . Good Housekeeping 


12, 





rere s the 
way tk sell Pa 


and get oa 


ncon g jaranteed not 


* Foch con 


Royal Blue 


tiriq? ' career, 


Chinese 


t,1os' b3i ac 


f,otId 





fiat 
biack 


A rich deep 
black f rr th 
ao soft 

flat cast thet 
just what 
the decora 
for touch 
demands 
Sprays on 
smoothiy te 
wroughtiron 
wood 


eae 





touch of the finger 


FAST-DRYING 


Pink 
Cranage 


Piatt fiimec 


Copper 


Leaf 
















ung COUIK SPRAY 


Appliance VV Pvite 





clear acrytic 





































eee”) 


b Coltb at fo) e) ol=sanat-T- 
FULLER money- making 
specials like this _ 


Top-quality tool-stee! 
chisel set, retailing at 
only $1.39—typical 
of Fuller's profit. 
building Hardware 
Week specials thot 
you can always get 
from your jobber 
They're self-selling 
quick selling, priced 
and packaged for 


' impulse buying! 
‘ Morley Brothers 
‘° has it. Order 

, today! 


Ask your jobber's salesman about 
other FULLER SPECIALS 


j 


| FULLER | TOOL COMPANY, INC. 


oy Be Webster Avenue, New made 67 
ra 








. did you know that UNION makes the only 
complete line of Tool Chests and Full-Drawn 
Tackle Boxes available from one source? And did 
you know that the UNION line offers all of the 
wanted features and a wide range of 
styles, sizes and prices to meet 
practically every customer 
requirement? 


JOBBERS Write for catalogs and 


prices covering the 
DEALERS complete UNION line 


> aa 


LE ROY, NEW YORK 




















Me ee ee ee 


bay is used to protect and display 





the blanket Bag can be easily 
opened to allow customers to feel 
the blanket fabric. Retails at 
$24.95 for the twin, and $29.95 for 
the double-bed size. General Elec- 
tric Co. 


For more data circle No. 360 on postcard, p. 137 


Rechargeable Flashlight 
Batteries are not removed from 

this two-cell flashlight A lead 

from the charger, which takes 110 





volts, plugs into base of the light 
and batteries are recharged ove) 
night (harger handles several 
flashlights alternately. The Multi 
Lite batteries are made of nickel 
cadmium, hermetically sealed 
ayvainst corrosion Two-cell light 
is available in chrome case and 
safety-approved fiber case with 
neoprene caps Priced at $19.95, 
including batteries and charger 
(,ould-National Batteries, Ine 


For more data circle No. 31 on postcard, p. 137 


Children's Fishing Set 

This low-cost Mickey Mouse 
Fishing Set ties in with the ABC- 
TV Network Mickey Mouse Club 
program seen daily by millions of 
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Heres the Saw you can sel 
in just five minutes! 


We 












A» 


Dormeyer 
Power Saws 
from $49.95 


Thats all it takes to sell any customer on the 
unusual features of Dormeyer Power Saws! 


More powerful—No stalling or balking under heavy 
stress! Faster, cleaner cutting! 





Sefer —Kach Dormeyer Saw has an exclusive eye shield 

to protect eyes from flying chips. A blade guard that 

retracts automatically as it enters the cut! 

Easier to use— The cutting line is always visible from 

the natural operating position on the left side. Has easiest 

fingertip adjustments for bevel and depth cuts 

Longer trouble-free service —liall bearing construc. 

tion at points of heaviest stress. Professional quality 

throughout 

SEE, CALL or WRITE your Dormeyer man today. Get 

the full story on Dormeyer Power Tools. ASK him about 
ge the powerful sales-building promotion kit No. 182. It pute 

Other Saws you in the power tool business for only $85.50 








Dormeyer Saws 
And Remember— Perry Como Sells Dormeyer on TV 
a — Saturday Nights—to More than 10,000,000 Homes! 


Makes bevel cuts of a larger saw! ‘The Dormeyer is so 
compact, so skilfully designed that its 6'4” blade actually 
makes bevel cuts as deep as a more expensive 7" saw! 


Since more than 30% of all cuts are bevels, the Dormeyer 
is far more useful than any other 6'%" saw. Dormeyer Corporation— Power Tool Division— Chicago 10 
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Here’s Why 
Penn Scales 
Sell and Sell 
and SELL 


A PENN SCALE 


than Ksureau of Standa 
requirement 
(ther things being equ 1 


the lowe t hv price 


the bigger the sal 

Penn Scales prove that it i 
i iple 1 make and sell 
is perior product at 


ii popular pl ft 


If You aren ft tocking 








Penn yw le Youll mit overiooking 


a fast selling profitable line 


Write for Catalog 


PENN SCALE MFG. CO., INC. 
150 West Berks Street, Dept. A, Philadelphia 22, Pa 


Scales and Nothing But Scales Since 1925 








956 weathon ovoeasti 










A HEAT WAVE 


will sweep the country 










Vented Space Heaters 


’ 
+ 
,* 


and Vented Fioor Furnaces 


SELL ‘ ie ré 


the Vented Wall Heaters” 
COMPLETE 2m : a : bIu - - U0 | 
nvente ace Heaters 
LINE Pee a x rer ¢ r 


Every Martin Gas Heater is AGA approved for 


natural, liquetied and manufactured gases 


‘Wall heeters approved under 





1956 AGA requirements 


iM rite your jobber or direct for complete catalog A tie 


Manufactured by 


MARTIN STAMPING & STOVE CO. 


Huntsville, Ala. Over 50 years heater experience 

















@® For more information 
on these products and D\ 
services use free post 
card on page 1 37. 7 





> 7 
oungste eit yH-1 Lal i v 
fishing rod come complete with 
TI ning line and piasti ire hod 
is made of hardwood with realistic 
handle and metal ferruled connect 
iiy piece hod mounted OT) 
24x6 in. hea aut ard, in color, 
that shows Micke Pluto and the 
(lub sea iygested ret price 
ye Withington 


her more data circle No 12 on postcard, p 


Centrifugal Pump 

For domestic water system 
all depths to 90 ft, these , hp 
HV-20 series 


iower-price 


pumps are in tl 
range ‘ apacitie 
the pumps, at 20 |b pressure, rang: 


from 1LOOO ypn at 5-ft depth to 450 





gph at 25-ft depths in shallow we 
ystems ‘A 





deep-well pumps, ca 
pacities range from 750 gph at 30 
ft to 590 gph at 50 ft and 240 
gph at 90 ft The HV-20 straight 


centrifugal pump is engineered fo 


use with Burks educers for eithe: 
~~ 
ee = ; _ 
= ‘, 7 
~ 2a) 
shallow Ol adeep well appl CALIOI . ‘ 


Thi pump na the “wine attac! 

ments and acce ories used on othe! 
hurk DPUTTIPS, al gd is finished in ap 
pliance-white it has a solid stain- 
sealed 


, 
less Lee] snmatt. factor, 











pDearings, Dulit-in overload protec- 


Lion Vit ai itomat { reset, and 





windings are protected against ex 





humidity Shallow Well 
HV-20-SA pump sells at a list price 
cy] S109.00 Decatw Pump {0 


Fer more data circle No. 313 on postcard, p. 137 
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AROUND THE STORE WITH G-E MOTORS 










OUR JOB SURE 
HAS BREEN A CINCH 







_ AND THOSE 
VERSATILE ALL-ANGLE 
G-E MOTORS CAN BE 
MOUNTED IN ANY 
POSITION. 

















CARRYING AN ALL G-E 
MOTOR- EQUIPPED 


























DOGGONE IT,CAT! 
THERE WAS NEVER 
HIS MUCH COMMOTION 
WHEN THEY WERE BRACE YOURSELF 


\ SINCE | WAS your ie 
ARRVING HOME WORK-/} * AGE. FOR THE RUSH-iIM GOING \ 
SHOP EQUIPMENT PaaS —~|{ TO HANG THE “EQUIPPED WITH — 
~ /f « 
oo red 











YES SIR, SONNY-THAT 
G-E SIGNATURE HAS MEANT Jf 
DEPENDABILITY EVER 
















| 
~~ 










WITH ORDINARY As G-E MOTOR” TAG ON THAT NEW 
MAOTORS. Yj \“\ LINE OF DRILL PRESSES. 
py) 































Specifying G-E Motors CAN Boost your Profits! 












a. | W.4 
“YEARS AHEAD” DESIGN of G-E motor PROVEN CUSTOMER PREFERENCE for PROMPT, 
clude Prigti le it iy la ? (sene! i] Klectru motot Tris enasict ile Smali-t1 

ng Mylar*® insulat eoiling for home f Dhese sale | tag thie 


‘ ‘ ‘ ; ; 
rk ' f ii ole es e yen ; Tay ’ ell will Hack wh ve eTrya owt ye ‘ ee 7 ei} ‘ ame ' 
' i ; j ; ’ 


’ v¢ 7 , 


LOCAL SERVICE by the GE 


™ 9 , 
) 
‘ , . ‘ | To ‘ ‘A re i ‘ ' ‘ , , ‘ 
' (jT j ; vy * ' ii i ’ if ,fee : r I 


And order G-E motors for replacement, too! 


GENERAL £@ ELECTRIC 


FOR FREE FULL-COLOR BULLETIN on the motor featured 


SECT. 702-46, GENERAL ELECTRIC CO., SCHENECTADY, N.Y. 
above, send your name on your company letterhead to: 






























See 
tie 




































Your 





omy! 

prolits! 
wing nuts and 
answer 
rosion-resistant, 

















World's Foremost 
Producer of 
Small Die Castings 
















customers 
want quality plus econ- 
You want fast turnover plus 

Gries die cast 


Non-tferrous, 





bigger profits! 
faster turnover! 


eg GRIES 


WING NUTS 
CAP NUTS 


cast of 


% zinc alloy 


for highest quality 
at lowest cost! 


IN BULK, 
BOXED and 
attractive 
counter 
display 
assortments 


zinc alloy 
cap nuts are the 
rustprool, cor- 
with clean threads 


and attractive bright finish. Their low 
cost to you means extra profits! 


Write today for samples, prices 
and catalog sheets. 


Ne 


GRIES REPRODUCER CORP. 


16! Beechwood Ave... 
Telephone: NEw Rochelle 3.6600 


New Rochelle, N. Y. 
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® For more information 
on these products and 
services use free post 
card on page 137. 


Automatic Table Range 
A full-size 

| addition to 

| both 

| Mode! 


aluminum griddle, in 
elements on 
this 
thermostatically-con- 


monotube 


burners, is featured in 


1435 


i me, , ; 





trolled table range. Griddle slides 
into the base of the ranyve and is 
concealed when not in use. Range 


'type dial switches with thermostat 


controls provide infinite number of 
heat settings from simmer to high. 
Range has porcelain enamel top 
and base and is equipped with wa 
|terproof cord. Retails for $34.95 
| Dominion Electric Corp. 


For more date circle No. 34 on postcard, p. 137 


‘Liquid Shoe Polish 
This 
shine 


liquid gives a high 


shoe 


without rubbing or buffing 





















































It can be rebuffed to restore shine 


without applying additional polish 


and doesn’t dry out or crack 
leather. Griffin Scuff Cover comes 
with special applicator of poly- 


ethylene and spanish wool in broad 


based bottle designed to reduce 
hazard of spilling. Available in 10 
colors, polish retails for 25¢ 
Griffin Shoe Polish Div Boyle- 


Midwa u Ine 


For more data circle No. 35 on postcard, p. 147 


Rotary Mower Ring 


A Vac U-Lift inner ring in tnis 
rotary mower creates a wind-tun- 
nel effect that lifts up weed-seed 
heads and bent grass fibers so the 


Then the 


whirls the 


blades can cut them 


circulal current of nil 


cutting around so they are re-cut 


into a fine mulch before being dis 


charged in a spread-out layer. E 
- Ruaa Co 


For more data circle No. 36 on postcard, p. 137 


Electric Cooker 

Dutch oven, roaster 
Klectric Cooker has a 
and a temperature 


For use a 
or fryer, this 
thermostat 





130 to 420 
(“ooke! 
year and comes complete 
full-color book, fry 
basket and rack; it may be 


range from degrees 


Fahrenheit. is guaranteed 
for one 
with recipe 


washed 


like a dish, since thermostat is in 
plug and may be removed when 
cooker is washed. Cooker has 4'4 


qt capacity and may also be used 


for serving and warming. The 


A. ©. Gilbert Co 











For more data circle No. 37 on postcard, p. 137 


Softlight Lamps 
To provide 


smaller lamp sizes 


for Various lighting situations, 
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ATER SYSTEMS 

















It’s the pacemaker of its class! It combines 


FOR premium quality with low price. That's 


today’s sales-winning formula. 


NNER Seilthe Deming75 


for Quick-Profit Sales! 


Put sales punch into May... National 
W aterSystems Month! Sell the Deming"75"’! 








Get the jump on competition. Prepare 
NOW to sell the Deming"75” Convertible 
Jet Water Systems. Complete facts are in 
Bulletin No. 4910. Send for it NOW! 


| THE DEMING CO. 


517 BROADWAY ¢ SALEM, OHIO 











WORLD’S MOST COMPLETE LINE OF WATER SYSTEMS 
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Send for 


wows ‘ 


Makes Chipped, 
Porcelain 


There's a@ terrific market for 


“Tilette Porcelain 
Stove Repair’ 


fosy to use. Dries “porcelain hard’ overnight 
Durable and guerenteed never to discolor nor 
flicke off Women will be thrilled with the 
miraculous NEW took thet Tilette gives te 
chipped gas or electric stoves. Tilette is a 
new, white semipaste that hardens to oa re 
matching the stove's porcelain. Also we 
repairing damaged retrigerators, washing me- 
chines, ali plumbing fatures 


Women Welcome Tilette 


When they know eboot 

, they bey ft. ene 
at T5c @ tube. 

trective ay , < 
Selle on Sight. 


Ast your Jobber, or 
write for extretiberad 
"Get Acquelated’’ Ofer 


TILETTE CEMENT CO., INC. 
401(8) Lefayette $F., 





Heatproof! 
Withstands 


400° Fahr. 
Waterproof! 











N. Y. 3, N. Y. 


DEPENDABLE @) 


DROP FORGED INDUSTRIAL HARDWARE 


opy of W-C 


WILCOX-CRITTENDEN 


Division, Nerth & Judd Manufacturing Co 
77 SOUTH MAIN &T., 





WC craftsmen 


working 
with the finest ea 


jJuipment 
ana material turn out the 
Kind of dependable hard 
ware that industrial users 
must have 


See for yourself —send 
for a copy of Catalog 
“H-56" which describes 


the full W-C line of drop 


forged wire rope sockets, 


connecting Hinks. thim 
bles, eye bolts, ring bolts 
and turnbuckies—as well 


as the famous WC cast 
iron pulleys and countless 
other industrial hardware 
items. 


Catalog “H-56" 


MIDDLETOWN, CONN, 
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Ask your »obber 


Ki ng Cotfon CORDAGE 


ANAM a ce. tee. 


etifr I 


JOunM 4. OF 


- in — 





! 
| 
: 
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eo —— le mrt CC 











McA TTY), Vnicn thu provide Hn Tatter- 
ne mac cy) rare hurl ia} nega 
; i> ii ‘ , : ; ' Ai ii i> 
; | 
| dj ind iq 4 - MipieAIOo4n ' if , | 
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Product 


ber more data circle No * on poate: 


ania f CLT 


Power Saw Line 


This new tine i 6 7 and 3&8 in 
portable powel av is designed 
for bullde features include 
en reading bevel adjustment and 
broad steel base for bevel trim 
miny (othe) feature Include 
blade-mounting, the Moto-Saver, a 
drive which protects motor against 

hock from hidden LrTi pee Ls and a 
free-start blade guard that prevents 





hang-up and drifting off | of cut. 
All av nave two positior handle, 
for vertical or horizontal cuts, with 


tarting switch easily reached from 


any operating position Stanley 


Klectrvu 100 


For more data circle No, 39 on poste 


Bermuda Screen House 





r re models of the Berm ida 
(‘ree r) ‘ ) neCce (rie 
! ‘ Tpane made avaliable to meel 
ine trend ! itadoo! inv kor 
outdoor eating, playing, sieeping oO} 
relaxation, the mode! named atte 
Bermuda Parishe or counti 
ire called | ive! Pembroke, Ham- 
Lol ‘e) (,eorye and Warw CK 


aiuminum and com 
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A sales-winning combination that boosts sales and profits because it answers 


to-day’s demand for items in visible, protective packaging for easy self service 


..» GET THE MOST-WANTED H-W HARDWARE 
SPECIALTIES MOUNTED ON FABULOUS 


| NOW 


In one low-cost deal vou get 


COMPAK CARDS 


with merchandise and slotted, easy-to-hang cards, completely 
sealed and protected with visible, moisture-proof plastic 


[he fastest selling assortment of famous quality H-W hard. 
ware specialties in chrome and brass finish. 


kvery item individually mounted on new, visible plastic 
protective H-W COMPAR cards, slotted to hang on dis- 


play rack. 


Exclusive, sturdy metal revolving H-W T-square*® display 
to stimulate impulse sales thru customers’ easy, self- 


service selection. 


You'll sell H-W chrome and brass finish hardware specialties in 


bigger volume than evel bye fore 


profit by faster turnover. H-W 


hardware Spe lalties are nationally recognized for dependable 
quality, attractive finish, unbeatable VALUE. You can feature 


them with confidence 


You end losses from pilferage, missing parts, soilage and damage 
hecause new H-W COMPAK cards keeps merchandise “factory 


fresh” bright clean, free trom 


are Sex urely held togeth« I 

You'll find, too, the new revoly 
ing H-W T-square* display a 
truly fabulous sales maker! it 
prompts customer to buy 


needed items they otherwise 


might overlook. Customers make 
easy self-service choice freeing 
you of CO tly sale: help 


You'll find this all-new revols 


ing H-W 7 square ci play the 


handiest stock storage and pel 
petual inventory control to help 
you to easily order refills from 
our open sto¢ r 


cuffs. All components, all screws 


Your sales can get a tremen 
dous boost by featuring H-W 
COMPAK cards with the re 
volving H-W T-square* display 
because good pac kaging plus 
good display stimulates sales 
You reduce loss from damaged 
goods: cut operating and selling 
costs: gain extra convenience 


and economies in stocking, 
pricing, handling REN 


ITH 





worth asking for by name 


amen e = = & & - 
-_ 
2 -* ‘ : 


- 
» » 
» 

-_ 


(Orde 





CONTENTS OF ASSORTMENT 


Ser Wn 

tar Wn 

Casement fastener 
Casement lastener 
sash fastener 
Sash lestener 
Hoes iff 

Hoot HN 
Handrail bracket 
Handrail Sracket 
(hein deer guard 
(oat Seon 

Leet heok 

tiger deersteg 
Fieer deertien 

4 deer veg 

4 door veg 

1 door step 

5 Geer tee 
Rubber door sieg lips 
Tyr eButlons 
Wardrobe hoot 
Cabinet ow 


r from your 


> GRENVILLE S&T 
exzrort 


165 BROADWAY 


Piacge Ameuet 


Brass 
(hrome 
Brass 
(hv ome 
Brass 
(Rrome 
Brats 
(hreme 
Br avs 
(hr ome 
Br avs 
Brass 
(hreme 
Br ass 
(hreme 
Brant 
(herome 
Or ass 
‘rregne 
While 
Line 
(nrome 


(hrome 


can 
cards 
7i cara 


ord 


ai cards 
i crm 


cards 


i ing 


i cng 


; cords 


7 cards 


i cogs 


; 


cara 


i; cam 


jobber today 
Profit by the extra sales 
within your reach 
HALL-WESSEL CO. 


919-931 NM. Sth $t., Philadeiphia 23, Pa 
iN CANADA: GEO 


& HALL CO 
TOuHONTO 


MALL & REIS. thE 


NEW YOR ¢ 


now 


we ef 
‘ome 
etweé 


se ee ee ee ee ee ee ee ee 














pletely enclosed with aluminum in- 
sect screen, plus roof of colorful 
canvas. Matching cabana canopies 
are available as accessories. ‘Two 
of the models can be attached to 
a house, and are offered in four 
sizes ranging from 8x12 to 12x16 





Sell 




















The Amazing New 


BACTERIAL 
Garbage Destroyer 


Women acclaim E-Vap as the 
modern wonder-way to dispose of 
garbage through bacterial action 
Simple to use—sanitary, odorless. 
Merely place garbage in bottom. 
less garbage-can sunk in back 
yard—add E Vap and presto! 
no more garbage problems! 
Special Odor and Pest Control 
Cake in every package prevents 
odors—kills flies, bugs, maggots. 






















DESTROYS ALL GARBAGE 
Meat Scraps — Bones 
Egg Shells — Coffee Grinds 
Works in Ordinary Garbage-Can 


Tested and proved, E-Vap Gar- 
bage Destroyer sells steadily — 

* keeps your profits rolling in, and 
ale | makes garbage-can sales soar! 
WRITE TODAY! 


Get full information about E-Vap Garbage Dossayes — 
Learn how it sells on sight, sells steadily as one — _ 
tells another. Get your share of plus business on tate sen! 
tional new hardware and household item. Write today! 


E-VAP CORPORATION, Muskegon, Michigan 


Makers of: ENAP Garbage Destroyer . E-VAP Pest —_ 
£.VAP Septic Tank and Cesspool Accelerator E- ty 
(Commercial Waste Disposal Compound) £.VAP Firex and E 


CELBE INDUSTRIES, aC... WEW YORK (Exclusive Soles Representatives) 
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ft; free-standing houses come in 
9x12 and 12x14 ft sizes. 
range from $350 to $500 
Producta Co. 


Prices 
Durall 


For more data circle No. 40 on postcard, p. 15 


Hood for Kitchens 


With a permanent baked lacquer 
finish, this copper hood may be 
used in the kitchen, over a fire- 
place or on a barbecue. Unit has 
built-in rack for hanging cookware, 
fireplace equipment, barbecue or 
kitchen utensils. Easy to install, 
the hood complements copper cook- 





ware. Size of 30X84 x '/o 


for $12.95 


retails 
Shipping weight is 5 
lb. Copper Brite, Ine. 


For more data circle No. 41 on postcard, p. 137 


Self-Priming Pump 
This low - priced 
centrifugal pump is 


self - priming 
suitable for 
continuous-duty lawn irrigation 
and for all circulation systems re- 
quiring a self-priming pump 
Kquipped with a capacitor motor 


— 


available in %, 1 and 1% hp 





models. All models are supplied 
with ceramic seat mechanical seals 
and aligned hydro-lock. 
Pump & Mfg. Co., Ine. 


Por more data circle Ne. 42 en postcard, p. 147 


Lancaster 





(Resume reading on page 13) 
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MOULI SPRING BONUS 


NG GNC) om D) \ Ei 


Here are the MOULI = 
Money Makers in the 2 NATIONALLY MOULI 


SDRING BONUS FAST-SELLING PRODUCTS 


PACKAGE DEAL! TOTAL RETAIL PRICE $32.92 


15 MOULI y 
ROTARY GRATERS OUR BONUS COST 17.95 


Grates anything from soup to 


“2 Y= | YOUR PROFIT $14.97 
ee ; ¥ AN 89% MARK-UP 


“Expires May 31st 1956 





















4 MOULI MINCERS 


Chops nuts, parsley, mint, gar- 
lic, ete 


MOULI products are fast selling. MOULIS are 
DEMONSTRATED on TELEVISION from COAST-TO- 
COAST everyday. Millions of MOULIS are sold every 





year. 
Retail Total 
Each Retail 
3 MOULI 12 MOULI GRATERS $1.00 $12.00 
JULIENNE SHREDDERS 4 MOULI MINCERS 1.00 4.00 
With Four Assorted Rust-Proof 3 MOULI JULIENNE SHREDDERS 2.98 8.94 
Cutting Discs 7 1 MOULI SALAD MAKER 4.98 4.98 
3 MOULI GRATERS (FREE GOODS) 1.00 3.00 









a ee eee 


TOTAL RETAIL $32.92 





TEAR OFF AND CLIP TO YOUR yy 
“WANT” BOOK NOW TO REMIND 
YOUR JOBBER’S SALESMAN 

TO GET YOU THE MOULI . 
. BONUS PACKAGE DEAL! a 


1 MOULI KING SIZE 
Pd 


SALAD MAKER 
With five discs Slices, chops, 
shreds, grates 0 








oF FR A 
: Se - ot Mr. Salesman: 





% GET ME MOULI SPRING 


MOULI MANUFACTURING CORP. ak BONUS PACKAGE DEAL 


91 BROADWAY, JERSEY CITY 6, N. J. 
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Show and $ELL 


TO HELP YOU SELL 














Continued jrom page 13} pades and scoops in both Dee and 
ny nandti if t of 24-gage 
alee inisned in ‘ enare Vit! 
liver printing init measure 
OxZ4xZ6 in anda |] mounted 
rowel re ring caste (jffered 
»o).90, T.0.D. Tactol Inagersou Stee 


bda Korag 4 ‘irrmie#ei f ¢) 


bor more data circle No i4 on postcard . 





Win $25 for Naming 
A 10-Unit Package 








haf " cy Tata " cy} ) i | 
B40 25 piece Open End Wha a4 ~OOQG name ror a | 
Wrench Assortment nit pn or \ roreet 
sii } i> i =" 
chandising packaye which in 
ror a name may wil SZ) 
WRENCHES cludes:  professional-grade Ma y 
arric ‘ (pti rive Yc) (iq7 
: : . . . ; - : ’ ‘ 
ter Painter roller with slip-on dynes 





sm or_t 5.4 leeve, aluminum head and oval 


A lo by | handie; large, deep well steel tray 
iYyY/ ‘2, aae. | j ‘ 


a l'4-in. black bristle paint brush 
seortmenft: | 


for trim work; and a paint daube: Hand Cleaner supper 


1¢>) Cornel Creetq) and imilat 
hy nipper-al play irton | 
Voorn ite rT) are pate Kuyged ina red 11 
LWJUICK es (ream Water H: 
and yellow counter display showing 
where each item ma hest be used “a eeu 


' o ee osee  orre 
i (y Jacobu Son [ne r > 
| or more data circle No ‘i on pont ard p ia quick 


Shovel Merch-indiser 


Designed for compact, convenient 
display and for customer appeal, 


this portable merchandising unit 


; 


hold up to | assorted hovel 


(‘leaner may be cjilit Kiy set ip AS a 
sale init holding two dozen 14-o0z 
g / s cans Display printed in three 
Bs - colors Stock need not ec rear 


§ isan ranged i! openiny carton for set 


| 
B 


160 HARDWARE AGE, APRIL 12, 1956 





ting up as di plas (Juichkeés Prod 
Met , | ne 


Fer more data circle Ne. 45 on postcard, p 


/ 


| 
Garden Center Display 


Qiffered free with an assortment 


t 
y) 


ss 
ViCHEK TOOL <o 


3001 feet B7th Siveet 
Clevelend 4. Obie 






of merchandise. the Garden Cente! 


‘ | 


Display presents a full line of gar 






den equipment Visplay measure 








Sell today’s top-value electric saw! 






New! Thor SpeedSaw 






OUR customers are looking 

for a heavy duty electric 
saw with plenty of power to 
handle the toughest jobs. This 
new Thor SpeedSaw is it! And 
at just about half the price 
they'd expect to pay' 


Thor SpeedSaw’s universal 
motor delivers a full 1.75 
horsepower! This super-power 
and ‘Thor’s all-ball-bearing 
construction makes every 
sawing job a breeze. This new 
Thor SpeedSaw is built for 
the kind of fast, accurate cut- 
ting demanded by today’s 
expert carpenters. 


Standard equipment includes 


can make extra sales by stock- 
ing the steel carrying case and 
Thor special purpose blades. 
SpeedWay Manufacturing 
Company, a division of ‘Thor 
Power ‘Tool Company. 





SpeedTool 





one combination blade, rip 
fence, and 10-ft. cable with 
grounding connector. You 
HARDWARE AGE, APRIL 12. 1956 











For heavy-duty 
<- SBIVICE! (/ 















PRICED AT 
ONLY 


4° 


10) B) 3 ee 


7% BLADE 
All ball bearing! Tele- 
scoping blade guard! 
Cuts 2x 4's at 45°. Weighs 
144 lbs. Speed 5400 r.p.m. 





Compare these features! 


BLADE GUARD rides on boll bearings; con be 
withdrawn safely for plunge cuts. 

GEARS are helical-cut alloy steel, completely 
secled in special grease. 

BEARINGS are finest quality sealed ball bear- 
ings throughout. 

MOTOR is series-wound universal electric, built 
for heavy duty. 

ADJUSTMENTS cre easy for depth of cut to 
2%6" @ 90°, 1%" @ 45°; angle cuts to 45”. 


VENTILATION is positive, through the motor, 
for cool running. Sawdust blower keeps cut-off 
line clear. 


“oe 
THOR POWER TOOL COMPANY, Aurora, Ill. 


Branches in all principal cities 











i6) 





TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 








fast, easy-boring 
















































































lectric-drill bit 
e Ss i 
by Greenlee 
« 
i 
| $1 in. deep, 60 in. wide and 58 in. 
high. Designed to increase im- 
pulse sales, this unit ties in with a 
| national consumer advertising pro- 
| gram in major magazines. Free 
merchandising aids include stream- 
ers, folders and mats Sunbeam 
Corp. 
For more data circle No. 46 on postcard, p. '37 
a | Fishing Lines Display 
Specially designed for use in | PR It EH a 
portable electric drills, | ardboard display sle¢ ibe-weens 
uae og: Clemeen | are offered as a sales aid for the 
tools meet the big need | plastic utility boxes housing various 
for bies chat will hore accurately | types of fishing lines. Sleeves have 
and stand up under today’s faster a fish design and open to form a 
building methods. All around you ie 
there's a mighty big market for Greencer i <@ 
Eleceric-Drill Bits professiona! car- eIScHING 
penters, construction workers, farmers, hte 
home craftsmen. And when you sell 
GREENLER yOu know you're selling 
sure satisfaction. For these new 
bits are of highest quality . . . com- 
pletely heat-treated for extra strength 
... Shanks accurately machined 
for precise alignment of the 
tool . . . fine-quality steel. To get stand-up flap for counter display; 
your share of the new electric-drill bit they are made to fit one, two and 
market, get Greencer. See your six-spool packages. Sunset Line 4 
wholesaler or write us for Twine Co. - 
complete facts. For more data circle Neo. 47 on postcard, p. 137 
8. 


Repair Handle Guide 


Tlilustrated instructions on the 












New OREENLEE line of 
electric- drill bits includes 
Mos. 56-PT and 53.-PT 
Selid-Center Electric. 
Drill Bits, No, 64-PT Ship- 
Auger Electric-Drili By, 
ond No. 26-PT Singile- 
Twist Electric-Drili BH... 
oll in wide size ronges. 


== 
GREENLEE 





correct methods of repairing tools 





are a highlight of the Right Re- 












pair Handles Index, which provides 





a complete guide for handle re- 





GREENLEE TOOL CO. 
1804 Herbert Ave., Rockford, Illinols 






pairs of steel goods and shovels. 






Each type of farm and garden hand 
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Make more profit selling 
DEMPSTER WATER SYSTEMS 
By offering . 


| 4 more performance 


MAY... 
is National Water 
Systems Month! 





IDEMPSTER 











Dual-jelmasler 


greater depth... 
a. with a 


% H.P. MOTOR 


ALL? 


WATER SUPPLY Ten SUBDLY EQUIPMENT | 
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less cost! 





Here’s the answer to the man who needs more water, 
pressure or depth than is practical with a single stage 
ejector pump—yet does not want the investment 

or operating cost of a standard multi-stage system 


Based on a uniquely different principle, the new 
Dempster Dual-jetmaster has back-to-back impellers 
which increase the water volume pumps at full 
capacity at 40 lbs. pressure and operates at up to 80 Ibs 
pressure gives ample capacity from as much as 

150 ft.—or more than 1,500 gals. per hour 

from a shallow well 


Operating on an economical *% H.P. jetmaster motor, the 
Dual-jetmaster also has a low operating cost. The 
compact construction and impeller principle cuts 
pressure on the patented seal by approximately 

one half: the stage plate and wearing rings are of 
corrosion-resistant brass; the labyrinth design of the 
wearing rings minimizes by-pass 


The new Dual-jetmaster puts an added value on handling 
the entire Dempster jetmaster line—single stage 
jetmasters for deep or shallow wells; Convert-o-jetmaster, 
the double-purpose convertible system; and 

Multi-Stage jetmaster for top performance 

and greatest depth 


All are backed by Dempster! At your service ... 
77 Years of Water System Experience. 


For full details on the Dual-jetmaster parallel pipe, 
inner pipe and shallow well systems, write today 
for illustrated folder and performance tables 


DEMPSTER MILL MFG CO. 


Office and Factory: Beatrice, Nebraska 

Branches and Worehouses: Omaha Neth Kantas City Mo 

Des Moines, ia. Siows Falls. § OD, Denver, Cole; Oklahoma C ty, Oble, 
Ameriiic, Tex, Sen Antonio, Tex 
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GIVES A FIRMER GRIP 


~~. sal 









Val: Diéiy \0- 
LEVERAGE PLIERS 


Say goodbye forever to pliers that 
slip off work skinning knuckles and 
chewing corners off nutes and bolts. 
With Gripso Multi-Duty you can 
hold square, round or tapered ob- 
jects securely with just a slight grip 
excellent in tight hard-to-reach spots 
safe at any angle. Jaws open paral 
lel in 4 positions. Serves as nut wrench 
and amall pipe wrench as well as ver 
satile leverage pliers. Forged of finest 
chrome-moly steel, Guaranteed 





Amazing come 
pound leverage 











. 2 really payn off in 
{oy ” | 
. f see hard-.to-re ach 
| - /] 4 places and diffi 
— , cult angles 
, Seniettend 
—— — - 
liiagonal 4. posi ] 
rion alota give y dt i - > 
closer easier jaw a ] 
i jumt ’ Aoy 
me UBTMmMmentsa quadhasd ( , 
eluminate wedge sail 
action and wear 
—— - — 








ro 


Powerful grip 

. cannot be pulled 
—y . off tang of file 
will not shp off 
j cotter keys 








Other GRIPSO Specialty TOOLS 





GRIPSO VISE PLIERS 
Triggermatic ) 


06 
the = ~~ 


i 
t 


Fingertip Release 
A , "| com ae, at aa 


GRIPSOMATIC PIPE WRENCH 
Cc 






See your dealer — or write 


H.R. BASFORD CO. 


235 -15th St. San Francisco3, Calif. 


igi 


TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 137. 





tool is identified by a number and 
indexed with a corresponding nul 
ber of the repair handle which will 
properly repair it. Index numbers 
are permanently 


dies With this 


provide a repair handle of the same 


‘tamped in han- 


plan, dealer can 


SIZE, hap and bore as the origi- 
nal The f nion Fork A Hoe {_0O. 


For more data circle No. 48 on postcard, p. 137 


Catalog-Price List 
Foul catalog price list circulal , 
Select-A-Pak 


ortments, are being offered. 


featuring the hard- 
ware a 
Circulars are 8'.x1l1 in. and printed 


in two colol they are designed for 


use with Select-A-Pak catalog No. 
256. Each assortment is described 
on a separate sheet: also included 
are information and illustrations on 
display boards, panels and layouts 
pertaining to the specific assort 
ment. Circulars are: Form 2096, 


As ortiment NO. > chrome, brass 


bronze cabinet 


hardware: Form 
2097, Assortment No. 6—Forged 
YOUR A 


Hardware 


Form 


Shelf 


Hardware: 
sortment No. 7 


lron 


Form 2095 is thi 
[)) Viay Circular, Whicn hows how 
Select-A-Pak 
most effective (i) played Nationa 


Loe i, OW, 


For more data circle No ‘9 on postcard p j 


Saw Booklets Series 


Offered free to customers and the 
trade, thi eries of pocket-sized 
booklets on hack and band saws has 
been revised and reprinted. Titles 
are: “How to Use Hand Hack 
Saws,” “How to Use Power Hacl 
paws, and “How to Use Band 
Sav Material provides author! 
tative reterence to tact and figures 
relating to selection and use of } 
and band saw blades: also included 


pertinent intormation about 


HOW 10 


wowto |» 
USE 







avaliable power hack and band saw 
machines, their operation a 


Keach booklet | 


unit, and carries 


nd main 


lenance compiete 


illustrations in 
sketch form Phe Cape 
well Mia ("0 


photo and 


For more data circle No. 50 on postcard, p. 13 


Food Chopper Deal 
Four Grind-O-Mat meat grinder- 


food choppel a counter display 





die ‘ iif 


which fit into 


di pia\ caras 


noppers of ea 
the meat yrinders are included in 


Profit 


Pas Kaye deal which 


HARDWARE AGE, APRIL 12, 1956 


Big Profits in 
. HAGER 


hardware 


Everyth ng Hinges on H ize! (;arages or Barns o1 
country gat vwhnate' ig—the swing is to Hager’! 
Hager Suburban Screw Hook and Strap, Bolt Hook and Strap 

Hager Strap and T-hings Hager Gravity-Type Gate Latch 
are killfully made in many different 

designs and finishes to meet eve 


and Hinge Hasp 


ry conceivable ruli uburban need 

















Stock the liags suOourban line if : iggedly 
made oI wrougnt steel to give long wea veatherprooteda 
finished to take all kind ! eathe 
As! UOUT Hher to } j YOU trie COTHD ere Suburban Line 
iv liage i 
‘ MOOK & ] ! riinge 
No. 1934 Hager Suburban 
(Gate Latch 
ee { A 
— o we meme = = 
s 
a % . oF = < — o 
ae - _ a = ’ Se vine ‘+ . 
f } , . ” aw, at + ” , 
am = “ + ; £35! 
“lee, eet iy 4 
ee r 7 <i 
a oo: 
3 
S _—— ~~ ; 
Ny 
F 7 
Z 
The gqoorwa ima f atewa ot 
tne woria WV il (jl! tiage} ri ripee 
*® 
C. HAGER 4 SONS HINGE MANUFACTURING COMPANY + ST. LOUIS 4. MISSOURI 
HARDWARE AGE, APRIL 12, 1956 Ifo 





TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


enabies dealers to net 46 percent 
Merchandise includes one red, one 
Grind-O 
Mats, which are being advertised 


yellow and two white 


in Major national consumer maga 
zines (complete assortment costs 


dealers $19.17, with self-demor 
trating display worth $3.50 in 
cluded Retail value is $35.92 


iival Mia C0 


Por more data circle No. 51 on posteard, p. 137 


Electric Tool Packs 
Packed in colorful. 


trays, these portable electric tools 


corrugated 


are in place for display when re- 
moved from the packages. Trays 


cradie tools in transit and invite 





WAY TO LICK 
OLD PROBLEM 


makes 


SALES 
AND PROFITS; 


GUMOUT 


iets the man with a 
power mower help him 
self to better perform 
ance. Cleans out carburet 
or gum fast. Eliminates 


hard starting, rough idling, 





and stalling caused by 
dirty, gummed-up car 


buretor and fuel system 


Write for catalog and 
name of nearest 


jobber 


GUMOUT DIVISION 


Pennsylvania Refining Company 
2680 Lisbon Road, Cleveland 4, Ohio 












customer examination (cords are 


kept inside tray 4. Trays and Hox r 
are printed in red, white and black 
on vray Skil ¢ orp. 


For more data circle Neo. 52 on posteard, p. 14 


Skillets Sales Aid 

Pre-priced food labels are nov 
Ware cast 
iron skillets To aid in point-ot 


featured on Wagner 


sale effectiveness, labels picture 
food prepared in various skillet 

and carry price and the manufa 

turer's guarantee -for-life seal 
Labels may be removed by pu: 
chaser with hot water and soap 
The Waqner Mfa. Co. 


For more data circle No. 53 on pesteard, p. 137 


Wood Finish Promotion 


ko} ado if 
ments, this 


yourself home improve 
penetrating seal fo 
wood finishing and floor surfacing 
has been given new packaging and 
will be extensively promoted. Pen 
tra-Seal finishes are offered with 
new labels, new product colors and 
backed by na 


publicity and 


new package sizes, 
tional advertising 
Label is modern and in vellow, red 


and bias k, with yellow and white 
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MODEL D028 





* Quick Starting ... Fast Cutting 

* Full 30 Day Warranty . . . Service Everywhere 

® Full Discount... Outstanding Profits 

* Complete Line of Direct and Belt Driven Models 


Here's the lowest cost chainsaw on the market . . 
chainsaw with terrific cutting speed. 
with dependable Clinton engine. 
vision . 


. a powerful, easy handling 
It's quick starting and cool running 
Has remarkable balance and operating 
. cuts close to the ground. Full control of power both on or off, 
Entire gquidebor surface chrome hardened—sharp chipper type chain. Eye- 
catching with hammerloid gold painted finish. You can't sell a better sow 
at near the money. There's also the Chief Direct Drive Model DIB with 
cutting capacity from 16" to 26''—prices start at only $189.50, F. O. B., 
Clinton, Mich. 


Clinton is the only manufacturer offering complete line of chainsaws. If 
prospects ore looking for a belt drive chainsaw, you can sell Chief Belt Tor- 
sion Drive Chainsaws. There are two models—prices start at only $199.50. 
F. ©. B., Clinton, Mich. 


Remember, you need not service Chief Chainsows . there are authorized 
Clinton engine and chainsaw specialists waiting to help out your customers. 
More than 3,500,000 Clinton engines are now serving on farms, homes and 
in industry. Clip coupon and get complete facts. 


HARDWARE AGE, 





APRIL 12, 





1956 


New CHIEF CHAINSAW 


(Aiso Model O38 availab/e) 


NO OTHER CHAINSAW HAS SO MANY 
BIG SELLING FEATURES FOR THE MONEY! 


BOY, how they’re selling... 
Yf 


NEW °15950 Y 
| DIRECT DRIVE 
CHAINSAW 


COMPLETE WITH 16-INCH GUIDEBAR AND CHAIN 











CLINTON MACHINE COMPANY 
DEPT. 3-F 
CHAINSAW DIVISION, CLINTON, MICHIGAN 


SOUNDS GOOD TO ME! 





Address 
City 
individual 


My favorite jobber is . 













send me all the fects ahout your sew 
Cmet Ovrect Drive Charnsews and Bett Torsion Drive Chainsaws 








| Company 


CLI.4080 
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TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 1 37. 


vertical bal in the background 


Finish is available in both quar 


and yalion id-t Promotion Tie 


Ask your garden supply or hard 
ware diatributor about the ‘Max 
lioe Key Dealer Plan or write to 
Moe Hoe, 2705 8. 1 Milwaukte 


Portland 2, Oregon 


ir 


news 
nas ; 
outa 
LPLiT( i 
Cuces 


i” 
th \ 


; 


il 
hier 


in vith tne nationa (Operation 
Home tlImprovement§ promotion 
Literature prices and detalis ars 


lywie ; 


Mau Ti / (O07 Surtdae ‘vid Machine {0 


pon request. The 


bor more data circle No. 54 on postcard, p 


Fence Display Carton 
How-to-use-it tag ang a Snip 


carton are len ire 


ing-d) Dia 


if help 


Moe electri } is one of America 
“et worksavers if powertul tiller 
ittachments tor use inside as well a 
ors” lhousands ol mardeners have 
ee thx Mion bon since tt was intro 
iia ivSs4 

i im you chipil ind demonstrate 
loe Hoe to more people, lron Fireman 
' 


leveloped a Key Deale: 


whut o.F pct 


Program 


special wemonstrator ial 

free point of sale display shown 
BDOVE 

{ ooperative acdvertising 

National advertising in Better Horn 
“A Garde Hiouse & Garden Sunset 


/ c7uMe?r (yi mer Po} fdidd? VUechant 


> 
At @ ] E olerbuc cal © é An tron Fireman Product 











vee 


ra 





rey ry aT , ("4 ‘ | rit 

} riqi ryid i | | (j 

rect I if f ded tt 

init to attract DUVel it point 
aie program 1 part f the 1956 

national advertising plat Hinds 

& Dauct Sandusk ()} f yned 

and built displ 

f Orp 

For more data circle No on | ten 


Propane Torch Promotion 
Packed 


box, the Lucky 7 


iti i rour-colo!} gispia 


promotion of LP 


Torches consist Ol one rey 
%6.95 tore! me $1.95 hea dut 
burner tip, and one $1.75 de} 
Lip TI 210.65 Value 

t 37.77 “iif Pprome 1 





cluding adve rT sitive IT} | (j iT P 
' 

\ ommercial | ndo 
r re iT? *) ‘ i} rye U i¢*¢ | fife 


lor more data circle No sh mm wo ; 7a: 


Lubricants Display 
Requiring 10 in. of counte! 


the Lub-A-Kit di 


ix compiete mits and trate 
’ 

ise for th lub nt it 

pe ized int Line 
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Soft pillows for your knees— 





— 











® GOOD PROFITS 


® YEAR-ROUND 
DEMAND 


LIGHTWEIGHT for Men and Women 
Gardening, scrubbing, painting, do-it-yourself tiling 


@ PRICED TO SELL ~— and carpentry, and many other household chores. 
GOOD TURNOVER 


@® DISPLAY BOTH MODELS 
— MEET EVERY NEED 


7 Put ‘em on your counter. 





They sell themselves! 


Suggested retail price $2.25 per pair 


HEAVY DUTY for Men especially 
made by Tile setters, cement finishers, carpenters, roofers, 


JUDSEN RUBBER WORKS, INC. landscapers, cotton pickers, truck farmers, miners 


4107 W. KINZIE STREET © CHICAGO 24, ILLINOIS — anyone who works on his knees. 






A’ 
Bescure WH TO HELP YOU SELL 


your sale¢g ib 
follow aa 


them A 
graphite lubricant for locks, hinges, . R 


, } : ) 
outdoors: appliances and sports equipment; 
emai 
















































New Displays and Other 
Dealer Sales Helps 





Panef-Oil, high-penetrating lubri- 
cant for small motors, tools, toys 























> ; 
and automobiles: and Lub-A- 
EVE ae) f Graph,, a weatherproof liquid 
Re graphite lubricant for speedometer 
’ ! ij 
> - | 
” ” 
0 174 IN GIFT Set 
P i 4 
clusive by Everedy four shallow 
er pans in glistening chrome with 
»c00!l handles. Ideal for serving main cables, bicycle chains and garden 
an snacks Fine for frying too 
6 tool kact bricant | aye 
iful for decorating kitchen’ walls. ; en lubricant | rt . ged 
f 4 in box in a plastic dispense! Lub-A-Kit 
is priced to retail at $1. Panel Mfg 
Fie. 5-PIECE ee 
f —=vT ot ov oA Ne. 1999 For more data circle Neo. 57 on postcard, p. 137 
: - W : 
PP Be 5 BARBECUE TOOL SET 
Ghar, Five stunning, rugged tools that'll Insecticide Merchandiser 
really build sales Includes Serving 
Spoon, Two-Tine Fork, Basting Large prot potential is offered 
brush, Slotted Turnet and Hot Dog with ii merchandiser dea! for nome 
Fork —all in sparkling chrome with and garden pest control products 
rustic handles Pools packaged in Th a] \ . : 
three Gilt-Display dets $- piece, ae SpeTls | pran Involves & COM 
4-~ece and 5-piece Gillus.) plete line of insecticides, rodenti- 
cides, herbicides and repellents and 
includes $23.40 worth of free goods 
Ne. 1950 BARBECUE as a premium to dealers establish- 
ing a self-service department of 
' OOL ASSORTMENT pest control products A tall stand- 
uu can count on this item to really bring in ing merchandiser, with shelf space 
sales. Attractive counter display moves lor the product line, is a $7 value 
idual tools in volume with only barest which is free to dealers buying the } 
) . 0 — Af ne . 
stion needed to make the sale. 36-piece Bout Mott Mia. Co.. Ine. 
ment gives customers their choice of 
nt tools Spoons, Turners, Basting For more data circle No. 58 on postcard. p. 137 
Two-Tine Forks, Hot-Dog Forks, 
° ‘ 


Fire Rakes 

Garden Hose Selector 
Made of metal and lithographed 

in full color, this Garden Hose Se- 





4 coh 
ai 


ow tor B10 SPRING PROFITS / 


write direct for catalog sheets and price list. 


EVEREDY 


THE EVEREOY CO. © FREDERICK, MOD 


WV orld 's largest Mokers of Chrome Ff ta, eels ato 


lector contains actual sample 
lengths of hose. The selector stand 
is designed to help dealers sell cus- 


(Continued on page 174) 






Ads Like This 


ARE BEING 
READ BY 
MILLIONS 
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stock on hand 


Glamorous “Copper Touch” 
..- @ Rival First! 


Alway out in tront i natu 
raiiy was first to recov! e tne trend 
Lo coppe! Lone kirst to ne Amer! 
can homemake! houseware In du 
rable coppe! plate to match contempo 
rary kitchen 

Now, Rival house are com 
bining the rich, wart e of gen 
ulIne copper with ne de tor colors 

are capturing an ev aryper snare 


of the market 


Women Buy Rival 
to Get... or to Give! 


Rival prod ict are no’ ! tne m 

Vil ted MOUs nre yvomen them 
a put 1 I ii jualit 
imn«i na na re i esta 
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RIVAL MANUFACTURING CO. 
Kansas City 29, Mo. 
RIVAL MFG. CO. of Canede, Lid., Montreal 
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Unmatched Styling 


he most beautitul can opener made 


Boa O-Mat 


with AMAZING REMOVABLE CUTTER...for easier cleaning 


At last! Atruly sanitary can opener .. . cutting wheel and 


7 


magnet slip off for fast rinsing. Opens alhcans! Single action, 


no levers. Free extra cutter for baby foods, special uses. 







Folds against wall when notin use. Sparkling chrome 
with gay colors, $6.98. Without magnet, $5.98. All 
chrome, $7.95. In new ‘Copper Touch’ '®, 
$8.95, Other Can-9-Mats from $3.98 


Wonderful 
Gifts! 








...dashing new Rival 
ICE-O-MAT' 


Crushes ic@fine or coarse 
right. for frosty dritiks, 
crisp tlods, Chilled fruits, sea 
food cocktds. Detachable bucket 


for taking crushed ice to your table, 





APGE OLTACHABLE BUC KET 
— 


Ss 


bor, patio or terrace. Sparkling 
chrome with bucket in choice of 
colors. Stainless steel blades 
Only $12.95. Your dealer has a complete Jimmie 
of wall and table ice-O-Mats from $7.98. — 


New! GP YOUr GOGIr... seen 


Beautiful Rival (“ Guasantood by >) 


od Rewsshooping 
. Ste. owt 
GRIND-O-MAT° “== 
Grinds meat. fish chops food. Removable hopper 
fer eager cleaning! Choice of colors , $8.98 


©RIVAL MANUFACTURING Cco., Kansas City 41, Missour! 


Rival Mfg. Co. of Canada, Ud., Montreal 
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No. 438 Curtain Ring No. 142 Plastic Ring No. 162 Split Plastic Ring No. 96 Curtain Ring 
14 ina bag 4 ina bag . 


















l4 in a bog l4 ina bag 


AS THIS 1S WRITTEN, HERE ARE THE ITEMS IN 





—_ 





hd 
/ Vea 
No. 494 Oval Ring No. 0151 Ring No. 4120 Ring Clip No. 663 Hook 
i4 in a bag 14 in a bag l4in a bag l4 ina bag 


MAY WELL BE SEVERAL MORE — BECAUSE THE LINE 1S GROWING 


No. 0253 French Heading Ring No. 0682 French Heading Hook No. 0151 Socket No. 0516 Open Top Socket 
14 in a bag 14 in a bag 1 pair in a bag 1 pair in a bag 


JUDD-PAKS HANG ON DISPLAY PEGBOARDS WHICH ARE EASY TO 
: y 


,? FS pe, | 
bA 

7 | 

f | 


Sm (a, OS a Mf ‘ 


Neo. 209 Spring Socket No. 232 Single Goose. Neck Bracket No. 486 Double Goose Neck Bracket No. 661 Hook 
| pair in a bag 1 pair ina bag I poir ina ae 14 in a bag 


SALES. EACH ITEM IS PACKED IN UNITS THAT WOMEN NORMALLY 


y @- 


No. 347 Utility Hook No. 371 Utility Hook No srgtion: rnice Bracket Plate No. 0294 Shower-Curtain Ring 
6 in a bag 
























10 in a bag pair in a bag 12 “igen 


OR WRITE TO WH. lL: JUB@e DIVISION, Tre Stentee works, 
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...in a variety of popular sizes and finishes 
f a f 
@ oJ y 


No. 400 Curtain Ring No. 93 Curtain Ring No. 495 Curtain Ring No. 554 Curtain Ring 
l4inea bog 14 in a bag l4ina bag l4 ina bag 












THE JUDD-PAK LINE. HOWEVER, BY THE TIME YOU READ IT THERE 





/, 





, 





i( f 
No. 0379 Hook “wy No. 0687 Hook No. 0372 Drapery Hook No. 0378 Drapery Hook 
14 in a bag i4 in a bag i4ina bag l4in a bag 


AND SELLING SO FAST. ® CLEARLY MARKED, CLEARLY VISIBLE, 





~, 
~4@ 


- 


e(= 


No. 0515 Single Open-Top Bracket No. 0517 Double Open-Top Bracket No. 494 Single Bracket No. 495 Socket 


| pair in a bag l pair in a bag | pair in o bag l pair in a bag 


a 








~~. 
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KEEP STOCKED IN SPITE OF THE VOLUME OF SELF-SERVICE 


Z, 
; i ; 
: ; 
7 
ii ; sg 
Z| 
; 
7 : 
7 7 
! {| } 
j : 
| j 
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No. 784 Tite-Pinch Pleatmaster Hook No. 4784 Tite. Pinch Pleatmaster Hook No. 684 Pleatmasiter Hook No. 44684 Pleatmaster Hook 
10 in a bog lO ina bag 10 in a bag 10 in @ bag 


PURCHASE. ® FOR COMPLETE DETAILS SEE YOUR WHOLESALER 


JUDD 


JUDD-PAK 
DRAPERY 
HARDWARE 


HM. tL. JU00 Division 


| The Stanley Works GALMALAS Wallingford, Conn 


Wallingford, Connecticut. 
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~ « « fownd where 
ond the price rease 


47072 
DOOR STOP 
HOLDERS 


HOTELS 


2596 
EXTENSION 
FLUSH 
BOLT 


SCHOOLS 


HOSPITALS 


ft 2150 
DOOR 
oe 


é KNOCKER 


APARTMENTS 





FREE catalog gives full details on our 
truly competitive, complete line. Send 
for your copy today. 


ORDER FROM YOUR JOBBER 






EE 


a and HARDWARE CO. 





LANCASTER. PA 





TO HELP YOU SELL 





® For more information 
on these products and 
services use free post 
card on page 1 37. 


Bigger Garden Hose Tite 
Saves Watering Time 


7 





tomers up to larger-sized garden 


hose: stand shows actual wate 


flow each hose is capable of delive) 


Lripe The Reubhe) (0 


For more data circle No 


f,ale 


9 on posteard, p. 137 


Garden Sales Stand 


Designed to simulate the corner 


of a yard, this stand 


point-of-sale 


erves as a garden head- 


supply 
quarters fo 
lated 


power mowers and re 


yarden supplies, Produced 





by Container Corp. 
stand supports over 200 |b and re 
quires little floor space. 
Corp. 


For more data circle No. 66 on posteard, pp. 137 


Screening Dispenser 


A built-in table for cutting Life 
time Fiberglas window screening is 


of America, the 


Toro M rod. 

















° 
° . 
contained in this di Dla init. Rack 
take ip } q it of floor space a 
it di play , STOCK anda dispen es 
eight screen sizes from 24 to 4% in 
vide A self-measuring tape 
packed the full length of each roll 
LO simplif cutting Li plas (le 
livered at no cost with purchase ol 
eight 50-ft rolls. Point-of-purchase 
material is included. Lockse 
Screening Co., Ine 
For more data circle No. 61 on posteard, p. 137 
Metal Tape Container 
Providing a tight seal for 60-f1 
rolis of Bull Dog friction tape, thi 
all-metal container offers conven) 
ent stock order tor use! Ten in 
dividually-wrapped rolls of tape are 
kept fresh and protected against 
crushing (Container is friction 
capped, with quick opening and 
closing: container may be re-used, 
when tape Nas been u ed. for stor 
age of nuts and bolts, small part 
and tool Boston Woven Hose & 
Reubbe (0 
For more data circle No. 62 on postcard, p. 17 
Split-Shot Package 
Designed to increase sale 
split-shot, this compact package co! 
LaiIns size BB, » and 7 packed 
e > 
» . 


* ASSORTER S175 


TOREE BOXES * WO TTD 
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A NEW MONEY MAKER 
For Your RENTAL DEPARTMENT 


ne) eee Get This Equipment 
| ua} NOW—Pay For It 


Out Of Rentals— 


Get Full Particulars on new Budget 
Plan which will enable you to rent 
out, at once, the finest rug cleaning 
equipment made. 





oh ao ‘ge Syph 






* 


“gh a 


fits 
@ Equipment consists of Silver King Rug rO | 
Cleaning Unit, and ‘Silver King’’ Wet or 
Dry Vacuum Cleaner 
ind 
Rug & Carpet Cleaning Equipment i] 
enables ANYONE toe do a profes 4 
sional job at a fraction of such 
cost Note how easily housewife 
maneuvers rug cleaning unit. Even 


a child can operate if 





@ See picture at left. “Silver King 




































“eg 





% ite . @ Equipped with Nylon  Eristle 
— | x brush for long wear and better 
f ipa % ’ cleaning 

ieee ae See 
P's, gd cab 


wl Ry Re 
' * 
% 2 3 : ‘ 
. 4 , : 
iim Pe ~~ an 
Ae - 





“4 
sie. 
a 


' > 


@ Picture at right shows wet 
pick up, with housewife 


using only one hand 


@ Every homeowner, apart- 
ment dweller, hotel, motel 
club lounge, funeral partor 
and office reception room 
o red hot prospec? 


= With this equipment, any 
housewife can ciean wall- 
to-wall carpeting, any type 
of rug, terge or smell, 
quickly, easily, and as 
beautifully as an experi 
enced operator 


NOTE: 
@ Remember—you make money - 
off rentals—you make money 
off shampoo and you get 


people into your store 


© Distributorships Evel 


> Available! 


. ets o@ service thet? mush 


rooms and mushrooms 


= Write for compiete details 





THOMPSON and SONS, INC. 
Rental Division 


LYONS, ILLINOIS 
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STARS \nerican 


JING CABINET HARDWARE 


Do it yourself ae 
AMERICANA HAR) 


CARDS for 
EASIER, 

QUICKER 
SALES = 


im FREE New 


“Do-It-Yourself” 
ss of cre, pa DISPLAY RACK 


SEND TODAY FOR with Assortment #1300 
COMPLETE CATALOG 


AND INFORMATION 
ABOUT DEAL # 1300 


. 










































Sold through wholesalers only 





me 7O HELP YOU SELL 





three spill proot, slide-top pia ti 
boxes. Weight per dozen carton 

containing three piastic boxes eac! . 
is 2 lb. [deal Fishing Float Co 

Inc. 

For more data circle No. 63 on postcard, p. 137 


Cutlery Cases 


ale ‘torage with a dec: itive 
touch is provided for kitchen cut 
lery sets by clear Plexiglass case 
The cases, wnen hung on a wall 


biend with any color scheme and 
add a decorative touch because the 
knive with rneir Pakkaw‘ od 


nandies and high carbon stainiess 











steel blades, are fully visible. Cases 
also provide a safe way to store 
knives ina drawer. Sets are priced 
from $12.95 to $28.95 (for set 
lustrated), including case Mi 
(ase & Sone Cutlery Co 


For more data circle No, 64 on postcard, p. 147 


Brass Baitcasting Reel 


lnder-plated with nickel, this 


bra model, 24 carat gold-plated 
baitcasting reel is designed as a 
gift item Reel (No. 1810) fea 
ture three piece, Two crew Take 


. ; ' li ¢«, 
istruction ti SIMpitry 


Ar la in COTi- 





mecnanism 


nas a4 naride rié qd ate j pa Ww | rit losed 
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Just let your customers see them! 
...the new BUCH LAWN CARTS 


——_ 
>» 






new design... extra capacity 
I ~ scratch-resistant ‘‘Auto-Finish’’! 


Deluxe Lawn Cart 
lawn-mower-type han 
dies, semi-pneumatic tires 






Keeping lawns clean of 
leaves and trash is no chore 
with the Buch Lawn Cart. 
You can see why! When the 
Buch Lawn Cart ts tipped 
forward, the tray lip hugs the 
ground so leaves and trash can be swept right in. Capacity 
of these Bermuda Green and Buff beauties is fowr cubic feet 

. a full cubic foot more than most competitive carts... 


built bigger yet easier to handle. And a DuPont scratch. 





resistant ““Auto-Finish” keeps the colors and finish bright 


Standard Lawn Cart—tlight, and smooth! Smooth-rolling bearings on both models. 


inexpensive, yet sturdy 


wide no-mark tires... sturdy welded wheels. And they're 


both rugged, inexpensive and easy to sell! 


NATIONALLY ADVERTISED 


Fy Ca C yj Lawn Care Equipment 


IN THE SATURDAY EVENING POST 





AMERICA’S COMPLETE LINE OF ROLLING LAWN CARE EQUIPMENT 


as» —_-_ 
se” —_— — 
oon 4 4 mel 


cones ’ ca : 
. —_ —_ a - 
’ ’ “~~ + . , sg \ - ; eo SF 
.» 4 © 4 etic  § 4" 
\— © 3 ‘N9 
New Spreaders New Barrows Lown Rollers Aerators Power Edger New Lewn Certs 


Buch Manufacturing Co., Elizabethtown, Pa. 





TO HELP YOU SELL 





to one, and a iine capacity of 100 
yd of Price 
is $7.95. Montague-Ocean City Rod 


1D ip test nvion line 








® For more information 
on these products and 
services use free post 
card on page 137. 


ayainest 


dirt, and for extra long wea 


all-metal helical and spur gear 


& Keel Co. 


For more data circle No. 65 on posteard, p. 137 


Glass Cutters Deal 


(ine NO 66 { arbide-W hee! (, lass 
(utter and the No 166 
offered tree 


purchase of four cutters in a spe 


eounter 


display are with the 


D6. ; 
GLA ate Yhée/ 


m Ao, 
7s lle 
te 





fand and 


heel 





ratio of four 






cial deal. (Cutters, each pa kaged 


in a red vinyl pocket-case, Cul 
plate giass or 


Displas 


window giass, prac- 


tically any kind of glass 








measures 87 in. high, 6'4 in. wide 


and 1 in deep ; free gli cuttel 
may be used as a demonstrato! 
List price of single cutter, S2.c5 
Milles kal («a 


Por more data circle No, 66 on postcard, p 


Metal Folding Horse 
The folding metal 


Horse” is now available in a 59 













: kh 


peoouvct ,. , 
ments. 


tion doors in both wood and aluminum are made with the same 


Screen Good Sales Are More Profitable With 


7 


__> ONE-SOURCE 
=> BUYING! 


l.liminate duplication and complications by depend- 


ing on Schumacher for all your screen good require- 


Only Schumacher makes the famous “Reddy-Loc” adjustable 
window sereen with the important safety factor that means 80 “me 
much to your customers plus the outstanding metal rail wood end 


extension screen. And Sehumacher’s screen doors or combina- 


skill and craftsmanship that have made Schumacher and quality 


synonymous during the past sixty-five years. 


Get set for the big screen-good selling season that’s coming up. 


Write or call us today. You'll be sales ahead if you do! 


THE F. E. SCHUMACHER COMPANY, Hartville, Ohio 
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Five top-quality, top-value models 


JAArVIn 


ALL-METAL IRONING TABLES 











2 


Surveys show that most women rate stability jirst ol 
among preferred ironing table features. Only Arvin 2 
ironing tables satisfy this requirement with (triple .4 
strength tops, consisting of (1) strong, enameled, pei 

forated IPronineg surtace: Z tubular steel frame ex 

tending around entire inner edge 4) enameled ~ 

CTOSS braced under panel g vad 

NATIONALLY ADVERTISED in Good Housekeeping @@™ P=, 
setter HLiomes and Gardens, Ladies’ Home Journal! (Gos seeessag } 


Living for Young Homemakers, ‘True Story. 


17 


Arvin INDUSTRIES. Inc... Columbus. Indiana 
ui ij f hi find’id tife /) NIC 7) 





a 
Priced to retail from $6.95 to $14.95 


) . , if” \" 
f 4 . Vf j \\ 





° VA / 
- oo 
Vv 
Style 2900 . ’ biel / ely Style 2510 A nf ’ Style 2200 4 
. ” ' 7 ; - ; [hae 
betwee ] y'\ i wot ‘ ere } 
: } f | I 
burg rT ’ e blue enarm 7. ind feet } 
ed |i I 
Style 2800 j ' ' om ey Style 2610. Liel ‘i 


See Arvin Ironing Tables, Dining Furniture, Outdoor Furniture at our Showrooms: 
NEW YORK: SPACE 721 CHICAGO: SPACE 521-522 LOS ANGELES §PACE 51-52 


Pork Avenue Americar Por iture Mort £°?) - A Mt, Mart 





HARDWARE AGE, APRIL 12, 1956 179 







































7 ized with separate sections for each aye, make or condition, toward the 
O HELP YOU SELL of the trowel trade crafts More Ot any a, ocKet KnITe 


pure nase 





than 50 new items are included. Promotion unit Consist y] displa’ 
. Goldblatt Tool Co ' oT ve with five of tha 
New Displays and Other on ' with 20 Knives, with fl P th 
~ ‘ ) i : ari an ‘ } 
For more data circle Neo. 6% on postcard, p. 137 lastest selling Stvie if} © reyulal 
Dealer Sales Helps | : 
rit Io A limited time Nie offer 
will ry avaliable to adeaiel Who Wil | 
. : > 
Trade-in, Display Deal receive sales aids without charge 
! | — ' , Kach dealer participating in the 
im, giz@ in addition to the 24-in ror the Spring months of 1956, , — 


. ’ ’ : " ‘ : , 4 j * - 
r " 4 " »* vor cy? ‘ vr DPrOMOLIOT}! receives a CoOTTipie ‘ rT 
model Phe new version is table this merchandising -display plan ' 


height and can be used for picni permit dealers to allow 50¢ for motional kit free An additional 
and game tables, and as outdoor any old pocket knife, regardless of feature is a $100 Savings bond 
caffolding for carpenters and ré prize for the dealer with the best . ° 
pair men It can hold weignts romotion ben! the trade-in can 


‘} 
ty, SOO lh | “dé ral Hardu are Prod 908 ps ign f ‘ire? hi f big ii f i. 


all vous oOLe PF revel apna 


Th Ine : - For more data circle No. 69 on postcard, p 
Canmnius umnves 


CAMILLU 
mes? QuauTr had the eget! | 
ALY GUAPAMTEOD : é 
Trowel Catalog non ane 
Ant my RM Ch ae ain 


omens | 


tures, describes and price more 
i ie 


*, 4: 4 " — : 
ct ‘ 


equip 
ment used in the trowel trade 


Por more data circle No. 67 on postcard, p. 147 














NEW EQUIPMENT 


This 80-page catalog lists, pi New cost saving equipment 
for the store and warehouse 


than 1100 tools and piece 





Larger (8% x 11 in.) page size al 


Shelving Catalog 


lows more room for photograph Showing how the shelving may 


illustrations, and color | used for he quickly and effi ientiy erected, 


the first time. Catalog | ectiona!) ion a 12-page illustrated color catalog 








The ‘BUD-JET’ is 
another example 


of why many thousands of pump buyers 
CHOOSE AERMOTOR WITH CONFIDENCE. 


TOPS IN QUALITY! The , Bu LD) JET ) iS loaded , ith fea- 
tures you ‘d expect to find only in more expensive Pumps 
.,.. features that sell themselves! For example, Brass Im- 
peller, Brass Tube and Nozzle, Ball Bearing Motor, Stain- 
less Steel Shaft, et 


TOPS IN DEPENDABILITY! The simple yet rugged con- 
struction of the “Bup-Jetr’ assures years of trouble-free 
operation $ ° 


TOPS IN CONVENIENCE! Available completely assem- 
bled, ready for operation; convertible from Shallow to 
Deep Well in minutes. The Agrmotor “Bup-Jet” is the 
logical choice for the small home owner seeking a depend- 
able wate! supply 





Write today for complete details about the ‘BUD-JET”’ 
and an AERMOTOR DEALER FRANCHISE 








ince 1888, Manufacturers of High Quaiity fe 
SHALLOW Weil SUMPMATIC peer WELL hat 2500 W. Roosevelt Rd.—Chicago 8, Illinois, U.S.A. Dept. 2RL4 
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Aluminum Ladders 
at the Circus 

Baby lrene, famous circus pe} 
former, tilts the scale (but not the 
ladder) at 540 Ibs., Just thirty | 
Lime the weight of the Alum} 
ladder on which he balances so 
light heartedly. Pint fe Harry 
Voll ponders the depths below 


LX» 


from his perch on the pailholder of 
the sturdy Werner Alumiladder. 
Product of the R. D. Werner Co., 
Inc., largest manufacturer of alu 
minum ladders in the world 





Unassembled 
Aluminum Ladders 


In line with the do-it-yourself 
trend the R. D. Werner Company 
is now offering aluminum ladder 
that consumers put together them 


elyve in ie than ten minute ia 
ports from dealers indicate these 
ladde} ell t rie rime iy ¢ hecause QO! 


their « ccellent qualit at low cost 
dealer make nigh pron on fast 


turnovel 


further information see vour dj 


tributor or write to R. D. Werner. 
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(‘hromtrim ra 








pic k it out Da 





upinand out 


R. D. WERNER COMPANY, 
N. ¥. 16, N. ¥ Dept {.,9 






















“NEW DISPLAY BOOSTS WERNER 
CHROMTRIM SALES,” SAYS JIM HIGGINS 


i ( hromtrim until 
owner of hy AW i] 
les have jumped,” 


bhai p) (pti ¢ hanne| 
inter-lock thre 
ada All atoc|] 


and wrapped to pro 
uh pot 7 in @asy-to-car} 
t I oth And Ou make 


pecyuitime when You} 
(‘hromtrim the 


trie LOO} . paint, 


and other items which 


; 
; 


(pill eile) need 


biistrivutor toda 


moder ell-se} ce 

fiat } , ‘ ‘ 

i rit*et i pera 

{>i rite direct to 
Tigi 


INC. 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





on Klip-Bilt boltiess steel shelving 
nas peen } ued Publication if 
cludes a detailed survey of the var! 
Our mode} of open, ( losed ana 


ledge-ty pe 


able Aull 


helving which are avail 


A |) component parts and as 


Cessories 


- 


ruction 
atalog 
(,aiiaqgney 
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for shelv ingg con 
detail 


hy ick- 


snown 
No. 706. 
Via (0 


if) 


7 hie 


are 


106 on postcard, p. 137 


Lift Truck Attachment 


kor 
dumping 
poxes. a 


for 


ment 


t} 


ne transportation 


and 
bins o1 


attach- 


aft open-bottom 


special rotating 


lift trucks has been de 









Thousands of 
dealers 


will profit 
by ordering 
these booklets! 





Why don’t you 





for 


The wide movement 


nat ion 


home improvement is ‘rolling’. Mil 
lions of dollars will be expended this 
year by home owners on moderniza 
tion and repair 

liere’s the surest way to make youl 
best customers even better during 
your big Fall selling season. Order 
Popular Science's 64-80 page ed 
itorial-advertising “‘how-to-do-it” 


booklet Hy displaying, distributing 
oT mailing them to you! home owner 


trade, you will build in-store traffi 
This big, authoritative “do-it-your 
self ection 18 a preprint of Home 
Improvement kd 
itorial that will 
appear in Sept 


333 Fewrth Ave 





kit (aa le 


THIS 
COUPON 
TODAY! 


NAMI 
COMPANY 
STREET 
city 


| 
| 
| It is underst 
| 





Hookiets available r 

Please send 

| ie 5O per L100 cope 
Hemitt 
“ei that I 


ribed above} 








Mive- away, 


customers 


ts 


56 Popular Science. As a retail 


it will encourage your 
» do a better job of pur- 


cha sing a home improvement pack 


age from you 


for 


ori the cove 


Last vear, 


your name and addres ; 


I 


Keach copy has a place 


imprint 


nore than 2.500 dealers 


ordered ove} 800 OOO preprints (a 
cover shown above) in less than 10 
days. Along with your order, you will 


receive a complete merchandising 


display kit FREE with banners, 
decals, mats. By ordering today, you 
will be staking your claim on this 


Fall’ 


oOupon 


; 4 1th 
liow 
7 : 
” ‘ ? 
at? ad ’ 


tremendous 
ment market 
now ’ 


POPULAR SCIENCE Monthly — Dept. 1106 


Mew Yer 10 Nw FY 


ep caume GUE GHEE GED GUD GHUD GUUS GED GD CUED GEED GD GED CD om 


home improve 
send your order in by 


ee Ee ea eee 


niet at the coat of 
HM me iater 
: te diapiay merchandising 


ZIIN- 


TATE 


| 
| 
| 
| 
| 
J 





Attachment is in effect 


‘ | ; 
VElOped 


a Ciallip a iTigie arm whl n, 


through hydraulic pressure, holds 
the bin or box securely against the 
forks of truck on which attachment 
mounted Anv containe! equip 
ped with runners and in a heignt 
ranyve trom 15 1 » I! may be 
picked ip ' the truc lore 
yripped with the upper arm, and 
dumped by the attachments rotat 
ing motion. Actual opening range 


Of tne equipment from 14 to 
66% In Hydraul arm is fitted 


vith a small lip to prevent for 
ara Pppaye of load, snould trucl 
cry rove re tilted (on a 1 (pti) lh) 
ipa | lift truck, attacnme nt can 
nandie a load of » 000 1D yale 


Material 
& 7 


Handlina 
Via { «5 


Div., The Yate 


(iit vie 


For more data circle No. 71 on posteard, p 


All-Steel Cabinets 
Adaptable 
wardrobe or a 


W hits 


for use a Loraye, 
combination of 
Mountain 


offered iT) Tre ? 


King SiZ© all 
arte 
With if} 
eombination clo (} Td} 
wardrobe 


Model No. 7836, il 
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HEADLINES LIKE THESE... 













) 
\ | 
inr se \ i 
l making hi mit C ei 


First proof of the pudding! 


General Electric Housewares retailers, Greatest Advertising Support 
tf ie 
Dynamic Pricin 
; } nia vi 
F Trad 


Progress /s Our Most /mportant Product 


Most Preferred Housewares (; 
Electric Housewat red by you GENERAL ELECTRIC 
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Marshall-Wells Elects Firestone Veteran 
G. V. Mead President; John H. Moore Retires 


(,ordon V 
merchandising 
Firestone Tire and 
(o,, Akron, Ohio, has been 
president of Mar 
shall-Welle Co., wholesaler of 
Duluth, Minn 

He 
Moore, 
president 


Mead, 


manage 


yenera! 
of 
Rubber 


elected 


John H 
25-year veteran and 
of Marshall-Wells 
xince 145, who is retiring 


aucceeds 


Mr. Mead has been with 
rh irestone continuously since 
1v2Zy For many years he 
managed ita stores in various 


lie was 
develop- 


parts of the country 
later in charge of 


Wm. Geo. Steltz Honored 
By Liberty Distributors 
Wim 


(,@0 


Stelttz, president 


of Supplee-Biddle-Steltz Co., 
Philadelphia, Pa., wholesaler, 
recently by 


was honored nis 










STELTZ 


WM. GEO. 

associates of Liberty Distri- 
butors as “Liberty person- 
ality of the year 1955.” 
Award was made at the 
Statler Hotel, Detroit, Mich. 

The Liberty distribution 
group with Philadelphia 
headquarters, numbers 23 


wholesalers, nationwide 

Aaron M. Jaffe, chairman 
of business management com 
Liberty 
the citation 
Mr. Steltz for his f 


mittee. 
read commend 


ing 


sight as founder of the yroup 
more than 20 yea} s Av, and 


for 


ship” 


his “inspiring leader 


over the years 


184 





Distributors, 





GORDON VY. MEAD 
ment of a diversified prod- 
ucts program 

Mr. Mead progressed to 


wholesale sale 


ifi 1vb52 


manager, and 


became Fk jrestone’s 


yeneral merchandise man 
ayvet 
Marshall-Wells, now in its 


(Continued on page 192) 


Shapleigh Has New 
Sports Goods Buyer 
T. Carroll Parker, 
of builders’ hardware lines 
for Shapleigh Hardware (Co 


tT} ive! 



























T. CARROLL PARKER 


St. Louis, Mo., wholesaler, is 
a puUMINnP supervision of 
spring and fall sporting 
goods lines for the company. 


Mr. Parker is taking over 
the lines formerly handied 
by Harry W. Thener, Jr., 
who is leaving the company 
to form his own manufac- 
turers’ representative or- 


ranization 


Albany Hardware Co. 
Elects New President 


William Dyer Dearstyne 
ales Manager and assistant 
to the president since 1946, 
elected president of A\l- 
bany Hardware & Iron Co., 
A\ibany, N. Y., wholesaler, 
at a meeting of the board of 
month. He wil! 
duties of sales 


Was 


directors last 
continue his 
manager 


William C. Dearstyn 


president of the company 
ince Qdcet 1Y, 1932. was 
eleeted chairman of the 
hoard 
Other officers reelected are 


Raymond E 
J. Funk and 
Stephens 
Dudley H 


k oskett., Henry 
Arthur E 
vice-presidents; 


Robinson, secTe 


tary; and Harold L. Warne 


treasurer. Mr. Robinson also 
Was designated Alf Promo 
tion manage! 

The dires tors meeting fol 
lowed the annual meeting of 
stockholders “at which tne 
Messrs William ¢ Deal 
styne, Warner, Robinson 
Fowler and William Dyer 
Dearstyne were elected dl 
rectors 


The 10-Unit Pack 
Win $25—Name 


What is 


a 10-unit package’ Your sug 


a good name fo! 
gestion for a name may win 
you $25. See on pape 
14 for 


articie 


details 


Cotter Dealer Meeting Combines Merchandise 
Show With Business Report of Record Earnings 


(otter & Co., dealer-owned 
wholesaler of Chieago, IIl., 
reported a record year in 
volume and earnings at its 
recent annual stockholders’ 
meeting at company head- 
quartel 

The combined report and 
































le 
rh 
ty 


' 
° 


ee 

















three-day merchandise show 
was attended by more tnan 
YO per cent of dealer-mem 
pers IK xhibitol numbered 
9O”n 
tiie € 

At trie Sunda, f enriiny 


Continued on page | 


Dealer-owned wholesaler, Cotter & Co., re ently combined 


its stockholders’ meeting with a three-day merchandise show 


at Chicagos Hotel Sheraton 


More than 90 per cent ofl 


dealer membership visited 327 exhibitors booths 
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Gould With Imperial Firm 
As Assistant to President 


H. Leslie Gould has joined 








Texas Ass’n Sends 20 Retailers to ‘‘College;”’ 
Intensive Training Given on Store Management 


Imperial Lighting Products ie | 
Co.. Latrobe. Pa.. as ase 'wenty owners, managers, at the University of tlous 
mri: og and department heads from ton, March 19-22 
an oO the president = 
Vi (sould was in charge lexa retail hardware Ores The ‘student aL lived on 
of sale and advertising of or eo — nrst ge 4 the campus They attended 
' araware anagement ! , ' , . 
American Hardware & Su “ah ats ee ~ daily leeture including 
( | i titute, conducted by the “Human Relations,” by J. C 
\ deaier-owned whole ' : - 1 ~ ' 
ale) of Pittsburgh Pa Dexa Hardware & imple Taylor of the univel ity 
rr ~ hy ment \ n and bexa itaffl “Merchandise Turn 

S \ mnt is ieAd ’ 

= ' ¢ , W holesale Hardware \ h overt hy Tom VW Iial! 

quarters at the new factory : 

! representing Texas Whole 

and office } niding of im 1 \ ’ 

nerial. and will eantinue te = eneem eatin Housewares Show At ale har pr yy r ant 
' ‘ ates 4 ‘ ’ 4 ‘ y i] ‘. | se ’ 

‘ Hix ; , . . YL iti tif Pome 
be active in the hardwar Atlantic City July 9 tion,’ by V. R. Lane, presi 
held li years Prior to that, he | e Petia 

. _ The 25th National Hous dent of Sale Research In 
Vr. Gould was associated wa with a New England , . 
) ‘aoe ware Manufacture! Kx- stitute 
with American Hardware for wnolesaler i as , , 
hibit will be held at Atlanti The cla chose it own 
DEALER BRIEFS: City’s Convention Hall, July ubjects for daily workshop 
. 4-15 conferences including 
‘ \ ren ord Jia ‘ chibitor ; “Liew to move on olete mer 
Montana Gets Large M-W Self-Service Store; wit make it the largest mid- chandise: What to do about 
N. y, 4 . year how in history, said snort profit line to effect a 
ew ork Dealer in 75th Year Celebration Dol pn Zapfel, ecretary, hetter break-even margin, 
ty t | VJ 4 F : NHM A. liow to vet more dollat vol 
1VrEatT F aUs on 4 5400 moving quickly. (See picture An estimated 10,000 buy ume from advertising; How 
‘ Tt i] ‘TVice (Wi . wld) ’ ; 
. 4 was eric hardware eo } el from the t and to train pet! onnel.”’ 
tore wa opened March Goshen, \ ) Gosnen (‘anada are expected to at All tt | | 
my 1,% ‘ Vi onroe, veteran Hardw are nas entered its ts nd. he said The ‘’ buvelr . : those nown an Cor 
{,reat kal} nu inessman, in ,Dtn veal of uninterrupted Mr Zapfel said. will ee all a iti wer ee a 
; . . ‘ : ee j ; (je ; ("j “en ‘ 
me Tew W est Side nopping erTrvice k ounded in LBS], the the regular exhibitor . pius oon bwerues “ eee , 
° re ovnition for completion of 


stock 


(Continued on page 188) 


enter. It Marshall-Wells store prides itself on 
elf-S« ice Hardware. Gift ing from 25,000 to 10 OOO the course 

ware porting good and items, with roofing, heating, 

electric appliances are fea- plumbing, and electrical con- 

tured line All small hard- tracting needs featured 

Nar tocked in open-shelf Joseph A. Gargiulo is the 

bins. A supermarket-type manage 


check out station Keeps traffic (Continued on page 208) 






managemen! 


biere the 20 lexas retailers chosen to go to 

college (front row, trom left) Robert Monk Nacoydo 
ches: Mra. Florence Harborn, Dayton; Mra. Lydia Cochrum 
baytown = May Raymondville; B. M. Batts, Dallas 
(Second row from left) G j Lingle, bHiarlingen, sae 


Roberts, Doggette, 


‘ 
Antonio 


CE 


Smith, 


Axt, (,rand Y rairie 


Atlanta A | 
Hlarlingen;: W he : 


( | hive 


from 


Miles, 


row, 


j ( 


Sa ri 


Varia 





left) D. |. Red | (Campo |. DD. Heuse, 

\ustin; KR. H. Lindop, ly Dallas; | Miller, Harlingen: 
G. C. Jacobs, Center. (Fourth row, from left) R. M. Seu 
der, Dallas: |! |. Skibba, Houston; |. B. Vaught, Austin; 
W. H. Lalla, Dallas; T. W. Hall, Dallas; KR. G. Paynes, 


| yle Monroe is the owner ot the new self service Marshall 


Great Falls, Mont (enter j ( laylor, Houston (' niverseity director) 


W ells store at 
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OY MORE eae 


Mass Market Sales yr 


SPRAY aya Sint Big Profits with 


at No EXTRA Cost! 44) va 


GRAND brerscnicare 
PREFABRICATED 


SCREEN HOUSES 


in anewer to 
public demand 
the NEW KRY 
LON GIANT CAN 

the biggest can of 

spray enamel on the 
market (16.2 oz.) 
the greatest value ever 
offered your customer 

replacing the 12-oz 
can, now discontinued 
PRICE REMAINS aR | gut 
THE SAME, $1.69 list 
What a value sales 
builder profit-maker' 
Order today! (Krylon 


6-oz. line remains the eFull Room Size «Iinsect-Proof ¢ Nationally Advertised 


same, OSc list) 17 colores 
PRA Y LOOK... An All-Purpose Outdoor Family Room 
CRYSTAL ‘i CLEAR ° L for a fraction of the cost of ordinary construction 


- « 3a 108 sa. ft 
hal taal 2 ld a 


Yea, Krylon Cryatal me 
Clear also in the NEW Rustproof a 
GIANT SIZE. (16.2 02.) 


o} 
same price, $1.95 list i * 


Again, %5% MORE 

Crystal-Clear at NO } VW Deluxe 

EXTRA COST! (6-02 N. Was NE green wit! 
NO 


size Gc list.) pus? ’ @® Hoof ha 
isis ieee FOR '56 


PLUS these NEW, Viehmunueee oe © Rich, modern styling—a model for every yard 
OTTIT TTA viics yy MINUT «— SROOMSIN ONE 4/019 AP 0y700 A B0x/00n 


Perfect for homes, trai/er parks, camps, mote/s, resorts, et 
QUICK-TURWN 
SPRAY PRODUCTS 


Zine Chromate METAL PRIMER Spray provides 
excellent bond for bare metal surfaces. Spec 
MIL-P-6889-A, Type 1; Aviation supply 
stock No. R 562P 20405. Giant can, $1.95 
list 


Krylon-Houghton RUST VETO Spray protects 
metal surfaces against corrosion resists 
oxidation displac en rmmomture (siant can, 


$1 M5 List 
STENCIL INK Spreys for stencilling, marking. 


coding, ets Increases life of stencils 
ein eds up work cuts down costa’ 7 colors 
Hilk-a-MARK cover coat makes contain 
ere re una blk econom al Lorn ba) rapidly 
(rant can, $1.69 list 


Fine mesh alu 
ALL Modern alu 


Leon r itn 


9« 12 ~10866a.f7 


ORDER FROM YOUR JOBBER...OR WRITE HURRY...write today for full information 


KRYLON, Inc., NORRISTOWN, PA. [ Consumer Prod 
GRAND SHEET METAL PRODUCTS CO. 


Dept. HA.-2, 20655 Ruby Street ° Melrose Pork 


KRYLON—THE BRAND WITH THE DEMAND 
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—News of the Trade 


DeWalt Offers Dealers 


“Easi-Budget’’ Plan; 


Simplifies Financing of $75-Plus Power Tools 


A time 


qGuIrTIng a 


payment pian re 


minimum 10 pe 


cent aown payment and per- 


mitting up to 24 months 


to repay has been introduced 


DeWalt Ine.. Lancaster, 


Ham rT} 


Ann 


ay W Ait 


ifié ed 


ona 
‘sident, tne 
in cooperation with 
ific Finance Corp., which 
hnnancing 
Budget Payment 


Covel tne re 


handle the 

Phe “Kasi 
Plan” 
Shop” line of machines, too 

attachments, and acc Vries 
Minimum amount for finan 

SD ‘| ne Cu 


ing Lome?! “ 


credit capacity limit the 
maximum 

The plan 
individual 
discretion by franchised 
Walt deale: His evaluation 

accepted without 
by either DeWalt 
Finance Corp 

The plan permits 
and informality 
transactions, 


, 
perm 


‘ " ’ 
ldgine Thi 


‘pul ion 


Pacifie 


while releving 
dealers of responsibility and 
expense of personally 
ing or arranging 
of credit sales 


hinanc- 


inancing 


Cotter Dealer Meeting 
(Continued from page 164) 


kick-off dinner Harry Jd 
Debo, Harry Debo & 
Hardware, Peru, I! 

on advertising. |. G 

Delta Power! ‘Tool Div 
well Mfg. Co 


the importance « 


Sons 


selling. 

At the 
Samuel G. Goss, | 
Halsam 
tne 
of the toy 
hardware 

On the iast « 
meeting, the 
dinner was heid Spe 
were Joe Wolfend 
fenden’s Hardy 
Wis., on 


Discounte! 


stressed 
tance 


arores 


Kee, 


Watson, 
iltant of 
no taiked 

tecnniques 
John M 


‘ ected pt 


1) 
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John D 
lll.; Norman Ludlow. Spring 
Mich.;: and Thurston 
Kynbrandt, Byron Center, 


Black, Galesburg, 


\ LOY 


anna 


oift 
for 


tnrougn June ® 


and ,soOW WAS 


May 28 


~ 


unced 


Autoyre Company Elects 
M. J. Ragir to President 


M J 
f ery ted 


{ 4) 


nas be r) 
president of 


(Jal Vliie, 


Ragir 


Conn., a 
diary f kK keo Products 


Mr. Ragi: 


SLUT) 
joined Kkkeo 


? i, Re 
ak 


M. J. RAGIN 


1947 as a salesman. He was 
New York City district 
manager. He 
vice-president in charge of 
ales of Autoyre in January, 
1955, and re 


exter 


iate! 


ales became 


ntly completed 
sive expansion of its 


Ailes force 


Dealer's Daughter is 
Named Apple Queen 
Jolly Ann Sachs, 18, pretty 


daughter of Morris A. Sar ns, 


owner of Sachs Hardware. 


W asn , 


, 
. ’ it? 


1956 


A utoyre 


YOU'LL PROFIT MORE 


"PINCOR 


AND THE DIRECT-TO-DEALER SALES PROGRAM 
THAT OFFERS VOU 40% PLUS QUANTITY DISCOUNTS 


,= years ago Pincor began a bold program 
of selling top quality power lawn mowers direct 
to the dealer at 40% discount. Our dealers are 
delighted with the volume business and bigger 
profits this program has created for them. 


This season we have engineered smart, 
new style lines into our rotary mowers. We 
have added exciting new deluxe features to all 
of our models at little or no increase in prices. 
As a result, nowhere on the market will you 
find a power mower 
with the high qual- 
ity of Pincor con- 
struction and with 
sales features offer- 
ed by Pincor at 
such a profit for 
the dealer and at 
such attractive prices to the consumer. 





SE WISE... 


ORDER IN TIME 











The 1956 


leader .. 


line is another sales 
. and a red hot item for 1956. So, 
don't wait any longer to order. Start right 
in to cash in on a fast growing market with 
a fast selling power mower—PINCOR . 
remember, you profit more with Pincor. 


Pineor 


See Pincor ads on pages 195 and 201 of 
this issue of Age. Write or 
telephone us today for prices and your 1956 
reservation 


Hardware 


PINCOR PRODUCTS 


made by FPIONEER GEN-E-MOTOR CORPORATION 


5641 Weet Oickens Ave... Chicago 39. i neie « Teleonone Bt rkaehire 7-4100 


‘owt An Meee Re 


‘ ~ 
‘eee POwee 


ef eo — | mn 6 fiecre GENER sT we 

7+ ji an - 
iy a & | 
: . | : } 


147 


| 
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News of the Trade 


Coast-to-Coast Salesmen Meet for Sales 
Training, Study of Merchandising Methods 


Sales training and mer- dents, and Maurice L 
chandising methods were dis- Melamed, treasurer and sec 
cussed at the Coast-to-Coast retary. Mr. Kantrud outlined 
Mastercraft Club sales-build- the organization's merchan 
era meeting, March ll and 12 dising program for the yea) 
at the Hotel Nicollet in Min- Arthur C. Melamed and 
neapolis York Langton, trade exten 

Motion pictures, skits and sion manager, told of th 
talks by officers and execu- salesperson’s job. Irving 
tives of Coast-to-Coast Stores Rose, advertising manager, 
Central Organization, Inc., outlined the group's complet 
were presented to more than advertising program for the 
100 salespeople from Coast- year. Maurice L. Melam 
to-Coast stores to illustrate told of the new office 
sales methods for merchan- warehouse in St. Louis Par! 
dising hardware and related a uburb f Minneapo 
ines (see H. A., Feb. 16, 19! 

The meetings were ad- p. 260.) 
dressed by officers and exec- A dinner-dance and floo 
utives of the company includ- show, March 12, at the 
ing Arthur C. Melamed, Nicollet concluded the two 
president; H. J. Kantrud and day session. Quiz and at 


Handy home size roils of Tryu-Test 
Gummed Sealing tape. Choice of 
widths. Packed 17 in a colorful 
counter qisplay carton Meet: 

postal regulations for parcel 

post packages Retails at 25¢ 


per roll in most areas 


Louis Melamed, vice-presi- tendance prizes were given 


America’ new 
BL CMAN 


Store salesmen and wives at annual dinner-dance, March 12 


f 
mailind a 


J. H. Prather Joins of the Tru Test Div. of 

» mailing . Oakes & Co., Chicago, Ill 
Home mailing kit Georgia Wholesaler ' ae ene 

— simplifies packaging at _ 4} 

: —_ ’ e ft ae arolk >rather has 

~~ er home. Contains 50 ft. roll aro . Seller Opens Showroom 
} ps — Kraft wrapping paper, Bantam roll of 

— . - gummed tape and parcel post labels in } M Seller ( )., W est ( oust 

handy cutter box. Retails 98¢ in most areas. wholesaler, has opened a 


’ 


. showroom at 2004 Capitol 
P a Ave., Sacramento, Calif., for 
FOR A TWIN SALES OPPORTUNITY : : ain tn dememnee 
Feature Bantam Tape along with new TRU Fan and houseware 
J * 


‘Gar Home 


TEST Bantam Tape Dispensers. Attractive 


new plastic Dispenser simplifies use of July Housewares Show 
gummed tape. Packed 6 in a colorful 


matching counter display car e . ‘Continued from page 185) 
ton. Retails at $1.98 in most . about 50 new firms showing 
areas including Bantam Roll oe ad for the first time 

of Tape. Buyers will receive a mail 
ing about June 1 with ad 

FOR THE HOME vance registration cards 
TRU -TEST SCHOO! SMAI I J. HAROLD PRATHER Application . for hote|] 
OFFICE AND SHOP rooms may be through 
Paper ) Order from your distributor joined the General Hard- NHMA, 1140 Merchandise 


are Distr rp © Au- Mart, Chicago 1] Oo 
or write us for his name ware | istributing 0., A lar hicago, I ' 
gusta, Ga., wholesaler, as through the Housing Secre 


PRODUCTS products of TAPE, inc. general manager. tary, 16 Central Pier, At 
GREEN BAY, WISCONSIN Mr. Prather was manayger lantic City, N. J 
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A COMPLETE 
AL LINES OF | 

HOUSEWARES 
he) 


GALVANIZED Ny -». another Cream City money maker! 
NT: 0/7) Oily 


SQUARE 
Wl TRASH BURNER 


Big square opening for burning whole cartons. 
No tearing or crushing necessary. Extra large 
5'44-bushel (52 gallon) capacity. Extra heavy- 
duty galvanized steel. Strong, hinged cover 
—corugated and reinforced throughout. 
Shipped KD. Model No. 800. 































SPRING TIME 
TRI-WAY TIME 


America's favorite sprin- 
kling can. Three ways 
to use it...with small 
spray head, big spray 
head, and pouring spout. 
EXTRA LARGET 6,8,10 & 12 quart sizes. 
51 Bushel——52-Gallon Capacity 


iS 






THE "BEST SELLERS’’ COME FROM... 


MET-L TOP GEUDER, PAESCHKE & FREY CO. 


IRONING 1700 N. 15th Street, Milwaukee 1, Wisconsin 
TABLES | EXPORT AGENT: 25 Beaver St., New York 4, N.Y. 





_ MET-L-TOP 
PADS 
AND 
COVERS 
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michots 


nichols 
rnustPpROOF ALUMINUM 


WOOD SIDING 


| Seer > (Sinker Head) 
Lengths: 6d, 7d, 6d, 10d 

[erevrervere 2 set Att ea —_," 

oo 

abba) ee — — 


TITIAN = CEDAR SHINGLE 
— Length: 1'/," 


ESS 











WOOD SIDING 
(Casing Head) 
Lengths: 6d, 7d, 6d, 10d 











CEDAR SHAKE 
Lengths: i'/44", 1%" 











“FILE-GRIP”’ 
Lengths: 1-7/16", 1%" 


“SCREW.-THREAD”™ 
Length: i'4” 


MASONITE OR 








rh. HARDBOARD 
D eeeed ab ach aed ead ad od SIDING 





Lengths: 2%", 2%" 


INSULATED SIDING 
Dark Alrok and 

> Light Etched Finish 
Lengths: 2”, 2'/," 











GYPSUM LATH 
Lengths: 1/6", 14", 1/4" 





ROOFING 
Lengths: %" to 2'/,” 





YY YY ) ys 











ALUMINUM ROOFING 
| AND TRANSLUCENT 
2 ~~ PANEL 


Lengths; 1%", 2”, 2," 


OVAL HEAD 


(<——e 


peng EASY TO DRIVE-——made from high temper 
cluminum alloy. 


eRe RUSTPROOF — will never rust stain or streak. 
Wa PERMANENT — FHA-approved. 


nae ETCHED FINISH — all oils and foreign matter 
removed. Sanitary. 


GOOD PROFIT — QUICK SALES — from easy- 
aaa to-display, colorful eye-catching quick service 
containers. 


All of the above nails are packed in color-coded, dust- 
proof, pull-string “packaged-for-the-job" containers, with 
complete count and coverage information. They are also in 
50 Ib. bulk cartons. Write for free samples and literature. 











News of the Trade 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Stanley Works Canadian Pittaburgh Plate Glass Co.., 








;, ° , 
Salea Ltd., has named Den- Pittsburgh, Pa., has appoint- 
nis A. Crothers as sales ed Ear! J. Jacomain manager 
representative for the Stan- of the Saginaw, Mich., dis- 
tributing branch to succeed . . 
William S. Fraser who re- 
tired after 41 years’ service 
i 
Continental Screw Co., 
New Bedford, Mass., has ap- 
pointed Raymond M. Maloney 
, 
DENNIS A. CROTHERS 
ley line of builders’ hard- 
ware covering Port Arthur, 
Ontario, to Victoria, B. © | 
His headquarters are at . 
Winnipeg, Manitoba. - 
RAYMOND M. MALONEY 
+o 
, assistant to the sales man- 
The Oakes Mfg. Co., Ine., ager. He had been a sales 
lipton, Ind., has appointed engineer since 1950. 
Charles E. Calvert district 
a 
The Autoyre Co., Oakville, 
Conn., hag appointed I rank 
A. McCarthy sales repre- 
CHARLES E. CALVERT 
sales manager for Texas, 
ouisians and Mississippi : 
Loulsiana — fis PI FRANK A. MeCARTHY ‘ 
and Doyle Sanders district ; 
sales manager for the Caro- gentative in Minnesota, Iowa, 
linas and Virginia, he Dakotas and Wisconsin 
a He had been a sales repre . . 


sentative for the Wire @& 

Yale & Towne Mfg. Co., Sheet Metal Specialty Co 
Philadelphia, Pa., has an- Milwaukee, Wis. 
pointed Harold E. Moon man- 
ager of the Cincinnati, Ohio, 
sales and service branch of 


a 


Nateco Producta Corp., 
the Yale Materials Handling Providence, R. I|., has ap 
Div. He replaces J. Russell pointed W. B. Hofheinz saies 
Manning who was appointed representative in Louisiana, 
Detroit, Mich., branch man- Mississippi, Arkansas and 
ager. lennessee 








HARDWARI 
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— News of the Trade— 





New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Diamond Expansion Bolt Behr-Manning Div of 


° Co., Inec., has appointed Norton Co., Troy, N. Y., 
has appointed William J. 
Sweeney Pacific regional! 















sales manager to succeed 
LARRY SMITH 
Larry Smith sales repre- 
sentative for metropolitan WILLIAM J. SWEENEY 
New York and Long Island 
a 
DeWalt Ine.. Lancaster, 
Pa., has transferred Vincent 
Marino from district man 
are! n the New York City 
area to New England and 
Ross {. Stevens from dis 
trict sales manager in Con 
necticut to New York. Robert 
K. Stevens was appointed 
Connecticut district sales 
manage! 
= 
American Window (,/as8ea 
Co., has appointed John 
! | PI ‘ FREDRICK D. STEVENS 
Kurtz manager of the Balti 
more, Md.,_ district sales Paul S. Wiswell who retired 
office. He was formerly sales Fredrick D. Stevens was ap- 
manager of Binswanger pointed Los Angeles, Calif., 
Mirror Co in Memphis, Div. industrial sales manager 
Tenn to succeed Mr. Sweeney. 
New Black & Decker Training Laboratory 
os A 
ne re 
‘ , 
al . 


A organ, Be 
~~ ‘ery ol ¥ 2 Re 
we Ss * ss Tae <a 
a - a wes 4 © 4 ‘ . 
% ” = ; a ‘ 
si : be f ei _ 
d . 


Here is Black & Deckers new training center, part of its 
home plant, at Towson, Md. A seating capacity of 40 for 
and demonstrations will seat 
around 





movies in-use too! 


trainees 


from the world 
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* 
nichols 
special threaded 


steel nails 


eeRew? 


: HI. TEMP SCREW-GRIP 
All Standard Sites 


; Hl. TEMP SCREW-GRIP 
[ 


PALLET 
All Standard Sines 


HI-TEMP SCREW.GRIP 
FLOORING 
Lengths: t'/4,", 1%", 2° 


*#/4 ,4#/i 


SCREW.GRIP 
COMMON 
All Standard Sizes 


SCREW.GRIP 
SINKER 





. All Standard Sizes 


PRM TOP QUALITY — PRECISION-MADE — backed 
by nearly 50 years’ experience in nail manu- 


“SCREW-GRIP” and “RING-GRIP” types — 
have maximum withdrawal resistance. Hold 
ENGINEERED for applications with 
or aduilede sala teeter 

EASY TO DRIVE, well-centered points and 
round heads. 

WL PACKAGED —in sturdy, colorful, easy-to- 

identify 50 ib. cartons, 





RING 
CRIP 


mn 


oma 


RING.GRIP 
SINKER 
All Standard Sizes 


RING GRIP 
COMMON 
All Standard Sines 


rl. TEMP 
RING GRIP 


|: : WT nino oa 


All Standard Sizes 





RING GRIP 
UNDERLAYMENT 
Lengths: | i'/, ” 

ay L/g aM 


' 
se 









RING GRP 


GYPSUM WALLBOARD 
1%”, I," 


‘ 


Write for free samples 
and literature 


nichols 









Cat 
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#1240 
Wrought Steel Butt 





“A Good Line 
to Handle”’ 


GRIFFIN | 


SHELF HARDWARE 





| ©] When it comes to any item in shelf 





C ©)! hardware ... mending plates, flat 
| © corners, corner braces, strap 
©} hinges and T hinges 


rr, ets, or what have you 
Yj 


find your fellow dealers saying, 
“We like to handle the Griffin 
line.” You buy in any selection 


your customers want... 


the Griffin products. 


A full line of Wrought Steel 
Butts and Shelf Hardware. 


GRIFFIN’ 


“since 1899" 


MANUFACTURING CO. ERIE, PA. 


heavy), safety hasps, shelf brack- 


find Griffin gives good service, 
never cutting on quality. You'll 
find your wholesalers like every- 
thing about the firm’s policy . 

and you'll find your customers like 


Heart of America Club 
Elects 1956 Officers 


Officers for 1956 were re- 
centiy elected by the Heart 
| Of America Hardware Club 
| at Kansas City, Mo 

They are James J. Keye 
New jritain Machine Co., 
MacDonald, 


president; E. F, 





[he 1956 slate of officers of 
ware Club are (from left) 


MacDonald, vice president la 


Jac keon, treasure: 


Warner's Profit-Sharing, 
Retirement Fund Grows 


Warner Hardware C€: 
Minneapolis, Minn., has an 
nounced a contribution of 
$456,173 to its profit-sharing 
and retirement 
1955. 


Thi sum include the f 


plan fo! 


tribution of the company to 
the retirement fund for olde: 
and lone! se TVice employes 
“aS well as a share of 1955 
profits which roe to em 
ployees with the firm for two 
years, 

Leon C,. Warner, president 
of the &8l-year-old firm, said 
that, 149 of 217 regular em 
ployees will share in the 
1955 fund. Warner’s has a 
wholesale division and eight 
retail stores in the Minne 
apolis-St, Paul area 

in its fourth year, ther 
is 397,679 on deposit in the 
profit-sharing and retirement 
plans. The full amount was 
company contributed The 
funds are increased by divi 
dends or interest earned, 
forfeitures, and appreciation 
realized on investments held 
in trust 


_Glamorene Appoints 


Hulsh Sales Manager 
Jerold J. Hulsh has been 


appointed general sales man 
































News of the Trade 


McKay Co., vice-president; 


Jack Kline. Millers Fall Co., 


secretary and Hugh B 
Jack on, f lem oT Bros., 
isure 
lhers are now apnout 75 
members in tne ciul t meets 


once «A monvun fo. 


functions 


SOCiaAi- . ; 





e i 
the Hleart of \merica Hlard 
Keyes, president be I 
k Kline. secretary: and H. B 
JERROLD J. HULSH 
aver of Glamorene, In He 
wil! till continue a ecre- 
tary treasure! 7) tne com- 
pany 
Thor To Move Office 
Thor Powe! Tool (‘4 
Aurora, Ill... will move its 
executive administration 
offices next fall to the new ‘ , 
Prudential! fuilding in Chi- 
Capo, Li} 
» : 


Marshall-Wells Elects 


Continued from page 164 


iVLN yea ervice ome YUU 


independently - owned retali 


tores with the M-W name, 
and more than 6000 naepen- 
gent Ggeaie in nortnwestern 
inited States and Canada 
Sales for 1955 are estimated 


S102 million 
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REINFORCED 
Remember the numbers 162 and 163! FLANGES 
They're the terrific new Ocean City reels ee ay 
designed for trolling with heavy 
monofilament line. Super-strong 
materials, super-reinforced construction, 
super close-tolerance for perfect 
monofilament control! 


#162 
Gear ratio: 2% to | 
Weight: 22 ozs 
Capacity: 325 yds. 25» Monofilament / 

175 yds. 40+ Monofilament jf 

/ 
Retail price approx $1 2.95 / _o* 
le” 


CHROME-PLATED, 


#163 REINFORCED RINGS 


Gear ratio: 24 to 1 

Weight: 23 ozs 

Capacity: 400 yds. 254 Monofilament 
225 yds. 40¥% Monofilament 


Retail price approx $14.95 


teyrOCEAN eer 


MONTAGUE-OCEAN CITY ROD & REEL CO. 
Philadelphia 34, Pa 


iis fyinatt- for 56 @ « 
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SUPER-STRENGTH, 
FREE SPOOL 





BLU 
SIDEPLATE‘ 



























STAR DRAG 


eegeeeee= 


° he y 
- 


EXTRA LENGTH 
HANDLE WITH 
TORPEDO KNOB 


weX 


See us at the Los Angeles 
Sportsman's & Vacation Show, 
Pan American Auditorium, 
April 12-22. 
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which color system? 


Kyanize 





FLAT 
CLINGCOTE 


the base is the quality! 





Up to a point, all color systems are alike 

they offer hundreds of colors, retail stock problems 
are greatly simplified, mixing exact shades is easy 
Hut from this point on, there's a difference 

Only the Kyanize Kolormatic System uses for bases 


such paints as nationally advertised K yanize Clingcote 


Scrubable-F lat 
Uniy the Kyanize Kolormatic System offers as bases 
for both outdoor and indoor painting paints like 

K vanize Color-Related House Paint 

and Celoid Semi-Ciloss 


the first alkyd flat wall paint 


You need the Kyanize Kolormatic System because 
it's a universal system, including floor paints, flats, 
semi-glosses and glosses, paints for 
both indoors and out. 324 colors 


K yanize quality in the bases is the 
difference that makes a sales-and 
oe a difference in your favor. 
‘rite for complete information. 
KVYANIZE FAINT S ihe 
EVERETT, MANS . SPRINGFIELD, Li 


MONTREAL... CANADA 









IT’S AS EASY AS 


r -£SBC 


TO SELL THESE 
RIM WICKS 














Ie a” | fandard auat “ 
en iISDNEStO Kinds \ 
Stu d j a ich | 
v4 1 6Y | =e) mm pMHon Wati 
and filling yarn. Packaged 
. it. 6 tt. and LOO ft 
th ray | width a) 
Fe i | 





QUIK FLAME 


1 hy ry) t efficient Kindiel 


mes! n | 
ci be i i ' ; 
df Oi 7 
‘ r ‘ 
ACC] Kina upright 
; i hannel 
(ila it burning ed 
QUIK FLAME facilitates the removal of 
n dep is. Packaged 
f TT oO the |} ind 


WOVEN GLASS 





Thy cme of pertection 
Love kindiers 1 hv only viass 
Kn cl with 4 
‘ ‘ 1} | te | 
tect ei ning ed ? , 
j | if f a md ith 
’ ry ett ' 
WOVEN GLASS x. In widths « 


R/M lighting rings provide long life and trouble-free performance in wickless 
kerosene stoves and heaters. The public knows this: so keep them in stock and 
keep your customers happy Ali of them are priced to yield a generous profit 


RAYBESTOS-MANHATTAN, INC. “# 


ASBESTOS TEXTILE DIVISION, Manheim, Pa. 


FACTORIES Manhe Pa e By igep > ¢ ne ew hoarltestor 
S ¢ Posa i . : 


Peterh ‘Oo gh ne ‘ 


RAYBES! MANHATTAN N Asbest lextiies « Lawnd 








’ 
Pads and Cover e Abrasive and Dian | Wheel e Packing 
hrake | ng e Brake Block e Clutch Facing e fan Belt 
Radiator Hose e Rubber Covered tauioment e« lysate Myubber 
tngineered Piastic. and ntered Metal Products « Bow g Gail 
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News of the Trade 


Westinghouse, in Quest of More Appliance 


Sales, Plans Extensive Dealer-Aid Program 


Westinghou ¢ Rleect! 


Corp pians to get a aryet 
share of the home appliance 
business in 1956 it rou 
is a 35 percent increase i 
sales over last yeat 

The company plan to do 


this through the most exter! 


dealer-aid 


sive program ry 
its history. This will in 
clude programs for training 
dealer salesmen, increasing 
store trafh and Improving 
display , Customer literature 


and demonstration device 


Westinghouse will launch 
its drive with an extensive 
consumer advertising cam 
paipgn April 16 The com 
pany expects to spend S20 
million for advertising and 
promotion during the next 


nine months 


The program, keyed to the 
theme “Watch We 
will include nation 
newspaper, radio 


ting 
house,”’ 
wide 

television ad 


mAavaZzine and 


vertising 


T. W. Bell Appointed 
To Reserve Board 

T. W fell, an officer of 
fush-Caldwell Co., Little 
Rock, Ark., wholesaler, 


been appointed to the board 


of the 


has 


Federal Reserve 


F-O-K Opens Remodeled 
Will-Call Loading Dock 


To yive faste) service to 


customers and provide npetter 


and more efficient facilities 
for its staff, Farwell, Ozmun. 
Kirk & Co., St. Paul, Minn.. 


remodeled its 


wholesaler. has 
dock. 


There are 14 large loading 


will-cal| 


“ame ee 
¢ ane 
ee 
ae ° r - 


it? : rage x 


New 


bad-weather operation 


loading docks at Farwell, Ozmun, 
handle 14 of the biggest trucks 





T. W. BELL 
sank He has been with 
sush-Caldwell 31 years 
Mr. Bell is chairman of 
the Economic Study Group 
of the Little Rock Chambe 
of Commerce and 18 active 


in other community affah 


Hupp To Buy Gibson 


( Orp 
(0 


Hupp 


tefrigeratol! 


Directors of 
and 
have approved an agreement 
whereby Hupp will purchase 
the and assets of 
(;1bson., stockholders 
will be asked to approve th 
April 25 

will be 


(;ibson 


business 
(;ibson 


agreement on 
Hiupp stockholders 
asked that same day to au 
thorize additional! 
stock for the purchase 


shares of 


areas with overhead doors 
The enclosed dock runs a} 
most the entire length of the 


building 
Ample 


to handle 


room is availabie 
the 


hase cah and 


longest whee! 


trailer. Trucks 


are angie-parked for easy 
backing-in. The new area 
also helps Farwell’s in load 


ing its own trucks. 









Kirk & Co. can 


Enclosed area allows for 
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YOU'LL PROFIT MORE 


“"PINCOR 


AND THE DIRECT-TO-DEALER SALES PROGRAM 
THAT OFFERS VOU 40% PLUS QUANTITY DISCOUNTS 








NEW STYLE + NEW FEATURES 
* QUALITY CONSTRUCTION 
* ATTRACTIVE PRICES. 

PINCOR HAS THEM™M ALL! 


Choose from 11 rotaries 
Mode! 622BR is a husky 
22” deluxe mower with 
front grasa spray, offset 
wheels, Lo-Tone muffler, 
semi-pneumatic tires, leaf 
mulcher, and Briggs & 
Stratton 4-cycle engine 
with recoil starter 








. BE WISE 
yy ORDER in Time 


Flaw \we 














A sales leader with a 
proven record for pull 
ing in customers this 
handsome, lightweight 
rotary has a “% H.P 
3600 R.P.M. Pioneer elec- 
tric motor, on-off switch 
and overload relay 





Pincor reel mowers 
have all the deluxe fea- 
tures recoil starters, 
big tires, adjustable 
cutting height, and fa 
Pioneer, Clinton 
or briggs & Stratton 4 
cycle engines. (Model 
5518CR shown.) 


mous 








‘.& fF 7 eer wi 644) 1. @ — F «ae ¥ 


There are 17 beautiful Pincor Power 
Mowers for 1056. See them all in a 
four-color folder. Send for a copy 
today. 


PINCOR PRODUCTS 


made by FIONEER GEN-E-MOTOR CORPORATION 
5641 Weet Oickens Ave 





Chicago 3G, titinote « Telephone BErkehire 7-4100 


wer ve sree 


e 


Reve sere, 
: rr. anere 


~—. | 
POWER . AM “MOWERS roeteaie *OwER 1OOLe 


<BR 


e..e0 t ee 

















roe 


MORE SALES 


with MET-L-ART 


UPHOLSTERY NAILS 


America’s Nationally Advertised Favorite! 


lo wrappe a upho!stery nails 














r visibility lets custome! 


Now in 6 Popular Designs: 
#210 32 Leatheroid Nails 


#64/286 Large Daisy Head Nails 


#43 40 Furniture Nails 


#9 26 Furniture Nails 


NEW: #61/26 Small Daisy Head Nails 





MET-L-ART 


3-PRONG FURNITURE 


Use handy coupen te send for 
FREE SAMPLES ond price list 





ease send i 
PRE SAMPLES and compl fe am 


ind } urniture Crlicle 





NEWS OF 


News of the Trade 






MANUFACTURERS AGENTS 


Agency Adds Salesman 


John H (;,rahnam & (o., 
Inc., New York, N. Y.., 


facturers’ representative, ha 


manu 





JOSEPH T. DROUHAN 
appointed Jo epn | Drohan 
to the metropolitan N « 


Yor} taff 


ales 


Wilshire Mfg. 


rive manufacturers’ 
agent have been appointed 
by Wilshire Mfg. Co., Lo 
Angele Calif They are 
Joe Medeiros, Memphis, 
Tenn., for Kentucky, Ten 
nessee, (C,eorwia, Alabama 
and Mississippi; E. J. Coop 
er, Oak Lawn, Ill., Illinois 
and eastern Wisconsin; Ken 
neth KE lLuyer, Minneapol) 
Minn., North anda ysuth 
Dakota, Minnesota and 
western Wisconsin Murray 
Schramm, Chicago, Ill., Chi 
cago; and Fred Lunz, Var 
dalia, Mich., Michigan 
Jet-O-Mat 

Duncan Hines Jet-O-Mat 


{0O., Vinn., ha 


manufactu! 


Minneapoli 


appointed two 


ers’ representatives Nase & 
Wolf, Philadelphia, Pa., wil! 
represent the firm in Penn 


Mary 
land, Delaware and Virginia 


syivania, New Jersey, 


Ralph Wall & Associates, 
Los Angeles and San Fran 
ciseo. Calif . will represen! 
the firm in California, Ne 
vada and Arizona 


Lewis Engineering 


Lewis Engineering & Mfvy 
(o., Alliance, Ohio, has ap 
pointed these manufacturers’ 


agents: Joseph De Jure Co., 


Vhiladeiphia, for ea 


lbbistrict of Columbia; 


stern 
Vennsylvania, Maryland and 


( ecil 


HARDWARE 


i trodien, Leroy, N. Y 
‘ Yor} I: 


, . 
( annonsbur': | We 


| a,’ | 
CW raAtin VOU] . 
tern 


, , “ve " 
Penn ¥ VeaTiia 


Acme Tackle 
Acme Tackie Co Pr 


re entatives 


Mo ilton, 


iji¢ 
p73 


nrecnt: Steven & 


7 
; 
Koo i 


Forms Own Agency 
Harry W 


Ling yoods 


Thener, 1} a 
buyer for 


{ ‘> 


brit 
Shapleigh Hardware 
Mo., 


the 


wholesaler, is 


firm to form h 


ny 





Jk 


HARRY W. THENER, 


own manufacturers repre 


envtative organization ri 

represent 
Product 
1 oo} Muncie 


FA TiC) 4 ritpe* ry } gerry 


Opens Agency 


(,ien Gronberg nas opened 


a manufacturers representa 


five for MNOUsSeWATEeS 
Har 
He 


HnAYy 


avency 
hardware at 1950 
Rockford, I 


tern Ale ry 


ana 
COC yt ‘ 
Wa We 


of Washburn - 4 


Fasco Industries 
VMeanev -O’Connell - Mi 
ick. Inec.. Boston, Mass., 
been appointed New 
representative 


tit 


ygland 


la Indu tries, 


“ 


Crosman Arms 

Arms Co., 
appointed Dawson, Kin- 
Hambrick, Charlotte, 
representative 


( rosman In 
has 
ney & 
N. ¢ 
the 


sales 


for outheastern states 
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cash in on this amazing saw blade 


Saws up or down, right or left...in circles 


SAWS METAL, WOOD, PLASTIC, ETC. 


Meet the demand for this HOT 
nationally advertised item! 











TYLER SPYRAL HACKSAW BLADES 


iily move off the « nter ; clever Cc 4y Dox, helps you 
nore frames t They fit any standard hacksaw frame. Each 
blace is formed fron lly hardened steel to permit cutting 
net iS well as soft jteriais. Unanges ft tlat to Spyral 
es take only se play contains | Doz, cards of 3 

, g oe 4 





TYLER SPYRAL 
COPING SAW BLADES 






$ attractive cou 


1y 


AS ADVERTISED IN 
POPULAR MECHANICS 


Order now...available at mest 
HARDWARE JOBBERS...or write 


1005 W. Arbor Vitae 
516 Fifth Ave 


Inglewood, Calif 
New York 36, N.Y 


Mig. Co 
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wo 
pro 
2 eel ° 
SINCE 1854 


—« 


| oO oe 4 


PVs (ele) sm tele Mise) 17.1, bi 


WHEELING, WEST VIRGINIA 








B a ie Raw O° aie? 9c mil 


SELF-SEALING 
THRESHOLD 


No. 103. 3%" « 33’ 
No. 107.3%" «37’ 









Door Edging 
Carpet Bar 


CHROMEBRITE @& 
& 
mouldings 


Ready to Install 
Fasteners Included 


NEW Vinyl and Aluminum 


Threshold—Self Sealing against all / 
types of weather—Rugged Construc- ) asad 
tion and easy to install 


NEW... 


No. 5 MOULDING 
MERCHANDISER 
includes: 


*% Vinyl and Aluminum Threshold. 3% “ 
Widths, 33° and 37” Lengths. 






Aluminum 
Stair 
Nosing 





Heavy, Wide Stainless Steel Carper 
Bar. 1's" Widths, 3’ and 6’ Lengths 


No-Drip 
Satin Finish 
Counter Neosing 


Rugged Butt Type Aluminum Stair 
Nosing. 6° Lengths. 


Stainless Steel NO-DRIP Counter 
Nosing. 1° and 1\a" Face 6 Lengths. 


Reverse Type Cove. 6° Lengths. 
Scleable Moulding worth $8 28 FREE 
Self Service Display worth $15.00 FREE 


hee Be ee 


MERCHANDISER DISPLAY COVERS 
ONLY 3/4 SQUARE FOOT. 


You will have more Sales and Profits from 
this space than any other im your store 
Total Retail $144.72 
Your cost 7T7AQ 


YOUR PROFIT 67.52 
SOLD THROUGH JOBBERS ONLY 





Write for Special tntreductery Offer 


On No 5 Moviding Merchandiser 





229 Seuvth La Salle Street, Chicage 4, Hlinois 













Tait Promotes Four 
In Sales Division 









—— News of the Trade—— 


Curries Wins Brand Name Retailer Award 


t | ‘1 
| s 


Ge 
wo 





+ a 
le {j 


Curries Hardware, Mason City, lowa, is one of four win 


a 
3 


ners of Brand Name Retailer of the Year contest Samples 
of promotional material such as newspaper, radio, and I\ 
advertising for brand named products won for Curries. On 
left is owner R. L. Currie. Jack Carlson, standing, in charge 
of advertising and promotion, will represent the firm in 
receiving the award at the Brand Names dinner in New 


York, April 18. 


post of product aies mana 
yer 
Melville Sorrell j the 
A series of marketing manager. He was 
marks the expansion of the district sale 


promotion 


representative 
sales department of Tait at Lexington, Ky trand 
Mfy ("0 (formerly Dayton Laseter,. 


Pump & Mfg. Co.) Dayton, sales 


formerly district 
representative, Plant 


Ohio. City, Fla., is field sales man 
Frank G. Hickey, Jr., has ager He will assist Mr 

been named genera! ales Pease 

manager, domestic and fo 

eign sales. He has been re 


Dittmar Retires 
yional sales manayer, assis 
tant manager, and market G. C. Dittmar, New Braun 


ing manage! felis, Tex., recently retired 

James F. Pease, with Tait as vice-president and gen 
since 1949 as assistant sales eral manager of the Waco, 
manager and field sales man- Tex., Div. of San 


ager, has the newly-created Machine and Supply (C: 


John Lindamoode Jr. Heads Virginia Dealers 





Elected at the recent Virginia Retail Hardware Assn. con 
vention at Old Point Comfort, Va., were (left to right) 
William LE. Cundiff, Benton Hardware Co., Roanoke, dire« 
tor; John A. Lindamoode, Jr , Wytheville Vance Co., Wythe 
ville, president; and ©. K. Lorraine, A. L. Lorraine Hard 
ware Co., Richmond, vice-president. George |. Omohundro, 
Jr., Scottsville, was re-elected secretary-treasurer and John 
F. Small, Norfolk, and Jimmie 5. Ritchie, Petersburg, were 


re-elected directors 
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| Wheeling helps you sell more of 
every Wheeling item you carry! 


“ail around the House.. 


i v 
+ 


Outside. 








ADVERTISED IN 
SATURDAY EVENING POST, 
BETTER HOMES AND GARDENS, 





THIS WEEK AND PARADE 


Wheeling helps you spruce 


ro LAST BY WHE 








on-time delivery 
you ll sell ‘em all! 


’ _ 
‘ day i] needed Vf 


all promotions 


Cerne dl for the Same sult 


( Oi7icevile rif \\ hig f ling \\ Cité how es Vi (iti 


WHEELING CORRUGATING COMPANY, 













MEW for YOU 


FURNI 






URE HARDWARE 
aultless 





by 








Ring Up Sales 
With Bright Brass Finish Pulls 


A whole new chain of cash sales is yours when you 
display these lustrous Furniture Pulls for cabinets, chests 
and desks. Each handy-man needs several Pulls has 
12 styles from which to choose. 


product sales for you. 


Dev elops other related 


Every Pull an exclusive style by a famous designer. 


Permanent bright brass luster—will not tarnish 


INDIVIDUALLY PACKAGED 


For your convenience in checking inventory, stocking 
and selling Faultless Pulls, each piece is packed in a 
colorful, individual carton. Each carton top illustrates the 
Pull it contains, is identified with style number, and the 
Pull inside is wrapped in tissue work sheet. With identi 
fying illustration and style number clearly visible, there 
is no need to open the package and disturb contents 
Package is ideal for use on shelves or in open self-serve 
(K189, K195, K199 and K200 are packed 
2 pieces per carton.) 


counters. 


24 Popular Furniture ideas 
FREE with each Pull 


Fach Faultless Pull is wrapped in a work sheet of 24 
casy-to-make furniture designs ready to scale and con 
struct from simple materials, Planned to create greater 


demand and multiple sale of Furniture Pulls for you 


START 6/7 PRO} COMING YOUR WAY TODA 
he 
AUIII@GE SS FURNITURE HAROWARE 
FAULTLESS CASTER CORPORATION 


Evansville 7, indiena HA.4 


Without obligation please send full particulars about the 
free Display Board with introductory stock of Furniture 


Pulls on which I can make a profit of 67% on my cost. 


My Jobber is 
Firm Name 


Lily State 





200 









Fishin’ Time is EXTRA PROFIT TIME 
when you feature 


age ecm 


FISH 2b 


STRINGERS 








De Luxe 


CHAIN 
STRINGER 


Welded tink 
cadmium 
plated. hook 
of high tension 
teel 6) inches long 

4 slide hooks with extra 


end hook 












CHAIN 
STRINGER 


Welded link 
cadmium plated 
% fixed safety 
snaps with center 
swivel for rotary action 
45 inches long 








am CORD STRINGERS 


\ Made from No. 4 hard braided Mason line 
lung and needie of non-rusting tempered 
} lew! in 4-6-9 and 12 foot lengths 


m2 <a Ne 

Sy ~~ y 

, ae 5-6 
Kr nee 


6in 1 CORD STRINGER 


lhe stringer with ix distinct uses. Fish 
} ry 























» 
Siringet bie Aon i) yorret “4 aiet 
. y AA , - , ; 
\ < Measu ing bule liottle (Opener 
Screw Lriver 


Every Fisherman's a Prospect! 


Here's the line that outsells em all’ For quality 

ance value. FRABILL fish stringers are ‘fi 
with dealers and fishermen everywhere. A complete assort 
ment of sizes and styles for all types of fishing For easy 
protits more profits all season long, keep them on 
customers. They'll 





perform 
at choiwe 


display within reach of your fishing 
really sell! 


OTHER BEST SELLERS IN THE 

FRABILL PROFIT LINE NATIONALLY ADVERTISED 
Minnew Buckets Minnow Bucket . 
SOLD EXCLUSIVELY 


THROUGH JOBBERS 


Fishing Floots Chains 
Minnow Traps 
Anchor Rope 








FRABILL MANUFACTURING CO. 


2734 West Florida Street e 






Milwaukee 5, Wisconsin 


Exclusive Exporters 
eee ee ee) ee a ee ee 









HARDWARE AGE, 


APRIL 12, 1956 








News of the Trade 











q ’ 
- * 
Sharlach’s Hardware, Bedford, N. Y. won the $250 top 
award in window lisplay given by Associated Bulb Grew 
ers of Holland \ $50 award went to Reineman Hard 
ware Burlington Wis Stebbins \nderson (o., lowson, 
Md and Stambaugh lhompson s, Youngstown, Ohio 
Organizes Sales Firm Dunleavy Appointed 
\jax liat dware Mfg Holgate Brothers Co., 
Corp., Los Angeles, Calif., Kane, Pa., has appointed 
has formed Ajax Hardware James V. Dunleavy genera! 
Sales Co. to handle sales sales manager of the toy and 
promotion, customer service industrial wood working 
and public relations divisions 
Florida, Georgia Assns. Name Officers 
¥ m ; H : 
4 / 
" e New officers of the Florida and Georgia Retail Hardware 


\ssns. elected at the convention in Jacksonville, Fla. re 


cently are (lett to right ) Robe rt j Me ann, Meé ann ree 

man “o., ! I auderdale I la , vice president ot } lorida 
\ean KR. M. Bronson, Bronson Hardware Co., Eustis, Fla 

president, Florida Assen borrest Knapp, Knapp bHiardware 
Co., Thomasville, Ga., president, Georgia Assn.; and W. W 

Hiows ll, Way: roses, ‘ua secretary ot both groupe Alao 
elected were ©. ©. Giddens, Adel Trading Co., Adel, Ga., 
vice-president, Georgia Assn and Martin | Stuck, New 
Smyrna Builders Supply, New Smyrna Beach, Fla., director 
ror Florida | he Bates Sates blardware ( Des Atlanta. (,a., 


Gcirector tor Ceorgia 
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YOU'LL PROFIT MORE 


Sharlach’s Hardware vias iaennne ee “" TI MCOR 








AND THE DIRECT-TO-DEALER SALES PROGRAM 


THAT OFFERS YOU 40% PLUS QUANTITY DISCOUNTS 


NEW STYLE «+ NEW FEATURES 
* QUALITY CONSTRUCTION 
* ATTRACTIVE PRICES 

PINCOR HAS THEM ALL! 


(Choose from 81x pow- 
erful Pincor Reel 
mowers like this big 
21” deluxe Model 
5521 BR with 4-cycle 
riggs & Stratton 
engine, recoilstarter, 
over-size diamond 
tread tires, adjust 
able cutting height 
Throttle and clutch 
control are located 
on the handle 


Offer your custom- 
ers the very latest 
designs with Pincor 

like this Model 
618CR4 an 18" ro- 
tary with die cast 
aluminum chassis, 
front grass spray, 
offset wheel, leaf 
mulcher Powered 
by a Clinton 4-cycle 
engine with recoil 
starter. 








SE wise 


ORDER in TIME 








Pincor trimmer type 
rotaries im lude elec 
trices, 2-cycle and 4 













cycle gasoline models 
. eleven new rota 
: ries in a price range to 
interest every buyer 
‘This 18” Model 518K 
has a 2% H. P. 2 
cycle Pincor engine 
with recoil starter 
and a leaf mulcher as 
standard equipment 


‘. & rear wheats: —sS care’ 
There are 17 beautiful Pincor Power 
Mowers for 1956. See them all in a 
four-color folder. Send for a copy 
today. 


PINCOR PRODUCTS 


made by PIONEER GEN-E-MOTOR CORPORATION 


5641 Weet Dickens Ave... Chile ago 3G, Illinois + Telephone BErkehire 7-410 





“we va as 
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1o8 et 
ote “ag Pa) 
- 


5S y > %, 
* Guaranteed by © 
Good Housekeeping 






\ 








Grips fixtures to walls... 


170-piece merchandiser contains 50 each of 1/88 
and 1/8 L: 25 each of 3/1658 and 3/16 L; 10 each 
1/4 S and 1/4 L for light, medium and heavy 
fixtures. All sizes available for Standard Shelf Stock 
in metal-reinforced boxes. 


Nationally advertised in Good Housekeeping Mag- 
azine, Better Homes and Gardens, The American 
Home, Popular Science, Popular Mechanics, Sun- 
set, Farm Journal and Country Gentleman, The 
Building Man- 


Home Craftsman, House Beautiful 
ual, etc 


* STAR EXPANSION . 


Fasteners for Home and Industry 


142 Liberty Street, New York 6, N. Y. 











f — ee ee eae eae ae ae ee ee “= 
| * STAR EXPANSION . 

142 Liberty Street, New York 6, N.Y 

FREE! Please rush sample of WALLGRIP PLASTI-CARD 

i package and catalog sheets 

| Name 

Address 

City lone State 

Branches in all Principal Cities 


ee 





| 
| 
: 








~News of the Trade 


Brearley Co. Elects New (two top-management changes 


: trearley was 

Vice-President,Secretary °°" gt , 
elected secretary 

At an annual meeting re- Mr. MeDonald. with Brea 


cently, 
Rockford, LIL, elected 


Ke 


created post of vice-president 





in charge 


the Brearley Co., ley since 1446. | a director 


Philip Mr 


founded the company, is aiso 


Brearley, whose father 


the advertising manage! 
H. W tathke president 
and treasurer, and Mrs. Anne 


(. Breariey vice-president. 


Sheet Metal Meeting 
To Consider Costs 


(,eneral business condi 
tions, steel and costs will be 
among tne major! subject 
discussed at the 46th Spring 


Veeting of the Nationa! Assn 
of Sheet Metal Distributors 





PHILIP E. McDONALD 


on May 14 and 15 at th 
Hote! Roosevelt, Pittsburgh 

The opening sESS1i0ON Wi 
present a talk on the stee! 
situation by io. Willison, 
assistant general sales man 


ayer, Jones & Laughlin Steel 
Corp., Pittsburgh, and on the 
yenerail business outiook by 
Ly Robert M W eidenham 
mer, professor of finance at 
the University of Pittsburgh 
4 flim strip on Operation 
Hiome Improvement will be 





shown 
May 14 


“Progress 


Monday 


atternoon, 


JOUN C. BREARLEY 
MeDonald to the 


which has been 


made on Functional! Costing” 


newly- 
the final session subject on 


of sales in one of the mornin Vv of May 1. 


Louisiana Dealers Elect Ned Richardson 





Louisiana Retail Hardware Assn. members, at their recent 
convention in New Orleans, elected (left to right) B. Ned 
Richardson, Richardson Hardware Co., Ponchatoula, presi- 
dent; James E. Graham, Graham Hardware Co., Bossier 
(City, vice-president; and Guy G. Gardiner, Dixie Hardware 
oo ( rowley past president and adviser Directors re 
elected were Thomas FR Sartor, |}: Sartor Appliance . 
bHardware Co DeRidder; James 6. Voorhies, New Iberia 
bHiardware Co., New Iberia: Clayton | torne, Ir ( 


Borne Hardware & Supply Co., New Orleans, and John © 
V etter. Vetter lumber & Hardware { o., New (Orieans 
David {) Mansheld, lackson, Miss continues asa secretary 


Ward. lohn VW Ward biardware ws 


adv ise rT 


freasurer and Max | 


\lexandria wae named an 
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New Wali Display 


Booms Bath §$Scale Sales! 








Surveys show Borg bath scales produce double the sale 


per square foot, of other merchandise in your store. 
lf vou ve been missing these sales through lack of 

floor space, here's the answer: Borg’s new wall-panel 

yr rlorated-board display, with easels lo hold 5 scales 


and two cards. 
| very store has a wall space or countet end lo hold 


this selling display. Usable horizontally or vertically. 


PANEL DISPLAY DEAL 400-6 


1 complete Panel Display Unit (valve, $12.50) 
plus 1 Model 8124C Scale, Black (retail, $7.95") 


Your total cost for both Ss 7.95" 


Retail 
Value 


$23.85 
21.90 
15.00 
Retail Value $60.75 


40.00 
your praorit $20.75 


Regular stock as part of the deal: 


3 Medel 8124C—Ename! trim, retails @ 7.95" 
{1 Yellow, | Black, | Pink) 

2 Medel 4224 — Stainless trim, retails @ 10.95" 
(1) Black, | White) 

1 Medel 1500— Chrome “Flight”, retails @ 15.00°" 
(White) 


Denver west 
*50¢ higher 
**75¢ higher 


Your Cost 


The Borg-Erickson Corporation 
1133 M. Kilbourn Ave., Chicago 5! 
| 
' 


: 
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The scale with dep« naabile ac 


. . : 
: ; ; ; . " . 











Hang it, stand it, practically anywhere—it need take 
no floor space. And it can be yours without a penny out 
ol fare ket. under teriis ol Bor ys new ()~me ale deal. whi hy 


: 
includes scales in 3 price ranges, 


bor the complete display value $12.50) you pay 


scale at no ¢ hare ta 


sales skyrocket. 


"y — . 
only o1.99 and you get a >, Yo 
watch 


Ask vour wholesaler for Deal 400-6. 


equal the display eosat. Cet at 


the 
igre y 


is made 


BORG 


oo GG =~ 2 


—_ 


40.00 


Your Total Cost $47.95 













































Frthe HOME 
ot forthe COTTAGE 


(hoose from an attractive assortment of original pictures 


permanently lihographed on metal. Sturdy wire fasteners hold 


Gem flue stoppers firmly in place covering the stove pipe 


hole, and yet allow them to be easily and quickly removed 
(Wire fasteners fold flat for easy shipping and storage.) See the 
convenient dimensions and other essentials 


chart below for 


Shipping Weight 

















Diam- Fast- 

eter eners | Per Doz. Per Gross Order from 
No. 3 Ivory 8-17 64°16" of 7°13 the. 7 ov.| 43 the Your Wholesaler 
No. 6 Ivory! 91/4" |7 of 5 ibs 62 Ibe Or Write Us 











Packed | dozen per carton. | gross per case 


For References 





Lithographed Metal Containers 


J. L. CLARK MANUFACTURING CO 


Home Office and Piant @e & bf ' 
Liberty Davis nh Plant and ale * i» eate rs 


New York Sales Office @ Chrysier Bids 


News of the Trade 


Ray Mullen Joins 
Kyanize Paints 


Ray Mullen ha oined 
Kyanize Paint inc., as me} 
chandising manager 

He had been with the Va 


KAY MULLEN 


f orp 19044 Pa | ii 


pi esident 


ines 
the 


peciaAl nie 


pal 
istant Lo 
vorkine ori cil (dj 


merchand| sinhy problem 
Atkins Saw Appoints 
Butler Sales Manager 


Butler has been 


ale 


James Ek 


appointed manapyetl of 


the industrial and hardware 
nile division of Atkin 
saw Div Korg-Warne! 
‘ orp indianapol! ind Me 


Whitlock Corp. Garden 
Festival Attracts 650 


Some 650 representatives: 
of 400 dealer attended the 
recent annual! Hardware 


Dealers’ Spring Garden ke 


the Whitlock 


tival of 


, 


{ orp 





JAMES E. BUTLER 


heen heid Ait Manaye!l 
of the industrial division 
The o appointed B 
(owen director of! ale 
and JO 
tor of 


firm a 


epn J aires 
marketing. Mi 


Comuvuany 


Weetiec sy 
(owen 
Vernet A 


Hie manage !l Vii Veeney 


Gardella Joins Whitlock 


IiVvio J (, al deiila ha 


joined Whitlock Corp., hard 
ware distributor of! Mount 
Vernon N ," SAai¢ rep 
resentative fol! Westchester 
and Long island He Was a 

Ai é representative to! 


Mount Vernon ‘ ," whole 
ale 

(on display wa a Tu ine 
of garden tools and supplies 


offered by 60 manufacturers 


COMpAany 


oklet run in the Sun, 


rhe (Oot) imrie! 





Among those attending the festival were (left to right ) Mre 


| ila | W oodworth W oodworth Kuilders Supply ( © Ine . 
Bronx, N. Y Robert Lohr, True Temper ¢ orp., Cleveland 
Hiohi Ohio: and Samuel and lack Marden. Marden Hard 
ware Co., Ins Yonkers, N. Y 
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(Miss Norway ) 


Sturdy, Colorful, Self-service Display > 





Conveniently Packaged Merchandise (Tubes) in Ass‘t’d lengths 





Top Quality Product “A 





Convenient Reorder Plan 





Consumer Advertising 





Priced for Profit 


1 Boon 


"DO IT YOURSELF” WARDROBE HARDWARE 
Display Kit 


For information write 


NORDAHL MANUFACTURING CO. 


18O W. Alameda Ave., Burbank, California 
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because 


SNR 


has the e 





Maroon and White 
with easel and 
hanger. 24” square 


—you will ' 
have the 
edge in 


>) °@) Sab g You are looking at a 


counter-display that carries 





the keenest array of aluminum mouldings on 


the market. This compact, colorful, well- 
planned Silent-salesman holds 33 sparkling 
samples of a line that speaks of quality. Here 
are just a few of the features that help sell 
ARTRIM on sight price 


exciting new shapes 


uniformity 

gleaming finish nail 
and screw holes precision aligned with no 
[here's a lot to be 
ARTRIM but it talks for itself 
ARTRIM your sales and you're heading for 
A card or call 


attractive display 


burrs, or rough edges 


said for 


a shipload of easy profits 
will get you one of those 


panels for your counter, a brand new wall 





chart and catalog. 


A few good distribu 
torships are open 
Write for informa 
t110n on territories 
available 






hy 


SION: SUPERIOR INDUSTRIES. INC 
YOUNGSTOWN, OHIO 
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End PIPE CONDENSATION 
PROBLEMS Forever 





the only 
%-inch tape 








with + separate 


insulating barriers 





OUTSIDE 


Rough strands “hold 


cool surrounding air 


Air-tight, self-sealing 
for utmost insulating 
efficienc y 


INSIDE 


“corrugated 


Only NoDrip ‘Tape offers 

BsLOpS condensation drip forever 
waste space completely useable 
labor-saving installation. 


NoDrip ‘Tape is a pliable 


ZiVeS 


easiest, 


COVCTINE 


strands, 


qi 


d 


prevent exterior condensation 


/4,-INCH THICKNESS 


Dead air is trapped between 


forms 


added insylation barrier 


you triple insulation 
makes 
you 


,cork-filled 8-strand 
self adhering, becomes a sealed pipe 


jacket the instant it’s pressed place. LOO’ 
vapor and moisture proof, 

tequires no vapor-seal lapes or over-wraps 
No fasteners, tools, brads or adhesives Winds 


spirally around 
joints, 


needed 


any tubing or pipe 


tees, valves or angles 


anyone can apply NoDrip ‘Tape. 


1°? roll, list 


Higher west of Rockies or Canada 
(Subject to usval trade discounts) 


FREE! Bulletin D-40 





J. W. Mortell Company 
5608 Burch 3¢., Kankokee, tii 


Piease send me FREE copy of 
Bulletin D-40 


, Dept. 4 


Name 


Address 


City State 


ee cea cue ce Ga ca an aD Gn GED GD oD ow oD aD 


L—————~———— 
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News of the Trade 





Ace Directs School For Medbery, assisted by ©. R. 
Builders’ Hardware Kazmer, both of P. & FF 
Corbin; and J. F. Stolfa, 
Forty Ace hardware deal- buyer, and C. B. McClaskey, 
ers from six midwestern vyice-president and merchan 
tates recently attended a dise manager of Ace con- 

| three-day special builders’ ducted the schoo! 
| hardware choo! at Chi All phases of builders’ 
| cago’s Hotel Hamilton, spon- hardware design, use, and 
| sored by Ace Hardware merchandising were covered 
Corp. of Chicago Training manuals, textbooks, 
PY. & F. Corbin Co. pre- and blueprint were fur 
pared the intensive 12-hour- nished dealer: for future 

a day instructions. H. E. study. 


’ 





¥ 


3 
Lod 
| - | 
’ 


dost 


A spec ial a< hool on builders 
ducted for 
( oTp 


three days at Chicago by t 


Hardware Center Opens {four-story building at 665 
Boylston St joston, Mas 
The New England Hard- mm, building will be known 
ware Dealers Assn. has as the New England Hard 
opened headquarters in a ware Cente! 


he Ace 


It was attended by 40 midwestern dealers 





hardware was re« ently con- 
Hardware 


Louisiana Dealer Relocates and Expands 


oper 3 ree 

£4 

E ae i - 
. , tee Se 


gone ye 


) rs * Tie 
ws i. wm +: a a. 
ee ae ae ba 

ese 6 OF 


This 


| larahan, 


is the greatly expanded Quality 


HARDWARE 


AGEL, 


Hardware 


APRITI 





Awe iehfas-a: rere | 


Store at 


formerly at New Orleans. Story on page 208 


12. 1956 








Sia Kool Water Coolers 


ond 10 ha. 02 sizes 


H. P. GOTT MFG. CO. 


ORIGINATORS of the 
Horizontal Attic Fan... 





horizontal or vertical ort fans in 


a variety of sizes from 7,500 to 19,000 CFM capacity 
adequately powered and provided with over 
size beorings and shofts for years of trouble-free, quiet 


Pockage Units complete with Jackson aluminum automat 


For full specifications, request our Catalog 


JACKSON 
MANUFACTURING COMPANY 


MONTGOMERY, ALABAMA 


THE DEMAND IS GREAT FOR 


TAKOOL 


i 

a Ae se 
Li west 
a cans and 
water coolers 


Keeps water pure and cool for long pe 





riods of time. Extra large top openings 


make Sta-Kools easy to fill and ice. Rug 


gedly built on the exclusive Got principle 
of double-wall, thermo-type construction 


of galvanized steel with- 
out heat conductors 
Available with or with 
out recessed, flush 

mounted faucet. 1'2-, 2 

and 4-gallon sizes are 
equipped with easy- 
carrying bails; 5- and 10- 
gallon sizes have large, 
convenient side handles. 









‘ 
f 


. KANSAS 


WRITE FOR NAME OF NEAREST DISTRIBUTOR 


APRIL 12, 1956 


a bility 





Sta - Kool Water 
Cans are available 
2 1 § 


gal sites 





Re eta ns ¢ 
me se ey, iY: & : 
» > 
¥ 








your profit dollars 


Dependability is important to you as well as 
your customers. The dependability of Red Jacket 
Pumps and Water Systems is your assurance in 
protecting your sales profits. Once installation 
is properly made, costly service calls are elimin- 
ated. 


Sell Red Jacket and you will increase your profit 
year-after-year. Red Jacket's continuous engi- 
neering, research and development programs 
will always provide you with the best and most 
modern Water Pump designs 


ONE OF A COMPLETE LINE OF 
Dependable PUMPS 


and WATER SYSTEMS 


The Red Jacket Centri-Jet 














"Hea s Duilt with «a pe 
citor type d si voitage 
motor with Duilt-in overloed 
protection The all-brontre 
one-piece impetier and iong 
laatis g cerami shaft sea iT@ 
simple and dependabie The 
“HB is @atily convertible 
from shallow to cgeep we 
operatior ne automat 


reguiator vaive it preset? at 
The factory nd ca be re 
se? 1 2 minute for changed 
settings, The pressure switc? 
is 4 popular, top-quality 

’ 


brand. Heavy gauge 
Gip galvanized tanks fit eve y 
requirement Pump g levels 


fo 129 feet: Capacities to 
gaiions per hour Write 
information o Red Jacket's 
comp ete ne 


Red Jacket 
Centri-Jet "HB" | 

(ittustreted) * 

Model 50 H8-$-——T42 
Shallow Well Water System 


a MAY |5 WATER 


— RED JACKET / 


SYSTEMS MONTH 


fuater 
service 
products 


RED JACKET 


MANUFACTURING CO. 


DAVENPORT. I[OWA, DEPT. HA-46 
“The Choice That's Made Friends” — Since 18478 
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News of the Trade 


Porter-Cable Machine the company’s overall expan- eral sales manager. N. 8S. trist sales representative 


‘ ion pian howe move ip from eastern pecome eastern zone mana 
Makes 6 Appointments }? f ‘T vO vice pre ident 4One MaAanayet Lo field sale ve! ( I W heeler Lep 
Vorter-Cahble Machine Co.. Will Assume hbroade! auth manager, and S VM. Jankow rrom mercnandising mana 
pyracuse, N y na mad aS yveneral manage! is iH ki, former Connecticut di rey into tme new.y-created 
| post of Lif esearcn mana 
ey) ind Vi I Patulsk 
ormet! taf? i Lani ry 
Trice manape IT new prod 
ict planning and develo 

met! 





Win $25—Name 
The 10-Unit Pack 


What } a good name fo 





’ ‘) + 
a it} if 7 PpAaCnhape oul uy 
gestion tor a name na \ 
; BZD «rt art ' (oti pin 
4% l4 for deta 
\. SS. ROWE ' ' ade 


K. ¢ ryo KR. H. SCHELLASCHMID!T 


j executive appointment Schell chmidt, former! hieid DEALER BRIEFS: boutte \/ f lohn (or) 





and promotions as part of ales manayer, becomes yen e1 anat ypened ne 
(Continued from page 185 ind arygel tore at 18] 
New Orleans la The Harrison Ave. Featured lin 
Quality Paint and Hardware we pow ewe Penta 
OBITUARIES tore, owned by Gayle G, *PPliances, and heating and 
lick, ha hortened it PIUMDIRE ‘yee Joo 
name to Quality Hardware ?''“5 “&Te & ay Se ee 
tore a part of it expan vere Tree gifts for tai ana 
W. Robert Goepel Clarence E. Fries ion and relocation. The SM’Cren Curing grand opel 
ny Ceienoratiol 1” 
WW Robert Goepel, 66, ad ( larence 2 rie eit. Hirm is now at Bed) Jeffer on | 
vert) Ti? THiATlAYv Ee) of trie | chairman of the hoard of Highway Harahan Lia Phe 
Piywood Corp., New York Fries, Beall & Sharp, Wash new, larger operation fea Dram, Ore Mr. and Mi 
ington 1) ( wholesaler. our garden tool and RR I Proebstel, owne! 
died March 15 at Arlington p BOSE and electrical ip Yoncalia’s Home Town Hard 
(Va.) Hospital. He founded pie (mee picture on page vare store, will move into a 
the firm 50 year ago If 0 ) newly-fixtured and remodeied 
was originallv a neet meta! kdjacent store in early Api 
and Linnell Uppy house Shi eveport La korre ihe new Lore ‘ rive | 
rut inte! became i nara King recently opened King Vroebste double the ’ ri 
ins paint and tool whol Hardware Lore n t plown irea or tn | 1OCAT 
ey Mi rie recently Lente} Vitn a hve man tafl 
lractured hi nip, and was \ veteran Buckeley Hard an fF ranciae (‘a . 
ving at a& nursing home ware empioyee, he nas had c| ng i Ss ' 
prior to hi death yee nhexperience in LOU! Ha lware . ’ vine St 
core bie peciN A I} \ at Rowe} No change 


Irwin Cady Smith inting equipment, house- were announced. Mr. Sct 


aires, and iawn and garden 





" r ’ ’ ‘ ’ 
Irwin (adv Smith i4. w hye need rik i ee! ! j ‘ 
’ I I rat nore tnat 0) ‘ 
W. ROBERT GORPE! vitn nis D1 her, Lou 
operated hardware and gen Viuael ' } 
era Lore at Rolfe lowa - "a p Ts (vy 
On » Ged on March i4 at ince the turn of the ere Hard on and App ATC 
: i? : ; ' ; iT f oO ry : . 7 . + f ’ ‘ ' i ; rié ’ 
Huntington Hospital. Hunt | ry een i oa | 
Lies ml pie nee! Mi . }e aa i wif?t \', ; ‘ ‘ S| | : | Hi : ; (4 } 
ington, | l rOllowing an , erkKWwi Name of the firm ° nau arawar ) 
; , ; ; Ho pital on Ja au in i not } neve TT) ' , eel pad tT iy inno}? | } 
biine lie had peen with the ‘ , , Cathe . s thee ’ 
ale] tal rhe fraveied iowa i ey’ hrothe) \ | on hye i4 1) shed ‘ 
hem nce ruil Ht) home ile renresentatic , 3 I roun : | . i 
’ ’ ; _ ; | ; a i Mert Witt i* Lie matin Perr ' : ed ai ’ OT Ha) iwa 
Wi at llun rier Lon \ stiona Sf 7 ine na M i 4 
; ai ls ‘ rp | ati i } YfTensive anAiternatl or ’ f 
('o. He retired last yea) Lond 
Hee; compilecved ana ry< 
ervice ucn a Oc K Smit ri ) ' 
N. Myers Fitler : Ripley, W. Va.—Hardma 
y L. E. Winkenwerder and window glass installation «¢ ; ' 
: SUDDI' 0 ecel open 
N Vive! ritler. if forme) . " ire featured vl | 
lLLlovd Kdward W inke niwe} : new naraiware Tore ( 
chairmat of thie board of . ' , 
de} partner of Ww Hiard ( nuret! { ‘) I Hlardmat 
Kdwin ii rities  o., Ph) ware C Yakima “ Harper, Aa) About 1200 +) 
’ . oir ash i senior member of ¢ 
nce iphia ls " cordage nirm big i T iden n Vi , ’ . prope attended i yrand 
‘ ‘ ot miiy ‘>  eawe » 
founded by hi ypreat-prand opening day celebration at 
father 151 years ago, died Thurman Hy; 
° ‘ : : ' : . aT aw mate ATiG 
| wo | Hugh H. Parks 3 ) 
Mare hy Zo) Ct nis home mn 9 Piumbing atore recentiy Sa / Hiclena (dre (,u 
W vnnewood. Pa lie retired Hugh iH Park ’, Vice-pres Viore than *et0t) registered to! lusten nas wld r) Hi miton 
in 1049, shortly before the dent of the Chicago Spring the many free prize awards Hardware store to Lew Wink 
firm was sold to Columbian Hinge Co., Chicago, Ill., died Heavy advertising announ le! No immediate change 
Rope Co., Auburn, N. ¥ on March 17 ed the event in the local press. have been announced 


208 HARDWARE AGE, APRIL 12, 1956 














Joe 


president 


ha! 





HAKDWARE 


I 


L 


WM ood 


onvention 


Mo 


vice president 


of { orpus 


ere 145 
day 


Paint . 


recent 


suUTING the ree 


4f' 


ly 


AGC} : 


ent 








(lett), and Edwin | F lato 
Hardware Co. at the exhibit 
[rade Fair 


SALES CONFERENCE - '956 


12. 1956 


d: Hr. A 


vrar Mi he l wies executive vice president 


president ti 


L.ynes, vice-pre sident in cha 













j ial sales meeting ot Marshall Welle store 
Lio Mar: hy | HH \RI Ww \R] \G!I ) sik 


wether for this informal picture (tr 


top 


om 


‘ eenough assistant manawyet stores program 


sobiloff, president and 


rye 


Op vice pre aident in charge el hinance 


blere are the Attendants aft thie recent 
day Stanley Works sales conte 


ence (fireat row left to riwht) ‘ > 


sischel, E. V. Higbee, G. M. Fletcher 
Lie x (,ailbraith WA Mathe vs I | 


ae ,a8 }? VW Seelve lheodore Mie! 


han ‘ | I ohmeve ' He { Schmidt 
blarry bkricaon \ 1 ( rawtord, | 
McKenna ' econd rerw left ta righ 


t) 
I ‘ Kenheld, Howard Hartman. 1 
Molchan Robert bHlughes Kobe rt 
Parker Wesley Carlson | Hoc he 
‘ | l’rvor Wendel Plum lee! Mol 


mn (Third row, left to rieht) Rob 
ert Campbell (harles Lucas He {, 
Rdwacds, Mishesd Packes. A, 1 * 
r, (ross, M. G 
(,rovet I WM Hlackston, VP. 1 KHich 
ardson bunt berven (Back rov 
Jamburi W alte: 
Shu eter Lafolley, | \. Petty 
I) K. Tilton, Alex Sobell, A. H. Fritz 
| ©) Boehnert, R. W. Chamberlain 


> ys 


© F 
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Feb. Job Holders Top 
y 1955 by 2.7 Million 


3 


F. 
v4 
r 


- 


ees 


i” 
a 
* 


A 
4 
x” 
ial Continued from page \4 
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‘ ff 
‘ 
] ene f 
j wl bae 
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f 
f 
‘ 
boheme detente “ r ee 
HARDWARE BUSINESS Se ks ae ae ae ae 
* 
rrr 4 ier, although some 5VU,00U0 Tewel 
| reetlneree! | people held iobs. Causing the de 
cline in jobholders, government 
officials sav, Were lay-offs in tne 


auto industry and se: 


First Quarter Figures Show Gains in Income, backs in construction, farming 


and retail trade 


Sales, Orders, Output; Consumer Credit Dips Unemployment figures have dis- 











New records may be in the mak ran about 1 percent higher than played a seasonal rise since last 
ing. Karly reports coming in on December volume, after § allow- October, according to the govern 
the first quarter of 1956 show per- ances tor seasonal variations. ment 
sonal income, wholesalers’ sales, Total sales in the first month of The non-farm employment t 
manufacturers’ orders, and indus 1956 came to $9.4 billion worth of tal of 57.1 million in February 
trial production hitting new goods, or $800 million below the was down slightly from the prev 
highs December figure However, this ous month, Dut ored an ali-time 

(oupied with a report that busi was less than the customary sea- high for February, running 4 ete 
ness plans to spend a record $35 bil onal decline cent ahead of the previous years 
lion for new plants and equipment, Inventories held by wholesalers fi vure 
signs are beginning to point to 1956 on Jan. 31 were estimated at $12.5 The number of jobholders in 
asa year even bigger than 1955. In billion, or $200 million higher than manufacturing declined about 60,- 
come in 1955 was $19 billion December inventories The gain 000 in the latest report, reaching 
higher than the previous record was the strongest in durable goods a total of 16.8 million 
Yea 

W hile january HDusiness wa M | 
good (up % percent in hardware i Consumer Mailers 
sores consumer credit took a 
health adjustment downward 


January's total retail salen wer New Wholesalers’ Aids for Dealers’ Use 


up neariy 4 percent 


‘A cording Lo redera| lies rve 








aurvevs and reports, the consum 


iy publi isn quite a bit more Op Dealers Offered Mailer Available for late May or early 
Limmisth about what it will earn . June malling to customel the 
| | By Janney, Semple, Hill | | . 
and spend than it was at this time broadside features dozen y] sale 
in last year’s government surve A six-page multi-colored Summer priced seasonable items A kit of 
Value Days broadside is offered to . ) 
- % ' ad mat streamers, price cards, 
3 S & @ hardware stores by Janney, and pennants to help back up the 
Personal income showed a sea- Semple, Hill & Co., wholesalers of ) : 
mailer is offered 
sonal decline during January, but Minneapolis, Minn 
ran considerably higher than the Ww 
. pemmeren | . 
vear-earlier period, the Commerce heads Ck gl orthington Sale Folder 


Dept reports, 


May Reach 1.6 Million 
An eight-page rotogravure hand 
bill being circulated by Geo. Worth- 


ington Co., hardware distributors 


The annual rate of personal in- 
come in January was $312.5 billion, 
off $2.3 billion from the December 
figure. This marked the first 
month-to-month drop since the same 


of Cleveland, Ohio, may reach a cir 
culation of 1.6 million, the firm said. 
The handbill, packed with IRHA 


hardware week pecials, covers a 


period one year earlier 

liowever, the latest income rate 
is $16 billion higher than that for 
January, 1955 


wide range of hardware, house- 
wares, sporting goods, and lawn 
The department said wages and and garden needs 
salaries in January were at the 
yearly rate of $215.5 billion, against 


$215.8 billion during December 


Whitlock Offers Dealers 

Spring Goods Promotion 
Whitlock Corp., Mount Vernon- 

YOUR NAME HERE N. Y.. wholesaler, offers its dealers 


GOES 'Ownh Amt 





7 .s ” 





The Commerce Dept. reports 


that January sales by wholesalers at a “Fun in the Sun” spring and sum- 
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MAYNARD AMERICA'S 


FLOUR SIFTER Oe TIT 


win cas Glbbze rv0n LIGHT-UP DIAL 


















































| f : ’ J 
C A Vi, 
- 4 j 
73 Lie 
Full cup capacity with 
tapered bottom permits 
sifting into cup or small 
bowls without spilling! 
Natural position sifting 
action, 
write for complete details Made of durable styrene 
; in gay colors to match 
5 fhe make of 
— the famous Maynard 
imerica mixers! 
odern ft 
im vi manufacturing co. 
1444 £—. COLORADO AVE., GLENDALE 5. CALIF. ’ 
; 
j ; 
ALL NEW ...model 609 
Again ( ¢jt NSEI OR gives you thee sales edge 
over conventional scales. [he INSTANT the scale 
:4 stepped upon the dial i% floods af with light 
+ dhtomaticaily’ this teature Captivats customers, tor 
if is Powtively the ¢ i-to-read scale ever offered to 
them. Light if dial high fashion design sleek 
; hoor huge og ihpouette uf urpassed accuracy 
Merchant ano recognize the * ales potential created 
by tl ombiaation will record new heights in vol 
a4 ume and profit during A rite € onnt rv Star Late 
i raet lhere no other scale like it 
/ n An " 
STEP ON IT...AND SEE 
@ LIGHT.UP DIAL assures easier weight reading even in 
well lighted room 
@ LIGHT.UP DIAL is @ boon to people whe heve visvel 
P deficiencies 
You SEE TH EM @ LIGHT.UP DIAL encourages children te weigh requlerty 
makes “‘keep-fil’ activities fun 
/ @ LIGHT.UP DIAL completely eliminates lens glare caused 
Ee Ce: by overhead lights 
jh 
Uety” - @ LIGHT.UP DIAL hes long service life. When required 
mei tlanderd flashlight bulb and/or bettery can be easily 
; replaced 
. 
5c°C°C for QUALITY P COLORS: White, turquoise, Burgundy, Bive, Pink, Yellow, 
HIGHER QUALITY LOWER COST ) Green 
‘ ‘ | Retail *9%* fast 
| 4$10*5 Far West 
i 
- . | | THE BREARLEY COMPANY, ROCKFORD, IL 


AMERICA’S FOREMOST AND LARGEST 
) PROOUCER OF BATH SCALES 


Wine 
, aa 
"S als. pea, 
iT” O\ 


PARENTS / 


Cutlery Company » READING, PA. 




















MOST COMPLETE LINE OF GARDEN CUTTING TOOLS Sidiadili | | 
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the SAW 
with the 


MODEL 65 
CIRCULAR SAW 


$3495 


Made for EVERY 
normal cutting need 


\ 


Performance to suit 
‘em all 


» I Priced for wide appeal 


The long needed circular saw 
is now here—with MALL 
quality, MALL dependabil- 
ity and MALL performance. 
It is priced for wide appeal 
.,.and to attract every home 
shop customer, With it, you 
can satisfy every demand for 
normal use. For example, it 
cute dreased 2x4'a at 45”, it 
makes a maximum cut of 
2\4" deep; ite ampere rating 
ia 5 at 115 volte; it delivers 
4000 rpm free. It’s the saw 
to stock and sell for volume. 


eS. SERRE PS ESE ES RE 
' MALL TOOL COMPANY 
Pertable Pewer Tools: Gasoline « Blectric + Air 
7702 Seuth Chicege Ave., Chicege 19, Hlinois 
Lama MALL Dealer. Send more 
information 
‘ 1 would like to become a MALL 
dealer. Send details 
Name 
Address 


(ily 











mer lawn and garden catalog 





The 24-page book features tools, 


insecticides, sprinklers, a 


mowers, 


Pi eloped SR ti ‘ . 
hae. io 





und barbecue needs, many of which 


are.sale priced. A spece reserved MOOKS For Your 
oc? eee Spring Demands 


tiow’s vour stock of screw eves. 


Schoellkopf Offers Big 
Spring Garden Catalog 


A 120-page spring and summe) 


hooks and other wire items used 
around the home? Spring build 
catalog of lawn and garden supplie ing and repairing will soon be 
and agricultural field equipment ha on with a bang! Write us your 
needs now, and be all set with 


Brooks Quality at your back 


Catalow liste more than G00 items Me 5. Brooks & Sons, Inc., Chester, Conn. 


of nationally advertised line it Since 1848 


na heen ent to ZOOUO dealel in n 
1 Adis, outnern ()klahoma, and BROGKS fH HOGKS 
ARMSTRONG BROS. 


northern Louisiana. Items include 
Better PIPE TOOLS 
/ | | 


‘ 
y 
fo j wz 
4 


heen mailed to dealers by Schoell 
kopt (4 
Texas 


vnolesaler of Datla 


hand and powell tools, ho i and 
prinkliers, and assorted planting, 
cutting, and bug-killing needs 












Promotion Package Helps 
Wholesalers and Dealers 


An outdoor living consumer cil 
cular, coupled with a manual that 
trains wholesalers on how to ald a 
dealer to run a sale, is offered as a 
package for spring and summe 
promotion by ( osgrave & Associ 
ates, 14 Rawley Place, Millburn, 

The training manual serves three 
purposes. It instructs a wholesale 
in preparing for a promotion; tt in 
tructs the wholesaler’s salesmen in 


selling the circular to dealers: and Reversible Ratchet STOCKS 
| : and Adjustable DIES 


it guides the salesman in helpins 


. Exceptionsliy convenient where space ite 
the deale} set up a complete mati lime ited, thie stock sim plifies pipe threading ‘ ‘ 
and point of sale promotion clese te walls, in corners and wherever eper- 
an : sting room is restricted. With adjustable dice 
The circular 18 a four-color, tout (eat exect, over or under size threads) tt tke 
page tabloid of about 35 hasic items an ideal tool where valves and fittings are . » 


being inetalled of maintained 
which have been carefully selected “ARMSTRONG BROS.” Adjustable Dies are 
of Special Vanediam Teel Steel, have “backed- 
eof” teeth, correct cutting angle, ample chip 
clearence and correct § threat 
angle. They start and cat casily, 
held their sharpness and “epin™ 
of pipe witheut jamming of 
tearing threads. 


ARMSTRONG BROS. TOOL CO. 


The feel Meltder Peepie 


5214 wW ARBMSTRONG AVENUE « CHICAGO 30. KL 


by wholesalers for value and sales 
appeal. Emphasis is on outdoor liv 
inp needs 

Wholesalers may obtain the ci: 
cular and promotion on an exclusive 
basis in their own territories 
Among those who have already sub 
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NEW DURA//ex DISPLAY 


-»- OPENS THE DOOR TO 
FASTER THRESHOLD SALES! 








DURA/lex 


..- America’s most 
advanced threshold! 








Colorful, eye-catching alumi- 



































































































’ f 
num floor display compels 
attention— becomes a whole 
wre 7 Durable aluminum base, flexible 
. ’ new thresno epartmen 
Holds 48 threshold ; vinyl arch provide positive 
olds tnresnoias, ye rT 
, A i i al en sealing...hugs floor and door 
takes only y ° ' | | 
f = i. ; blocks out rain, snow, dust, draft, 
oor space! its yours 
bb insects! DURAflex Thresholds in 
ree trom your |oO er 
d bh DURA C DURAflex tloor displays will win 
ana tne ex Lo. 
f full f customers, influence sales as no 
write for Tuy iInror- 
lay other threshold can! 
mation today 
Write to 
7 
THE DURA/ PX CO. 
, 
5500 N.W. 52nd STREET 
MIAMI. FLORIDA 
The greatest 
threshold improvement 
in 25 years! 
. 
arace 0 . tove Mats in 
binctsinenchtennieilsiite ae 8 
~ $400 
retail 4 
and 
at less 
* Priced for Volume Sales 
® Proven Repeat Business 
© Perfect for Promotions 
* Full Range of Sizes 
: , * Available in three striking patterns: 
Copper Sand - Copper Ripple 
Diamond Copper 
. . © Take advantage of the rage in copper 
and ask your jobber or write us direct 
Remember: PRO .TEX is thé only COMPLETE 
line of Steve ond Household Mots 





Offices in principal cities in the United Vetes 


in Canada: Canadien Heuseweres, Lid 


METAL PRODUCTS COMPANY 


i& ft CLID AVENUE . CLEVELAND 15. OHIO 


20 Wellington $., Terente, Ontario 
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FIRST IN SALES! 


PERK-UP 
PROFITS 


with America’s 
Most Wanted 


MAIL 
BOXES 






































Fleur 
de «is 
Desian 


STYLE-SETTERS BY 


Deming 


WITH SENSATIONAL NEW 


“RAIN PRUE” Design 


individually Packaged in eye-catching 
3-color Displey Box 


CHECK THESE TERRIFIC SALES FEATURES: 


Cast Aluminum 





wont rust! Completely rain 
proof, Takes long envelopes. Heavy magazine 


clips. Ingenious louvre design keeps out rain 
—lets mail be viewed. Space for name 
plate. Newest styles. 





ORDER FROM YOUR JOBBER 


or write today for 


Many 


lates? 
style setting 


catalog and price sheet 


other designs available 


Monufecturers of the famous King Rancher 
Magazine Size Mail Box 


Seetesientn VAIL THIS COUPON TODAY''--- 


, 1 
" ' 
§ REMINGTON HARDWARE CO in ' 
§ WOODMERE. NEW YORK , 
: i 
| Please send ¢ Gtaiog and Price Sheet oy ' 
S Remi: gton Mail Bowes : 
' ! 
' ' 
' Nome . 
' i 
" i 
' | oF ' ‘ ' 
" i 
' ! 
' Address ' 
. ' 
, ! 
i City lone State ' 
' Hada! 
, ' 


Young & o., Al 
A.& Sd 
bronsend & 


scribed are M 

lentown, Pa.; P 
Ine Y ork, a 
send Co., Ne‘ 
Kimball & Inec., 
me Piedmont Hardware Co., 


Danville, Va.; W. A. L 


Smatil Co . 
Town- 
Haven, Conn hose, 
baxter, Icimira, 


Thompson 


Hardware Co., Topeka, Kan.; and 
Totem Distributing Co., Seattle, 
Wash 


Clock-Sign Is Offered 
To Shapleigh Dealers 


Shapleigh Hardware Co., St. 
Louis, Mo., 


its dealers 


te} 


offering 
K ut 
clock 


wholesaler, is 
who handle Keen 


brand merchandise a 





BEN KUTTER 


Z 








sign bearing the Keen Kutter em 


blem. 
The f lor k. 


Lic 


ign is made of plas 
with fluorescent back-lighting 
14 x 50 in. The clock 
the advertis 
on the sign 


The clock 


It measures 
the 


( Opy is 


rives time and 


ing reened 


Iti red, Dia k and white 


ign can be hung at the top of a 
show window, over the cash regis 
ter or elsewhere in the store 


Brushes of Gov't Bristle 

Stock Unlikely ‘Til Fall 
Most 

paint 


that 
made of government 


manufacturers agree 
brushes 
tockpile Chinese bristles won't be 
until fall, it has been an 


Stanley R. Welty, presi- 


available 


nounced by 


dent of Wooster Brush Co, and 
member, American Brush Mfrs 
Association 

The two-million pounds of Chi 


nese hog bristles from Government 


tockpiles will be released on June 
i. But, Mr. Welty predicted, it will 
take many months for inventory 


ing, distributor distribution, resale 
to manufactur: 
finished 


and transportation 


ers, and fabrication into 
painters to 


Mr Welty 


be the earliest availability on deal 


said early fall would 








alee tia li ites tli a ti ie ie dine i ai aia ate a ae ae ae a a a a ee _ 





OBB BBB LALA Al A LOA AA 


MR. PHXZ JUST 
REMEMBERED! 


el lll Rl 





He's all out-of-stock 
in fasteners! 


6nd now fhe sf re 


f ’ 


, rea ra rine 
S5UO0U 0 the ¥ 


membered he s al! out’ it s too bad Mr. nx 
‘ rf 

the Sharon line—e ¢ have 

’ ‘ 

ine complete snaron asso 


‘ 
and serviced by the Sharor 


’ A 
_ 


; ; rat . 
yervice Units, with no bother to the retailer 


what 6 } rep acec 


§ one imporian’ reason why 


c | 


Refill service 
ine Snaron iine 


’ ’ r 
“2 fs 
pays 0 CF 


ASK YOUR JOBBER, OR WRITE: 


A SECURE SKATE 
FOR SMALLER CHILDREN 


The leather toe straps hold the foot 
firmly. Once the straps are laced to " 
fit. The 


wheels have sleeve bearings for 


they need not be untied 
slower rolling. The Imp is 
the perfect skate for the 


toddler or beginner 










4 A /, S/ 7 
voller Dhalts- 
4456 West Lake St., Chicago 24, Illinois 


HARDWARE AGE, APRIL 12, 1956 





















For Du Pont Rose Insecticide and Fungicide 


' f Du Pont Rose Insecticide and Fungicide is now in a sensational new package thy 
Du Pont Squeeze-Duster the fastest, cleanest, most convement garden-dust applicator 


ever devised. Just a SCpueeZe of this soft “‘Alathon’’* rene Kage sends forth a cloud of 
& By dust that covers roses evenly and completely a ly Wet atherproof ind 
, colorful Hoost Your rose dus t sales (irder Your Supp ty ft fast-m ovens 
fe Du Pont Rose Insecticide and Fungicide Squeeze-Dusters today 
fe E. 1. du Pont de Nemours & Co. (inc.), Grasselli Chemicals Dept 


Garden Products, Wilmington, Delaware 





THREE MORE FAVORITES! 
Now available in Du Pont Squeeze-Dusters ! 


All packages pre-priced with as @ = 


suggested retail pric e¢ f f 


your convenience tomate 


eh is ws 


es i le 


BETTER THINGS FOR BETTER LIVING THROUGH CHEMISTRY 


~~ 


86 ys Pat oF 





EXTRA PROFITS WITH THE OF THE MANY REASONS WHY 
NEW GEYER ROTARY | FISHERMEN PREFER 


—_ VMun keels 


ONE WORD TELLS THE STORY 


DEPENDABILITY! 
DEALERS PREFER THEM! 


* FOR FASTER TURNOVER 
* MORE PROFIT 
* CUSTOMER GOOD WILL 


NEWEST PENN ITEM 


























. © A 7 
« 4 
Newest in the market Geyer 5 Rotary k Pp] 
Edger and Trimmer has the feotures Write loday wi ay 
to make it a best seller © for orices R Oo D H O 1 D E R 
a 2 ° OS eae © cates peges Your Silent Fishing Partner 
© SELF-SHARPENING BLADE odvertising ond 9 
*® EXCLUSIVE SPRING TENSION selling aids HOLDS YOUR ROD MINDS YOUR 
* MULTIPLE USES FISHING .. . ELIMINATES NEED 
© GUARANTEED DURABILITY FOR OUTRIGGERS STRIMES ‘4M 
® COLORFUL FINISH AND HOLDS FISH ODELS 







LETS YOU GAFF YOUR 
OWN FISH 


For every type 
of boat 


Nation sy] advertising and selling aids are offered 
to assure ‘you of extra profits with Geyer tools 












GEYER MANUFACTURING CO. *°cx ‘a's 


PHILADELPHIA 32, PENNA. 
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AR... 


the line 
that converts 
prospects 





... With These Priced-Right Blades! 


Special Flexible or Flexible — Best all 
around utility blades where economy is 
desired 


“Moly”® High Speed Steel —Outlasts 
standard high speed steel blades 10 to 1! 


.. .With These Top-Selling Frames! 
STAR No. 10 and No. 15 
frames with colorful Tenite 
handles fit either 10” or 12” 
blades, yet are built around 
a solid one-piece steel back- 
bone, the most rigid con- : 
struction ever devised. New 
under-the-handle lever-lock 
makes blade changing easy 
and automatically puts cor- 
rect tension on every blade. 
STAR No. 20 frame is ad- 
justable for 10” and 12” 
blades. Features extra- 
leverage tension lock 


., With These Eye-Appealing Displays! 











STAR 
‘Plex-Pak’’” 


Enables you 
to carry a stock 
of STAR “Molyfiex’’” 

blades, helps you trade up 
your customers to “Molyfiex” at four times 
the profit! Contains 20 “Molyfiex” High 
Speed Steel and 80 Unbreakable Special 


Flexible blades. 
+ ae 








STAR 
“Molyfiex” 
Assortment ee 

No. 166 


Three-color ease! card holds 10 “Molyfiex”’ 
blades, assorted 18- and 24-tooth. Four 
times the profit for you .. . four times the 
cutting efficiency for your customers. 


STAR Special Flexible Assortment No. 45 


Attractive two-color card carries fast 
selling all-purpose assortment of 10” Spe 
cial Flexible blades. A best seller for years. 


Gp ies 





4 Ask your STAR Distributor for a supply of 


NEW Metal Cutting Booklets and Wall Charts 


Sold Only Through 
Recognized Distributors 


CLEMSON BROS. Inc. 
Middletown, N. Y., U. §. A. 
MAKERS OF HAND AND POWER 
HACKSAW BLADES, FRAMES, MET 
Al CUTTING BAND SAW BLADES 
AND CLEMSON LAWN MOWERS. 





ers sheives. He also 


more than Poul 


tated tiiat 
million po inds of 
Nog) ( hine ( 


in 1955 for 


Di j stile Were IM pot Zz ad 


normal requirement 


This would indicate that Govern 
ment stockpiles will not go very fat 
M ost rinti itact ifeTrs will piend 


the bristles 


material, except in bette 


with current bristling 
painter 
tools, 


cost 


to keep down anticipated high 


Manufacturers Pass On 
Higher Raw Goods Costs 


Price lnCcreases for Ome raw 


material are being refiected at 


the manufacturing level Price 


INC Te@ASeCS ATe Re neduled TQ?) metal 


cans and corrugated” shipping 


boxes Copper and aluminum 


prices also have been raised. 


Metal can prices will be raised 


about 3 percent on May |] by two 
major produce American Can 
(Co. and Continental Can Co. The 
increase is the result of the recent 


0 percent increase in tin plate 


prices 
(ontainer board, used to make 


corrugated shipping boxes, wa 


increased BH a ton on April | bY 
The firm 


International Paper LO 


accounts for 20 percent of the in 


dustry’s output 

Revere Copper & Brass, Ine.., 
nas raised it prices for copper 
products by cents a pound 
Prices for it alloys also are be- 


ing increased in proportion to the 


Coppel conte rit Revere previously 
raised its price » Cents a pound 


in late ket wary 


Kal i Aluminum & (hemical 
(Co. and Reynolds Metals Co. have 
raised their aluminum prices 1? 
cents a pound. The last price in 
crease for aluminum took place 


last August 


Columbian Rope Reduces 
Some Prices Over 10 Pct 


{ olumbian Rope _ 4... Auburn, 


N. Y., has 


nylon and dacron rope products Dy 


reduced prices of most 


Filament and 
offered 


more than 10 percent 
‘pun construction are now 
at identical prices 

“A recent 
in the prices « 


Pont 
f filament nylon and 


reduction by du 


dacron fiber enables us to Pass along 
savings to the users of 


Charles H. 


substantia! 
our synthetics.” said 


Mosher, vice president. 






the easy way to 


meet the calls tor 


SPRINGS 





1} hand neta iraw ita 
12 the 4 i ! | } 
iff | | ‘ | | ; t | 1 he 
| iti ite f i id ina 
lated Boxed ef } iVallabte 
! mi tock 4 i f j rif f 
f mive mnt ina 7 j ira f 
ca ifie? 


Order from Your Jobber or Write Us. 


Also Weatherstrips 
— Clean-out Augers 
r g 


« #eertwres /#oF Po e ,oOCcKheTS 


ARDNER WIRE CO. 


1329 Se. Ceero Ave., Chicage 50, Ill 





DOUBLE-DUTY 


di hittul Liss 





” 
meng gece! ; 


LOCK-EASE 


Graphited LOCK FLUID 


“USE iT for lock repairs 


and pre-treating new locks for \ 
longer life 


“SELL IT in 
Stream 
tection 
ing. or 
Order 


1-o7 “Drop or 
‘kh can for best pro- 
agaist lock rust. stick- 
freezing — all climates. 
Triilitas 


irom vyour 


Vestdala-li me Cla 1-1) ee iil 4 ae 


Muskegon, Michigan 


al dal hs 14k LA ee 
*lelel me Gt. 
os 1S 6 } 
AMERICAN Origiess O 
rs) or Stream «or 19% 
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All Kimble (>| iSS ‘Towel 


Bars aie price d to vive vou 


: 


a good pi tit margin 
priced fo turn fast. leach 


bar is indis idu tly 





| for attrac- 


KIMBLE GLASS BARS 


AN (1) PRODUCT GENERAL OFFICES - 


So profitable to sell,so easy to handle 


KIMBLE GLASS BARS 


tive appearance ina practi al utility. 
Fittings are bright and streamlined 
see Rod is sparkling cl al class Its acom 
bination that makes Kimble Glass Bars 


a natul il self SCT VICE item. 


Mont delay, place yout order today 
with youl wholesaler or write for one 
nearest you. Address Kimble Class 
Company subsidiary of Owens- 
Illinois. Toledo 1, Ohio. 


QO wens-ILLINOIS 


rOLE DO 1, OHIO 











Extra Sales! Extra Profits! 


Here’s a 





Complete, 
Ready- 
To-Use 

DO iT 
YOURSELF 


LAUND-R-VENT KIT 


Vents any automatic clothes dryer, automatically. Carries lint 








and moisture to out-of-doors, helps keep laundry room dry and 
clean. Your customers buy the complete kit over your counter, 
and install it themselves. Only a few minutes easy work. No 


extra equipment or tools needed. You make handsome markup! 


The Original LAUND-R-VENT is America’s fastest selling clothes 
dryer vent. The all-aluminum LAUND-R-VENT is weathe: proof, 
rust-proof, freeze-proof. No down drafts. Kits furnished in 3” 
and 4” diameters. Contain one LAUND-R-VENT and choice of 
attractive silver color, fire-proof, rust-proof, vermin-proof 
Fiberglas flexible ducting, or three 24” lengths snap lock 


(automatic locking) aluminum pipe. Also sold individually. 


ASK YOUR JOBBER TODAY: Sold only through jobbers. If 
your own jobber can't supply you, write directly to us giving 
us hws name. 


COLE-SEWELL ENGINEERING CO. 


2266 UNIVERSITY AVE ST. PAUL 14, MINWN 
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unbreakable 


POLYETHYLENE 











Extra Capacity 
NEW COLORS 


% 2 ia ey 


for more Canister Sales! 


it’s a sellout 


anteters 


L-21305 


t ook ir} jar 


because of classic style, gay colors and 
unbreakable utility, plus nationally advertised Lustro-Ware 
sales appeal. Set of 4 canisters are packaged in transparent 
plastic bag and sales tagged for shopper-stopping display 
Matching cookie jar packaged in same manner. Available trom 
leading distributors along with 165 other gvaranteed 

Lustro Ware housewares staples 


PROFIT MOST an — 


by making Lustfro Wore 
lUfane 






your plostic housewares 


line. For catalog showing 





many new fems write 


COLUMBUS PLASTIC PROD. INC 
Columbus, Ohio 
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CASH IN ON 
FREE WATER 


in your community! 


FiexROLLER 
Pump 


Now, HyYPpro gives you a new sales 
angle. ‘Free water’’ for lawns from lakes, 
streams, shallow wells, ponds, etc. is now 
available to your customers when they 
use a Hypro Pump. Hundreds of other 
uses, too, on every farm, around nearly 
every home. Easy to operate, Hypro 
Pumps last and last because of simplified, 
modern design and top construction 
standards. 







NEW 
RUBBER 
ROLLER 
DESIGN 


Truly outetanding. 4 free-turning, rubber rollers — 
abrasion and wear resistant— actually ‘roll’ liquida 
through pump for minimum friction. Produces pres- 
sures up to 75 lbs.—-enough for two lawn sprinklers. 
Handles clean or dirty water, gasoline, fuel oil, 
practically any liquid. One of a complete line of 
superior Hyrro Pumps that are priced to sel/, Write 
for big FIRREE catalog today. 


HYPRO 


ENGINEERING, INC. 


Dept. 203, 700 39th Avenue N.E. 
Minneapolis 21, Minnesota 
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Promotions 











Manufacturers’ New 








Merchandising Plans 


Sherwin-Williams Co. 
To Start Paint Drive 


A “Brighten-Up Jubilee” will be 
launched by the Sherwin-Williams 
©. with newspaper advertisements 
in 489 cities this month. Local 
dealer identifications will be in 
cluded in all ads. 

The firm is backing the local level 
campaign with its heaviest maga 
zine schedule. Full-color single and 
double page insertions are sched- 
uled in Life and the Saturday Eve- 
ning Post, and in 10 other national 
publications and three farm maga 
zines for a total of 57 insertions. 

Window displays and _ in-store 
promotional materials featuring 
combination pecialis on various 
paint products will tie-in at the 


store level 


Wooster Brush Co. 
Featured in TV Film 

The Wooster Brush Co., Wooster, 
Qhio, is featured in a new docu- 
mentary film to be released to more 
than 260 television stations. 

Viewers will see a modern brush 
factory in action and be given an 
insight into the problems of brush 
making 

The film is sponsored by the Na- 
tional Assn. of Manufacturers as 
part of its “Industry on Parade’ 
documentary series. 


McKinney Plans 25 Percent 
increase in Advertising 

McKinney Mfg. Co., Pittsburgh, 
Pa., plans to spend 25 percent more 
for advertising this year to promote 
builders’ hardware and _ related 
items. 

Consumer ads are scheduled in 
the Saturday Evening Post, Popular 
Science, Popular Mechanics, Sun- 
set, Small Homes Guide and Home 
Modernizing 


Reo Schedules Its 
Largest Ad Campaign 

Reo Div. of Motor Wheel Corp., 
Lansing, Mich., plans its largest ad- 
vertising campaign this year. 

The schedule includes full pages 





FS Ss SPRAYERS 


| “Since 1888" 
‘* CHOICE for Quality the World Over 
FOR 70 YEARS” 


SMITH RiITESIZE 
SPRAYER 





SMITH Bie 
PESTMASTER GARDEN DUSTER 









PRICES ALLOW ATTRACTIVE MARK-UP 


D. B..SMITH & CO. Send 


426 Main St., Utico 2, N.Y for 
“Originators of Sprayers” 

Canadian Rep. G. tL. Cohoon 
1265 Stenley $¢., Montreal 2, Canade 








Catalog 




















$ 
ch g\\é i | 
— oe 8! ackel | 






ef 
. geautitulld polish 


& Display Package? } 


BiG SPRING SALES 
BIG SUMMER SALES 
YEAR ‘ROUND GIFT SALES 


There is something irresistible about a 
BIG polished brass bell! And this Bell 

is a beauty that folks just won't be abie | 
to leave behind 


Bells are individually packed, fully 
assembled with bracket attached in at- 
tractive display cartons. Show it and 
you'll SELL it! | 


< 






EVIN BROS. 
MANUFACTURING COMPANY 
Eost Hampton, Connecticut 


Sales Representatives | 
| Johan HM. Grehem & Ce. Inc. 
105 Ovene St., New York C. N. Y : 








-— 
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It’s “Easy-Wrap” Season 





“EASY-WRAP”’ 


® Stops Pipe Sweating 

* insulates Hot Water Pipes 
® Helps Prevent Pipe Freezing 
* Improves Room Appearance 


lt is a quality glass fibre insulation and an 
ovuter-wrap vapor sealing tape designed tor 
the do-it-yourself home owner. All you do is 
put if on your counter and replace it as fast 


as it selis. Quick, easy profit for you 


Order from your jobber 


Packed: In individ 
val ‘Eye Stopper 
Display Carton 
One dozen car 

3427 Cleveland Street, Skokie, MHinois 


fons in Master 


shipper 









BACTI-VATED 


MICHIGAN PEAT 


\»- YOUR BEST 
BET FOR 


STEADY 
PROFITS 


plus a full 
POTTING SOIL line 






@ Finest quality 

@ Nationally advertised 
@ Year-+ound demand 
@ Attractively Peckaged 
@ Prices protected 

@ immediate delivery 


They’re all yours 
when you sell genuine 
MICHIGAN PEAT... 
nature’s finest soil con- 
ditioner. 


MICHIGAN PEAT, INC. 


67 West 44th Street + Mew York 36, NM. Y. 





RHOPAC, INC. 
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ALL 


PLASTIC PIPE IS 
ROUND, BLACK, AND HAS 
A HOLE INIT... 


BUT THERE IS A 
DIFFERENCE! 





GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


is made from 


100% Virgin Materials 


Iwo nationally advertised big names in plastics add 
steam to sour selling effort when you stock CHES 
LIN! Both Du Pont and the Bakelite Division of 
Lnion Carbide & Carbon Company are basic sup 
pliers of the finest available 100°) virgin polyethy 
lene materials that go into the manufacture of 
(KRESLINE Flexible Plastic Pipe. And they're telling 
your customers in oational publications about the 
advantages of these superior materials. Add these big 
names to CRESLINE’s own quality story, eflective 
dealer support, and “packaging for profit” and you 
have the basis for big-ticket, big-profit pipe sales. 
Kemember, all CRESLINE. pipe is guaranteed right 
in writing, kach coil ix 

measured and marked NSF APPROVES CRESLINE 
every foot and every 10 CRESLINE NT 74 


feet bivery order i* 100 # and Double let 





‘ th 

shipped within 24 hours are approved by the 
National Sanitation 

Write for literature and Foundation for trans 

the name of vour CHES mission of drinking 
water 

LINE representative on 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


“> ® FREE TO JOBBERS... 


_* 
Lit a SLIDE RULE DATA CHART. Quickly helps 
o 4 4 you find answers to such probiems as 
iriction loss, pressure drop, GPM flow. ets 
¢ Write tor details on how to ge? your tree 
, piastic pipe Vata Chart 


CRESCENT PLASTICS, INC. 


Dept. A-6, 955 Diamond Ave 


Evansville 7, tnd 





ee i Ow %. 
1S THE TIME FOR SALES 


with SEYMOUR SmiTH 


ELECTRIC LAWN 
TRIMMERS %, 


A growing and prof 
itable market. Thou 
















sands of do-it-your 


« ? 
| 
selfers and electri« 


No. 70 tool enthusiasts are 


. going for this easy, 
Trimmer time-saving way to 
$71.95 trim lawns 
FREE SALES AIDS 

Display stand 
(see below), 
Streamer, Cir 
culars, Ad 
Mats, etc 
Order form 
\\ with each trim 

\ mer-— or use 

, postcard. 

| Full 

33 Ys % 
dealer 
discount 


No. 700 


Trimmer 
with Underwriters’ 


approval 


$29.95 
\ 


7 
iy 





This FREE display 
willmake you mon 
ey. Yours tor the 
asking. Order form 
with each trimmer, 


Made by the makers of the famous “Snap-Cul'” 
pruner ond backed by the best known name in 
gorden tools 






Muaiily Jools 


Seymour Smit 


Swce 78450 


SEYMOUR SMITH & SON, INC., Oakville, Conn 
Sales Representatives: John H. Graham & 
Co., inc., 105 Duane St., New York 8 N. Y 
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ifi Lite 


and / ii vii 


Bette Homes A (,arden 
Journal, A’ two-page, 
four-color spread is scheduled fo: 
the May issue of Better Homes & 


(,arde yi Lite will aiso carr’ aT it] 


paye four-color ad in May 


Goulds Pumps Sponsors 
Win-A-Pump Promotion 


During May, National Wate: 
tem Month, (,oulds Pumps, 
Irie », P@necH all N y : will vive 


away a pump a day to build traffi 
and sales 

The promotion, featuring Ba! 
anced low Jet Pumps, is backed up 


with window and interior displa 





bese your Gevids Beote: 


Me 











included in the special “Profit 
Fiow’ promotional carton 

‘| oO be eligible ror prize draw ini’ 
a pump prospect is invited to watch 
“a demonstration of the Balanced 
klow Pump, and sign an enti 
blank. Advertisements with all con 
test details will appear in May | 
ues of Hetter Homes a (,arden 


and Ame rican Home 


Alcoa Distributing 
‘Playday’ idea Chart 


Aluminum Co. of America is dis 
tributing to dealers a detailed ide: 


chart of local advertising and met 


chandising to tie in with its “Pla: 
day USA” promotion of summe: 
outdoor living equipment. Alcca 


consumer advertising will begin in 

June 
Attention-getting 

roughed out, such as how to spui 


i 
T 







displays are 


Sharon’s 75th 


REFILLABLE 
FASTENER ASSORTMENT 


NC) eT 27415 


RIVETS 














= 

— givers 
oe” ee 

~~ 





: 


i - 
COPPER RIVETS AND 
BURRS, TINNERS RIVETS 


A COMPLETE DEPARTMENT 
IN ITSELF! 


] sizes of copper rivets, 3 sizes of 
cope wr burrs, and 6 sizes of tin 


ners rivets 


ASK YOUR JOBBER OR WRITE US 






CHECK 


a 


all poslion 
VALVES 


~~ 





METAL 
POPPET 


CAN'T 
STICK! 
* 
CAN'T 
LEAK! 


-_ 


FOR RUGGED SERVICE 


Here's an all-position Check Valve 
for rugged service for cold or 
hot water or steam. It'« sensitive in 
operation, and the flexible metal 
poppet cant leak or stick. 200 Ibe. 
pressure. Made in seven sizes. Write 


today for Bulletin 302. 


Order from your JobSer 


STRATAFLO PRODUCTS, INC 


FORT WAYNE |! INDIANA 
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itisfied cust throughout Amer! 

} ‘ ca acciaim the |! mn value of Tucker 
mt A Lit and childret 

Frame of elected nNardwood: Painte 

> ron hat e re forced legs. © ‘ 

* vite cover. Folds com 








FISHES ANY WATER QUIETLY 
Easily Economically 












Carry Fish-N-Float in trunk of you 
| Car, ready tor instant use Save boat 
| rental. Fish any wate! 

Perfect for big water a 
| vell aS Strip pits 
| Miail lakes and 


treams Fish N Float 
e& ‘> made ol neav* 
yr duck cover, zipped 


around auto 


houlder straps 
: Jt Midail, Ine 

im large 
bhousands in use 











Self .c halking Chalk Line 
Box Pes 1275 Packaged in 
white cardboard carton 


$] 25 list 


CHALK LINE BOXES 


Rapid-Fill Chalk Line Box 
z-190 Packaged in 
orange cardboard car 


On, $] 50 list 





Both boxes contain 50 ft 
of TOP QUALITY cholk 
line will held 100 fr 
Stock with assurance... they're PROVEN fast sellers. 
Handles fold flat, lock line at any desired length. All 
; metal moving parts, simple and trouble-free. Fit the 
hand solidly and guaranteed against all defects. 


4 Also specially prepared chalk ava lable 
ater me ” four extra rich . iors and j of to 
eae SO ib packages 
— ee ng 
—_ <= & 


c halk line with great fenitle stres gth durt 


abil ty and moanaimunm snap action 





poeckoeged in 50 ond 100 fr lengths 





TUCKER COTS 





~caeerbe | Tucker Duck & Rubber Co. 















wert re cataiowue on thie 
ory e than a dozen tvie 
nat elected hard wl 
able triped 7 wlid ¢ 
rs rout ré ! { mop Op 
lucker stools are perfect for 


yard, beach or camp. Selected 
hardwood frame, striped or 
pI mk Cahhva COoOVeT excep 
tional ellers' 





Fr. Smith, Ark 


“Our Products are Guaranteed!” 
Send for Catalogue Ft. Smith, Ark. 





"A line we like 
- to handle = 
the profits 

are there...” 


IKE | 














Low Feldsott of the H & D Felsom 
Arms Company, New York City, ene of 








Dealers, for your jobbers name and descriptive literature, write: 


STRAIT-LINE PRODUCTS. Inc. 
P.©o.Gex S77, Costa Mesa, Calif. 
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the nation's first sperting geods jobbers. 


Ikes get sales because Ikes get strikes. 
Short-line Ikes are easy to handle... keep inventories 
low, turnover high. They're backed by sound, 

aggressive advertising and promotion aimed 
straight at the millions and millions of sportsmen 
who already stake their fun on Lazy Ikes. Find out 
you the lures, the line and 


- 


the sales traffic that mean extra profits. 


how Ikes give 


Write for catalog or contact your jobber now / 


* _ 


yr 
Lf, “J Vf 4 y 


LAZY IKE SALTY IKE SKITTER IKE 
KAUTZKY LAZY IKE COMPANY FORT DODGE 6, 1OWA 
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ARE STEADY 
PROFIT BUILDERS 


Complete assortments of 
Premax House Numbers 
on your counter add up 
to regular daily profit 
figures. Stamped and em 
bossed brass or aluminum 
in a variety of attractive, 
legible styles and frames 





Counter display assort- 
ments now available. Ask 
your jobber or write: 


PREMAX PRODUCTS 


Div. Chishoim-Ryder Co., inc 
5661 Highland Ave, Niagara Falls, NY 





Made in New England 
Since 1879 





18 ROTARY 
MOWER 


MODEL 35 


Also available: 21” and 18” 
Reel Power Mowers and a full 


line of fine hand mowers 


BLAIR MANUPACTURING CO. 
| SPRINGFIELD 7, MASS. 





boating and camping equipment 
sales. Store contest ideas. radio and 
and  |oca!i 


suggestions 


television promotions 
“Playday” advertising 


are included 


Bridgeport Brass Ads 
To Feature Copperware 

Copperware cooking utensiis will 
be featured in a nationwide ad cam 
paign by the Bridgeport Brass Co 
Bridgeport, Conn., starting this 
month 

All advertising media will be 
used, Dut emphasis will be in con 
sumer Magazines. During the next 
six months ads will appear in Bet 
fer Homes a House & 
Garden, Living for Young Home 


Hlow f 


Sunset, 


(,arden 


makers, seautitul. Veu 


Y orker, 
Bride, and (,00d House keeping 


(,uide 10) flie 


Scott-Atwater Contest 
Prizes Total $7,800 


Prizes totaling $7,800 will be 
uwarded by Scott-Atwater Mfg. Co., 
Minn., 
contest 


Minneapol! during it 
dealer display 

A grand prize of $300 will be 
vyiven for the best display featuring 
the theme “Put Life in Your Out- 
boarding with Scott-Atwater.” The 
contest ties in with the firm's ad- 
vertising in Life magazine. In addi 
tion there will be other prizes 
awarded for motor sales and best 
displays in 52 distributorship areas 

Scott-Atwater will provide deal 
ers with window streamers, news 
paper ad mats and reproductions of 
the Life ad 


Coleman Offers Home 
Merchandising Aids 

An assortment of some 20 ready- 
made model home merchandising 


is offered by the 


Wichita, Kan., 


aids for builders 
(oleman Co., 
through its dealers 

Included are various display 
cards and posters for use in the 
house, directional signs, ad mats, 
promotional display and giveaway 
materials, and outdoor decoration 


items 


Cooperative Newspaper 
Ad Campaign Offered 

The Wrap-On Co., Chicago, IIL, 
offers a cooperative newspaper ad- 
vertising plan for dealers who buy 
a display carton of Wrap-On fibe 





FOR EASY PROFIT, 
DISPLAY AND SELL... 





eeeeeeeeee eee eeeeeeeeeeeeeeeeeeeeeeeeeee eseeeeee 
eseeeeeeeeeeeeeeeeeeeee sere eeeeeeeeeeeeeear ee seer 


AND COMPLETE LINE OF 
TURNBUCKLES PRODUCTS 








BOX 333, MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH, MICHIGAN 
“One good turn (buckle) deserves another” 


’ , A lhl : 
SEATS 
> 4s > 

lil dk 


really only one best 


PURITAN 


most beautiful 
most sanitary 
they sell on sight 


CENTURY PLASTIC 
PRODUCTS, INC. 
CLEVELAND 2, OHIO 
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SKATES 


¥ PRODUCT-WISE 
/ PRICE-WISE 


¥ PACKAGE-WISE 
Me od 3) A) 


See your Globe-Union representative or write 


GLioBe-Union Inc. 


MILWAUKEE 1, WIS. 


Shipping Points — 
Milwaukee, Wis. ® Denville, N. J. © Los Angeles, Calif, 


ysa Ce }lr 


ERA 
FREE 


IMPULSE 
= MERCHANDISER 


E FOR IMPULSE 


eo SELLING! | 


TWN 


has. 
3 mg a3 


Weel 0 Plo 


Mi eraces TOR 
if fle, i} SIESRAIK 


The IMPULSE-PAK hos ao MEL-O-FLO JET AERATOR encased 
in transparent plastic and mounted on a colorful self-selling 
4” x 6” card illustrating the use and installation of each 
model — 6 models available 


The IMPULSE MERCHANDISER is ao sturdy, attractive three. 
color enameled display rack holds two dozen assorted 
MEL-O-FLO JET-AERATOR IMPULSE-PAKS 


watt © 6 Pet 62 Pe) ee 
RE 


MELARD Crivrrict 43 
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HERE’S leyute’s NEW 


POINT-OF-SALE DISPLAY 
pointing the way to 


BIGGER PROFITS FOR YOU! 


Actually increases 
counter space 
2'2 times! 


A sure-fire traffic stopper! 

Here's what 

you get in this 

convenient sales “package” 


This colorful new unit is 


your “silent salesman?’ 
Attractive masonite shelf 
unit on 18” lazy-susan type 


to remind customers of base’, with 52 of Vogue's 
consistently solid sellers 


constantly on the job 


flower-holder needs. 


"Also available w thout items 


Some of the items included in the assortment 

















Why your cu fom 
ers preter ¥ Put 


wer? 


#47 Vin dome 

comb n ? 00 ea 
#/4 Obiong mesh-type 1.50 @€a 
#57 Aqua pin cup, 3%” 200 ea 
#55 Aqua-pin cup, 5% 100 @a 

#65 Rectangular 
@ Attra ‘ pin type 1.i5 ¢a 
packaged #42 tioral Clay 4) ¢a 


See your nearest jobber or write for brochure! 


Beagle < Mfg. Co. 


9! BEACON PL. PASADENA CALIF 





with this TRANSPARENT 


© EYE-APPEALING 
© BUY-APPEALING 
® PREPRICED 2 FOR 15¢ 





Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is a 











proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO 


MAREN G O 















WATERFEEDER 


Model 954. Applicator for cart 
ridge type fertilizers. Attaches 
easily to faucet or hose. Use any 
WG watering device. Fertilize while 


7 you water. $1.99 


T warersPixe 
54) 

i wey watering de 
vice Woterst over 
heed or tlie valve tor 


Amazing mode} 

, 
Ay 
© 


; 






sub surface iff 
gation directiy te 
reets. $4.90 ea 


SQUARESPRAY 


fameus model 43) 





1? goers the 
roarners HMookun n" tandem or vee 16 
fertiiizvea while yeu water $2 95 


WATERFEED 


Woter selubie 
cartrid@ee type 
eS fertilizer 2 tor 
~ mutes, 15.5.5 
4 and 15.40.10. Ne 


iown burf Rex 







- 


- 
i 








of 20 cartridget 


$).00 


PROEN 


Proe”] sRoDUCTS CO. 


9th & GRAYSON «+ BERKELEY 10+ CALIFORNIA 
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giass insulation. A $2 advertising 


s 


coupon and three sizes of newspa- 


per ad mats are packed with ever’, 


carton 


Dealers can run local advertising 


over their own name 
coupons to the Company for re 


demption 


Sports Stars Featured 
In Homko Advertising 


Testimonials from five = sport 


stars will be used by Western Tool 
Des Moines, lowa, 
Homko 


Featured 


& Stamping Co., 
in its ad campaign for 


power lawn equipment. 
together in the ads 
Red Grange 
tennis, Don Budge; golf, Gene Sa 


razen; and skating, Barbara 
Scott 

The ads will run through Novem 
ber in Life, Better Homes & Gai 
de ia. Holiday. House A 


low f Beautiful Neu Yorker. Sw 


get. Sports Illustrated, and Smal 


Home , (,umide 


being carried in more 


meyw Spiuipr } 


Hancock Corp. Plans 
Regional Ad Drive 


Hancock (orp has tentative re 


yional advertising campaigns plat 


ned for Philadelphia and Harri 
burg, Pa., New England, and San 
rrancises and Los Angeles, Calif 

As distribution expands, th 


Dealers send 


will he football. 
baseball, Bob Feller: 


Ann 


Garden 


The Campaign is also 
than 150 


THE TRADE CALLS 


por 
DYKEM 
STEEL BLUE’? 
an 


St 


EPR: ‘Dy 
Dies and (|S; 
Templates) 


Popular package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 
for applying right at bench; metal sur 
face ready for layout in a few minutes 
The dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi 
crency and accuracy 


Write for full information 
THE DYKEM COMPANY 
Established 1920 


23058 Nerth 1 lth St . St. Lewis 6. Meo 
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HARDWARE HUMOR 





a 
4 4 
Ae AF 
P #> 
r af, 
4 », : 
i | (ftw 
ay .. 4 OF ives 
~ - 17 J IT: 
ys +f - 
* | sy Nf i 
hb a 
we 
A: TT 
rey 
tS os . 
} 
‘ a } 
4 
Gs 
NJ — 
4 
? 
’ ly ; ; ‘ ’ JeT “A 
few ) y é ee ‘nose 
ré . Ie ’ ‘ 4 
bia | 





Sricklayer - Mason Tools 
By FREDERICK 


eee, JOINTER $1.00 
SLED 
RUNNER $2.00 


POINTERS $ 80 


—_f Dealers-Less 40% 


THE FREDERICK MFG. CO. 
ELKHART, IND. 











Bewildered ?? 


.... then read - 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 
This helpful 


in each 


dealers. 
feature issue 
is another reason why 
HARDWARE AGE is 
the No. 1 choice of hard- 


ware dealers through- 
out the nation. 
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PROFIT MAKERS FOR YOUR GARDEN SHOP 


Packed in attractive “talking” on display cartons, these self-service, impulse items mean more sales and provits for you. 


FREE! 


TWO ADD-A-FENCE 
SECTIONS IN EACH 
DISPLAY BOX 





AKAY PLASTIC ADD-A-FENCE 


for Lawns, Gardens, Corner Markers 


Two sections of this newly designed white plastic sectional 
picket fence are yours free in each display carton of 36 
purchased — your incentive to display Add-A-Fence in 
high traffic areas where it belongs. Descriptive tags and 
“talking” display box put across all major selling points 

give complete “how-to-do-it” instructions. Order now 
for the spring selling season. Suggested retail $1.25 for 


two sections with joiners corner locks 2 for 15¢. 


Write for free literature and prices 
to Department 





AKAY PLASTIC TRELLIS 


for Flowers, Vines, Vegetables 


This modern white plastic trellis is another self-«eller. A 
“talking” display carton and descriptive tags combine to 
do a thorough selling job tell how and where to use 
the Akay Plastic Trellis. Two 3 trellis 
used separately for vegetables, or fastened together with 
Packed 12 sections to 


a display carton. Suggested retail for two trellis 


sections may be 


slip-on coupler for flowers or vines 
sec lions 


with slip-on coupler $2.98. Place your order now, 


CORPORATION Division of Hauser Products, inc. 
4034 North Kolmar Avenue, Chicago 41, Ill. 































for FLEXIBLE 
Gas and Water 
CONNECTORS 


Profits will jump when you 
Show-and-Sell the COBRA line of 
Flexible Connectors because you have 
real selling features. 


Be Thre LE 
CONNECTORS 


Made of High Quality Seamiess Brass 
Tubing ...Connectors are Leakproof... 
Kinkproot...and truly flexible 

Gas and Water appliances can be 
connected easily and moved safely. 


An eye-catching full color display, 

the Cobra-diser KD-12 can be stood on 
the counter or floor, or it can be hung 
on the wall Packed with 12 
connectors in 4 sizes. A really compact, 
attractive display in a shipping carton 
WRITE or WIRE... TODAY for Prices 
and information Or ask your 
Wholesaler for the KD-12 display, 

or individual connectors in all lengths. 


COBRA METAL HOSE 
4640 W. 54th Street 
Chicago 372, Hilinois 


*Approved by the 
American Gos 
Association 
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Val 








ay Y Multi-Purpose 
* Flower Bomb! 


A i > ws ANTROL 


c= rose spray 


Anrrot 


Nuit purr EW 3-Way Control 


Fungicide! Insecticide! Miticide! 


Contains ¢ aptan and Karathane for con 
trol of Black Spot and powdery mildew, 
plus Pyrethrins, Piperony!l Butoxide, 
Rotenone and Lindane 





King-Size Bomb! 


New Antrol Multi-Purpose Rose Spray 
is a full 15-ounce bomb for micater 
coverage. More effective, too! 


Li King-Size Advertising! 


Backed by ads in newspaper garden 
: ; 


sections, leading garden magazines and 
lo cal tele vision. los i up now! 
Garden Division 
BOYLE-MIDWAY INC. 


22 E. 40th St., N. Y. 16,N. 
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THE BEAUTIFUL NEW 
ALL-METAL ATLANTIC 
LONG TAPES 


lOO FT. 


10) | 


Long on profit... 
Long on value... 












MOST BEAUTIFUL CASE ON THE 
MARKET! Handsome and durable 
Cant pull apart! The greatest 
improvement in tape design in 
years’ Extra-thick chrome finish! 


Priced at $4.45 and $6.65 retail 
‘| g iy ’ gner if Canada ' nest fr 
quality and performance 


Blade has clear, bold markings 
unusually tough finish 
special sure-grip measuring hook 

at tip! 


Packed individually in eye-catch 
ing display box 





Write ter Price and Catalog Information 


ALSO AVAILABLE 


The Practical and Popular 
PLASTIC CASE ATLANTIC 

215—50—75—100 FOOTERS 

LOWEST PRICES FOR LONG TAPES 

FROM $2.50 RETAIL 

10 ONLY $4.75 for o 100 Footer 

UNBREAKABLE, RUGGED PI ASTIC CASE 

With a Fine, Clearly marked Blade 

One of the 

FASTEST SELLING TAPES 


in America! 















AVAILABLE NOW 









IN ALL FOUR POPULAR LONG SIZES 









Every Atlantic product 
unconditionally guaranteed by 


AVON TIC) 

















INDUSTRIAL CORPORATION 
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company pians to introduce its 


(Juickie products with a combina- 


tion of radio, television and news- 
paper advertising 
The ad will be 


with merchandising campaigns, in- 


drive supported 


cluding self-contained shipping and 
display rack combinations and pro- 


motional kits 


Gabriel Adds 31 Products 
To LIFE Advertising Plan 

Gabriel Sons & Co... New 
City. LIFE, 


and direct mail ad 


Sam | 
Y ork 


On, newspaper, 


«< 


will use telev) 


vertising, piu 
displays to push 3] 


point of purchase 
new toy and 
1956 line 


tneme is 


yame items in ite 
The 1956 


(,apriel Go.” Ne 


“Watch 
items emphasize 
tie-ins with other major manufac- 


turers such as Reynolds Aluminum 


Farm Income Declines 
Says Agriculture Dept. 

The Agriculture Department re- 
that net 
clined $1 billion last year, off 9 per- 


ports farm income de- 
cent from the previous year. 
The decline left net 


for 1955 at 


farm income 
$10.8 billion. The de- 
that farmers 


*>e a 
only 32.5 


partment also noted 


last year retained per- 

cent of their gross income. 
Meanwhile, per capita income of 

fell to $860 last 


1954 


farmers vear,. or 6 


percent below 


Norge Raises Prices 
Of Washers, Dryers 

The Norge Div 
(orp na 


of Borg-Warner 
raised suggested list 
prices of Norge automatic washers 
$10 a mode! 


lj ! prices no 


and dryers Suggested 
range from $229.95 
to 3469.95 To $129.95 to 
$279.95 for 


BLHDU.95 to 


washer 
electri drvers° and 


S519.95 for gas dryers 


NEMA Contest Aims 
To Spur Gift Sales 
The Electric Hou eWware 
of the National Electrical Manufa 
ture) Assn. | 


nual contest to find the distributo) 


section 
cond icting its an 


who made the greatest contribution 
to the industr pitt campaign last 
veal 
This 
sented at the annual convention of 
the National Assn. of 


| 


veal award will be pre- 


electrical 


SELLS BETTER BECAUSE 
IT’S MADE BETTER! 





CALBAR is the nation’s leading caulk 

because its made from costlier 
materiais, skilfully blended to give 
top-notch performance every time 
When you sell them CALBAR .. . you 
sell them for life! 


Available in full range of colors... 
cartridges or bulk. 


Ask your jobber about CALBAR 
Precision Caulking Guns, too! 
CALBAR PAINT & 
COMPANY 


oft Techn al dae ive. ' 


2612-26 W. Martha St., Phila. 25, Pa. 


Over 35 years as the Nation s 
leading Caulk line 


VARNISH 


; 


it, 











New Merchandising Ideas 


zx 
OOK Ng ToO,r more pr Hive 


better salesmanship? Hun 


dreds of dealers have used 
this Hardware Ace reprint 
f : f 
} e of geas Tor 
Cyi¢ -, 1mee? no’ > 


Sales Training Posters 


25¢ per set 


order copies from 


Editorial Reprint Service 


HARDWARE AGE 


Chestnut & Séth Sts... Phila. 39. Pa. 


Cash must accompany order 
2] y 
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The brs Line. The Quality Line. 


14 rful Mo lels to fit every Boasts & irstanding teatures 
family | irse' And ever’ fam Groove ind Kr irled balls: 
ily is a custome;r s< » ith Automats At n [ray \¢ Grip 


Bend’s variety helps you sell Handles; Rubber-Tip Mallets 


all requirements! with Modern De sign Head: 
Rock Ma i ed 
rw va rie n ga ‘ 
ra r cOoio;rs 


Go the profit way - 


with 


SOUTH BEND CROQUET 


Every family is a customer for SOUTH BEND CROQUET 


The Easy-Selling Line. 


Pry ed right with por ket book 


Mor 










il! Dress your floor and 
oOuf | with rhe S¢ 
ful South Bend ¢ PoOqd let 


( ati h 


Sis and Brother! 








America’s Fa ame ib , Subu 
C Family Gam is more popular than ever—Subur Write For 1956 Catalog. 
ban living with more and larger lawns—Greater interest in Contact your Jobber or Sales Representative 
| . ; ‘¥ " ’ 
family recreation Increasing entertainment at home SALES REPRESENTATIVES 
Pane East Julius Levenson, 7 East 17th St. New York City 
i — Midwest 2outh Bend Té y Mig Lo., South Bend ind ana 
PARENTS 
South Loves Williams & Company, Jird National Bank Building 


SOUTH BEND 


sO UT HK 


ff 











Sells Like 


Every day brings BIGGER 
AND BIGGER DEMAND 
for MAGIC MARKER from 
homemakers, 


MAGIC! 



















farmers, 
merchants, 
hobbyists, 
school-age children. GET 
THE SPECIAL MAGIC 
MARKER DEALER OFFER 
TODAY! At your distriby- 
tor or write direct. 


mechanics, 
craftsmen, 


95 
bo Refills 25° 


i] gre' 


oars! 
wi est ( 9at 





gh 
FREE SALES AIDS! 
OVER 1,000,000 MAGIC 
MARKERS SOLD! 
BIG REPEAT SALE 
OW REFILLS 
NOW BEING ADVERTISED 
IN OVER 16 NATIONAL 
MAGAZINES! CASH IN ON 
THE 1956 MAGIC MARKER 
BIG PUSH! 


SPEEDRY PRODUCTS, Inc., Richmond Hill 18, N.Y. 


Makers of Speedry Brushpens & industrial Marking Inks 


© Laundry marking, permanently 

« Freezer Pack marking on foil of wax paper 

« Mark metal, label parts, oi) won't erase 

e Decorate models, professional-iooking results 

e Signs, posters, outdoor plant markers 

e Beautiful results on ANY surface — paper, wood 
metai, plastic, glass, tapes, leather 


inde pH y 


TOY 
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Nashville | er r 


Denver & PacificN. W Leo Scherrer, 7840 West Pird treet 
Seatt cal j WV osh 
Cellf £23. W Anderson Sales mpany, 234 Want Ti i treet 


Los Angeles 5/7, ¢ 


MAGIC MARKER The NEW SALES SENSATION 


80% 
STEEL 


20 % 


The Plastic Steel prastic 


bler trie “armiaZi i pict let LO 


' ; 
(hep urs Lise hore fay fa, 











O+ seer it 





it play 
Lwery family is a 
DERVOCOON cus 


tomer! 


Call your whole J \\ 
saler today or ~ » 
write 

<F* 4 





CHEMICAL DEVELOPMENT CORP. 


400 Endicott Street, Danvers, Massachusetts 








Vistributors in Atlantic City, N. J.. 


June 10-14 

Entries should be sent to Dj 
tributor Contest Kditor, Eleetri 
Housewares Section, National Fle 
trical Manufacturers Assn., boo be 
4th St., New York 17, N. Y.. by 
May |} 


Department Store Sales 
Show 2 Percent Drop 
Vepartment store sales through 


eernt if tive week ended March 17 


compared to the same period last 


out the country dropped 2 per- 


year, the Federal Reserve Board 
reports. bad weather was probably, 
a& major factor, it reports 
males for the four-week period 
ended March 17, however. were up 
j percent 

\ detailed breakdown of store 
sules follows 


} } wt ; 
:? ! | Va “i 
rr 
'*) 
‘ 
Ht 
hile 
‘ " 
| 
“Ml 
j ° 
fialla 
j 
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~ Parker 
HACK SAW FRAME 






Featuring the # 


Keeps bled 


You get this SALESMAN 


Woolworth Tries Out 
Catalog Merchandising 

Now hardware dealers have 
competition from another dire¢ 
Lion 

(One of the largest retall variety 
‘tore chains, the F. W. Woolworth 
(o., Nas just entered the catalog 
merchandising field 

Woolworth’s has publisned ,0OmMme 
three million copies of its first 
spring catalog for distribution 
over-the-counter in its 2,064 stores 
and bY mall to regulat customers 

(ustomers can now order from 
the cat log D4 telephone or mall 
Minimum amounts of orders vary 
In Chicago the minimum order is 
$5. In New York it is $2.50. Local 
delivery services and the malls 
are used for deliveries 

The 48-page illustrated catalog 
is in seven merchandising groups 
Sixteen pages are devoted to home 
furnishings, such as shower cur 
tains, dinnerware and bird cages 
A lawn and garden section is fea 
tured, starting with a picture on 
the cove 


Other products featured are do 








* 
ew STA LOK 
e from twisting 


ea eT a 






ee in 


priced item in the 


The highest 


ran te » 9 are f | rraTwce 
catalog is a 26-in. piece of luggage 


selling ro? So.90. 


New "Handy Plan" Offered 
By Better Homes & Garden 


A 12-foot sports boat plan is the 
latest addition to Better Homes 4 
Garden: “Handy Pian” service 

Designed for do-it-yourselfe) 
the plan includes full-sized pattern 
for cutting out building form 
frame pieces, and other major part 
step-by-step fitting instruction 
are easy to follow 

The boat is a three-seater, can 
take a 10-hp motor, and weigh 
about 200 pounds. For plans, writ 
for Handy Plan NO 16 $ | wh 
Room 8204, Meredith Publishing 
(o., Des Moines 3, lowa 


Business Failures Decline 
Business failures dropped to 20% 
in the week ended March 22 from 
O00 in the preceding week, report 
Dun & Bradstreet. Ine 


were at the lowest level in 10 week 


Failures 


and well below last vear'’s total of 


,* ; 


woe In the like period 












« 





This three-page card does 
your hack saw selling for you. 


Points out exclusive Parker features: 
® Sta-lok that ends blade twisting. 


with PARKER Hack Saws ® Loc-Klip that firmly locks the blade in place 





ends. 
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“arker 
PARKER MANUFACTURING CO. 


WORCESTER §, MASS., VU. S$. A. 


tHe 


at the front end. 
® Stud-Fast, the patented, forged one piece 
blade-holder. 


@ The forged frame, solid one piece patented 


Your customers will WANT the Parker Saws which 
give them complete instructions on how to use the 
saw, choose the right blade, and many useful sawing 
tips. Display Porker Saws for Automatic Sales! 


Parker always gives extras and fea- 
tures that build up your hack saw sales. 
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YOU'LL DO BETTER WITH 


HELLER 














ALL THIS DELUXE EQUIPMENT 


omy *7 38° 


Complete with Display Brackets Peg Panel Backs 


THE BIGGEST FIXTURE VALUE AT LOWER COST— 
HERE ARE THE FACTS 


Foremost in Style—Best Quality and Construction 
Exceptionally beautiful—Embodying the Best Fea 
tures—Big Capacity—Field Tested—Approved as a 
Number | Sales Producer 


Send For Folder No. 1-AA 


W. C. HELLER & CO. 


MONTPELIER, OHIO 

















You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE. 
They're interested in knowing of your plans 
to remodel, of new partners, stores sold or 
bought, anniversaries, etc. 

Write us a short note about any of your 
activities you feel would be of interest to 
others who read the News of the Trade regu- 
larly in HA. Don’t worry about style. Just 
give us the facts briefly; we'll do the rest. Ad- 
dress your note to the Editor, HARDWARE AGE, 
Chestnut & 56th Sts., Phila. 39, Pa. 











DEMONSTRATOR ~ FREE! | 





Superior No. 6 Windproof 
7 Door Closer Opens 180 


MAKE $16.25 OM SPECIAL OFFER 


44/7 / 
’ 206 ” 


YOUR PROFIT $16.25 


Superior Spring Hinge Co. 3203 North Lokewood Ave. Chicago 13, IMinois 
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...this year and 
every year Sell... 


MANORELS 


by 








































SAWING ° GRINDING 


LEADING DEALERS knew thet 
year thi year end every year 








Chicage p Mew wh mean mere profit 
The sale of one mandrel! means addi 
tiene! sales of pulleys, belts & bearings 


(SOLO THROUGH LEADING JOBBERS 


MFG'OD BY 


DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOTS 


Tie-in With 
Strongest Local 
Power Tool 
Promotion Ever 


Witgsm soe 


+ES* 










PORTABLE ELECTRIC TOOLS, INC, 
320 W. 83rd St., Chicago 20, ill, 


fiom BATHTUBS SINKS* botwons of COPPER POTS 
TILE FLOORS - AUTO BUMPERS - —_ 


NATIONALLY ADVERTISED 
In leading consumer publications with 95,500,000 
CIRCULATION cowering 45,000 cities, towns end villages 


“Life *SAT._ EVE. POST ©6000 HOUSEKEEPING + L008 


RUST 


STAING 
& 


oTHIS WEEK «= AMERICAN WEEKLY. * BETTER FARMING + SETTER HOMESL GOOmS 











“FAMILY CIRCLE «PARENTS MAGAZINE + fARm JOURNAL * FAMILY WEEKLY 


+ PARADE + McCALL'S MAGATINE © AMERICAN HOME . 

oRETTER LIVING sEVERYWwOmAN'S §=©—© + woman's Home Comp, * PROGRESSIVE FaRmen 
eMOUSEMOLD  —-* SUCCESSFUL FARMING © LADIES HOME Jt ¢ WESTERN FAMILY 
Garr “TOWN JOURHAL WEEKLY STa@ Fagen * CAPPER S Fatmete 

+ SUNSET + CHRISTIAN SC MOM © TRUE STORY © (APPER'S WEEKLY 


rey it veuaseuse + OVER 500 DAILY ond WEEKLY WEWSPAPERS 
SEND FOR FREE SAMPLE STEADY YEAR ‘ROUND REORDER ITEM 
IUD DISTRIBUTORS INC, P.0. BOX 533, FAIR LAWN, W. J 
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Classified Opportunities Section 














CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 

$8.00 per column inch 
5°, discount allowed for 4 of more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 


Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid. maximum 66 words $5 00 
Each additional! word id 
Positions Wanted 
(Specia! Rate) set solid, maximum 
words $7.00 
Each additional word 
Allow Seven Words for Keyed Address 
or Your Addreu 


Address 


your 


correspondence and 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut 2 Séth Sts., Philadelphia 39, Pa. 


replies 


to 


NOTE: Samples of merchandise, (literature 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing 

No agency commission allowed 

HARDWARE AGE is published every othe: 
Thursday Classified forms ose 15 days 
prior to publicetion dote 

Remittance must accompany order in ftorm 
of check or money order, not currency of 
stamps 











Representatives Wanted 





Representatives Wanted Representatives Wanted 











REPRESENTATIVES WANTED 


Well established manufacturer of trav 
erse rods, curtain rods, and carded home 
hardware, selling direct to retail hard- 
ware dealers seeks aggressive representa 
tives for following territories: Texas, Okla 
homa, Arkansas, Louisiana, Minnesota, 
lowa, North and South Dakota, Nebraska. 
North and South Carolina, Virginia and 
West Virginia. Established accounts. Lu- 
crative commission basis. No objection 
to non-conflicting line. Reply with full 
particulars to 


James H. Boye Manufacturing Co. 
4117 W. Kilpatrick Ave Chicago 41, Illinois 








REPRESENTATIVE WANTED 


Established representative 
with Wholesale Mardware 


in contact 


Supply 


active 
and Garden 











Distributors (in territories east of Rocky Mis.) 
Oo «66ell top) auality garden toc! and com 
panion item 
Address Hex O-21, care of HARDWARE AGE 
Chestnut & 56th Stse., Philadeiphia 4, Pa 
Hhi’ki EN Livi VANTEI) (yp ’ 
} | ity rain ! | MLISHeD 
Mi a sf ‘ et ' ’ ‘ 
lL pet ‘ ; j | 
wit ( 5 via | i | { 
hia Waal ligt ‘} 
: ‘ Hi 
i} bit if ‘ f ‘ 
petitive : ; rh 
| «4 it nal | 7 / t i 
; i | pat | j {, 
{ ‘ | ; ‘ 
' j etn ‘ 
' eo, 4 ‘ : : \ ‘ 
lentia Ad ‘ i i) ‘ f tas 
Lor. Cheetnut & AL ' i ! , | 
Wiicrtt AT] [bt rRInHRt Tal f 
PrLUMERING, SPERECTALTHI ral VA 
established Seek Sale KHenresentat 
basis asatiatactor Wi tal e ' ' 
which inclucles lista tf fittings ; . = ‘ ' 
territory lines carrying indd experience 1} 
experience rievt neceesar (00d d i 
A ddAresas Rew 1) ire f Tiaw ant \ 
Chestnut & Séet} ’ Philadelohia “J I’ a 
(COMMISSION SALES REPRESENT 
rty | ~ WAN rep for : few ch cf protect 
territerties te eower lursh building material ar 
hordware trade fas ld esatablished door lock mas 
ufacturer Mention territory covered and lines 
carried Address LE ' 1) 10 eare of TT ARO WARE 


Ace. Cheetnut A ih Ste Philadelphia 9. YT 
¥rwo EXCELLENT SIDE LINE ITEMS ¢ 
saleamen ‘ slling ' retail hardware and paint 
stores (lrdersa taken to be filled y selected dis 
tributer. These items will sell to eight out of every 
ten Protected territory Commission 20% on al 
orders taken from retailers Write Fulton Prod 

ucts Co.. Rernardeville, N. 7 


20°) 


Chestnut 
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“ 


th 


Ae 


REPRESENTATI 


$9 


VES 


ro ; petitive items 
to the Ilariwar bye (jarde sees, Hack 
pipe toe " ré artmefn ré et This ; 
a rar fom ' bye a esentat 

i” ; sie ‘ ani ¢ 


Address Box O-18. eare of HARDWARE AGE 


Phitadetphia Pa 








Address 


ox 
Chestnut 
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UF) 


15 
yHth 
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al 


Sis 


i* ret ‘ 


healer 


ed 


’ fer 


care of HARDWARE AGE 
Phitadeiphia 
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PAINT BRUSH SALESMEN 


A 
¥ 


ave 


Pa 


; 





TOP FLIGHT MEN 


Full Line or Part Time 


Selling Hardware & Paint Dealers, Lum 
ber Yards and Industrials for complete 
line IMPORTED PURE CHINESE BRISTLE 
DOMESTIC PAINT BRUSHES. Tre- 
Mid-West, 
(fully 


Liberal commission. As 


and 


mendous values Excellent 
Western 


protected} open 


and Southern territories 


sured repeat business. 
Address Bex O-72. care of HARDWARE AGE 
Chestnut & 56th Sts... Philadeighia 36. Pa 




















REPRESENTATIVES WANTED 
Aggressive estabiinhed salesmen now Calling on 
retail and wholesale hardware stores plumbing 
supply stores, tumbcr yards, department § stores, 
etc to carry SEPTI-KIT proven full-strength 
enzyme septic tank cleaner and conditioner Good 
repeat business Liberal commission Write now 
for territories oren 

WESTFIELD INDUSTRIES, INC 
Pr OG Hea 1.6. Westfield. N i 
( (MM i } I I | i | i 
WANTED i 
if ware ’ 
rrite j 
Reflect 
| i Via i 
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\' f vi t Plast 
Mi { ia Ave t Vi innesot 
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ry} ‘ ; ’ " ’ atate: 
Tr ‘ : ¢ ‘ }’) cr tate , r ; 
trad ana re if Addres I 
By lial ARF \ ‘ st t & Ott 
| ts VPhilacde hia 79 Pa 
MANUFACTURER Kl ZF SENTATIV? 
WANTED for mat facturer tubu afftol 
ing, calli ma mn supp! bye irds, DP 
etores flur me P e hig | mnetitiwve T thera! 
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REPRESENT 


BRUSH MANITI 
tory Excellent 
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ClWmen te taries \A 
iM nnesorta W iscor 

| Write us full det 

| HWaspwaee Ace, | 


| phia 19. Pa 
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WANTED FOR PAINT 
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New Fngland 
pat territories 
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MANUFACTURER'S REPRESENTATIVES 














wonted if Pennsylvania Texas and Minnesota 
areas. Call on retail umber dealers and 
cabinet manufacturers to se high quality 
competitive cabinet hardware. State lines now 
handied. and give all other particulars in 
first letters 
Address Box | 4 care of HARDWARE AGE 
Chestnut & hth Sts Phiiadeiphia 39. Pa 
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Classified Opportunities Section 











Representatives Wanted 
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WANTED 


{ eT i} } Te 


Address Goan U-15, care of HARDWARE 
Chestnut & oth Sts Phiiadetphia 








PATENT FOR SALE 














Accounts Wanted 








REPRESENTATIVES 


Covering aii classes of 
aggreasive service We ar: 

established actively operating fais T 
York Philadelphia Let ' 


Fille We Carry ‘te MrouU 
Inquiries invited Wy t, ANCO Corse ratios 
Street, Pittsburgh 22, Pa 











ATTENTION MANU PAC) 
WAREHOUSING, TRUCK a 


central Pennsylvania fro ‘ 

in Harrisburg area for last te Wi 
ell and distribute yous e 

heaper than if you were 1 ¢ 
organization im this area Address i 


re of Haspware Acre f 


;*} ace phia 19 Pa 


ATTENTION MAN 


man tor manutacture 


Own business liave 
ciectrical, hardware, indust 
distributor in states j | 
re stapie line by ma 
ingrTy ror mone y and 
saies, iets wet towether ‘ 


140 Weat Argyle { hy oO 


ATTENTION MANUFA > | 


get complete overage 11 MI 
' 


. €.? ‘This is what you get ii 


e stablished agency co 


tory giving you ompiete 
Will conside ind answer 
nes looking for better coverage a 
Address Hox ; ’ 
Chestnut & 561 ts, Pi 
KRENTUCKY PENN} A 4 
NU Mi ISSIPPI manu ‘ re 
t °® with nation y iy wt 
ire, houseware jobbers, paint manuf 
listributors, department 
worthwhile ne Manuf 
‘an assure nite gent aT 
Please furnish « ete ce ; r 
care of Hasoware Lor { heat t & f 


Philadelphia 39, Pa 


NEW MANUFACTURE! REPRI 
TIVE DESIRE PFOLLOWIN on { 


oft (t,eorgia Paint Paint Hr es }2 
ware liave traveled this te tr ter 
one paint manufacturer Als eight 
perience in builders hardware 
teriais Well eatalhlrahert wit owt lea 
obbers ! this field As - <¢ f? - 
with goo competitively ‘ - - 
Rox 1.7. care of Hasowace Acer, Che 


Sts. Philadelphia 39, Pa 
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Help Wanted 











Box 566 Springfield, Oh 





SALESMEN. 


Need extra earnings? 
Sell our QUALITY dog furnishings 
We pay extra high commission rate 


MODISH CRAFTSMAN CO., INC. 








Address Geox U-8 eare of HARDWARE Att 





CATALOG MAN 


; 
saier ie ‘ i'a . 
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Chestnut & 56th Sts Phitadeiphia 1. Pa 




















Box D-14 care of HARDWARE 
Chestnut & 56th Sts Phitadetphia 
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Oxwall’s One-Two Punch! 


America’s leading manufacturer of popular 
priced tools offers 2 unbeatable values! Index to Advertisers 


-~ ——7 2 © 
*3838 12 pc. Multiple Purpose Socket Set) Sli 
Handies of shockproof amber plastic; tools 
are of durable nickel plated steel. New self- Jimmi "-—leadeum 
‘display, vacuum molded case also serves as 
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andy carrying tray. Retails for only $2.98 Aermotor Compeny 180 DuPont DeNemours & Company 
. Aetna Life te } a mpany 4s, Grasselli Chemica Dept 2715 
Akay Sales Comoa: ° ; Chemicals Dept 28.29 
#3903 10 pc. Flat Reversible Ratchet Socket Set — Precision Allied Chen a 7 & Corn - Sect Chen ai Dept 30-131 
engineered of special analysis tool steel, nickel plated for life Barrett Div 0-11! Duraflex Company ate 
time wear in attractive self display Hox Ketails for only $1 oe | Aluminum Good: Mig Cor pany 4] Dura Products Comoany 68 
. American Chain & Cable Co Dykem Company, The £24 
Call your jobber or write for information American Chain Div é E 
0 i T American Grease Stick Comoe y 216 
xWwa ool Co., Ltd., 928 Broadway, New York 10, N Y American Tack Corn pany 194 
Archer-Daniels Midland Company F 
52°33 
Ardmore P ; ’ 4 mopany Ai Castma Cher £ ; ; 
Aristo-Mat Company 
O Phoe z abie Mat ¢ ry ' . , - 
pany 
Armstrong 8 | Company 217 
“4 , megs my 
‘ Att Saw Div 


4 DEEP DRAWN STEEL =| POG Warner Corp }| geirbe se & Comps 
a KEEPS WATER OUT . Gustrial Cor 226 Ewirchild Camera & inst 
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; Bas: . { or pany The , . ; 
» . Beag ” Mig ( mpany 273 ; ' 
Behr-Manning Cor T; ardner Wire Sompany : 
‘ Bev ’ Brothers Mig 4 . enera t ec? ( mpd | 
~ jor 4 ( »raham 4 ff, a Fo P Trade Fy ra if? 
20 218 ‘ moaned ' 
7 fH & Decke Mig Comoa 19 General Electr - pany 
vw , ’ ; ‘ 
" ; a v liwiay . b , Mig , mpany » era ’ ters 4b 
"SIMONSEN INDUSTRIE Borg Erickson Corp. The 293 General Hardware Mfg a4 
S 7 | N . . Bor } War: ei f te — ,enrneraq Meta wUuTe rig , ’ ; 
cor me Michigan Ave., Chicago 5, itt Atkins Sew Di. , Geuder, Paeschke & Frey Company 189 
. R. AL tA Gway ‘ ,eye Mig f 4 , ; ’ ‘ . 
By hd ey { . Th e De j 
B, rh r? Brass (or pany P| - . Skate Div iis 
, f ry fr} £34 
By & Cotto: Mig. Co The 732 Goode ompany 
Bri 4 Sons MM S 4 ‘\97O0 lyea | '@ A Rubbe ' 4 
Br John Clark 7" Gott Mfg. Co i 6p 707 
eu on & Company Me ; youlds Pumps ' 0-31 
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Decatyu Pump Comoe y 6) ~ 
Deming Company iS 
Available ji Dempster Mill Mfg. Company 42 Koilser Alun B Ch ) 
several differ Ts Devoe & Raynoids Co i: 14.35 Kautrky Lory tke ’ 
ent styles and | ICE PICKS : oo Bia x Leaf Company “ Rime . npany é 
hicks Pontius Compe y The 124 a ; $+. c Ge 
colors. Discetor Henry Div 14.17 loh 4 Grahan iS, 
Domes { Silence Kiean Strip ¢ i278 
GOODELL COMPANY © Cutlers Since 1875 + ANTRIM, N.H. ennai PU eae dee Ih is ce a 
Power To Div isi Kvonize Paints 194 
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B& C "C” CLAMPS 
MOVE FAST! 


.. « priced low for quick profits. 












Index to Advertisers 





Put this BAC Metal ‘¢ Clamp Display 












































L on your counter watch the interes? 
on : woarch the soles 
a aste Pun » & Mig Comoa y 49 Rubberset © mpany The 5° 
awn Boy Divisic inn. it Russe Burdsall & Ward Bolt & 

J NY ? r or ; 
bbey Owens Ford Giass Company tur Vompany Your Jobber has the Details 
Wind vlass Div 9 ' 

tlc . SEE HIM TODAY! 
x Company, O. £ 233 
t ite DO tT 
2 
ite Padiock & Wardware 1/4 
amson Cordage Works : BRINK & COTTON merc 
M ' ow THE MFG. CO 
Sav ge Arms Cort 
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i Met p P ‘ F ' hei Dy >t } r4 }¢@ pany ‘ heips deaters know ali oft 
, : , 4&4 
Me i ‘ vr / one huf ; bA ; 6’ 
Ata pany , ; ; the answers about — 
Mela Mia Compa: y 723 ’ aw 6 ree mpany ’ e 
Me Metal Products < 3 Monit mpany . 
MA ’ 30 Peat , 9 ry [7 3 > « ij 
Midiandg © mpany The th & npaony ‘ 6 5 
M . 4 szOmpar y | The 4 ; ; yf 4a 
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Fireman Corp 68 Stanley Works. The 8.109 d Modern designs 
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Per : lle Mig Cc moar uti 16 ted fustries i9n Ad iW JOO 7 11.95 
Guaranteed sown) No LOOO orily 13.95 
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” ’ roa lw . f . 
1 «1,| Wooster Rubber Company, The | ° 0 6 LIMK CO. | ; 
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TWO OF THE 


Spray-O-Namel 


ila) ou ee ee eT 


~” W THE WOOD SHOVEL & TOOL CO., PIQUA, OHIO 


MET-L-NAMEL 


te 2 ia) Mme a 


HOME DECORATOR PAINT 


MOST PROFITABLE SEA IN OVER 40 VIVID MI-GLOSS.CO 


ps — te r q ’ , 
700 ete 
*) * Ad ’ o wor ” ? 


ste drying 4-01 4010G¥ j : > } f sde popvia fiat blacks 


giasts, piaester, and 





tively tabeted 


AND NEW SATIN-FLAT FINISHES +. 


YOU CAN HANDLE! ian nthe mots home Posh 


rs and packed 7 


; | counter displey 


Peg Board Displays 
Sell Kenberry 


Gadgets 


Use next te ne counter 
space, vet seli 10 te 20 
Gadgets on a 16” x 24” 
Seard, or up te 40 Gadgets 
on @ 24° «x 24” beard 
Kenherry Gadgets and Peg 
Board Displays are a nat 
ural profit making com 
Sination. We supply boards 
complete with dispensing 
erms and mounting fittings 
with assortments of Ken 
berry Gadgets 


ILLINOIS BRONZE POWDER CO., Inc. 2023 S$. Clark $Ft., 


Chicago, Wi. 








JOHN CLARK BROWN '«< 


DEPTH BOMB 


Trade-Mark. Reg. U. S&S. Pat. OF 
’ 

The Modern Plumber's Helper 
@ Scientifically designed to push against water pres 

sure to eject any material Clogged in pipes 
@ Bell-like shape prevents water from pushing back 

the ’ des as r) ore nary p ungers 
@ Causes vacuumatic action that forces out dirt 
@ [specially ridged for greater strength and durability 
@ Will fit over any Dow!, any bathtub or any type sink 
@ Even eliminates corn husks and other debris from 
garbage disposal 
NOW ON THE MARKET OVER FOUR YEARS 


if not available at Jobber 
Write Direct List $2.95 


Send Check or M.O. for sample postpeid $2.50 


N & N SALES CO. 


Write for tatermetion 
or Ash Your Jobber 





5535 Agra $1. Bell Gardens, Calif. 


ONE MONTGOMERY ST 
GSELLEVILLE ONY 





haubave GADGETS 








Changes New products and new trade names are constantly being added to the listings for 


the next Directory Number of HARDWARE AGE : Therefore, if you do not + A R NWA RE AG F 


Chestnut & 56th Sts.., 
Phila. 39, Pa. 


find in the current issue of the Directory Number the product you are in- 








terested in, write to the Who Makes It” Editor. He'll be glad to serve you 





Fam MARSHALLTOWN 


MARSHALLTOWN 


w 


TROWELS 


MARSHALLTOWN TROWEL COMPANY «¢ MARSHALLTOWN, IOWA 


DOMES or SILENCE 
RUBBER CUSHION FURNITURE GLIDES 


NEW DISPLAY BOX 


Contains 1 Dozen Cards of 
either %', %" or 1' Domes 
PROMPT SHIPMENT 


Ask your jobber, 1 he is not supplied, write 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y 





CONTAINER 
AND 

CARDS IN 
3 COLORS 
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GLAZIERS 
TOOLS 


wooo 
SCRAPERS 
GLASS 


CUTTERS Kr — 
| ' 





PAINT 
MACHINES 


FLOOR 
POLISHERS 


OTHER 
PRODUCTS 


PUTTY RWIVES 
& WALI 
SCRAPERS 


FLOOR 
SANDERS 


[= ] 


a A ' 


OTHER 
PRODUCTS 


GRADY 
WEDGES 





Union, N.J., U.S.A. 


Red Devil Tools and Machines are made right, 
packaged right, priced right, and backed by 
consistent national advertising. You're right 


when you stock and display Red Devil 


ree Z round pt. long handle +2 square pl lon 


You can do 90% of your shovel business 
with these 4 RAZOR-BACKS 


No smart dealer. today. lies ul) friqorie’y in) slow moving 
shovel stock. With only 4 patterns (plus the RAZOR 


lUinchucked ash handle 
RAC h Irrigation - ove; where needed | hig CHT cell and ’ 

guaranteed highest strength. 
satisty practs ally all Customers. yelling 2 14a) 4 himes | j imncn socket Strongest 


faster turnover and full profit on every sale. light shovel on, the market. 
Your NEON iobber will supply You and (ati 
always keep you supplied with al simplified ator k ol 


RAZOR-BACKS. . 
4 17 gauge at sides 
| 
a ¥,, 


“ ii ) 13 gauge at center, 
THE UNION FORK & HOE COMPANY " all the way up 


Columbus 15, Ohio 
n Thumb Lown, Gorden and 


5 © FLEX* BEAM Forks _ One grade, price and type 
— forged with a backbone 





